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Ninth Infantry Punch Bowl, Also Known as the Lithcum Bowl. Part of $40,000 Set Recently Exhibited at San Antonio, Tex. 
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(See Text on Page 71.) 
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Pieces “~ 


When you have 
sold one piece of Alvin 
Toiletware to a customer 
you have started a series of 
purchases that will continue. 
Most customers will buy 
until the toiletware set is 
complete. 

Here is a gift suggestion that 
insures many additional sales. 

Recommend it—Alvin Toilet- 
ware—an excellent gift. 


6667 


Price lists sent on request 


ALVIN SILVER COMPANY 
Sag Harbor, New York 
New York 
20 Maiden Lane 


Chicago 
10 So, Wabash Ave. 
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La Parisienne 
Pattern 
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Artistic Punch Bowl Set Valued at $40,000, on Exhibition 
in San Antonio, Texas, Jewelry Store 














HE Ninth Infantry punch bowl, known 
as the Liscum bowl, one of the most 
massive and costly punch bowls in the 
world, which is illustrated on the cover, 
was used at the officers’ dance at the Camp 
Travis Pavilion, San Antonio, Tex., re- 
cently. The bowl was sent from Cincin- 
nati, where it has been kept in the vaults 
of the Union Savings & Trust Co. for a 
number of years, until brought here by the 








Ninth United States Infantry Officers’ 
Mess, which has recently been reorganized. 
The bowl was made to the order of the 
Ninth Infantry Officers’ Mess by Arthur 
& Bond, of Yokohama, Japan, and was 
completed on Nov. 2, 1902. That evening 
it was displayed in the show window of 
the firm for display on the Mikado’s birth- 
day, which was on Nov. 3. The bow], ladle 
and separate sterling silver cups for each 
officer are valued at approximately $40,000. 
The first ladle made was stolen. from the 
window of the store of Arthur & Bond, 








and had to be replaced. The thief, how- 
ever, was caught and still had in his pos- 
session a part of the silver of the ladle 
handle, he having cut the ladle into small 
pieces which he sold and he had spent the 
greater portion of the money. He was 
convicted and sent to prison for seven 
years, 

The great silver dragon, fashioned on 
the side of the bowl, is a wonderful ex- 





TRAY AND Cups OF $40,000 PUNCH SET RECENTLY EXHIBITED AT SAN ANTONIO. 


ample of the Japanese silversmiths’ art. 
These Japanese aartificers took seven 
months to complete this punch bowl, which, 
according to officers, would certainly hold 
enough liquid for the ordinary regimental 
celebration. 

The chasing and repousse work in inter- 
twined dragons, the same forming the 
four handles on the outside of the big 
bowl, on the immense heavy ladle, which 
holds nearly a pint, and on the appropri- 
ate tray, are said to be excellent examples 
of the best work of this kind in Japan. 


The inside of the bowl is smooth burnished 
silver, but is somewhat dented due to the 
great amount of usage as well as its travel 
throughout the world. On one side of the 
interior is engraved the name “Liscum,” 
while on the other, in smaller print, is 
“Ninth United States Infantry—Officers’ 
Mess, July 13, 1905.” 

The bowl weighs 100 pounds and is two 
feet four inches in diameter. It measures, 
from handle to handle, three feet three inches, 
is in height from base to top of bowl, 
one foot nine inches, and in height from 
base to top of dragon head handle, two 
feet and one inch. In a most inconspicuous 
place near the base is a circle of perfect 
small birds. The tray also exhibits exqui- 
site workmanship. The two serpent-like 
handles are formed by a curve in the body 
of the dragon, and the carving and chasing 
is unexcelled. It is two feet six inches in 
diameter. The ladle is two feet one and one- 
half inches in length and is extremely 
heavy. 

Arthur & Bond believe this bowl to be 
the largest piece of silverware made in 
Japan, army officers say. The bowl was 
brought to San Antonio through the ef- 
forts of Major Norman B. Howes, com- 
manding the Ninth Infantry, and for a time 
will be on exhibition in the show window 
of the E. Hertzberg Jewelry Co., corner 
Houston and St. Mary’s Sts. 

The crowds gathered around the win- 
dow, at all times of the day, are so large 
that the entire sidewalk space is occupied, 
and people all await their turns in viewing 
this marvelous piece of skillful workman- 
ship. 

The Ninth Infantry punch bowl was 
named the Liscum Bowl in honor of Col. 
Emerson H. Liscum, who was killed while 
leading the Ninth Infantry in the battle 
of Tien-Tsin, China, during the Boxer up- 
rising. While dying, his last words were: 
“Keep up the fire.” These words have been 
adopted as the regimental motto, and em- 
body the spirit which carried the Ninth 
Infantry victoriously through the battle at 
Chateau Thierry, Soissons, Blanc Mont, 
Verdun, St. Mihiel and the Meuse-Ar- 
gonne. 

The magnificent punch bowl will take 
its place in the center of the array of cups 
won by the Ninth Infantry, which are now 
at the headquarters of the regiment in 
Camp Travis. 

The Ninth Infantry also has another 
punch bowl which was presented by the 
Chartered Bank of India, Australia and 
China, to the officers and men of the Ninth 
United States Infantry in appreciation of 
their splendid efforts in saving and safe- 
guarding the property of the bank during 
the fire on the night of Aug. 29, 1911. The 
cup was presented to the Ninth Infantry 
at Cebu, Philippine Islands, Sept. 16, 1911. 
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A Stud Selling Suggestion 


The‘JHollow Barrel in the Larter Stud, concealing 
the Spiral Spring, permits of the centered post, 
which is essential to equal tension in the buttonhole. 


The strong spiral spring within the tube insures 
automatic action. 


These are exclusive Larter features, and a factor 
in the comprehensive line of Correct Dress Jewelry 
which has earned for the House of Larter the 
enviable reputation of 


Headquarters for Men’s Dress Jewelry 


LARTER & SONS 
Pac. Coast Rep. 23 Maiden Lane 


A. I. HALL & SON, Inc. 


Jewelers Bidg., 
Post St. New York 


San Francisco, Cal. 
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Something About Seals 





MUCH has been written on the subject 
of signet rings, but concerning the 
topic of seals per se we find little. The 
following article by P. Rouaix, in his Dic- 
tionnaire des Arts Decoratifs on signets or 
seals in general makes interesting reading, 
incorporating, as it does, much that is 
rarely found in literature reaching the eyes 
of THE JEWELERS’ Circular readers. He 
says: “The use of seals dates back to a 
high antiquity. The ancients generally made 
use of the bezel of their rings to seal their 
letters. These seals generally bore a sym- 
bol, as the ring of Polycrates on which a 
lyre was engraved. Seleucus, king of Syria, 
sealed with an anchor. Pompey sealed with 
three trophies, emblems of his victories in 
Europe, Asia and Africa. The seal of the 
Emperor Augustus had for impression a 
sphinx, later a figure of Alexander; it was 
not till quite late that he used his own por- 
trait for a seal. His successors likewise 
sealed with the head of that prince, en- 
graved on their rings. These ring signets 
were called by the Greeks sphragides and 
by the Romans annuli signatoru. 


“The first seals of the Christians bore 
the religious symbols found predominating 
in the Byzantine art period: the fish, dove, 
cross, Monogram of Christ. Theodoric, 
king of the Goths and Romans, sealed with 
the pommel of his sword, on which was 
carved the first two letters of his name. 
Charlemagne sealed with an antique gem; 
this custom was continued by his succes- 
sors. The giving of a ring or signet to a 
person meant the conferring of procura- 
tion. Thus it was with Hugh Capet, who 
started signets, properly so called; it had 
the signatory represented on his throne. 
These are the most numerous. On others 
are the armored figure of a cavalier on his 
horse at full gallop. Such documents are 
very precious; equally precious are the min- 
iatures in reconstructing the history of cos- 
tume and arms; on the seals of the kings 
of France may be seen the successive 
changes in the form of the throne, sceptre 
and crown. To give the seal greater au- 
thenticity, the signatory inserted several 
hairs from his beard; Each par 
liament had its special seal. 

“About 1260, the king accorded to the 
corporation of goldsmiths of Paris a seal 
of their own in the Maison Commune, to 
veryify the results of its meetings. Seals 
contained also simple particularizations ; 
most often an emblem of the owner’s name 
or profession. For example a Dumoulin 
sealed with a mill, a blacksmith with a 
hammer; such were called arms parlantes. 
Armorial bearings later displaced portraits 


on seals. In the Vth century mottoes were 
added to the bearings. At times the ar- 
morial bearings disappeared _ entirely; 


Francois Premier sealed with a salaman- 
der, Louis XIV with a sun. The Grand 
Chancellor held guard of the State seal, 
and four sealheaters (chauffe-cire) acted in 
relays in the function indicated by their 
title. 


“The sealing wax employed was not of 
any indifferent color; according to Dan- 
geau (XVII century) green was used for 
judgments, yellow in common cases. Af- 
fairs of the Dauphine and of Provence 
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had a seal of red wax, The seal as 
a trinket, that is to say swivel pendant, 
at the end of a strip of leather or silk, 
carried an effigy on its face side and a 
coat-of-arms on the reverse. The only 
materials permitted by the Mussulman re- 
ligion for the making of seals are jasper 
and agate. Nevertheless, Mahomet used a 
silver seal.” Cow €. 








Silver Cigarette Holders That You 
Press Against Your Lips 





IGARETTE holders of exquisitiely 
wrought silver in elaborate design, are 
specialties of the Turkish silversmiths in 
Serbia. 
native workmanship, the holders are so 





SILVER FILIGREE CIGARETTE HOLDER AS. MADE 


BY THE TURKISH SILVERSMITHS _OF SERBIA 
Photo by Courtesy of the American Red Cross. 


moderately priced that except for one han- 
dicap, in European eyes, probably large 
numbers would find their way into the 
pockets of tourists. But the Turkish cig- 
arette holder is equipped with a mouth- 
piece so large that the smoker must hold it 
against his lips, in inhaling the smoke. 
These unwieldy “bits” are usually of am- 
ber. The holders usually sell for the equiv- 
alent of $2 in American money. 

In a tiny shop so small that in turning 
around the customer must be careful not 
to upset the trays of filigree work, the Turk- 
ish silversmith sits working all day and far 
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Like all the handmade bijoux of: 


73 


into the night, turning out these filigree 
articles of purest silver. When a customer 
appears he lays aside his handiwork to 
order his apprentice to serve the inevitable 
coffee and cigarettes, the preliminary to 
every barter. 

Many American Red Cross workers, be- 
tween their intervals of duty in the numer- 
ous hospitals and relief stations maintained 
by that organization in Serbia and the other 
Balkan countries, have acquired the odd but 
beautiful Turkish cigarette holders, and de- 
clare that “once a fellow gets the hang of 
the mouthpiece, they draw very well.” 








The Diamond Cutting Industry in 
France 





PAkis has become, states “Le Moniteur 
de la Bijoutrie,’ the world market for 
precious stones; it owes this privileged 
situation to the taste of its jewelry crafts- 
men, who have assured to the French jewel 
a world-wide clientéle. From all the cor- 
ners of the universe, diamonds, pearls and 
precious stones arrive in great numbers in 
the capital to be transformed into jewels 
and re-exported. The diamonds follow a 
very curious cycle, extracts from the mines 
of South Africa or America, only arrive 
in the rough condition in stall quantities 
in Paris, where, however, the greater por- 
tion return cut to be negotiated and mount- 
ed. The cutting is executed almost exclu- 
sively in Holland, where it is the monopoly 
of about 20,000 diamond cutters. It is ex- 
tremely delicate work, of which the tech- 
nique demands a careful apprenticeship. 
The Dutch diamond cutters constitute a 
corporation with a very strict discipline and 
extremely jealous of its privileges. It only 
allows a limited number of apprentices, and 
does not permit its adherents to go abroad 
and thus create an eventual competition. 
This explains why the art of cutting the 
diamond remains localized in Holland up 
to now. It is there, states our contem- 
porary, where the rare diamond cutters, 
who carry on their trade in other countries, 
are compelled to go to make themselves 
adept. The Dutch diamond-cutting corpo- 
ration has come, however, to depart some- 
what from its traditional severity in favor 
of France. It has consented to help in the 
training of a thousand French diamond- 
cutting apprentices to be recruited from the 
orphans of the war and from the disabled. 
The direction of this philanthropic work, 
which will assure a good living for a certain 
number of French citizens, has been as- 
sumed by a French manufacturer, who has 
undertaken the construction of a model 
school for the cutting of diamonds in the 
Paris district where diamond-cutting ap- 
prentices will be trained. The latter will 
become skilled workmen, and will contribute 
to the development of an industry which 
constitutes one of the greatest sources of the 
wealth of France. 








R. M. Ellis, Clintonville, Wis., has writ- 
ten to the Board of Commerce, of Ferndale, 
Mich., inquiring as to the possibilities of 
locating there. Ferndale is just north of 
and adjoining Detroit. It has no jewelry 
store at present. 
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SECURITY ALLIANCE 





New Members Accepted’ and Awards Or- 
dered Paid at Monthly Meeting of 
Executive Committee 


A regular monthly meeting of the execu- 
tive committee of the Jewelers’ Security Al- 
liance was held on Friday afternoon, Oct. 
8, at the headquarters of the organization, 
15 Maiden Lane, New York. Those present 
included: President Sloan, chairman Butts, 
vice-president Champenois and Bowden, 
treasurer Karsch, secretary Noyes and 
Messrs. Alford, Brown, Gough, Wormser, 
Abbott and Leopold Stern: At the meeting 
new members were admitted, transfers were 
made and a number of rewards were also 
ordered paid. 

Among the new members acecpted in 
Class A were the following: Charles 
Fischer, New York; Leon Deutsch, Savan- 
nah, Ga.; F. S. Rockwell, Del Rio, Tex.; 
Stameys Jewelry Store, High Point, N. C.; 
Claude H. Logan, Wahpeto, Wash.; R. A. 
Burton & Co., Richmond, Va.; Fred W. 
Brown, Sunnyside, C. V. Bright, Wash.; 
George Howe Co., Astoria, Ore.; Gonzales, 
Tex.; Alfred H. Mealey, Milton, Ore.; Lee 
C. Sawin, Whittier, Cal.; The Gem Shop, 
Pendleton, Ore.; A. C. Wrede, Houston, 
Tex.; J. H. Aiken, Paducah, Tex.; Ben 
Klein, New York; J. C. Pyron, Leaksville, 
N. C.; William Mosby, Newport, Ark.; 
Robinson Jewelry Co., Ponca, Nebr.; O. E. 
King, Mechanicsburg, Ohio; Wm. Haylor, 
Heppner, Ore.; McGee Bros., Blackwell, 
Okla.; Folts Bros., Genseseo, N. Y. 

The following new members were admit- 
ted into Class B: H. W. Fintzel, Coeur 
d’Alene, Idaho; Frank E. Sandberg, Ernest 
C. Wirth, Chicago; Wiliam George, Detroit, 
Mich.; C. W. Gould, Valley, Nebr.; Robert 
Hanson Barnes, Victoria, Tex.; Erickson 
Jewelry Co., Douglas, Ariz.; A. T. Bullock, 
Nampa, Idaho; Wm. A. Elder, The Jewelry 
Shop, F. O. Kuckuck, Fort Wayne, Ind.; 
Elmer E. Morris, Columbus Grove, O.; 
Elmer H. Barrett, Elyria, O.; Allen Jew- 
elry Co., Charles S. Carter, Windsor Jew- 
elry Co. Lima, O.; A. S. Thomas, New 
London, O.; J. F. Elery, Eagle Lake, Tex.; 
Hall Jewelry Co., Long Beach, Cal.; N. M. 
Kirschner, Los Angeles, Cal.; J. A. Os- 
wald, Fort Wayne, Ind.; A. T. Garman, 
Joplin, Mo.; Zwee & Burr Co, H. F. 
Strang, Cleveland, O.; A. R. Mosley, Wil- 
loughby Jewelry & Optical Store, Willough- 
by, O.; R. Burton English, Warren, Pa.; 
W. S. Catlin, Dell Rapids, S. Dak.; C. C. 
Breese, Franklin, Tenn.; H. C. Willmann, 
La Grange, Tex.; B. B. Crowder Jewelry 
Co., Taylor, Tex.; H. R. Woodward, Nor- 
wich, Conn.; Edw. R. Fishburne, Rome, 
Ga.; Thirys Inc., Detroit, Mich.; Robert 
G. Taylor, Herkimer, N. Y.; W. E. Cawood, 
John Hudgeon, Chas. F. Narosly, W. H. 
Smith, Cleveland, Ohio; Frank M. Upp, 
Klamath Falls, Ore.; T. A. Armstrong, 
Waco, Tex.; R. H. Leach, Bellingham, 
Wash.; Bloom & Alexander, Tamoma, 
Wash.; Basil Boase, Chicago; John C. Den- 
niston, Dansville, N. Y.; R. L. Russel, 
Lebanon, Ky.; A. Lindahl & Sons, St. Paul, 
Minn.; Hansen-Yang, Devils Lake, N. Dak.; 
Johnson & Dobler, Tarkio, Me.; Chas. F. 
Manshan, Pasadena, Cal.; Wayne P. Phil- 
lips, Buffalo, N. Y. 
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The following 19 members were trans- 
ferred from Class A to Class B: W. F. 
Tetts, Bay City, Tex.; McVille Drug & 
Jewelry Co., McVille, N. D.; F. E. Kiehl, 
Waukesha, Wis.; S. O. Russell, Marion, 
S. C.; Rich Brand, Middletown, O.; W. L. 
Persons, Hudson, Mass.; Marlett & Brake- 
man, Middletown, O.; Fred Rupp, Elgin, 
Ill.; Puetz & Pratt, Lima, O.; Ira S. Dres- 
bach, Fostoria, O.; Thomas & Co., Findlay, 
O.; Jere Davis, Waynesville, N. C.; M. D. 
Franks, Omaha, Nebr.; Wm. F. Laraway, 
Hood River, Ore.; P. H. Stevens Co., Hart- 
ford, Conn.; C. C. Brugmann, Rock Rapids, 
Iowa; J. S. Wilson & Son, Trenton, N. J.; 
W. B. Murray, East Tawas, Mich.; J. F. 
Winkel, Breckenridge, Minn. 

The following rewards were ordered 
paid: 


For the arrest and conviction of Clarence Bright, 
Gaston Butler, Marcell Augustine and Mitchell 
Jones, four negro boys from 15 to 16 years of 
age, who smashed the show window of the store 
of Jos. Cocci, New Orleans, La., on August 25, 
and stole four signet rings valued at $2 each. 
Joseph Carbo was passing in his automobile and 
saw the boys at the window. He gave chase, 
picked up four cfficers and they arrested Bright, 
the others making their escape. Through his con- 
fession the rest of the boys were arrested and 
the rings recovered. On conviction they were 
sentenced to the City School for Boys, the reward 
being paid to Joseph Carbo. 


Fer the arrest and conviction of Herman Ward, 
Harry Sims and Wesley Jennings, who broke into 
the store of J. W. Thornton, Albany, Ala., on 
Nov. 27, 1919, by breaking a glass in the rear 
doer so they could lift up the bar that fastened it, 
and stole about $50 worth of silverware and small 
articles of jewelry. The Atlanta cffice of the 
Pinkerton Agency sent a representative to investi- 
gate under the instructions of the Alliance, and 
the police co-operated and arrested a number of 
voung men aged from 16 to 20 on suspicion of 
having committed this burglary and a number of 
other burglaries in the same town. One of these 
boys was wearing a leather belt with silver buckle 
which was stolen from the Thornton store, and 
finally admitted that he, together with Wesley 
Jennings, Harry Sims and Harry Lee, had com- 
mitted the Thornton burglary and gave informa- 
ticn through which practically all of the stclen 
gocds were recovered, and on conviction a sentence 
of 13 months each in the. penitentiary was imposed, 
and the reward is being paid to Fire Chief Sorber, 
W. B. Davidson and Officers Hendricks and 
Thompson. 

For the arrest and conviction of Jose Alvarez, 
who smashed the show window cf the store of 
Mirkin & Co., Steubenville, O., on Sept. 11, and 
stole miscellaneous watches and jewelry valued at 
about $750. <A representative from the Pinkerton 
office at Pittsburgh investigated for the Alliance 
and co-operated with the police in the capture of 
this thief. Officers Finch noticed the thief stand- 
ing on the street corner and attempted to search 
him; while doing so he was knocked down with 
the butt of a revolver and the thief started to 
rur followed by tthe officer, who fired four shots 
without effect and, while reloading, a motorman 
also fired but the thief finally succeeded in get- 
ting away, leaving his hat behind by which he was 
identified, and it was found that the owner had 
taken the train to Cleveland. The police at 
Cleveland were notified and arrested him with a 
suit-case containing about two-thirds of the prop- 
erty. Upon conviction the thief was sentenced to 
from one to 15 years at hard labor in the peni- 
tentiarv at Cleveland, the reward being paid to 
Chief Carter and Officers Finch and Schroeder. 

For the arrest and conviction of Helen M. Polk 
and Eleanor Habre, who stole six watches valued 
at $415 from the store of O. L. Wuerker & Co. 
of Los Angeles, Cal., on August 13, also a watch 
from Frank Gem Co., and were caught in the 
store of E. Bastheim Co., where they were looking 
at. unset stones, one of which disappeared, and 
the police were called in and the stone (valued 
at $781) then reappeared on the table. Upon 


searching the girls pawn tickets were found by 
which the articles mentioned above were recovered, 
and upon conviction, under plea. of guilty, Helen 
Polk was placed on probation and Eleanor Habre 
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was committed to the Juvenile Hall, the reward 
being paid to Officer Stolzriede. 

For the arrest and conviction of Walter Heeman 
and Roy Peterson, boys of 16 years of age,, who 
sawed a bar off the grating of the rear window 
of the store of S. C. Klein of Chicago, on June 
9, broke the window casing of the burglar alarm, 
and stole revolvers and other articles from the 
store, valued at about $500, most of which was 
recovered and the boys ‘committed to the St. 
Charles Institution for Delinquents until 21 years 
of age, the reward being paid to four police 
officers, who secured the arrest and conviction 
and recovered the property. 

For the arrest and conviction of Walter Nau- 
mann, who smashed the show window of the store 
of Henry Astor, 1466 Third Ave., New York, 
on Sept. 12, but was caught in the act by an 
officer before he could take anything, and at the 
trial, it being shown that he was intoxicated, he 
was released on suspended sentence and probation 
for six months, the reward is being paid to Officer 
James T. Curry. 








“MADE IN U. S. A.” 





Great Britain Is Enforcing the Law Regard- 
ing Trade-Marks. 


The Merchants’ Association of New York 
has received a dispatch from the American 
Chamber of Commerce in London which 
reads as follows: 

“The American Chamber of Commerce 
in London is advised by its Automobile 
Section to remind American ‘exporters not 
only of automobile accessories but in all 
lines of trade, that American trade-marked 
articles coming into Great Britain must bear 
the words ‘Made in U. S. A.’ or equivalent 
indication of the country of origin. 

“This rule, the Chamber desires to point 
out, does not apply to American goods 
alone, but to all foreign trade-marked 
goods, and is one of the provisions of the 
Merchandise Marks Act of 1887, dating 
back to the reign of Queen Victoria. 

“Trade-marked articles not bearing indi- 
cation of the country of origin being liable 
to seizure and confiscation, importers into 
Great Britain are -being caused serious in- 
convenience, and in many cases actual losses 
by the failure of American manufacturers 
to comply with these regulations. What 
generally happens is that the importer is 
notified and warned the first time, but al- 
lowed to take away the goods, provided he 
stamps, stencils, or otherwise marks them 
with the country of origin to the satisfaction 
of the Customs authorities. Subsequent of- 
fenses, however, are likely to be punished 
by confiscation. 

“British merchants who have been im- 
porting American trade-marked articles for 
many years have, of course, straightened 
out these difficulties with their American 
shippers long ago, but the newer American 
exporters do not seem to have been prop- 
erly informed. The American Chamber is 
glad to know, therefore, that certain British 
importers have a reference to the foregoing 
provisions printed prominently on their 
order forms to the United States. As a 
means of making assurance doubly sure the 
American Chamber recommends this prac- 
tice to the attention of all British firms 
developing new American business with the 
United States.” 








A window was smashed in the store of 
Ludwig Wolff, Canton, O., recently, and 
articles valued at $400 were taken by the 
thieves. 
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The Production of Platinum in 1919* 





A Report Prepared for “Mineral Industry,” by Dr. George Frederick Kunz 











LATINUM in 1919 is as interesting a 

metal as it has been since the beginning 
of the great war. The release by the Gov- 
ernment of 25,000 ounces of platinum at 
$105 per ounce and of iridium at from $172 
to $200 per ounce eased the platinum mar- 
ket somewhat. The formation of the United 
States Platinum Corporation, with a capi- 
tal up to $50,000,000, has not yet been 
consummated, but the results of the high 
prices has meant the substitution of other 
metals such as palladium-gold, “white- 
gold” and others, and at the same time imi- 
tations have been introduced of which 
nickel and some of the whiter metals form 
a part. This is probably due to the fact 
that a stamping law was urged and passed 
by the State of New York making it im- 
perative that all platinum articles stamped 
as platinum or sold as platinum, must con- 
tain at least 925 parts in one thousand parts 
of metals of the platinum groups. 

The production of 54,550 ounces of plati- 
num in the year 1919 and the release of 25,- 
000 ounces by the Government, added to 
the quantities of the metal released by war 
industries and other chemical plants, meant 
that 90,000 ounces and more was available. 
Nineteen hundred and nineteen was an un- 
precedented year of prosperity in the sale 
of precious stones, in regard. to both the 
quantities sold and the prices obtained. Un- 
fortunately, a strike lasting from Novem- 
ber, 1919, until March, 1920, extending over 
the best period that has ever existed and 
in which more than 40 per cent of the jew- 
elers participated, meant the production of 
less jewelry and, consequently, the use of 
less platinum for that time. 

The highest point for 10-per cent iridium- 
platinum was reached in December, 1919, 
when it sold at $170 per ounce; and from 
$300 to $400 per ounce was paid for iridium. 

There has been consideration by Russia 
of the issuing of platinum currency notes 
secured by Government platinum, the Gov- 
ernment controlling the metal in such a way 
that the whole stock must be turned over 
to it. The Government will then refine and 
sell the platinum and pay the owners one- 
half in currency and the other one-half after 
the material has been sold. 

Professor Louis Duparc’s publications are 
remarkable studies of the Nicolai-Pavda 
district in Russia, and his great work on 
platinum, “Le Platine et les Gites 
Platiniféres,” which is about to be published 
in Geneva, Switzerland, is the greatest and 
most comprehensive study yet. published of 
this most interesting metal. The second 
edition of the “Bibliography of Platinum” 
by Dr. James Lewis Howe,’ bringing this 
work up to date, contributed materially to 
the sources of information of our literature 
on the subject. Dr. Dupare studied all the 
Sierra de Ronda deposits in Spain and their 
exploitation; although not yet of commer- 





*Reprinted from Minerai Industry, Vol. 28, by 
permission of the McGraw-Hill Book Co. 
1 Bulletin 694, U. S. Geol. Surv. 





cial importance these deposits are most in- 
teresting. 

The formation of a United States of Co- 
lombia Exploration Corporation with con- 
siderable capital is of importance, as it is 
to Colombia that we may look for most 
platinum in the present year. Of incidentai 
interest are the discoveries of platinum in 
Westphalia, Colorado, Nova Scotia, Alaska, 
New South Wales, and Ontario. 


It is to be regretted that the great amount 
of space given by the press. to the value ot 
platinum and the continual discussion o? 
the subject by the newspapers has aroused 
the cupidity of many, so that frequent thefts 
have occurred in chemical laboratories and 
mineralogical museums and other places 
where the metal is used or kept; and it is 
deeply to be regretted that the increased 
value of the commodity has stimulated the 
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amounted to some 25,000 troy ounces. The 
market price then was $100 an ounce for 
platinum and $175 an ounce for iridium. 
With a view to disposing of the supply of 
these precious metals in the best possible 
way, so that both the country as a whole 
and the Government treasury would have a4 
maximum of advantage, it was determined 
to charge a fixed price of $105 per ounce 
for the platinum and of $200 an ounce for 
the iridium, buyers of platinum being given 
the privilege of taking iridium up to 2 per 
cent of their platinum purchases. Within 
two weeks the whole stock was sold. The 
New York Assay Office delivered the metal 
either in the form of sponge or in grains. 
In September, 1919, a bill was introduced 
in Congress providing for the incorpration 
of the “United States Platinum Corpora- 
tion and to aid in the development of the 
mineral resources of Alaska and for other 
purposes.” The capital stock was not to 
exceed $50,000,000, it was to be exempt from 
Federal taxations, and the corporation was 
to be empowered to receive concessions and 
leases of government-owned platinum sands 
in Alaska, paying a royalty of one-eighth 








AVERAGE MONTHLY PRICES OF PLATINUM 


AT NEW YORK. 


(In Dollars Per Troy Ounce.) 

















those of vicious tendencies, but of men ot 
scientific training as well; in one instance an 
entire laboratory was burned down to con- 
ceal the theft. A committee has been ap- 
pointed by the American Chemical Society to 
devise methods of stopping these thefts. 
The committee consists of Dr.-R. B. Moore, 
Chairman, Bureau of Mines, Washington, 
D. C.; Dr. W. F. Hillebrand, Bureau of 


1911. 1912, 1913. 1914. 1915. 1916, 1917, 1918. 1919, 

Vanuaey ..4sc0csi.00s CODE 46.00 45.50 43.38 41.10 90.05 87.83 105.92 104,85 
PODPUGEY ai ccateceds 39.31 45.63 45.50 43.59 40.00 90.00 103.75 107.68 100.43 
TUEEON, oe ie.oseca'oise the-4 41.00 45.50 45.50 43.50 39.50 90.75 104.33 108.00 99.20 
0) I eet or ar eer 41.35 45.50 45.50 43.50 38.63 83.10 103.77 108.00 99.85 
BR Pe ee 42.81 45.50 45.50 43.50 38.50 80.50 105.00 106.27 102.60 
FOO oc eeewntachatiee 42.88 45.50 45.50 43.50 38.00 78.13 104.75 105.00 105.80 
TON Ss Saisie sie esiateae 42.95 45.50 45.50 43.50 38.00 63.60 103.88 105.00 105.90 
PN oid d coke wach 4% 44.38 45.50 44.90 50.20 39.25 62.56 104.55 105.00 107.60 
Septetber oie os cso 45.31 45.50 43.96 50.00 50.00 84.25 104.13 105.00 128.70 
OGtOREL, asco fcakaicllonr 46.25 45.50 44.00 49.50 54.50 89.75 104.00 105.00 132.21 
November .6.006%% 46.13 45.50 43.70 45.45 62.63 101.25 104.52 105.00 136.74 
DGCEMDED 0.60. caccss 46.00 45.50 43.45 42.19 85.50 86.87 104.38 105.54 151.35 
Wee hah cea 43.12 45.55 44.88 45.14 47.13 83.40 102.82 105.95 114.61 

covetousness not only of ignorant people and of its net profits. It was also to furnish 


$100,000 to be applied to the maintenance of 
five United States “Commissioners of Plati- 
num and its Allied Industries.” The bill 
was referred to the Committee on Public 
Lands.” 

The following table shows the amounts 
of new platinum and other metals of the 
platinum group that were recovered by re- 
finers from gold bullion, nickel and copper 




















Platinum. 

. A ~ Iridium, Osmiridium, Palladium, Rhodium, 
Year Troy Oz. Grams. Troy Oz. Troy Oz. Troy Oz. Troy Oz. 
rete cio ashi s oe Ce bee 6,495 202,017 274 335 1,541 Are 
SRO ie Wikjeres a ewrecnse ge traee 24,518 762,596 370 315 2,885 
DOE, antes aise Bete a cles 33,009 1,026,695 210 833 4,779 ead 
PREG ede eee mealon 54,399 1,691,999 465 539 4,024 326 

118,421 3,683,307 1,319 2,022 13,229 326 








Standards, Washington, D.C.; Dr. Charles 
H. Kerk, Malvern, Pa.; and Dr. George F. 
Kunz, New York City. 

The sending of the first shipment of plati- 
num from England on the: giant dirigible 
R-34 was an interesting innovation. 

It is quite possible that there may be @ 
small falling-off in the price of both plati- 
num and iridium in the year 1920, owing 
to a possible slackening up of the trade. 

Early in July, 1919, the United States War 
Department put its ‘entire surplus stock of 
platinum and iridium on the market; this 





in the United States in the years 1915- 
1918. 


In addition to this as much as 455,83 troy 
ounces of platinum metals are reported by 
dealers and refiners to have been recovered 

1Communicated by G. W. Franzheim, captain, 
U. S. A., Non-ferrous Metals and Miscellaneous 
Sub-section, Raw Materials and Scrap Section, in 
letter dated July 23, 1919. 

2 Science, N. S., Vol. I, No. 1296, p. 408, Oct. 
13, 1919. 

8J. M. Hill, Min. Rec. of the U. S., Part I, 
1918. 
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30,316 ounces and for 1918 the total was 
54,962 ounces. This gives an increase of our 
platinum stock in 1917 amounting to 63,325 


ounces and in 1918 to 109,361 ounces. This 
last figure would be much in excess of the 


from scrap and sweeps. This may, how- 
ever, involve some re-duplication, as some 


of the scrap platinum may represent metals 
recovered in the same way earlier in the 

















year. 
STATISTICS OF PLATINUM IN THE UNITED STATES. 
Imports. 
soe ae x 
Production. (a) Unmanufactured.(b) 
r Ha \ oo ——~, Manufactured. Total. 

Year Troy Oz. Value. Troy Oz. Value. Value. Value. 

| RES eres 94 $1,814 105,450 $1,950,362 $37,618 $1,989,794 
SEE o664cassasceeeeaes 110 2,080 114,521 1,921,772 135,889 2,059,741 
| Serer er ree 200 4,160 103,802 1,812,242 105,636 1,922,038 
ee eee oe ee 318 5,320 104,196 1,985,107 188,156 2,178,583 
1, A OR RIT Le gk 1,439 45,189 137,556 3,601,021 187,639 3,833,849 
|) Ge ere Sere 357 10,589 74,208 2,509,926 175,651 2,696,166 
MD. 6439495800009 0'5 86 750 14,350 50,768 1,096,615 134,119 1,245,084 
| PE ene Pree 638 15,950 118,851 2,557,574 410,997 2,984,521 
| SE re ene 773 25,277 120,478 3,320,699 333,965 3,679,941 
SUE) hy. 40 50 dre 650 940-60 940 40,890 122,390 4,722,752 135,842 4,899,484 
| epee ares We cir 1,005 45,778 104,683 4,334,488 159,995 4,540,261 
BU cnn 0is 60-05 wisiciesciees 1,034 46,530 117,947 4,938,706 105,553 5,090,789 
WN is Gi wae os whee 3,430 154,350 72,267 2,934,580 39,143 3,128,073 
RP ee rr re 6,495 322,347 61,437 2,340,476 71,532 2,734,355 
ere re 24,518 2,044,801 53,484 3,138,396 18,923 5,202,120 
OEE mi Petaciacess0eeew 33,009 3,393,985 30,316 2,414,773 382 5,809,140 
re TE ee 54,399 5,763,574 54,962 4,949,755 14,225 10,727,554 
SE: caewwcaWesisenaewsd) Sane ieee £4,550, 5,229,309 17,213 exeeues 





(a) Statistics of the U. S. Geol. Surv. Recovered by refiners. (b) Includes ingots, bars, plates, 


SECONDARY PLATINUM AND ALLIED METALS SOLD, 1915-1918.(a) 
(Troy Ounces.) 





Year. Platinum. Tridium. Palladium. 
Br so race ave cia savcva aims Cara louens roreacdvccnraiaiaions 42,149 863 958 
SERA: ae CAE IE nr 8 arena ee a 45,156 1,535 1,284 
oe AS Wa OSE eR OCA OES EOS 59,007 9,832 3,347 
RE 5 iio 5 5s Ao wana se sae eee vee canes 40,378 3,410 1,795 
(a) U. S. Geol. Surv. 
IMPORTS OF THE ALLIED PLATINUM METALS INTO THE UNITED STATES 
FOR THE YEARS 1917-1919 
1917. 
Aver. Per Aver. Per 
Troy Oz. Grams. Value. Oz. Gram. 
MR cl laleh resid wade eek g owveln wae 3,619 112,562 $378,678 $104.64 $3.37 
PTO TO CR ICT 259 8,056 25,456 98.28 3.16 
Pe een EE Ty A 400 12,441 23,359 58.40 1.88 
PEE ahd ana aee eee ee keer ed 1,239 38,537 117,192 94.60 3.04 
1918. 
SRNR a bv-4 vias Sasa eee dene eames 1,106 34,400 $126,282 $114.18 $3.67 
NE sa ticd cud seaaneg anne 427 13,281 46,321 108.48 3.49 
RR tare ea sare ee Kewanee eens denas 
Pre ee ee 240 7,465 36,853 $56.55" 4.93 
1919. 
CNN ois oy crise oie San Geib d See 5,808 180,646 $975,174 $168.24 $5.40 
LO OS Eee ore errr errr re 1,374 42,736 112,403 81.81 2.63 
INL aus sighs, sate ak ae wa ane 2,339 72,750 132,097 56.47 1.82 
PD. bo dvaecadeed cieeneseadeshs 3,739 116,294 250,777 67.07 2.08 
Pr ren 222 6,905 30,474 137.27 4.43 


WORLD’S PRODUCTION OF NEW PLATINUM IN 1915-1918, BY COUNTRIES. 
(In Troy Ounces.) 





Country. 1915. 1916. 1917. 1918, 

ee | A TT eet Cree (a)124,000 (a)90,000 (a)110,000 (a) 25,000 

SORR, -CUUOB OND 6 5scsce res secesawesrwesanes _ (a) 100 (a) 60 80 75 

New South Wales and Tasmania, crude (c)...... 303 222 330 811 

PE MND: Sii5d cncleeasle ee Niae ke Chneedeeos 18,000 25,000 32,000 35,000 

United States, domestic crude.........eeeeeeees ‘ 742 750 605 647 

United States, refined from foreign and domestic 

matte and bullion (d) ...-cccccccccccccccces oe 5,753 2,556 | ee 
Porneo and Sumatra and other crude (e)........ (f) (f) (f) (f) 

ce PE ee Lane mmr Ieee ° 148,898 118,588 150,399 61,533 

(a) Estimated. (b) In addition to platinum contained in matte and bullion refined in the 


United States. (c) Chiefly iridosmine. _(d) Does not include , refined platinum from domestic 
crude. (e) Includes small production in Madagascar. (f) No basis for estimate. 











These statistics can only give a general 
idea of the platinum production, especially 
as regards 1917 and 1918. In the former 


year the refiners in the United States pro- 
duced 33,009 ounces of platinum and 54,399 
ounces in 1918, part of this coming from 
Canadian copper matte. Moreover the im- 
Ports into the United States for 1917 totaled 


year’s total production, even admitting that 
the shipment of 21,000 ounces from Russia 
represented metal mined in previous years 
(or a previous year), as was probably the 
case. 
Platinum in the United States 

Alaska—In Alaska, prospecting has been 

carried on in two localities on the Kahiltna 
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River, one of these being some three miles 
below the mouth of Peter’s Creek, the other 
a little up-stream from the mouth of the 


river. In many other places in the Susitna 
basin platinum has been found, the 
list including Peter’s, Camp and Lake 


creeks, the Kichatna and Chulitna rivers; 
here placers containing platinum in quan- 
tities commercially profitable may in time 
be found. In the Marshall district, while 
a small amount of platinum is present with 
the gold in certain of the creeks, not much 
of it has been saved. In Dime Creek, on 
Seward Peninsula the ratio of platinum to 
gold is about 1 oz. to $5,000 worth of gold. 
This applies to the lower claims of the 
creek and to bench claims. Near the head 
of the creek, the proportion of platinum is 
slightly greater. In 1917, some 35 oz. troy 
was produced.’ 

The following analysis of a sample of 
platinum from Dime Creek was made by 
R. C. Wells in the laboratory of the U. S. 
Geological Survey, and can be compared 
with the analysis of platinum from Poor- 
man Creek, given farther on, showing the 
striking difference between the samples.’ 


ANALYSIS OF PLATINUM FROM DIME CREEK, 
SEWARD PENINSULA. 


CONG fo diene ER adetew a eee 0.6 
SG ic aarnnvkeadtidiscttaanteae 9.5 
RAM on Fee Re ee i catenin 1.4 
ERAN fo ores eidiscelbeiw da ceumen oe eee ya bh 
ERMINE ie. sisi oiatsruinieiv granncad 3 e-saleade 3.8 
PAD oinisinoos oes wk ewes eee 0.9 
CONES cosas naw eceenieet eee 0.1 
OMEN ios sa sisciclaciwnxcdes sau eeReeeA 09 
RON iso ica siat-é.cide ne anlage waeeeewetened 6.1 


In the platiniferous gravels of the Chisto- 
china River, gold and platinum appear in 
three formations, apparently representing 
three different stages of concentration. The 
original bedrock, either of the: gold or the 
platinum has not been found here. These 
three formations are described as follows: 
“The first concentration appears to be the 
‘red conglomerate,’ which represents a ce- 
mented gold- and platinum-bearing gravel. 
A second concentration is found in the 
glacial gravels that form high benches on 
the south side of Slate Creek. These 
benches are made up of material derived 
from the erosion of the conglomerate and 
other rocks. The third concentration has 
taken place in the stream gravels. These 
three formations, the Tertiary conglomer- 
ate, the bench gravels, and the stream 
gravels, all of which carry both gold and 
platinum, are regarded as promising sources 
of these metals. . The gold and platinum 
usually occur together and appear to have 
the same sources as far back as the rocks 
of the region record their history. There 
are no nearby basic rocks from which the 
platinum is likely to have been derived.” 

It is recognized that in view of the fact 





“Mineral Resources in Alaska.” Rept. on Prog- 
ress of Investigations in 1917, by G. C. Martin 
and others, U. S. Geo. Surv. Bull. 692, Washing- 
ton, 1919, pp. 32, 33, 39, 41. 

1 Op. cit., p. 396. 

2 Op. cit., pp. 139-141. 
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that the platinum to be recovered in Slate 
Creek is but little over one per cent of 
gold, an increased production of the more 
valuable metal is not easy to realize. De- 
veloping work has, however, been prose- 
cuted on Big Four Creek and on the bench 
gravels of Slate Creek, where considerable 
quantities of gold and platinum are present. 
These gravels are favorably situated for 
being worked hydraulically when water is 
obtainable. 

On Cache Creek,’ the placers have yielded 
a little platinum, though only about three- 
thousandths per cent of the gold by weight 
and less than two-hundredths per cent of 
the gold in value. The platinum grains are 
of small size, as a rule less than 1 mm.; 
many of them are thin and flaky. Because 
of this flaky character, it is believed that 
the recovery made by dredge-work does not 
do justice to the real platinum content of 
the placers but as the amount recoverable is 
so small there is no great inducement to 
invest the sum requisite for the installation 
of more adequate machinery. 

The concentrates taken from the bench 
and placer gravels of Poorman Creek in the 
Kahiltna Valley show the presence of gar- 
net, cassiterite, zircon, magnetite, ilmenite, 
pyrite, quartz and platinum. In a sample 
weighing 647 grams, and representing about 
500 concentrations of the first sample, there 
were found to be present as much as 100 
grams of the platinum metals. The plati- 
num metals. The platinum here has essen- 
tially the same character as that from 
Cache Creek. The bright, silvery, and 
commonly crystalline variety is supposed to 
be chiefly composed of iridium and osmiri- 
dium. The following analysis of a sample 
weighing 41.6 grams from the heavy con- 
centrates of Poorman Creek was made by 
R. C. Wells in the chemical laboratory of 
the U. S. Geological Survey: 





Per cent 
SC er oer 1.0 
PEICUSUATNEEL 5565s deo eevee ears 32.0 
MMMM 955s oats wale Soe ateete 11.3 
BRON INN 5 ahr y/Sica eel aa one cae oh 1.4 
SIN. coins ao toxt elaine 47.3 
‘TO ASS Pee yee aCe Aree Serge 5.2 
ROI MA costs Brosh RaSh pussies aura eee HES 
ce LE 7 etre trace 
RAIN resis atric i aternatce ean 0.1 
LCS DR a eee eee 0.03 
BAGG ANGE SUVEE 655. 5. ossieveieie'eieis traces 
MENS OA ABD: ci cadateit cg sobs crewed Mevercnies 99.83 


Specific gravity of sample, 18.1. 

Although Poorman Creek affords more 
platinum than any other place in the Ka- 
hiltna Valley, it is nevertheless considered 
doubtful whether it could be worked profit- 
ably for this metal. It is believed by the 
Prospectors of the Kahiltna River gravels 
that platinum can be found in the deeper 
gravels reaching to the bedrock, but doubts 
are expressed as to there being any con- 
siderable quantity of the metal. 


An important amount of palladium and 
some platinum is contained in the copper 
ore of the Goodro mine in Alaska, now 
owned and operated by the Salt Chuck 
Mining Co. It is situated near the head 


1 Op. cit., p. 246, 
2 Op. cit., p. 258. 
RODp,. cit., p. 262. 
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of Kasaan Bay, Prince of Wales Island, and 
it is some 45 miles northwest of Ketchikan, 
Alaska. While the platinum content of the 
ore is not large, it is fairly regular; the 
quantity of palladium varies proportionately 
with the amount of copper, the average 
ratio being 1 oz. of palladium per ton for 
every 8 or 12 per cent of copper. It is 
also present in the seams of chalcopyrite. 
The following analyses indicate the varying 
proportions of platinum and palladium in 
combination in different samples of ore: 


Platinum Cop- 

Source Gold, _ Silver, and per, 
of Oz. Oz. Per Palladium, Per 
Material. Per Ton. Ton. Oz. Per Ton. Cent. 
Glory-hole .... 0.07 0.17 0.41 1.92 
150-ft. level.... 0.07 0.24 0.184 1.08 
Bottom of winze 0.05 0.24 0.17 1.28 
Chalcopyrite ... 0.11 2.08 1.01 27.66 
Concentrate ... 0.17 4.60 3.54 43.81 
er 0.01 0.10 0.01 0.06 


The Kasaan peninsula is a rocky pro- 
montory the highest peaks of which attain 
an altitude of 2,800 ft. Near the head of 
the promontory occurs a large intrusive 
mass of diorite and gabbro; it is in the 
latter, at an elevation of 400 ft., that the 
outcrop of the Salt Chuck orebody appears, 
forming a cone-shaped knoll rising about 
100 ft. above a well-defined bench. The ore 
occurs mainly as bornite, and varies in size 
from small masses to minute particles; it is 
disseminated in the greatly shattered and 
altered rock forming the gangue. Chalco- 
cite, a little corellite and some stringers of 
chalcopyrite are more or less mixed with 
the bornite. As bornite in association with 
gabbro or pyroxenite is not uncommon in 
British Columbia, and elsewhere in Alaska, 
there is a good chance that similar deposits 
of platinum and palladium may be found in 
some of these localities. So far the only 
deposit of bornite with gabbro or pyroxenite 
that has been recorded in southeastern 
Alaska is that on the Kasaan peninsula.’ 

Arizona.—After thorough examination of 
275 samples taken from the Indian Gardens 
property at Grand Canyon, Arizona, where 
it was hoped that platinum in sufficient 
quantity to warrant exploitation might be 
found, it was reported by Mr. J. M. Bout- 
well under date of March 8, 1919, that the 
assays had failed to reveal the presence of 
platinum in form and grade of commercial 
value.’ 

Oregon.—A discovery of platinum is re- 
ported from Curry County, Oregon, along 
the Sixes River, in the western part of the 
county. The deposits have been traced for 
nearly 20 miles in a northeasterly direction 
along the river up to its mouth, and it is 
stated that some assays give as much as 
18 oz. to the ton. Locators from Marsh- 
field and Bandon are staking claims along 
the river. Experienced miners are said to 
be somewhat skeptical as to this discovery, 
in spite of the fact that platinum was really 
found in the Highlands gold-quartz mine in 
the Gold Hill district in Jackson County in 
1916* 


(To be continued) 
1Donald G. Campbell. “Palladium in Alaskan 
Lode Deposits,” Min. Sci. Press, Oct. 11, 1919, 
p. 520. 
2 Min. Sci. Press, Aug. 2, 1919. 
8 Min, Sci. Press, Mar. 13, 1920. 
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DEATH OF O. B. RUDD 
Prominent Ilion, N. Y., Jeweler Passes 
Away After a Long and Honorable 
Career 

Utica, N. Y., Oct. 21.—Orange Brace 
Rudd, long time jeweler of Ilion, died yes- 
terday in that town. He was one of the 
oldest and most prominent jewelers of 
New York State. 

Mr, Rudd was born Sept. 3, 1840. 
He went to Mohawk in 1862 and worked 
as a clerk, but in a short time opened 
a jewelry store in Ilion as manager 
for his employers, L. P.& S. E. Coe. After 
a few years he purchased the business and 
put up the sign, “O. B. Rudd, Watches and 
Diamonds”. It became one of the land- 
marks of Ilion and customers came from 
far and near, 

In 1889 he moved his store to the present 
site at the corner of Main and Otsego Sts. 
In 1907 he made Walter C. Rix a partner, 
and the name became Rudd & Rix. In 1912 
upon the 50th anniversary of the estab- 
lishment, Mr. Rudd was given a dinner by 
the business men of Ilion. Mr. Rudd was a 
member of the Methodist Church and of 
Ilion Lodge, F. & A. M. a Royal Arch 
Mason and of the Little Falls Knights 
Templar. 

Mr. Rudd was a friend of Philo Reming- 
ton of the Remington plant, who advised 
with him on Remington affairs in Ilion. For 
several years Mr. Rudd was treasurer and 
general manager of the Remington Sewing 
Machine Agency, Inc. He organized the 
Ilion Board of Trade, and a director of 
the Ilion Hospital and of the Ilion Knitting - 
Mill. He is survived by one son, j'oseph 
Holland Rudd, of Ilion, and a number of 
nieces and nephews. ; 


DEATH OF JACOB PYEWELL 











Veteran Chester, Pa. Jeweler Succumbs 
After a Lingering Illness 

PHILADELPHIA, Pa., Oct. 21.—Jacob Pye- 
well, one of the oldest business men of 
Chester, Pa., having conducted a retail 
jewelry store for over a half-century, died 
at his home, 7th St. and Edgemont Ave., 
on Oct. 17 after an illness of two years. 

Mr. Pyewell was 80 years old and a 
twice wounded veteran of the Civil War. 
He was also a member of a number of 
social and fraternal organizations. Sur- 
viving him are three sisters. 

The funeral services were held Wednes- 
day at 2 P. M. at his late home, with in- 
terment later at the Chester Rural Ceme- 
tery. 

Mr. Pyewell conducted a retail jewelry 
store with his brother. The latter died 
about 15 years ago and 10 years ago Mr. 
Pyewell retired from business. He was 
very widely known in Philadelphia, where, 
during his prime, he made almost daily 
buying trips. : 








The representative in the United States 
of a manufacturers’ agent in Colombia de- 
sires to secure an agency for the sale of 
jewelry. For further information write to 
the Bureau of Foreign and Domestic Com- 
merce at Washington, D. C., or any of its 
branches and refer to file No. 33,829. 
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THIRD QUARTERLY MEETING 





Excellent Report of Revival in Association 
Work Among Wisconsin Jewelers’ 
Clubs Given at Meeting of State 
Association at Milwaukee. 

MitwavKeE, Wis., Oct. 23—A glowing 
report of a decided revival of interest in 
organization among retail jewelers in Wis- 
consin was made by Secretary A. W. An- 
derson at the third quarterly meeting of the 
Wisconsin ‘ Retail Jewelers’ Association, 
held Thursday, Oct. 21, at the office of 
Treasurer Henry F. Stecher, 276 3d St., 
this city. The session had been postponed 
for two weeks in order to enable the of- 
ficers to complete a “flying squadron” com- 
paign to rejuvenate a number of district 
and local clubs in distant parts of the State 
at a time when it is apparent that thorough 
and efficient organization is one of the 
greatest needs of members of the jewelry 
trade. 

President John H. Stouthamer of Mil- 
waukee, who took office Oct. 1, accom- 
panied by Secretary Anderson and Treas- 
urer Stecher, devoted a full week to a swing 
of the circle. Notices had been sent pre- 
viously by mail to all jewelers in certain 
districts relative to the meetings and inter- 
est was aroused in other ways, providing 
each session with an excellent and repre- 
sentative attendance. The party of officers 
started from Milwaukee on Oct. 12 in Mr. 
Stecher’s car, making their first stop at 
Beloit, Wis., where on that afternoon and 
evening the Southern Wisconsin District 
Club was reorganized. Janesville, Beloit, 
Edgerton, Milton, Delavan, Elkhorn, Lake 
Geneva and other cities were represented. 

On Oct. 13 the party proceeded to Madi- 
son, the State capital, where a rousing meet- 
ing was held and the Madison District Club, 
which has been only passively interested in 
‘its organization, was rebuilt on a substan- 
tial footing. More than 40 jewelers of the 
locality attended. The jewelers of Madison 
provided special entertainment. 

Fennimore, Wis., was the objective on 
Oct. 14, and the Southwest Wisconsin Dis- 
trict Club was organized anew. The at- 
tendance was limited by reason of a heavy 
rainfall which made roads almost impass- 
able, but enthusiasm was not lacking. An- 
other meeting will be held shortly for the 
benefit of many jewelers who were not able 
to come. Railroad service in this locality 
is poor and automobiles are depended upon 
toa large extent for public travel. 

Mr. Stecher was obliged to return to 
Milwaukee with his car, and after covering 
411 miles, the party resorted to the rail- 
roads for the rest of the trip. President 
Stouthamer and Secretary Anderson pro- 
ceeded to LaCrosse, at the western edge 
of the State, and reorganized the Western 
Wisconsin District Club on Oct. 15. Wau- 
sau was the final objective of the campaign, 
and here on Oct. 19, an enthusiastic meet- 

ing was held which resulted in the forma- 
tion of a new Wisconsin Valley District 
Club. 

Besides interesting the jewelers in their 
State Association, the campaign also served 
to attract attention to the National Jewelers’ 
Mutual Fire Insurance Co., the management 
of which is in the hands of the same di- 
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rectors who serve the Wisconsin Associa- 
tion, in which the fire company originated 
six years ago. 

At Thursday’s quarterly directors’ meet- 
ing, it was tentatively decided to hold the 
16th annual convention of the Wisconsin 
State Association during the second week 
in April, 1921. Milwaukee was selected as 
the seat of the gathering at the last annual 
meeting. The dates next year will be ap- 
proximately the same as this year, the meet- 
ing being timed to follow immediately the 
Easter holidays. However, care will be 
exercised in selecting dates that will not 
conflict with the municipal elections, which 
happened this year. The revival of interest 
in district and local clubs this Fall will be 
followed up by frequent interchange of cor- 
respondence between Secretary Anderson’s 
office at Neenah and the entire membership 
roll, so that by convention time in April 
the enrollment will be comfortably in ex- 
cess of 400, which would make the Wiscon- 
sin Association the largest of any State or- 
ganization in the United States. 

All of the members of the board at- 
tended the meeting on Oct. 21, as follows: 
John H. Stouthamer, Milwaukee, president ; 
John P. Hess, Fond du Lac, vice-president ; 
A. W. Anderson, Neenah, secretary; Henry 
F. Stecher, Milwaukee, treasurer; Hiram J. 
Smith, Racine; James R. Chapman, Osh- 
kosh; Gustave Keller, Appleton; William 
H. Upmeyer, Milwaukee; Thomas J. Dale, 
Kenosha, directors. 

The next quarterly meeting of the board 
will be held in Milwaukee on Wednesday, 
Jan. 12. 


MUTUAL FIRE INSURANCE 


Rapid Growth of National Jewelers’ Mutual 
Fire Insurance Co. Shown by Report 
at Quarterly Meeting. 

MILWAUKEE, Wis., Oct. 23——The Na- 
tional Jewelers’ Mutual Fire Insurance Co. 
will be a $4,000,000 concern by Jan. 1, 1921, 
if the rate of growth during the first nine 
months of this year continues, it was re- 
ported to the quarterly meeting of the board 
of directors held Thursday, Oct. 21, at the 
office of Treasurer Henry F. Stecher, 276 
3d St., Milwaukee. So far this year the 
mutual has written new business sufficient 
to make a net gain of $1,108,400 in the 
amount of insurance in force, which on 
Oct. 1 amounted to $3,571,275. The amount 
at risk Jan. 1, 1920, was $2,462,875. 

With a total of $150,000 added during the 
first 20 days in October, and new business 
developing steadily, it is not expecting too 
much, according to reports of officers, that 
the $4,000,000 mark will be reached before 
the end of this year. 

One of the encouraging features of the 
reports was that the ratio of lésses to pre- 
mium income remains at 17 per cent, the 
figure for 1919, although the amount at risk 
has nearly doubled. The experience of 
other insurance companies, and of retail 
merchant mutuals especially, has been that 
the loss ratio increases commensurately, if 
not in excess of the amount at risk. 

“This serves to demonstrate what we 
have often said and a fact which suggested 
to us the organization of a national retail 
jewelers’ mutual insurance 











company, 
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namely, that the retail jeweler is probably 
the best and safest insurance risk of any 
class of retailers,” said President W. H. 
Upmeyer. “Taking losses accruing since 
organization, June 1, 1914, the ratio is not 
much above 12 per cent, which is astonish- 
ingly low in the history of mutuals.” 

The assets of the National Jewelers’ 
Mutual on Oct. 1 were somewhat in excess 
of $48,000, compared with $36,800 on Jan. 
1, The entire assets is invested in United 
States Government bonds and Wisconsin 
municipal securities, which are regarded as 
equally safe because of strict State ‘super- 
vision and legal limitations upon such 
issues. 

The dividend rate for 1920 is 25 per cent, 
which was fixed at the annual meeting of 
policyholders in April. At that time it was 
explained that the previous rate is kept in 
effect as a measure of safety and to build 
up the asset account, although the operation 
of the company would make it possible to 
pay a considerably higher rate. 

Immediately after Jan. 1, the company 
will make application for licenses to solicit 
business direct in the States of Illinois and 
Minnesota, appointing or sending agents 
into these territories. At present the com- 
pany is confined in its direct personal solici- 
tation to the State of Wisconsin, although 
it writes business in nearly 40 States 
through the medium of the mails. 

The quarterly meeting brought out a 100 
per cent attendance of directors, the follow- 
ing being present: William H. Upmeyer, 
Milwaukee, president; Hiram J. Smith, Ra- 
cine, vice-president ; Henry F. Stecher, Mil- 
waukee, treasurer; A. W. Anderson, 
Neenah, secretary and manager; Gustave 
Keller, Appleton; Thomas J. Dale, Ke- 
nosha; John P. Hess, Fond du Lac; John H. 
Stouthamer, Milwaukee; James R. Chap- 
man, Oshkosh, directors. 

The next quarterly meeting will be held 
in Milwaukee on Wednesday, Jan. 12, 1921. 
The annual meeting is scheduled to be held 
at the same time as the 16th annual con- 
vention of the Wisconsin Retail Jewelers’ 
Association, during the second week in 
April. 








HELD UP IN CHICAGO... 


Providence Manufacturer Loses Jewelry, 
Cash and Clothing at the Hands of 
Bandits 


Curcaco, Oct. 21.—L. H. Block, of O’Neill 
& Block, Providence, R. I., was unfortunate 
enough while on a business trip to Chicago 
last week to fall into the hands of thieves, 
who robbed him of jewelry valued at about 
$2,000 and $800 in cash. 

Shortly after Mr. Block’s arrival in Chi- 
cago he was summoned to keep an appoint- 
ment on the south side. Upon his arrival 
at the appointed place of meeting he was 





seized by two men, who took off his clothes, 


tied his hands with his silk shirt, and his 
feet with his underwear and tossed him iato 
a back room after taking his money and 
jewelry. Mr. Block managed to free him- 
self, and dressed in his underwear and a 
silk shirt and made for the street. He was’ 
seen by a passerby, who furnished him with 
enough clothing to complete his trip to the 
police station without fear of arrest. 
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CHRISTMAS CAMPAIGN 





National Jewelers’ Publicity Association 
Announces Plans of Advertising for 
Holiday Season 


Cuicaco, Oct. 22.—“The accumulative ef- 
fect of eight months’ advertising will be 
felt in this year’s Christmas selling,” is the 
belief of Morris Eisenstadt, of St. Louis, 
president of the National Jewelers’ Pub- 
licity Association. “For eight months 
we've been advertising steadily in the big- 
gest magazines in this country. We've 
pounded away continually on ‘Gifts That 
Last,’ gifts from the jewelry store for every 
gift occasion. We've reached 60,000,000 
people with our advertisements. Retailers 
tell us that this effort has already im- 
pressed trade, but we're looking for the 
big effect this year at ‘Christmas, the great- 
est of the gift giving seasons and the one 
time in all the year when everyone should 
be buying gifts of lasting value and useful 
purpose.” 

The Christmas advertisement of the asso- 
ciation is one of the finest pieces of “copy” 
put out by the association, Like other as- 
sociation advertising, it was prepared by a 
large Chicago advertising agency under the 
direction of the publicity committee of the 
association, of which Fred G. Thearle, of 
that city, is in charge. The art work is 
supervised by the National Art Service 
League. This attractive Christmas ad ap- 
pears in National Geographic, Literary Di- 
gest, Town and Country, Scribner's, 
World’s Work, Harper's, Century, Review 
of Rewews, American, Cosmopolitan, Life, 
Country Gentleman, Vogue, Vamty Fair, 
Collier's, Hearst's, McClure’s, Munsey’s, 
Spur and the Motion Picture Classic. Also 
Canadian publications—Saturday Night, 
Everywoman’s World, Canadian Home 
Journal, Canadian Courier, MacLean’s and 
The Veteran. 


While the atmosphere of this advertise- 
ment breathes the good will of Christmas 
giving, its purpose is to impress the im- 
portance of giving jewelry gifts, to create 
a desire for more giving and to direct the 
buying to the jewelry trade, 

“Every Christmas gift a gift that lasts” 
is the big slogan for this season’s business. 
Every retailer should use all possible means 
of tying up his local advertising and selling 
campaign with the national magazine ad- 
vertisements. The folks in his town, many 
of them his own customers, many that 
should be his customers, will read this 
Christmas message about “Gifts That Last.” 
They’ll think of the jewelry store in con- 
nection with their Christmas shopping. 
Right here is where the enterprising dealer 
can step in and get this trade. 

A number of good local tie-ups have been 
planned for retailers, who are urged to 
write to the Advertising Bureau of the 
National jeweler’s Publicity Association, 
167 E. Ontario St., Chicago, for complete 
details. They will also receive a copy of 
the Jeweler’s Record of Progressive Ideas 
which contains helpful holiday suggestions 
for newspaper advertisements, window and 
Store decorating, and special sales promo- 
tion plans. All this assistance is given free. 

It is particularly important at this time 
of the year for every retailer to have the 
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“Gifts That Last” sign on his window. This 


is a simple but very effective way of tying 


up with the national advertising, right now 
when many new people will be patronizing 
jewelry stores. The association has made 
up a small, artistically designed window 
sign in mahoganized wood and satin fin- 
ished brass that will harmonize with any 
kind of Christmas window trim, and should 
certainly be in every dealer’s window to 
identify his store as a “Gifts That Last” 
shopping place. 

The publicity committee of the associa- 
tion points out that every branch of the 
industry is being benefited proportionately. 
More business for the retailer means more 
for the manufacturer, the jobber and the 
importer. Inasmuch as the association is 
composed of members from every branch of 
the jewelry industry in this country. 
the association sends out a quantity of 
news and feature stories on jewelry topics. 
F,. G. Thearle, chairman of the publicity 
committee, says: 

“Tt is interesting to note the number of 
jewelry articles appearing in newspapers 
and magazines, and the importance given 
to this class of reading matter. Fashions 
in jewelry, new patterns in flat and hollow 
ware, interesting stories about rare gems, 
and news of the world’s great watch and 
clock makers form the themes of articles 
appearing in nearly every periodical one 
picks up. This is the best sort of publicity 
for the jewelry trade and forecasts in- 
creased demand for everything we make 
and sell.” 

The association will continue its mem- 
bership drive throughout the new year and 
an enlarged program of constructive service 
for the industry is now in preparation. 





Pep Paragraphs* 
By S. A. Cuanouze 

Ability is largely application. 

I guess so is the reply of a failure. 

Many heated discussions come from hot 
heads, 

Pep is the seasoning which gives relish 
to the things we do. 

A grain of forethought is worth more 
than a ton of afterthought. 

Ideas are like rivets; they should be 
driven home and clinched while hot. 

A successful man goes to the highest au- 
thority; an unsuccessful one to the lowest. 

The saddest gink we ever saw was one 
who hadn’t discovered what he wanted 
to do. 

It’s not necessarily talk alone that puts 
over a proposition; it’s suggestion, persua- 
sion and determination. 

You may have all the time in the world, 
but don’t judge the importance of the other 
fellow’s time by that of your own. 

You can call a man up for a nickel, and 
you can call him down for nothing; but 
sometimes you have to pay for medical at- 
tendance. 

Don’t assume just because a man’s work- 
ing for you that he’s your personal slave; 
in five years you might be working for him. 





*Copyright, 1920, by S. A. Chandler. 
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PENNYWEIGHTER SENTENCED 


Henry McClelland, Alias “Herbert Roth- 
ery,” Sent to Prison for Three 
Years for Stealing Jewelry. 


Bartrmore, Md., Oct. 23—Henry McClel- 
land, alias “Herbert Millard Rothery,” 63 
years old, a “pennyweight” operator known 
from Coast to Coast, was sentenced to three 
years in the Maryland State Penitentiary 
by Judge C. T. Bond, of the criminal court, 
after he was convicted of stealing jewelry 
here. McClelland was arrested here five 
months ago and a strenuous fight was made 
to obtain his freedom. 

McClelland was indicted and tried on the 
charge of stealing jewelry valued at $1,400 
from the A. H. Fetting Manufacturing 
Jewelry Co., Liberty St., near Lexington St. 
Operators of the Pinkerton National De- 
tective Agency had been on McClelland’s 
trail for several months prior to his arrest 
here by Detective Lieutenants C. A. Kahler 
and J. H. Kratz. McClelland, according to 
the testimony during his trial, “penny- 
weighted” scores of pieces of jewelry from 
many cities. He had a woman confederate 
here, who, it was alleged, pledged the 
jewelry at various pawnshops. 

Hundreds of pieces of jewelry were re- 
covered by Kahler and Kratz and a unmber 
of pieces were identified. McClelland, sub- 
sequent to his arrest here, was identified as 
a “pennyweighter” wanted by the Washing- 
ton, D. C., authorities. A warrant was 
issued for his return to Washington and 
formal complaint against McClelland was 
made before United States Commissioner J. 
Frank Supplee. McClelland had powerful 
friends working in his behalf and the three- 
year sentence was a shock to them. McClel- 
land’s correct name is said to be Rothery. 
For several days after his arrest here he 
baffled identification. His identification was 
established by the Baltimore office of the 
Pinkertons and the work of Detectives 
Kahler and Kratz. The third day after 
McClelland’s arrest a circular bearing his 
picture was sent to the detective bureau by 
W. A. Landers, local Pinkerton manager. 
The identificaticn had been made throngh a 
tattoo mark “H. R., 1875” found on the 
prisoner’s arm. 

The information in possession of, the 
Pinkertons showed that McClelland escaped 
from the Iowa State Penitentiary, Dec. 2, 
1915, where he was serving a five-year sen- 
tence for “pennyweighting.” 











LOOT WORTH $6,000 TAKEN 





Burglars Rob Sudbury, Can. Jeweler of 
Valuable Pearl Necklace 

Suppury, Can., Oct. 22—The jewelry 
store of Davis Bros. & Co. here was robbed 
by burglars between 7 and 8 o’clock on the 
night of Oct. 15. 

They forced open the rear doors with a 
crowbar and took diamond rings and a 
pearl necklace valued at over $6,000. The 
goods were in a tray in the front window 
which was brilliantly lighted, where they 
were usually left until a later hour when 
they were placed in the vault. 

Mr. Davis was at supper when the rob- 
bery took place. 
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Bankers Declare Against Tax on Gold 











Special Committee of the American Banking Association Disapproves of 
McFadden Bill and Presents Economic Reasons Why No Subsidy Should 
Be Paid Gold Miners and No Tax Put on Use of the 
Precious Metal. 














WasuHIncTon, D. C., Oct. 22.—The con- 
vention of the American Bankers’ Associa- 
tion, which has been in session in this city, 
while of usual interest to business men gen- 
erally, has been of particular interest to the 
jewelry trade on one point, namely, in re- 
lation to the attitude of the association to- 
ward the proposed tax of $10 an ounce on 
all gold used in the arts as proposed in the 
so-called McFadden Bill, which was intro- 
duced into the last Congress and will be re- 
introduced at a subsequent session of a na- 
tional legislature. The idea of the tax is 
to pay a bonus of $10 an ounce, or 50 per 
cent., to miners in order to stimulate the 
production of gold. 

This question came up at yesterday’s ses- 
sion of the bankers’ convention, where the 
bill was both attacked and defended. The 
principal attack on the bill was made in the 
report of the special committee of the as- 
sociation appointed some time ago to look 
into the bill, which report vigorously op- 
posed the bill as an_attack on the basic ele- 
ment of the gold standard. The bill was 
defended by Representative McFadden, its 
author, in person. 

The motion that Mr. McFadden’s remarks 
be received with thanks and ‘filed with the 
reports of the convention was defeated, and 
the members then adopted a resolution to 
the effect that the entire question be re- 
ferred to the Economic Policy Committee. 

The full text of the report of the speeia! 
committee of the association to which brief 
reference was made in THE JEWELERS’ Cir- 
CULAR last July, reads as follows: 


To the Administrative Committee, Ameri- 
can Bankers Association. 

We, the undersigned committee, ap- 
pointed to consider and report our opinion 
of the McFadden Bill, submit the following 
as embodying our views: 


THE MCFADDEN BILL. 

The McFadden Bill, so-called, provides 
for a tax of 50 cents per pennyweight of 
fine gold for all gold manufactured, used 
or sold for other than coinage or monetary 
purposes, including jewelry and other pur- 
poses of ornamentation and dentistry (with 
some exceptions for children and charity 
cases). The bill provides further that out 
of the funds thus collected and “any other 
funds in the Treasury of the United States 
not used for specified purposes” there shall 
be paid a bonus to the producers of new 
gold in the United States of $10 per fine 
ounce down to May 1, 1925, and that there- 
after both the tax and the premium shall 
be readjusted annually by certain Govern- 
ment officers in accordance with the com- 
modity price index number, as determined 
by the Bureau of Labor Statistics. The tax 
and the premium are both to rise or fall 
after May 1, 1925, according as the index 
number rises or falls. In behalf of the bill 
it is argued that the general increase in 
prices and wages in the United States has 


raised the cost of gold production, while the 
price of gold is fixed at $1 for every 23.22 
grains of fine gold; that as a consequence 
of the fixed price and rising costs the profits 
of gold production are cut and the mines 
where low grade ore is worked are in some 
cases being forced to close, with the result 
that gold production in the United States, 
which stood at about $89,000,000 in 1913, 
was cut to $58,488,000 in 1919—a reduction 
of around $30,000,000—whereas the indus- 
trial consumption of gold, which stood at 
about $45,000,000 in 1913, increased to over 
$80,000,000 in 1919. The result is that 
whereas we had a large surplus for mone- 
tary purposes in 1913, we were obliged to 
draw on our monetary stock of gold for in- 
dustrial purposes in 1919 to the extent of 
about $22,000,000. It is urged that this con- 
sumption of gold money for industrial pur- 
poses, cutting into our gold reserve, consti- 
tutes a national emergency, and that a 
measure both to reduce the industrial con- 
sumption of gold (by taxation) and to in- 
crease the production of gold (by a bonus) 
is called for. It is further argued that if 
relief is not given to gold miners by some 
such measure some gold mines will be 
abandoned permanently, particularly the 
deep mines which will fill with water and 
other mines where timbering will deterior- 
ate to such an extent that the mines will 
become unsafe for operation. 


CREDIT DEFLATION THE CURE. 

It can hardly be contended that the loss 
of $22,000,000 of gold per year from our 
monetary stock of around $3,000,000,000 con- 
stitutes a national emergency. When the 
gold embargo was removed the United 
States had the largest gold supply of any 
country in the world’s history, a supply so 
abnormally great that every banker and 
economist knew that it could not be perma- 
nently held, and practically all students 
were agreed that it was desirable that a 
substantial part of it should leave the coun- 
try. Its presence made possible an over- 
expansion of credit in the United States 
and the outflow which has since taken place 
of three or four hundred millions has act- 
ually made our situation far safer than it 
was, by imposing a check upon credit ex- 
pansion. The best banking opinion of the 
country looks forward to a progressive and 
far-reaching contraction of our credit fabric 
and regards it as the only alternative to 
such a disastrous disruption of the credit 
system as Japan has recently seen. The 
proper course to take is not by artificial 
methods to seek to expand the gold basis 
of our credit system, but rather to contract 
the superstructure of credit to a point where 
it can be safely maintained under conditions 
of a normal distribution of the world’s gold 
supply. The problem of gold production is 
an international and not a national prob- 
lem. Our national stock of gold is depend- 
ent, not upon the difference between gold 
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production and gold consumption in the 
United States, amounting to a few tens of 
millions, but rather upon the world-wide 
consumption and production of gold, and 
upon the course of international trade. If 
at any time the banking situation calls for 
more zold in the United States, we can 
purchase it in the international gold mar- 
kets far more cheaply than we can obtain 
it by the doubtful method of an expensive 
bonus on new gold produced in the United 
States, which could at best make a differ- 
ence of only two or three tens of millions 
per annum. Gold imports and exports of 
the United States in the first four months of 
1920, running between two and three hun- 
dred million dollars, were far more signiifi- 
cant than any difference that could be made 
by the gold bonus plan in our stock of gold 
would amount to in several years. 

The increased industrial consumption of 
gold, following the armistice, was partly 
temporary, a phenomenon growing out of 
the relaxation of war-time economies. .Our 
people, who had repressed their desire for 
luxuries during the war, turned suddenly 
extravagant and bought jewelry of all kinds 
layishly. This tendency may be undesir- 
able, and probably is. Extravagance of all 
kinds should be suppressed. The policy of 
a general tax on luxuries may be com- 
mended, and a tax on jewelry, as part of 
such a general tax, may well be advisable, 
but a differential tax on gold as a raw mate- 
rial of production is a different matter, and 
one which no national emergency calls for. 

The essential elements of the gold stand- 
ard are: (1) the instant convertibility of 
all forms of representative money in gold 
on demand; (2) the free coinage of gold 
bullion; (3) the unrestricted melting down 
of gold coin into bullion; (4) the uninter- 
rupted flow of gold from money into the 
arts, and the uninterrupted flow of gold 
from the arts into money; (5) the free ex- 
port and import of gold. A tax of this kind, 
interfering with the free flow of gold into 
the arts, thus violates one of the basic ele- 
ments of the gold standard, 

From the outbreak of the great war in 
Europe our industrial system has been 
under an increasing strain. Our markets 
have been drained increasingly of goods 
and supplies for Europe. The one-sided 
flow of commodities to Europe has been 
financed from the beginning, in consider- 
able part, by expanding bank credit in the 
United States; the resultant shortages of 
goods, together with expanding bank credit, 
have raised prices high, and as a conse- 
quence costs of production of all kinds have 
risen. These conditions were intensified by 
our own entry into the war. Our Govern- 
ment spent many ‘billions of dollars, raised 
by taxes, bond issues and borrowings from 
the banks, resulting in increased shortages 
of goods, and increased prices, which in- 
creased the strain on our industrial system. 
During the war four or five million able- 
bodied men were withdrawn from the ranks 
of industry and entered the military and 
naval service of the United States, while 
many more millions were diverted from the 
production of ordinary goods to the produc- 
tion of war-time materials and supplies. A 
labor shortage necessarily resulted, with a 
material increase in wages. 

While some industries, owing to the rise 
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in war-time prices, have made very large 
profits, many others have suffered. Among 
these were the gold mines producing low- 
grade ore. A number of these, because of 
the increased cost of production and labor 
shortage, were obliged to suspend. This 
was true, however, of copper and iron as 
well as gold. The well-known Treadwell 
mine, possessing a large volume of low- 
grade ore, was obliged to suspend. Others 
very likely suspended production from the 
same cause. Some continued, hoping for a 
change in conditions. But gold miners are 
not the only ones who have suffered. Trac- 
tion companies, for example, having a stip- 
ulated fare, usually a nickel, have suffered 
severely. The different states have refused 
to make it possible for the traction com- 
panies to earn expenses by allowing them 
increased compensation for their service, 
somewhat in proportion to the general ad- 
vance in costs. The steam railways have a 
just claim upon the public for increased 
compensation in order to enable them to 
maintain efficiency and to render the pub- 
lic good service. Universities and chari- 
table institutions, with income derived large- 
ly from bonds, have found themselves in 
many cases in desperate plight as a conse- 
quence of the rise in prices, with no increase 
in income. Widows and orphans, trust 
funds, public officers, and in general all 
recipients of fixed incomes, have suffered. 

.A large body of other industries whose 
costs have risen faster than their prices 
have similarly suffered. 

Recognizing that no national emergency 
exists calling for special treatment of the 
gold mining industry, it is difficult to make 
a case for singling out the gold mining in- 
dustry for special relief from the Govern- 
ment. That it has suffered is unfortunate, 
but it is one of the costs of the war. It 
is one among a large class of those which 
the war has injured. 

Gold mining, however, though suffering 
under present conditions, enjoys a peculiar 
advantage which few other industries enjoy. 
As a consequence of the fact that gold is 
the standard of value, the price of gold in 
terms of gold money is necessarily fixed. 
The demand for gold, however, is always 
unlimited. The gold miner can always sell 
at a fixed price as much gold as he can 
possibly produce. He finds his costs rising 
in periods of boom and prosperity, and he 
suffers as a consequence. On the other 
hand, periods of adversity, depression and 
falling prices bring to the gold miner, as 
to no one else, increased profits. He has 
an unlimited market in the worst depres- 
sion, and the more severe the depression 
the lower his costs of production tend to 
be. He is at present suffering in an intensi- 
fied form from the upswing of prices and 
costs. He has in the past, however, en- 
joyed periods of prosperity when the rest 
of the community was suffering, and in the 
natural course of things he may look for- 
ward to the recurrence of similar situations. 

In reality, the propaganda in favor of do- 
ing something for gold is exactly on a par 
with the propaganda in favor of doing some- 
thing for silver, about which we heard so 
much a generation ago. It has no more 
Stable foundation than did the silver prop- 
aganda. There is nothing to justify Govern- 
ment interference in behalf of this indus- 
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try, or to justify a Government bounty upon 
the production of virgin gold. Per contra, 
there is very much to be said against such 
action on the part of the Government. 


‘ 
ARGUMENTS AGAINST BONUS. 


We may-pass briefly over the difficulties 
of administration of such an act; the dan- 
ger that frauds would be practiced upon 
the Government; the difficulty of distin- 
guishing virgin from old gold melted down. 
Gold which differs from other gold merely 
in having a special history, and which, by 
virtue of that special history rather than 
its intrinsic qualities, commands a_ high 
premium, presents an anomaly inconsistent 
with the normal functioning of a free gold 
market and the normal functioning of the 
gold standard. The temptation to manufac- 
ture history instead of mining gold would 
be very great. 

Again, the provisions in the McFadden 
Bill introducing the index number of com- 
modity prices as a basis for fixing the rate 
of taxes on gold manufacture and of pre- 
mium on gold mining constitutes an open- 
ing wedge for the general introduction of 
the index number as a standard of value 
in the United States in accordance with 
Professor Irving Fisher’s plan for “Stabiliz- 
ing the Dollar.” It is beyond the province 
of this paper to deal with that plan in ex- 
tenso. Your committee believes in the gold 
scandard and does not believe in tampering 
with it or interfering with it in the present 
critical condition of the world’s monetary 
affairs. There is, moreover, another coin- 
mittee of the American Bankers Associa- 
tion, which is to make a detailed report 
upon the project. We shall content our- 
selves, for the present, with poimting out 
that if this index number standard is to be 
adopted it should be considered on its own 
merits and not introduced “by the back 
door” as a feature of the McFadden Bill. 


DANGER TO GOLD STANDARD. 


The greatest objection of all, however, 
lies in the danger which this measure would 
involve the gold standard itself. Nearly al! 
of the European states are on a paper basis. 
Only a few of the smaller countries of Eu- 
rope are even approximately maintaining 
the gold standard. The United States, par 
excellence, and Japan as well, stand out 
conspicuously as nations maintaining the 
gold standard. All the world believes that 
cur dollars are as good as gold. All the 
other nations of the world are struggling 
and hoping to get back to the gold stand- 
ard. We enjoy a proud preeminence in this 
respect, and it should be zealously guarded 
and maintained. The belief which obtains 
in the world today that our dollars are as 
good as gold must be maintained. The 
whole world must be convinced that money 
can be deposited in this country at any time 
and withdrawn at any time in any form 
which the depositor may elect. 

Offering to pay a premium for the pro- 
duction of gold in this country, instead of 
strengthening our position would weaken it. 
Instead of assuring the world that the gold 
standard would be maintained by the United 
States, it would raise a doubt. Public senti- 
ment throughout the world would at once 
assume that our position is weak, that we 
are in danger of going on a paper basis, 
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and that it is in order to guard against this, 
we regard it as expedient to pay a pre- 
mium on the production of gold. Great 
Britain, with far greater difficulties than we 
are facing, has resolutely refused to do any- 
thing of the sort in reply to the petition 
of her South African gold miners. Unable 
to maintain the gold standard in its integ- 
rity, she has frankly permitted an open gold 
market in which the depreciation of her 
paper money could be measured. The so- 
called “premium” on gold in London repre- 
sents not a real premium on gold bullion 
in standard gold coin, but rather merely a 
“discount” on British paper money. Action 
of the kind proposed by the United States 
would be a red flag to the commercial 
world. The passage of the McFadden Bill, 
instead of strengthening confidence in the 
position of the United States would weaken 
it. It would be considered as a confession 
of weakness. The McFadden Bill should be 
opposed by every well-wisher of this coun- 
try’s credit and commercial and financial 
prosperity. 

The present situation of high costs of 
production is abnormal and temporary. 
When our wholly abnormal balance of trade 
is reduced, leaving three or four hundred 
million dollars worth of goods per month 
for our domestic markets to absorb, which 
they have not been absorbing; when labor 
gets over its illusion that prosperity can be 
maintained by the shortening of hours and 
by reduced efficiency, accompanied by high- 
er wages; and when the strain in our money 
market is relaxed through reduced extrava- 
gance an increased savings on the part of 
our people, and their Government, most of 
the present derangements in our industrial 
system will disappear. 

Increase of gold mining will return with 
normal conditions. It must not be forgot- 
ten, however, that part of the automatic 
working of the gold standard depends upon 
an increase in gold production when prices 
are low and upon a decrease in gold produc- 
tion when prices are high. Increased gold 
production in a period of low prices and 
low costs makes it easier for prices to rise 
again, while diminished gold production in 
periods of high prices and high costs tends 
to reduce prices and costs again. 

Moreover, the industrial consumption of 
gold tends to increase in a period of high 
prices, since the price of gold does not rise 
as other prices rise, while in a period of 
low prices the prices of gold manufactures 
are relatively high, and purchases of gold 
manufactures consequently tend to dimin- 
ish. Variations in the consumption of gold 
thus also work toward diminishing the sup- 
ply of free gold when prices are too high, 
and toward increasing the supply when 
prices are too low, thus tending to correct 
both the rise and the fall of prices. In this 
feature of gold production and consumption 
we have one of the stabilizing factors in the 
gold standard. The McFadden Bill pro- 
poses to strike at this automatic regulator 
and corrective. It would aggravate the very 
conditions which it seeks to remedy. ' 


Respectfully submitted, 


(Signed) GEO. M. REYNOLDS, 
Chairman. 


(Signed) LAWRENCE E. SANDS, 
(Signed) A. BARTON HEPBURN. 
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in the firm 
and its products 
is subtly yet ef- 


duced by helping 
the reader to be 
a better judge of 
jewels in a book- 
let by Epositer, 
Varni Co., which 
bears the appro- 
priate title, “A 
Guide for Gem 


It is a striking 
illustration of 
making the firm’s 
literature of real 
value to the 
reader, and thus 








ter, somewhat 
technical, but the 
more convincing 
for being so. 
By showing 
“how appropri- 
ate symbolism 
enhances the 
value of the 
choicest pieces 
of jewelry” the 
reader’s appre- 
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ry is stimulated. 
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avoiding the 
much discussed error of “putting too 
much advertising in the copy.” 

One learns from this interesting 
booklet that, “Naturally, transparent 
or semi-transparent gems are usually 
cut with facets, which increase their 
sparkle, while most translucent and 
opaque gems are cut cabochon, which 
brings out their color and lustre.” 

The different styles of cutting are 
illustrated by top and side views, and 
the lapidary term for each of the 
twelve standard forms named. 
How gems are recognized and 





Amethyst is a 
purple variety of 
transparent crystal quartz, shading” 
from a pale violet to a dark plum 
color. At one time quite scarce, 
Amethyst was considered one of the 
most valuable jewels.” 

Little more than that is said of the 
firm’s particular products, but an in- 
vitation at the end of the book to per- 
mit the company “to send an assort- 
ment on approval—and thus permit 
an unhurried selection from a va- 
riety” is pretty sure to garner the 
orders.that a perusal of the booklet 
will produce. 








From Printers’ Ink 


Monthly, July, 1920. 


A Guide for Gem Buyers 


A booklet issued that jewelers may have convenient 
and ready references which will prove helpful to them. 

The modern jeweler realizes that his customers are 
developing into very discriminating buyers of gems and 
jewelry. 

His patrons are demanding jewelry made to order, 
favorite gems are being asked for, definite color 
schemes are required and many hitherto little known 
precious stones are demanded to complete the artistic 
arrangement. 

This valuable booklet is distributed free that the 
jeweler may have first information on gems. 

The July issue of Printers’ Ink Monthly contains 
an article on this booklet which we have reproduced 
herewith. 


Write for a copy of 
“A GUIDE FOR GEM BUYERS” 


Espositer, Varni Co., Inc. 
LAPIDARIES 


and Importers of Precious Stones 


45 John St. New York 
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RETAILERS ORGANIZE 


Members of Louisville Trade Hold Meeting 
and Form New Local Association 


LovisviLLe, Ky., Oct. 23.—At a meeting of 
22 jewelers, representing 16 retail houses, 
the Louisville Retail Jewelers’ Association 
was formed at a meeting held at the Tyler 
Hotel, on Friday evening, following a din- 
ner. This organization will succeed the old 
association which has not been active for 
about 10 years. The old organization did 
fairly well until the manufacturers, watch- 
makers and engravers were taken in, and 
then the retailers began drifting away. The 
new body is a retail organization through- 
out, and does not plan to issue membership 
to retailers whose principal business is that 
of manufacturing, and who operate trade 
manufacturing shops. It is planned in the 
new organization to have an association 
which will be the retailers’ alone, and there- 
fore in position to take up specific matters 
with other divisions of the trade if condi- 
tions at any time should warrant. 

The first efforts of the association are 
being turned into correcting the engraving 
evil, and after Nov. 15, members will do 
no more free engraving. On the same date 
they will quit lending watches while repairs 
are being made. At the next regular meet- 
ing discussion will also be heard concerning 
a standard or uniform list on repairs. It is 
planned to model the engraving charges and 
watch repair charges after those in use by 
other State associations, and which are 
favored by the American National Retail 
Jewelers’ Association. 

A meeting will be held on the second Fri- 
day of each month. A special meeting will 
be held on Friday of this week to look over 
engraving prices submitted by members of 
the committee that has this matter in 
charge. 

Officers of the association are: G. F. 
Geiger, of James K. Lemon & Son, presi- 
dent; E. A. Krull, of Rodgers & Krull, 
vice-president; P. B. Stith, of William 
Kendrick’s Sons, secretary-treasurer. 

Price Scale Committee—George P. Ken- 
drick, chairman; R. Baude, W. F. Krebs, 
of Martin & Krebs; O. K. Rowe, of James 
K. Lemon & Son; Leonard Huber, of 
Leonard Huber & Son; and Alfred J. Rath, 
of Charles C. Wright & Co. 

Vigilance Committee—Ben Rodgers, of 
Rodgers & Krull; W. C. Kendrick, W. F. 
Krebs. 

Membership Committee—Edward Led- 
man, G. F. Geiger, G. P. Kendrick and A. 
E. Leaf. 

The publicity committee will be named 
later. 

The organization will have a number of 
matters to handle. It will watch auction 
sales and “fly by night” companies, watch 
advertising, probably take up the trading 
stamp matter, handle closing hours during 
the Summer and Winter months, etc. 

Matt Irion & Sons were not represented 
at the first meeting, due to illness of Wil- 
liam Irion, secretary of the State associa- 
tion, but Mr. Irion is strongly in favor of 
the association and will be on hand at 
the next meeting. He hopes to lend co- 
operation between the local, State and na- 
tional that will aid materially. Rich G. 
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Tafel & Sons Co., C. M. Wiseman, Roth 
Bros., and several others have signified their 
intention of joining. It is believed that 
about 25 members will be enrolled at least. 

Among the houses represented at the first 
meeting were: Miss Ida Hotopp, Louisville’s 
one woman jeweler; Leonard Huber & Co., 
William Kendrick’s Sons, R. Baude, J. H. 
Gordy, Edward A. Krekel, S. E. Ledman 
& Son, A. E. Leaf, James K. Lemon & Son, 
George Rieger, Schneider & Doelckner, 
Charles E. Seng, Rodgers & Krull, Martin 
& Krebbs, Joseph Boehler and Charles C. 
Wright & Co. 








NEW JEWELERS’ CLUB 





Boston’ Retailers Form Organization 
Known as Progressive Retail Jewleers’ 
Club and Affiliate with State 


Association 


Boston, Mass., Oct. 22—With a great 
display of enthusiasm, a new jewelers’ club 
was launched at the city club yesterday 
with an initial membership of nearly 40. 
It is given the title of the Progressive Re- 
tail* Jewelers’ Club and it has planned a 
most ambitious program for the ensuing 
year. It contemplates several much needed 
reforms in the trade in certain sections of 
the city, including the elimination or con- 
trol of fly-by-night auctioneers, and it also 
intends. to uplift thé morale and tone of cer- 
tain elements which may be open to criti- 
cism. 

The organization meeting was of great 
success. Officers elected were Benjamin H. 
Dubin, president; first vice-president, Simon 
Robinson; second vice-president, Samuel 
Dreayer; while the office of secretary and 
treasurer has been entrusted in the capable 
hands of Simon Jacobs. The meeting was 
most gratifying to the founders, and it is 
significant of the motive actuating them that 
nearly 25 immediately enrolled as members 
of the State organization. 

J. F. Kahl, president of the State associa- 
tion, journeyed from Pittsfield specially to 
address the members on the value of organ- 
ization and gave in detail the work of the 
State society during the last five years, 
showing how much valuable work can be 
achieved only by united action. Albert R. 
Kerr, secretary of the Boston Jewelers’ 
Club, also gave an illuminating talk on the 
exigencies of the trade in Boston and what 
may be done to elevate and strengthen the 
reputation of the jewelery trade in this 
city. He also pointed out the great advan- 
tage of co-operation. 

The following-named are charter mem- 
bers: 

Abram Bros., William Kerr & Son, S. 
Robinson & Co., Dreayer Bros., B. H. Dubin 
& Co., R. & L. Jewelry Co., Harry Edwards 
Co., Nelson Bros., Howard & Co., Colmes & 
Lewis, A. Gordon, H. D. Shore, I. G. 
Rubenstein, H. L. Goldfether, Lewis Jew- 
elry Co., Ames Jewelry Co., Foster Adams 
Co., Max Freiman, North Station Jewelers, 
Rogers Jewelry Co. Sol Robinson, 
Richards, M. I. Bloom, A. Kuhn, B. Kuhn, 
Elgin Jewelry Co., W. Cowan, M. Cowan, 
Old South Diamond Co., Carter’s, Harry 
Freedman, Morris Marks, Franklin Dia- 
mond Co., A. Ross, M. B. Adelson, D. W. 
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Brennan, A. Clark, Howard Jewelry Co., 
Etterman Jewelry Co., L. Swartz, A. H. 
Radtke, E. Lamont, G. Ciullo & Bro. 

The following named joined the State as- 
sociation: S. Robinson & Co., B. H. Dubin, 
H. D. Shore, Lewis, Jewelry Co., Ames Jew- 
elry Co., Rogers Jewelry Co., A. Kuhn, B. 
Kuhn, W. Cowan, Nelson Bros., Etterman 
Jewelry Co., L. Swartz,’ A. H. Radtke, 
Franklin Diamond Co., Morris Marks, Fos- 
ter Adams, A. Clark, A.B. Ross & Co., 
Howard Jewelry Co., Robert Abrams, 
Rosenfeld & Levine, Isaac Ruby Co., Ham- 
ilton Jewelry Co. 

It was unanimously voted to make the 
club a Boston local of the Massachusetts 
Retail Jewelers’ Association. 








Monthly Luncheon of the Chicago Jewelers’ 
Association Well Attended 

Cuicaco, Oct. 25.—The regular monthly 
luncheons of the Chicago Jewelers’ Asso- 
ciation were resumed Tuesday of last week 
and about 50 members were present in the 
Ivecry Room of Mandel’s when President 
Hardin called the meeting to order. The 
resignation of the Wm, L. Gilbert Clock Co. 
was accepted. J. T. Montgomery, chairman 
of the Golf Committee, made his final report 
for this year and received a vote of thanks 
for the succéss of the season’s tournaments. 
When Harry Radix, the treasurer, an- 
nounced a balance of nearly $5,000 in the 
treasury, talk ‘of the annual banquet was 
started, and President Hardin assured those 
present that the social relations committee 
would go right to work, and also that while 
the date cannot be announced now, it will 
be at least one week before or after the 
New York dinner. 

W. H. Semelius, who is in charge of the 
watchmaking class of the Vocational School 
here, told of the work being done and urged 
the jewelers to support their efforts in every 
way possible. About 30 disabled soldiers 
are now taking the work and doing well. 
Mr. Semelius is handicapped in thé work 
for want of material. Julius Armbruster, 
of the Illinois Watch Co., agreed to ad- 
vertise to jewelers everywhere to send old 
watches and clocks to the school at 14th and 
Union Sts. 

If retail jewelers would send old move- 
ments, no matter what condition, to the 
school, it would be a great help in the work 
of training watchmakers, he said. 








The American Platinum Works, 225-231 
N. J. R. R. Ave., Newark, N. J., has issued 
an attractive catalogue showing one-piece 
bracelet links made of platinum, 18 and 14 
karat green gold or in other grades and 
colors of gold, and also in gold base with 
platinum tops as well as in other arrange- 
ments. The bracelet is illustrated and tables 
are given showing the different sizes of 
bracelet boxes. Seamless tubing made in 


platinum, platinum iridium and 14 and 18- 


karat gold are also shown in the various 
series and sizes with illustrations. The 
tables give the outside diameter, the wall 
thickness, the inside diameter and the weight 
of the platinum per foot in troy ounces. 
The booklet is bound in flexible covers and 
is printed upon a very fine quality of 
glazed paper. 
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Braude & McDonnell 


INCORPORATED 


Importers cf Diamonds 
I70 Broadway, New York. 
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MACK M. BURNSTINE 
DIAMONDS 


ST. LOUIS NEW YORK 


508-510 Arcade Bldg. . 87 Nassau Street 























we 








PRECIOUS STONES JOBBING STONES 


DIAMONDS 


RA BREIDENBACTE Inc. 


ANY’S the customer lost because the stone in an heirloom or piece 
M of jewelry associated with tender memories could not be matched 
or duplicated by the jeweler. And many’s the profit made by the 

dealer who sends his special orders to us for filling. Ask for the facts. 


Main Office Branch Office 
51-53 MAIDEN LANE 212 UNION ST. 
NEW YORK CITY . PROVIDENCE, R. I. 
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THE SILVER MARKET 


U. S. Mint Secures 150,860 Ozs. of $1 Silver 

It was announced last week that the U. S. 
Mint had purchased 150,860 ozs. of domestic 
silver at $1 net for the week. This brings 
total purchases under the Pittman act up 
to 18,929,507 ozs., leaving 189,070,493 ozs. 
still to be purchased under the same order. 
Total domestic silver production for the 
next two and a half months is estimated at 
9,500,000 ozs. 

After announcing the above the Financial 
Review in its issue of Saturday stated: “An 
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foreign origin silver by the photographic, 
motion picture and jewelers’ trades, but 
this consumption is somewhat restricted at 
present because these buyers have antici- 
pated lower prices. As our Government 
has a purchasing order for 189,000,000 ozs. 
additional of domestic silver and with a net 
loss of $27,229,698 in silver exports out of 
this country so far this year and indicated 
domestic production of 52,000,000 ozs. this 
year, the supply of foreign origin silver is 
apt to be rather small. 

“Trade balance payments due China alone 
for the first 8 months of this year amount 
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NO CLUE TO ROBBERY 


Newark Police Still Looking for Crooks 
Who Obtained Valuable Loot From 
Jewelry Factory. 

Newark, N. J., Oct. 25.—No new clue has 
yet been found to the robbers who on Oct. 
16 broke into the safes of the Streicher 
Mfg. Co., manufacturing jewelers at 8 War- 
ren St., and stole jewelry to the amount of 
$100,000. With a number of finger prints 
which the police secured in the Streicher 
company’s office following the robbery, they 
have been combing the city for suspects. 




















Courtesy of the Newark News. 


INTERIOR OF THE QUARTERS OF THE STREICHER MFG. CO. 


arbitrary London silver quotation rather 
than a market, with confusion in this coun- 
try as to silver prices again emphasized the 
absurdity of London’s supremacy even on 
foreign origin silver. For the period be- 
tween Oct. 14 to 19, when foreign origin 
silver quotations were marked down from 
8534 to 76% cents, actual sales at this price 
were practically negligible. In this country 
the Mint continues to buy domestic silver 
at $1 net and has secured to date more than 
18,000,000 ozs. 

“This London market does affect the 
Cobalt companies, but with the prevailing 
difference in exchange rates these compa- 
nies are securing from 4 to 6 cents an ounce 
above the London quotations. These pre- 
meditated London quotations are an in- 
Justice to the Mexican companies. 

“In this country there is consumption of 


wy 4 


to $72,357,446 against $28,097,059 in the cor- 
responding period of last year. Total pay- 
ments due all Asiatic countries, January to 
the end of August, is $399,432,059, com- 
pared with $107,605,564 last year. Because 
of these figures impartial experts on Asiatic 
trade and silver prices hold the opinion that 
there is bound to be a rather severe de- 
mand for both silver and gold toward the 
end of the year.” 

The following are the quotations for sil- 
ver bars in London and New York as re- 
ported for the past week: 


Domestic 
Selling Price Silver 

London U.S. Govt. Standard 
Date. Oficial. Assay Bars. Price 
| eee 50% 7834 99% 
2. Sa 51% 80% 99% 
oS >) 53% 83% 991% 
ao ae © eae ris 83 99% 
Aa Fey 525 8214 99% 
WE Boks eesees 52% 83% 99% 


AFTER THE SAFES WERE BLOWN OPEN 


They have also communicated with police 
authorities in other cities regarding the 
case, but are still very much in the dark. 
They are confident, however, that they will 
eventually round up the men who robbed 
the safes. 

At the office of the Streicher company it 
was stated that nothing had been learned as 
to the identity of the thieves. 

It is still a mystery how the safe crackers 
could have broken into two safes and es- 
caped with $100,000 worth of jewelry with- 
out any of the parcel post employes on the 
floor below hearing the noise. 








William J. Gill has engaged in business in 
Starkville, Miss., where he has opened a 
phonograph and gift shop and also handles 
jewelry, cut glass, stationery and fancy 
goods. 
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JADE, OPAL, AMETHYST, LAPIS 
LAZULI, ROSE QUARTZ, TOPAZ, 
CRYSTAL, AGATE, etc. 


NECKLACES 





BUY FROM THE CUTTERS 





American Gem & Pearl Company 


6 West 48th Street, NEW YORK 


LONDON PARIS 
2% Helbern Viaduct 4 Rue Lafayette 








FROM MINES TO MARKET 
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Lucian M. Zell 


Cutter of Gems 
From the Rough 


IMMNUS 


EMERALDS 
SAPPHIRES 
AQUAMARINES 
STAR STONES 
BLACK OPALS, ETC. 


522 Fifth Avenue 


New York City 


Telephone 5481 Murray Hill 
Sal 
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Fine Kandy Garnets | 


Calibre French cut for bracelets | 


Star Sapphires 


| 
Matched sets for cuff links | 


| 





Fine Individual Stones 


F. W. Howell 
3 Maiden Lane, New York City | 
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Attention — Manufacturers! 


Onyx Ring Stones Fur- 
nished for any Size Diamond. 


Black, Onyx and Amber. 


| ONYX BEADS 


THE DOUBRAVA CO. 
61 Maiden Lane, N. Y. 























Importer and Cutter of 


2 Tulpstraat, Amsterdam 





A. S. HIRSHBERG 
DIAMONDS 


170 Broadway, New York 373 Washington St., Boston 




















A. & S. ESPOSITER Jobbing Promptly Done at Reasonable Prices. 


emacen cane EXPERT LAPIDARIES | Sotine m 


CORNER OF NASSAU ST, 


Cutting an Polishing 
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PLANS FOR PARADE 


Members of the Jewelry Trade to Take 
Prominent Part in Big Republican 
Demonstration To-Morrow Evening 


Members of the jewelry trade will take 
a prominent part, tomorrow (Thursday) 
evening, in the Harding and Coolidge torch 
light parade, which will be held in New 
York under the direction of the Business 
Men’s Republican Association. Every presi- 
dential year the men of the industry parti- 
cipate in such a demonstration, but an added 
attraction this year will be the presence of 
almost 500 women in the parade, who will 
lead the marchers in a division of their 
own. 

The unique equipment which the jewelers 
will wear is certain to attract attention all 
along the line of march. Their position in 
line, at the head of the northwestern sector, 
leading bankers, brokers, lawyers, artists, 
etc., is also bound to give them a big ad- 
vantage. 

The jewelry trade’s contingent, headed 
by Grand Marshal Harry Larter, will be 
divided into three divisions, namely, the 
women’s division, the downtown men’s divi- 
sion and the uptown men’s division. The 
women’s division will be lead by Major 
Miss A. E. Trump, the downtown men by 
Major G. Warren Alford and the uptown 
men by Major Robert Loch. 

The equipment which will be worn by the 
women consists of gold colored tissue boas, 
and they will each carry a black staff from 
which will fly a gold colored silk pennant 
bearing the word “Jeweler.” On the top of 
each staff an electric flashlight will be at- 
tached. The major of the women’s division 
will wear a gold and black colored tissue 
boa. 

All of the men with the exception of the 
Grand Marshal and his 50 ‘aides will wear 
gold colored tissue “pom-poms” on their 
hats. They will carry the same sort of 
staffs as the women. The Grand Marshal 
and his aides will wear high silk hats and 
frock coats. Each of the aides will also 
wear a gold colored silk sash and will carry 
a marshal’s baton mounted with a gold 
tassel. 

The entire jewelry, contingent will as- 
semble on 24th St. between Seventh and 
Eighth Aves., at 8.15 p. m. sharp. The line 
of march will be south on Eighth Ave. to 
23rd St., east along 23rd St. to Fifth Ave., 
north along Fifth Ave. to 57th St., where 
the jewelers will pass in review of the 
Grand Marshal and his aides. At a short 
distance beyond the reviewing point the 
jewelers will disband. 

At the head of the jewelers’ sector will 
be carried a large banner bearing the word 
“Jewelers.” On each side of the banner 
large American flags will be borne. Di- 
rectly following will come the Grand Mar- 
shal, the Chief of Staff Dickinson and his 
six aides. Next in line will be the Grand 
Marshal’s 50 aides, headed by George 
Fahys, followed by the famous Black De- 
vil’s Jazz Band, consisting of 50 musicians. 
Major Miss A. E. Trump and her four 
aides will follow at the head of the wom- 
ens division, after which will come 30 
members of Voss’ Band, and then Major 
Robert, Loch, his four aides and the up- 
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town contingent. The last of the jewelry 
trade contingent will be composed of down- 
town members of the industry and will be 
headed by 30 musicians of Voss’ Band, and 
Major J. Warren Alford and his four 
aides. 

It is expected that over 2,000 jewelers 
will take part in the parade, while almost 
500 women have signified their intentions 
of participating in the demonstration. The 
parade in which over 75,000 business men 
will take part will be led by Calvin Cool- 
idge, Republican nominee for vice-president. 

The forming of companies from the 
jewelry industry is still in progress and 
registrations will not close until practically 
the last minute. 

At a meeting of the Jewelers’ Republican 
Club, held on Monday afternoon, at the 
rooms of the Jewelers’ 24 Karat Club, 15 
Maiden Lane, New York, the majors, mar- 
shals, captains and aides were given their 
final instructions for the parade. Harry 
Larter, who presided over the gathering, 
also pointed out that more funds are needed 
to successfully carry on the campaign and 
urged everyone to obtain all subscriptions 
possible. 

The jewelers have established headquart- 
ers at 200% W. 24th St., and on the even- 
ing of the parade all equipment will be dis- 
tributed from that place to the captains of 
the various companies. 








DEATH OF PETER R. LAWYER 
Berkeley Springs, W. Va., Jeweler, Dies 
After a Year’s Illness. 


WHEELING, W. Va., Oct. 13.—Peter Ran- 
dolph Lawyer passed away at his home in 
Berkeley Springs, W. Va., recently at the 
age of 57, following an illness of a year, 
which had its inception in a sore on his 
ankle, and which later developed into blood- 
poisoning and a dropsical affection. Mr. 
Lawyer had_ successfully conducted a 
jewelry store in Berkeley Springs for 30 
years. Deceased served several years as 
Worshipful Master of Deford Lodge of Ma- 
sons, Master of Exchequer of Berkeley 
Lodge, Knights of Pythias, and was also a 
member of the Mystic Chain. He was a 
member of the town council some years ago 
and was also captain of the Uniform Rank 
of the Knights of Pythias. He is survived 
by his widow and two sons. 

The funeral took place at the Presby- 
terian church, of- which he was a member 
and an officer, and the services were con- 
ducted by the pastor, Rev. L. Cook Camp- 
bell, assisted by Rev. J. McCarty Duckwall. 
Interment was in Greenway cemetery. * 








L. E. Anselme is now located at 308 Owl 
Drug building, San Diego, Cal. Last June 
he sold his store at 1165 4th St., known as 
the “Swiss Jewelers,” which he started six 
years ago, to Mr. Rosenstein. Following 
the sale of his store he took a two months’ 
vacation with his family, during which he 
visited Los Angeles, Oakland and San 
Francisco. He returned to San Diego and 
opened an office at the above address where 
he carries a line of jewelry, watches, dia- 
monds. He reports an excellent trade. 
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DEATH OF A. F. LOWENTHAL 


Well Known New York Jeweler and Dia- 
mond Importer Dead After a Long 
Tilness 


Albert Franklin Lowtenthal, a retired jew- 
eler and diamond dealer, who was known 
throughout the trade, died at his home 645 
West End Ave., New York, on Oct. 19, after 
a long illness. He was for years engaged 
in the wholesale jewelry business and for 
the last few years of his connection with 
the jewelry trade was a «ember of the 
firm of Lowenthal, Loeb & Co., diamond 
importers. 

Albert Franklin Lowenthal was born in 
Syracuse, N. Y., June 20, 1856, where he 
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spent his early life. When a young man 
he went to Topeka, Kans., and started in 
the jewelry business for himself. After 
remaining there for a time he went to the 
Pacific Coast where he became a traveler 
for A. Eisenberg & Co. and later for Al- 
fonse Jeddes & Co. He then returned east 
and began in business in New York city 
where he established himself at 37 Maiden 
Lane. He was one of the pioneer jewelers 
who went into the west selling platinum 
jewelry and during his career in the trade 
he often visited the mining camps and sold 
jewelry to the miners, the trips often taking 
him weeks at a time. 

In 1912 with James J. Loeb he engaged 
in the diamond business at 37 Maiden Lane. 
The business was moved to 68 Nassau St. 
and in.1918 he retired and became associated 
with the firm of Warneke & Hay, Inc., but 
did not taken an active interest in this busi- 
ness. 

Mr. Lowenthal was a member of the 
Topeka, Kans. Shrine and a 32nd degree 
Mason. Deceased is survived by his widow 
and one daughter, Florence, and a sister, 
Hannah. 

The funeral was held from his home last 
Thursday and the body was cremated. 





Samuel Goodweather, 14818 Detroit Ave., 
Lakewood, O., has succeeded to the business 
formerly conducted by J. A. Corwin. 





. 
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STERLING SILVER TABLEWARE 


REG. U.S. PAT. OFF. 


PIECE of solid silver tableware is a most appropriate and 
welcome gift for a child—because it combines happiness, 
usefulness and intrinsic value. And the unquestioned best in 

little folk’s silver is Little Men and Little Women Tableware. 
This holiday season you will have more calls than ever for Little 
Men and Little Women Tableware. Through our national adver- 
tising the public is becoming more and more familiar with the line. 
Feature this line in your store and let the people of your com- 
munity know that you have the little folk’s tableware they are inter- 
ested in. 


ROGERS, LUNT & BOWLEN CO. 


Silversmiths 
GREENFIELD - MASS. 





NEW YORK CHICAGO SAN FRANCISCO 


“She Silver that Sells. kL 
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SCHONFELD INDICTED 





New York Diamond Dealer Who Claimed 
to Be Victim of Bandits Released 
in $5,000 Bail After Grand Jury 
Charges Him with Perjury and 
Concealing Assets 


Samuel Schonfeld, the manufacturing 
jeweler, who, on June 5 last caused a sensa- 
tion when he reported that two bandits had 
entered his office at 71 Nassau St. New 
York, at 11 o’clock in the morning under 
the guise of customers, and after throwing 
pepper into his eyes, stole diamonds worth 
$100,000, was indicted last week by a Fed- 
eral Grand Jury on charges of perjury and 
concealing assets. Last Friday, Mr. Schon- 
feld-was arraigned before Judge Foster in 
the United States District Court and after 
pleading not guilty was released under 
$5,000 bail to await trial. 

At the time of the alleged robbery Mr. 
Schonfeld claimed that two men entered 
his place of business and stated they desired 
to purchase a La Valliere. In speaking to 
a JEWELERS’ CIRCULAR reporter at the time 
of the alleged incident the jeweler stated 
that he showed the men some stones and 
they ordered them set immediately. The 
stones, Mr. Schonfeld stated, were sent out 
and while the men were waiting they asked 
the jeweler to see some other diamonds. Mr. 
Schonfeld claimed he produced a wallet con- 
taining about $100,000 worth of stones and 
after showing the diamonds turned to put 
them in the safe when he said one of the 
men struck him on the head while the other 
man threw pepper in his eyes and snatched 
the wallet containing the gems. Mr. Schon- 
feld claims he was found later on the floor 
by two workmen. 

Several days following the alleged rob- 
bery, bankruptcy proceedings were insti- 
tuted against the Schonfeld Mfg. Co., of 
which Mr. Schonfeld was the head, and 
since that time the jeweler has been under- 
going an examination. It is alleged that 
Mr. Schonfeld made conflicting statements 
in reference to the disappearance of his as- 
sets and following the closing of the ex- 
amination, the testimony was given to As- 
sistant United States Attorney, Louis D. 
Schwartz. This testimony was laid by Mr. 
Schwartz before the Federal Grand Jury 
with the result that the indictment was re- 
turned. 


The indictment contains two counts, one 
charging violation of that part of the Bank- 
ruptcy Act referring to the concealing of 
assets from the trustee in bankruptcy. The 
other count alleges the violation of Section 
125 U. S. C. C., which charges the com- 
mitting of perjury before the referee in 
bankruptcy. 

According to United States Attorney 
Schwartz the first count of the indictment 
is punishable by a term of two years in 
Prison, while the second count is punishable 
by a fine of not more than $2,000 and im- 
Prisonment not over five years. The de- 
fendant will probably go to trial in De- 
cember, 

In speaking to a JeweLers’ Crrcuar re- 
porter about the indictment, Harvey J. 
Cohen, attorney for Mr. Schonfeld, said: 
We have the utmost confidence in our posi- 
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tion and when the proper time comes. we 
will present evidence to show that the story 
told by Mr. Schonfeld is true.” 








Members of Jewelers’ 24-Karat Club of New 
York City Adopt Resolutions on the 
Death of Charles F. Brinck 

A regular meeting of the Jewelers’ 24- 
Karat Club of New York city, was held last 
Wednesday afternoon in the rooms of the 
organization, 15 Maiden Lane. The only 


business transacted at the meeting, over 


which President Reichmann presided, was 
the passing of a resolution of regret on the 
death of Ex-President Charles F. Brinck. 
The resolution, which will be engrossed 
and sent to the widow of the deceased, 
reads as follows: 


Vi’hereas: The members of the Jewelers’ 24 
Karat Club of New York have heard with deep 
sorrow and regret of the death of their fellow 
member, director and first president, Charles 
Franklin Brinck, which occurred Friday, July 30, 
1920; and, 


Whereas: The Jewelers’ 24 Karat Club and its 
members are indebted to Mr. Brinck for the suc- 
cessful development of their organization over the 
past 19 years, and recognize that it was largely 
through his individual and personal efforts that the 
club was founded, and its activities were carried 
on so successfully through the period of its early 
history and during the many years that followed: 
and, 


Whereas: His guidance, direction and persona! 
energy contributed so largely to the success of 
the many functions in which the club has taken 
such a conspicuous and successful part in the 
jewelry trade; therefore, be it 

REsoLvep: That in the death of our first presi- 
dent, the 24 Karat Club has sustained a great 
loss, and we, the members, have been deprived of 
the fellowship of a friend who always deserved 
our affection, respect and esteem. Be it further 


ReEso.veD: That the Jewelers’ 24 Karat Club 
hereby extends to Mary Elizabeth Brinck, the 
widow of our dear departed member, our heart- 
felt sympathy in her bereavement, and express the 
hope that time will assuage the grief which she 
must feel at the blow that has saddened us all. 
Be it further 


ReEso.tvep: That these resolutions be spread upon 
the minutes of the club, and that an engrossed 
copy of the same be signed by the officers and 
directors and presented to Mrs. Brinck in testi- 
mony of our sympathy. 








Death of P. S. Harmon 

PLAINFIELD, N. J., Oct. 23.—P. S. Har- 
mon, president of P. S. Harmon & Son Co., 
Inc., wholesale jewelers, 104 E. Front St., 
passed away last Thursday morning at the 
Muhlenberg Hospital in this city after an 
illness of many months. 

He was long identified with the jewelry 
industry and was a man of much energy 
and integrity. He was formerly associated 
with H. M. Smith & Co., of New York. In- 
terment was this afternoon at Hillside 
Cemetery. 

Deceased is survived by his widow, a son 
and a daughter. The son, Earl B. Harmon, 
has been associated in business with his 
father and will continue the management 
of the company along the same lines. 

The late Mr. Harmon was a descendant 
of the Livingston family of Colonial New 
York history. 








L. E. Shadem, Ellsworth, Kans., has re- 
ported to the police the loss of two dia- 
mond rings and does not know how they 
disappeared. 
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GEM THIEF KILLED 


Man Who Was Shot While Robbing Cleve- 
land Trust Co. Identified as One Who 
Stole Diamonds Valued at $51,000 
from Rochester Salesman. 

Word was received in New York on Mon- 
day that Albert E. Johnson, alias “Albert 
Joya,” alias “Whitey Johnson,” who was 
killed in Cleveland, O., last Thursday while 
in the act of robbing the Cleveland Trust 
Co., has been positively identified as one of 
the men who on Oct. 9 last held up Max L. 
Lowenthal, salesman for Philip Present & 
Co., a Rochester, N. Y., jewelry firm, and 
stole merchandise worth $51,000. The 
identification was made by both Mr. Lowen- 
thal and a chauffeur, and was brought about 
through the efforts of the Pinkerton Na- 
tional Detective Agency working in behalf 
of the Jewelers’ Protective Union. 

According to the information which 
reached the metropolis two women claimed 
to be relatives of Johnson, have been ar- 
rested, and when searched, the police claim 
they found 58 loose diamonds in their pos- 
sessicn, said to be part of the loot. 

Johnson has a long criminal record and 
is said to have lived in the Bronx, N. Y. 
He was a salesman by occupation and, ac- 
cording to the police records, escaped once 
from Sing Sing prison and last Christmas 
night broke out of the Toledo, O., jail. 

Readers of THE JEWELERS’ CircuLaAR will 
undoubtedly recall how Mr. Lowenthal was 
attacked near his home in Buffalo, and after 
being knocked unconscious by two men was 
robbed of his sample case containing about 
$51,000 worth of diamonds and jewelry. 
Before the theft, Clarence Miller, a chauf- 
feur, was hired at the railroad station by 
the bandits, who said they were Government 
agents, and told him to follow Lowenthal, 
who had just alighted from the train. 
Miller saw Lowenthal knocked down, but 
the robbers had him ‘covered and ordered 
him to drive downtown. This he did, going 
by the Third Precinct Station House. The 
slowness of the sergeant in charge in com- 
prehending the message gave the robbers 
time to make good their escape. 


F, W. Guild, Norwich, Conn., has re- 
ported that while he was out of town a 
man visited his store and asked a clerk to 
display some diamond rings. The clerk 
picked out several rings and the customer 
finally decided on the larger one, but said 
that he would call later. He came back 
again and asked to see cheaper rings. Each 
time he asked for Mr. Guild and said he 
knew the proprietor of the store and when 
he learned that Mr. Guild was still absent 
he said he would wait until the next morn- 
ing and see him. He then departed and it 
was not until Mr. Guild returned next 
morning that a ring was found to be miss- 
ing. It is believed that on his first trip the 
man dropped the ring back of the leg of 
the show case and on his second trip re- 
covered it when the clerk was not watch- 
ing him closely. The missing ring is set 
with a fine opal center surrounded with 
small diamonds ‘mounted in platinum. It 
is valued at $250. Investigation by Pinker- 
ton detectives resulted in disclosing the fact 
that a man answering the same description 
had visited several other jewelers. 
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To Jewelers 


We want you to read this ad- 
vertisement, too, because, in a 
way, you are in partnership 
with us. Our interests are 
mutual. You know salesmen, 
the good and the poor. You 
know the kind of man we are 
looking for, one whom you 
would want to call on you. 
Will you therefore be good 
enough to recommend in con- 
fidence any such man whom 
you think would answer the 
qualifications specified in this 
advertisement? Doing this you 
would favor us—favor some 
man. 


All replies held strictly 
confidential, and letters 
returned if desired. 


ANTED 


(Beginning January Ist) 





A Worthy Representative 
by a Worthy House 


But he must not be merely a salesman in the peddling sense— 
he must go out and represent us as we want to be represented, not 
as he imagines we want to be represented. He must reflect our 
progressive sales policies. He must understand the jewelry trade, 
but he need not necessarily be a ring salesman. Many men become 
better salesmen by changing their line. He must know people, and, 
above all, be able to sense the attitude of men and convey to them 
the wonderful W.W.W. story. He must have two bosses—this 
company and the Jewelers. Yet he must be his own boss. He must 
be an executive. 

Naturally, he must be honest, industrious and clean-cut. 
Every transaction he makes with the Jeweler must be a credit to 
him and to us. But also a benefit to the Jeweler. He must be 
something of an idealist in business, living up to the highest 
standards. He must be a square-dealer, realizing that to conserve 
our customers’ interest is merely prctection to him and to us. 

He must have vision—so he can grow as fast as this business 
is growing. But this doesn’t mean that he must be an exaggerator 
or a maker of false promises. He must be able to help dealers, to 
advise them, to act as sales counsel. He must be the sort of a 
fellow who will be always welcomed by jewelers after the first 
call—known as a man in whom dealers can place their utmost 
confidence. 


To such a man we can offer now a real job—not a snap by any 
means, but a big man’s job * * * full of importance because 
of its intimate relation to W.W.W. dealers. 


Where is the man? 


WHITE, WILE & WARNER 


Makers of W.W.W. nationally advertised 
rings in which the stones do stay 


BUFFALO, N. Y. 
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Miss Helen R. Ostby is the guest of 
friends in Canada for several weeks. 

Erling C. Ostby has resigned as Secre- 
tary of the Rhode Island Historical Society. 

Isaac B. Lawton has been nominated by 
the Republicans for Mayor of the city of 
Central Falls. 

A. D. Thuotte, retail jeweler of Main 
St., Arctic, has purchased the Guenet retail 
jewelry store at Phenix. 

James T. Reynolds has accepted a posi- 
tion as salesman and stock manager for 
E. G. Spooner, 91 Sabin St. 

Levi S. Winchester has been nominated 
by the Republicans of East Providence as 
Tax Assessor for six years. 


Joseph T. Boland has resigned his posi- © 


tion as manager of the wire factory of the 
Piling Chain Co., Clifford St. 

Mr. and Mrs. Barton A. Ballou have 
closed their Summer home at Bristol Ferry 
and are in town for the Winter. 

The Universal Chain Co., Inc., was re- 
cently chartered under the law of Rhode 
Island with a capitalization of $25,000. 

Mr. and Mrs. Henry Payton have re- 
turned after an eight weeks’ automobile trip 
through 15 western and southern States. 

The Sterling Enamel Co., 178 Eddy St, 
is owned by Jacob F. Solsberg, according 
to his statement filed at the city clerk’s 
office, 

Col. and Mrs. H. Anthony Dyer have re- 
turned from a week’s automobile trip in 
the Green Mountains after a brief stay at 
Woodstock. 

Gregor Krichbaum, of L. Krichbaum & 
Co., is slowly recovering from a recent 
surgical operation resulting from an injury 
while out boating. 

The Screw Machine Products Corp., has 
changed its capital stock to $200,000, accord- 
ing to a statement filed at the office of the 
Secretary of State. 

After 29 years on Franklin St. George 
S. Flagg has removed his retail jewelry 
store to 112 Thames St., just above Wash- 
ington Sq., Newport. 

Michaels-Bauer, Inc.,, having retail jewelry 
stores in Bridgeport, Waterbury and New 
Haven, Conn., have opened a store at 365 
Westminster St. in the Hoppin Homestead 
building. 

The annual meeting of the Jewelers’ Pro- 
tective Association will be held at 4:30 
o’clock Saturday afternoon, Oct. 30, at 
which officers will be elected and reports 
presented. 

Levy J. Roy, president of L. J. Roy & Co. 
Inc., who has been at the Roosevelt hos- 
pital, New York, for several weeks under 
operation and treatment for gall stones and 
hernia, has returned to his home. 

Archibald Silverman of Silverman Bros., 
was elected chairman of the State Ameri- 
can Jewish Relief Committee at the quar- 
terly meeting held last Sunday, to fill the 
office made vacant by the death of Col. 
Harry Cutler. 

The S-W Electroplating Co. which 
Started in business at 169 Pine St. a few 
months ago, is preparing to close out its 
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business. Herman P. Wunsch, of 105 Cen- 
tre St., Pawtucket, who was a member of 
the firm, intends relocating elsewhere. 

The partnership heretofore existing be- 
tween Clarence I, Wood and Edwin R. 
Stayner, under the firm name of the Provi- 
dence Loan Co., 354 Weybosset St., has 
been dissolved. Mr. Wood will continue the 
business under the same name and at the 
same address. 

According to a certificate filed at the of- 
fice of Secretary of State Parker the past 
week, the capital stock of the Powers & 
Mayer Mfg. Corp., Inc., manufacturers of 
fine platinum jewelry in the Waite-Thresher 
building, this city, has been increased from 
$100,000 to $250,000. 

The Providence Sunday Tribune in its 
issue last week published an entire page of 
cuts of prominent business men, among 
those pictures being the following manufac- 
turing jewelers: Abraham Goldstein, J. 
Solinger, Jean P. Howes, Samuel Blacher, 
Harry Rosen, George C. Harrison, Joseph 
Rodio and Arthur Michaelof. 

The J. T. Slocomb Co. of this city en- 
tered suit in the Superior Court on Satur- 
day against John T. Slocomb of Edgewood, 
R. I., for damages laid at $8,000 on prom- 
issory notes, the first of which was for 
$4,000 and dated Aug. 25, 1917. It was 
stated that $1,500 has been paid on this note. 
Other notes dated in 1917 and one on 
March 27, 1918, are included in the claim. 

The annual meeting of the New England 
Manufacturing Jewelers’ and Silversmiths’ 
Association will be held at the Turks Head 
Club, this city, on Saturday evening, Oct. 
30. The annual dinner will be served at 
6:30 o’clock, following which the associa- 
tion will go into executive session for the 
election of officers and the transaction of 
business and consideration of the reports 
of officers and committees. 

Among the jewelry buyers reported in 
this city and vicinity the past week were 
the following: Edward Sickles, of M. 
Sickles & Son., Philadelphia; Miss A. Hills 
and M. Herz, of Mandell Bros., Chicago; 
P. E. Dupuis, of Emery Bird & Thayer, 
Kansas City, Mo.; R. W. Parkhurst, of 
S. H. Kress & Co., New York city; Frank 
M. Katz, of Kindt-Katz & Co., Inc, New 
York city, and Mr. Bornn, of Havana, 
Cuba. 

A bill of sale has been placed on record 
at Pawtucket of the transfer of the stock, 
equipment and machinery of Arnold C. 
Messler, manufacturing jeweler, 101 Sabin 
St., this city, to William H. Draper for 
$68,000. This transfer was made in accord- 
ance with provisions of the terms of the 
compromise in bankruptcy that was recently 
confirmed by Judge Arthur L. Brown in the 
United States District Court for the Rhode 
Island district. 

Hiram J. Grover, 34 years of age, who 
is employed as a bookkeeper for the Mono- 
gram Jewelry Co., 44 Franklin St., pleaded 
not guilty in the Sixth District Court Tues- 
day morning, Oct. 19, to a charge of obtain- 
ing money under false pretences. He was 
held by Judge Gorham in $500 bail for a 
trial on Oct. 29. Grover was arrested Mon- 
day morning as he was leaving his home 
at 71 Staniford St: by Inspector O’Malley 
and Headquarters Sergt. Cusick, on a war- 
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rant alleging forgery. It is alleged by the 
police that Grover came into possession of 
two of the firm’s blank checks and they 
accuse him of first passing one check for 
a small amount on the Union Trust Co. 
and then drawing one for $200 which the 
same trust company cashed. It is the latter 
check on which the warrant, charging ob- 
taining $200 by means of a false token in 
writing, was issued. 


More than usual interest is being mani- 
fested in political affairs this Fall by the 
manufacturing jewelers and others identi- 
fied with the industry and its co-ordinate 
branches and a number of them are candi- 
dates for office, especially for local office in 
this city. Among the nominations for city 
officers of Providence that have been filed 
with the Board of Canvassers are the fol- 
lowing: Rush Sturges for alderman Ward 
1; William A. Schofield for councilman 
Ward 2; Percy A. Harden for councilman 
Ward 4; C. Walter Pabodie for alderman 
and Frank P. Eddy for councilman Ward 
5; Joseph Baker, Jr., for alderman and 
Asa Cushman for councilman Ward 6; E. 
Merle ‘Bixby for alderman and Howard R. 
Slade for councilman Ward 7. For School 
Committee: Archie H. Harden, Ward 4; 
Walter B. Frost, Ward 6; Edward I. Mul- 
cahey and Edward G. Fletcher from Ward 
7, all by the Republican party. 











° - 
The Paye & Baker Mfg. Co. operated 
its plant nights last week. 

A. G. Debs, of the Robinson Bros; Co., 
Plainville, has returned from Chicago. — 

George F. Cheever, Plainville, one of 
the pioneer jewelry workers of the town, 
died last week after a lingering illness. 

Harold Bishop, of the Bishop Co., has 
returned from the hospital, where he 
underwent a successful operation for 
appendicitis. 

The marriage of George Mandalian, 
of the Mandalian Mfg. Co., and Miss 
Miriam B. Grenelle took place last. week 
at Haworth, N. J. 

Raymond Wise, of the T. I. Smith 
Co., is receiving the condolences of his 
friends on the death of his daughter, 
Barbara, which occurred last Saturday. 

An inventory of the estate of the late 
George A. Chisholm, who was a mem- 
ber of the Bugbee & Niles Co., has been 
filed and shows an estate of $1,750, real, 
and $42,827.26, personal property. 








Nathan Solomon who operates the Solo- 
mon jewelry store at Portland, Ore. re- 
cently reports an attempted sneak theft, by 
a woman about 32 years of age, wearing a 
dark blue suit and carrying a beaded bag, 
who came to the store and inquired about 
diamond rings. Mr. Solomon displayed some 
rings valued at $200 and some cheaper ones. 
She selected one, placing it on her finger 
with other rings. Finally she said she would 
try some other stores first and started out. 
Mr. Solomon demanded the rings which 
she returned without argument. 
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J. C. SOLOMON S. A. PECK J. L. HANKIN 


GREETINGS 
acRecrts, 35,000 Watches Repaired Up Till Now gcccre 


This marks our second (2d) anniversary 


In October, 1918, J. C. Solomon, S. A. Peck and J. L. Hankin, three WELL-EXPERIENCED GOOD MECHANICS, 
formed the “SOLOMON & CO. Watch Repair Trade shop.” Our ability in good workmanship, PERSONAL 
ATTENTION GIVEN TO EACH AND EVERY JOB, AND PROMPTNESS, gradually CONVINCED the Retail 
Jeweler of our SINCERITY AND INTEGRITY. 

Today, after two years of repairing over 35,000 WATCHES OF ALL GRADES AND MAKES for Retail Jewelers 
throughout this country, we are the LEADING WATCH REPAIR SHOP TO THE TRADE IN THE U. &. A, 
with a force of the highest GRADE well-experienced Watchmakers that can be had; in fact, none are too good for us, 
Not only have we SUCCEEDED in the WATCH REPAIR BUSINESS, but we have enlarged our quarters and are 
now WELL supplied with a COMPLETE LINE OF WHOLESALE WATCHES AND JEWELRY. 

A DEMAND is now SWEEPING over this COUNTRY for BETTER—MORE SERVICEABLE—MORE ECO. 
NOMICAL MERCHANDISE, WITH A RESPONSIBLE REPRESENTATION. 

The wide-awake retail Jeweler knows that, and we are ready at an hour’s notice to fill your orders. In conclusion, 
we wish to thank our ESTEEMED PATRONS for their Past Favors, and assure them just as good service in the 






























































future. Respectfully yours, 
J. C. SOLOMON, 
S. A. PECK, 
J. L. HANKIN. 
Workmanship Merchandise 
Guaranteed Guaranteed 
NOW JUST ISSUED 
READY The Jewelers’ Circular 
Our Fine | 9 e 
L 
otarge Buyers’ Directory 
Holiday of the 
Catal 0g Manufacturers, Importers and Jobbers 
in the 
228 Pages Jewelry and Kindred Trades 
Chock Full 
“) pooner PRICE ONE DOLLAR 
— NAl FF 5 Copyright, 1920, by 





Saving Prices 


oa The Jewelers’ Circular Pub. Co. 
Send for a Copy—It’s Free ee Paar ates, 


We specialize in SILVERWARE, WATCHES, CLOCKS, 














JEWELRY, CUT GLASS, TOILET SETS, HOLIDAY 





GOODS and kindred lines carried by live, up-to-date 
jewelers. Our catalog is unique—entirely different from J EFWELE 5 
any other. You'll enjoy reading it for more reasons than 
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William T. Carter and family of 1012 
Broad St., have returned from Spring Lake 
where they spent several months. 


The three principal speakers at_ the 
monthly dinner meeting of the Associated 
Retail Credit Men of Newark, stressed the 
co-operative spirit displayed by the mem- 
bers in keeping losses down to a mini- 
mum. The next meeting will be held on 
Nov. 18 at Achtel-Stetter’s. ; 

Benjamin S. Whitehead, together with 
Jordan Green, an architect, is on a trip 
through the middle west in the interest of 
the Newark Athletic Club. They will in- 
spect athletic club buildings in some of the 
larger cities to get ideas to be incorporated 
in the home to be built by the Newark 
club. , 

Among the recent contributors to the 
fund of $200,000 being raised for the St. 
James’ Hospital Forward Movement, were 
Hamburg Button Co., $200, and American 
Oil & Supply Co., Benjamin S. Whitehead 
and A. V. Hamburg, $100 each. In addi- 
tion the jewelers’, cutlery and smelters’ and 
refiners’ committees have reported addi- 
tions to the sums reported a week ago. 
These are mostly made up of amounts less 
than $100. 

Antonio Nicholas, 2 Wood St., this city, 
reports that his seventeen-year-old son, 
Theodore Nicholas, left home on June 1, 
and has not been seen by his family or 
friends since. Mr. Nicholas says his son 
was employed at a fountain pen factory, 
the name of which he has forgotten. The 
boy was sent on an errand to New York 
and did not return. On the day he went 
away he put on his best clothes, and with 
the usual good-bye, left for the plant. 

The October meeting of the New Jersey 
Retail Jewelers’ Association was held last 
night in E. Broeher’s restaurant, 801 Eliza- 
beth Ave., Elizabeth, N. J. There was a 
special chicken dinner before the business 
meeting. Jean R. Tack, of Newark, presi- 
dent of the State Association, presided at 
the business meeting, at which further 
plans for the Fall work were discussed. 
Frank Thorworth, of Elizabeth, was in 
charge of the committee of arrangements 
for the meeting, which proved most suc- 
cessful. 

The October Bulletin of the New Jersey 
Retail Jewelers’ Association, mailed to re- 
tail jewelers throughout New Jersey, 
whether members of the association or not, 
was an unusually interesting number. It 
contained a report of the September meet- 
ing of the association, with a short but 
comprehensive report of the National con- 
vention; announcement of the raising of 
dues in the association, and a section on 
“free engraving,” besides other matters of 
interest. The reason given for the increase 
of the amount of the dues was that such 
action was made necessary by the fact that 
the State Association had to raise a larger 
amount to meet the increased tax to the 
National association, as well as to meet 
the general increased expenses of the State 
Association. The State Association has 
come out definitely against free engraving, 
and urges all retail jewelers to aid in 
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instituting a reform in this line. An ef- 
fort has been made in the past to do away 
with free engraving, but not all jewelers 
fell in line. 

Incorporation papers have been filed for 
the Andrew O. Kiefer Co., manufacturing 
jeweler at 61 Arlington St. The authorized 
capital stock is $125,000. The incorpora- 
tors are Mrs. Wilhelmina Kiefer of 126 
S. 8th St., Newark, and Henry C. Arnold, 
Jr. and Ernestina C. Arnold of 948 
Grove St., Irvington. Andrew O. Kiefer 
died several weeks ago at his Summer 
home. In the account of his death pub- 
lished by THE JEWELERS’ CIRCULAR it was 
stated that Mr. Kiefer had expressed a 
wish that if he died his business be in- 
porated in such a manner as to have it 
carried on under his name. This incor- 
ation, therefore, is in accordance with his 
desire. The incorporators are his widow, 
his daughter and his son-in-law, who had 
held an important place in the business for 
several years before Mr. Kiefer died. The 
business will be conducted along the lines 
laid down by Mr. Kiefer. 








News Notes from England. 





Lonpon, Oct. 15.—At an extraordinary 
general meeting of Mappin & Webb, Ltd., 
the metropolitan jewelers, goldsmiths and 
silversmiths, resolutions were passed to in- 
crease the concern’s capital to $7,500,000 
and the preference shares dividend to 8 per 
cent. The meeting was held in the Savoy 
Hotel. The chairman, in asking for per- 
mission to launch a new share issue, said 
that the firm’s sales for 1919 were exactly 
three times as large as in any former year, 
and that up to the 30th of September, this 
year, they are 30 per cent higher than the 
1919 sales. To emphasize the point the 
shareholders were told that the company ac- 
quired a jewelry business in Montreal in 
1913 and that the business has been ex- 
tended considerably there. “Our sales for 
the year 1920,” said the chairman, William 
Harris, “will be more than 10 times greater 
than they were when we started the busi- 
ness in 1913. Montreal is now our largest 
branch and is making very substantial 
profits.” In the contract department, the 
firm increased its sales last year four times 
over the sales in any previous year. It is 
supplying the London and North-Western 
Railway, the Midland, the Great Eastern, 
London and South-Western, Central Ar- 
gentine, Cordoba Central, Canadian Pacific, 
South African and several other railway 
systems. Steamship companies supplied by 
the company now include the Cunard, Pen- 
insular and Orient, White Star, Union 
Castle, Royal Mail Steamship, Pacific Steam 
Navigation, Nippon Yusen Kaisha, Nor- 
wegian American, Nederlandsche Lloyd, 
Compania Transatlantica, Servizi Marittimi 
and other lines. Amongst the hotels fitted 
out by the firm are the Ritz-Carlton, New 
York; the Ritz-Carlton, Philadelphia; the 
Savoy, Claridge’s, the Carlton, the Hyde 
Park, Prince’s restaurant, the Ritz Hotel, 
the Cafe Royal, the Holborn restaurant, 
Frascati’s and other well-known houses. 

* ok * 

The imports of silver into China amount- 

ed to nearly 52,000 ounces between Jan. 1 
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and Aug. 31. 
connection with the future of silver is be- 
coming appreciated over here. The chief 
sources of supply are production from the 
mines. demonetized silver from Continental 
Europe and the overflow from India made 
feasible by the position of the exchange. 
Much will depend on whether the exports 
from Mexico are in excess of the perma- 
nent Chinese demands, the latter being con- 
siderable, due to the Asiatic’s distrust of 
paper money. China is sustaining the silver 
market of the world, needing between 50,- 
000,000 and 60,000,000 ounces per year. 
* * * 

Gold wristlet watches with 18-karat ex- 
panding bracelets are all the rage here now. 
Five women out of every six wear them, 
some of the watches being set with gems, 











E. W. Hodgson of Hodgson, Kennard & 
Co., has gone to Europe for six weeks. He 
plans to visit numerous jewelry establish- 
ments and diamond merchants in Belgium, 
France and other countries, his mission 
being to secure a good supply of diamonds, 
pearls and other precious stones. 

Lawrence F. Percival is one of the crew 
chosen to sail the schooner Esperanto of 
Gloucester which is to race next week off 
Halifax for the championship of the At- 
lantic Coast fishing fleet. Gloucester folk 
feel confident that the Esperanto will out- 
sail the Delawanna, the Nova Scotian op- 
ponent. 

Walter I. Sundlun of Providence com- 
mutes from that city daily to Boston to at- 
tend the Boston University Law School, 
although he runs, on the side, two jewelry 
stores in Providence and Pawtucket. Mr. 
Sundlun spends the mornings at his places 
of business. Three hours a day are spent 
on the train between his home and the law 
school, and in this time he gets his studying 
done. 

Jewelers throughout New England show 
an increase in stock over 1919. Ninety per 
cent, at least, say they are in excess of last 
year’s business, reports J. E. McCourt of 
the New England Watch Co., who has just 
completed an exhaustive tour of the six 
States, visiting more than 100 cities and 
towns. The trip occupied seven weeks, Mr. 
McCourt traveling more than 5,000 miles. 
Taking into consideration that in several 
towns mills have shut down, throwing 
thousands of persons out of work, the con- 
dition of the jewelry trade is extraordinarily 
good. He reports that stores, large and 
small are paying far more attention to deco- 
ration of windows than they have ever done 
before. The displays are exceptionally at- 
tractive, and while few specialized on any 
particular feature, all exhibited general 
merchandise with excellent taste and method 
of disposition. Attention is being given to 
artistic backgrounds and bases. Mr. Mc- 
Court attributes this to the educational 
campaign by thé national association, which, 
he says, has had a remarkable effect. The 
slogan “Gifts That Last” is everywhere 
conspicuous, and jewelers assert that it has 
attracted much business. 


The importance of China in 
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William Merelis, representing Manning, 
Bowman & Co., New York, called on the 
trade last week. 

Harvey Gayman, of the firm of Gayman 
Bros., of Bally, Berks County, was a recent 
buyer in the city. 

Charles A. Kern, a retail jeweler of 2522 
Lehigh Ave., is making extensive alterations 
in his store, the remodeling including new 
show cases, display rooms, etc. 

James Orr, a watchmaker for the trade 
at 10th and Chestnut Sts., who has been ab- 
sent on a four months’ trip to England and 
Ireland, has returned to his home here. 

A. Berman, a retail jeweler of Altoona, 
Pa., who was on a buying trip to the city, 
announces extensive alterations to his place 
of business, particularly with regards to the 
display windows. 

Melchiorri Bros., whose store at 4862 
Lancaster Ave., was destroyed by fire last 
Spring, are about ready to reopen the jew- 
elry department, which has undergone re- 
building and has been re-equipped through- 
out. 

Among the buyers noted in the city re- 
cently have been N. Karmatz, West Ches- 
ter; J. Leskin, Shenandoah; Howard Fitz- 
simmons, West Chester; J. W. Clark, Bris- 
tol; B. C. Foster, Bristol, and Nelson J. 
Forney, Georgetown, Del. The latter 
brought his family with him for a week end 
visit with friends. 

The’ more important trophies won by 
Man O’War the Philadelphia horse which 
is without equal on the turf, were shown 
Tuesday and Wednesday of last week in the 
jewelry store of J. E. Caldwell & Co. 
Chestnut and Juniper Sts. In the exhibit 
were the jockey cap and coat, the bridle 
reins and the saddle carriéd by Man O’War 
when he won from Sir Barton at Windsor, 
Can., Oct. 12. 

At a meeting of the Sansom Street Busi- 
ness Men’s Association held last week in 
the store of Samuel Deutsch, 8th St. below 
Chestnut St., it was decided to reemploy 
the two private detectives who have been 
guarding the big.jewelry district for the 
past year. There was considerable discus- 
sion over the feasibility of increasing the 
force to three men, giving each man an 
eight hour trick. 

A banquet in honor of I. Zieger, of the 
firm of Zieger & Nemirofsky, 718 Sansom 
St., will be held at the Hotel Adelphia on 
the evening of Nov. 4. Mr. Zieger, who 
lost a leg in a railroad accident at Cologne, 
Germany, more than six months ago, is now 
on his way home with his partner and is ex- 
pected to reach this country next week. The 
banquet will be a testimonial affair to show 
the sympathy of his fellow craftsmen and 
their regard for him. 

Several Philadelphia wholesale jewelers 
have enlisted the aid of the National Jewel- 
ers Board of Trade in an effort to recover 
the stock of the store of a dealer at 


Paulsboro, N. J., alleged to have been 
sold to a New York auctioneer. The 
dealer, who was in business in Pauls- 


boro, which lies along the Delaware a few 
miles south of Philadelphia for three or 
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four years, has disappeared. According to 
M. E. Gordon, of Aisenstein & Gordon, 712 
Sansom St., the missing man about six 
weeks ago sold a part of his stock to the 
New York auctioneer, and then left town. 
The known indebtedness of the man in 
this city is in excess of $2,000. A request 
has been made to the wholesale trade that 
all who may have claims against the dealer 
send a statement of them to the National 
Jewelers Board of Trade. 

In the Philadelphia News published Oct. 
13 there was a note about the injury which 
Francis Pritty, wholesale dealer in watches 
and jewelry at 929 Chestnut St. recently 
suffered. The note contained several 
errors which, in justice to Mr. Pritty, 
should be corrected. In the first place, 
Mr. Pritty suffered a break of but one rib 
and not several as the note said. In the 
second place, he is a distributor of Waltham 
watches and in the watch and jewelry busi- 
ness exclusively and never has handled 
clocks, and in the third place, his age was 
given as 73, where as a matter of fact, 
Mr. Pritty is but 67 years old. Mr. 
Pritty’s many friends in the jewelry trade 
will be glad to learn that the accident was 
not quite as severe as was first reported. 
He is widely known in the jewelry business 
in Philadelphia, having been located on 
Chestnut St., since 1873. 

The last hope for John Morrison, youth- 
ful jewelry bandit and murderer, went 
glimmering today when the State Board of 
Pardons refused for the second time and 
positively to alter the sentence of electro- 
cution which has been hanging over him 
for more than a year. Only the action of 
the Governor over the advice of the Pardon 
Board can save Morrison from paying the 
penalty in the electric chair in the State 
Penitentiary in Centre County, and, as the 
Governor has already gone the limit in ex- 
tending six respites to the doomed man, it 
is not regarded likely that he will take any 
further steps in the matter. Morrison shot 
and killed Charles J. Martin on the night 
of April 9, 1918. With his two brothers, 
Morrison broke into the jewelry store of 
Katl- Kempter, on Girard Ave. Martin saw 
them and gave chase when they left the 
store. It was then that he was killed. The 
youthful bandit is to die in the chair during 
the week of Nov. 1. 

A 20 year old girl, who told the police 
she came from South Ardmore, Pa., and 
whose name is withheld pending develop- 
ment, came to grief last week in a search 
for an elusive wedding ring. Bright and 
early this morning the young woman went 
to the jewelry store of Ralph Seaman, 4517 
Frankford Ave. and asked to look at the 
important little gold and sometimes plati- 
num circlet. Accordingly George Walton, 
a clerk, brought out the desired tray. 
“They’re too dear,” said the searcher for 
the fateful band, and she walked out of the 
store. Casually glancing over his stock, 
Walton discovered that one ring was miss- 
ing and darted down Frankford Ave. after 
the young woman, and kept darting for 
sometime, in fact, until his quarry boarded 
a trolley car on Kensington Ave. Walton 
followed suite and the chase only came to 
an end when Patrolman Campbell, of the 
Belgrade and Clearfield Sts. Station, got on 
the trolley and had the circumstances ex- 
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plained to him. At the station house the 
young woman denied having taken the rj 
but a little later, while riding in the patrol 
wagon on her way to the office of Magis- 
trate Wrigley, the girl hurriedly thrust her 
hand inside her blouse and gave something 
a wide fling into the street. The patro] 
was stopped and the ring was recovered 
after a little patient search on the part of 
Patrol Sergeant Parker, and as a result the 
young woman is in the county jail, held yn- 
der $500 bail for court. She would give no 
reason for her deed except that she was to 
be married soon to an Ardmore man, 








Lancaster, Pa, 





George R. Weber, of Louis Weber & Son, 
with his wife, spent part of last week in 
New York City. 

Percy L. Appel, of Wm. W. Appel & Son, 
and wife, spent part of last week visiting 
Mrs. Appel’s sister at St. Davids, Pa. 

Two new students have entered the en- 
graving department of the Bowman Tech- 
nical School, William Rhoads, Crewe, Va, 
and J. H. Eggleston, Jr., son of a jeweler 
at Fayetteville, N. C. 

Jeweler George L. Hepp, Lititz, was last 
week elected a member of the executive 
board of the Lancaster County Sunday 
School Association at a convention that was 
attended by 800 delegates. 

S. Kutz Zook spent part of last week in 
New York on business. His store furnished 
the silver loving cup presented by the 
friends of David Chambers, of Lancaster, 
to him on the evening of Oct. 19 on the oc- 
casion of his birthday celebration. 

Harry Hart, head of the tool department 
of the Bowman Technical School, and Miss 
Dorothy Snyder, of Lancaster, were mar- 
ried on Oct. 19, and spent their honeymoon 
in the Pocono Mountains. The 115 students 
of the school presented Mrs, Hart with a 
beautiful silver table service. 

A. W. Moyer, president of the Non-Re- 
tailing Co., and T. Wilson Dubbs, spent 
part of last week at York Furnace, on the 
Susquehanna River, with the Tucquan Club, 
of Lancaster. Mrs. Moyer was one of the 
legatees of the late Miss Harriet Armstrong, 
whose will was probated on Oct. 19, dis- 
posing of an estate of $150,000. 

The gold watch presented the evening of 
Oct. 21 by the Iroquois Band, at its 32nd 
anniversary banquet, to assistant director 
John Bear, a charter member, for his long 
and efficient services, was furnished by 
Smith Bros. Oscar M. Smith, one of the 
firm, was present at the banquet, having 
formerly played with the Iroquois Band or- 
chestra. 

J. B. Roth furnished the beautiful jewel 
which was presented on Wednesday evening, 
Oct. 20, by Lodge 43, Royal Arch Chapter, 
to High Priest William J. Fordney, of. Lan- 
caster, on the occasion of his 50th anniver- 
sary as a Royal Arch Mason. Mr. Fordney 
did the lodge work that night. The jewel 
is of gold, with the emblem of the order in 
enamel on one side, the reverse bearing 4 
suitable inscription. 








R. L. Lomen is now engaged in business 
at Kearney, Nebr. 
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W. J. Martin, formerly of Martin & 
Krabs Co., Louisville, and still holding 
an interest in that concern, is living in 
California, having been in the west for 
two years or more. , 

Jake Greenberg, for 30 years a Louis- 
ville pawnbroker, has sold his business 
to his son-in-law, Will Sales, who is 
offering an auction sale to unload unre- 
deemed pledges. Sales in newspaper ad- 
vertising also announces reduction in rates 
from 5 to 3 per cent monthly on loans. 

At Owensboro, Ky., fire officials in- 
vestigating the fire which recently dam- 
aged the jewelry store of R. C. Hardwick, 
and several other concerns, reported that 
the spread of the flames through several 
buildings was due largely to faulty con- 
struction, beams extending clear through 
the walls of some of the stores, beneath 
the roof, and easily communicating. 

James J. Slater and George Fisher, 
recently brought from Jasper, Ind., to 
Louisville, in connection with the recent 
theft of an automobile belonging to H. 
H. Newmark, of the Gem Jewelry & 
Novelty Co., have been sent to the peni- 
tentiary for a term of two years each, 
having violated a federal law in crossing 
the State line with the stolen machine. 

Paducah, Ky., jewelers are suffering a 
dull week as a result of an engine ex- 
plosion at the Public Utility plant 
wrecking the plant, and putting street 
cars out of commission. Retailers are 
burning lamps in their stores, and plants 
depending on Central Station service for 
power are not being operated. It will 
take several days to even arrange a tem- 
porary plant. 

George R. Caspari, 65 years of age, 
who for 45 years has been actively con- 
nected with William Kendrick’s Sons, 
and for the past few years a stockholder 
in the company, died on Oct. 19, at his 
home in Louisville, of pneumonia, fol- 
lowing a short illness. Mr. Caspari was 
sick for several weeks in the Spring, and 
was left in a weakened condition, result- 
ing in his being unable to resist the attack. 
Surviving are his widow, one son, George 
‘William Caspari, and two sisters, Mrs. 
Marjorie Graham and Mrs. Alice Mason. 
Mr. Caspari entered the services of the 
Kendrick organization as a boy, later 
becoming one of the principal buyers, 
and specializing in silverware largely. 
Just a few years ago, when the concern 
was incorporated, he became a _ stock- 
holder, and one of the incorporators of 
the business. 








Notes from the South. 





The store room of W. E. Biber, 135 
North Church St., Spartanburg, S. C., has 
been remodeled and enlarged. Practically 
the whole of the ground floor of the build- 
ing which was formerly occupied jointly by 
Crowell & Hamill, printers, and W. E. 
Biber, is now occupied by W. E. Biber. 
The printing establishment now occupies 
the second floor of this building with an 
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entrance from the street. The improve- 
ment is quite an addition to N. Church St. 
and is a tribute to the energy of this pro- 
gressive jeweler. 

Two young white men were held on the 
charge of forging a check for $28 on J. T. 
Booth, a jeweler in Kennedy Pl., Spartan- 
burg, S. Car. The two men are alleged to 
have walked into Mr. Booth’s jewelry store 
and asked him for a blank check on the 
First National Bank of Spartanburg. Later 
in the day Mr. Booth received a telephone 
call from T. H. Flattery, of the Co-opera+ 
tive Store, asking if Mr. Booth had given 
one C. W. Chandler a check for $28. Mr. 
Booth assured Mr. Flattery that he had not 
issued such a check. 

A. L. Reinhard, who has been in the 
jewelry business in Greenwood, S. Car., 
for a number of years, will move to 
Greenville, S. Car., to do business. Mr. 
Reinhard is moving because he cannot 
find a suitable location in Greenwood, 
a change from the present location being 
made necessary because of a recent sale 
of property. He states that he has se- 
cured commodious quarters in Green- 
ville and will move his stock as soon as 
he can make arrangements. 








Canada Notes, 





A. M. Dorland, Bloomfield, Ont., has 
sold his business to Harold Cleave. 

The F. W. Gunning Co., manufacturing 
jewelers, of Toronto, has been dissolved. 

Among Ontario buyers calling on the 
Toronto trade recently were I. R. Bent- 
ley, Port Perry; F. R. Clarke, Peterboro, 
and E. A. Williams ,Barrie. 

‘Andrew Neilson, a prominent citizen 
of Carleton Place, Ont., who for 35 years 
had conducted a successful jewelry busi- 
ness, dropped dead on the street on the 
evening of Oct. 18. The cause is be- 
lieved to be over-exertion during the 
building of a bungalow. 

There is a strong feeling among jewel- 


ers in favor of the abolition of the luxury. 


taxes and the substitution of an increased 
tax on sales to compensate for the loss 
of revenue. At a meeting of the retail 
merchants of Hamilton, Ont., on Oct. 
20, George H. Douglas, chairman, said 
that in the first four months of its 
operation the total collections under the 
luxury tax had amounted only to $2,- 
676,119 and that it was a great pity that 
the government had chosen to disrupt 
business to collect so small a revenue. 
Gordon McLaren and Thomas Binkley, 
representing the jewelers, spoke in favor 
of the substitution of a turnover tax on 
sales. A resolution was adopted urging 
the immediate abolition of the 10 per 
cent luxury tax and an increase in the 
sales tax to make up the loss. 








The representative of a company in Co- 
lombia is in the United States and desires 
to secure an agency for the sale of trucks, 
toilet goods, cheap jewelry, etc. Corres- 
pondence may be in English. References. 
The Bureau of Foreign and Domestic 
Commerce, at Washington, D. C., or any of 
its branches will furnish further informa- 
tion if when writing reference is made to 
file number 33760. 
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Harry B. Strong, of Brown, Thomson 
& Co., and Mrs. Strong will spend the 
month at their cottage in Middle Beach, 
Madison, Conn. 

Papers have been filed with the Sec- 
retary of State in this city indicating that 
the E. A. Bliss Co., jewelry manufac- 
turer, Meriden, Conn., has changed its 
name to the Napier-Bliss Co. 

Among the permits issued the past 
week by the building inspector was that 
of Merton W. Bassett, of the M. W. 
Bassett Co., retail jeweler, 1005 Main St., 
for repair to his residence, 82 Beacon St. 

At the annual meeting of the members 
of the Country Club in Farmington, 
Conn., recently, Alexander Harper, pres- 
ident of the American Silver Co., Bristol, 
Conn., was elected first vice-president 
of the club. 

Among those who have been sum- 
moned to appear for jury duty in the 
Superior Court during the present term 
are Albert M. Kohn, of Henry Kohn & 
Sons, Inc., retail jewelers, 890 Main St., 
and William H. Dunbar, Jr., Bristol, Conn. 

William S. Todd, optician with Brown, 
Thomson & Co., was one of the bearers 
at the funeral of Rev. Dr. Charles W. 
McCormick, formerly pastor of the First 
Methodist Church, Friday, the body hav- 
ing been brought here from East Orange, 
N. J. for burial in Cedar Hill Ceme- 
tery. 

Announcement has been made that the 
capital stock of the Empire Knife Co., 
Winsted, Conn., has been increased from 
$80,000 to $175,000. A certificate on in- 
creased capitalization has been filed with 
the Secretary of State in Hartford and 
it signifies that the present outstanding 
stock is to be retired and preferred 
stock will be substituted, each share at 
a par value of $100. There will be 950 
common and 800 preferred shares of 
stock. 

Edwin V. Vedder, Jr., vice-president of 
the Steiger-Vedder Co. of this city 
and Springfield, Mass., was married last 
Saturday afternoon to Miss Helen Guern- 
sey, Schoharie, N. Y. Employes at the 
store after business hours attractively 
decorated a large table in one corner 
of the establishment in this city with 
roses and other flowers and on which 
was a silver tea service. The couple will 
reside in West Hartford, Conn., after re- 
turning from their wedding trip. 

A man who said he was James Firth, 
60 years of age, and a watchmaker by 
trade but out of a position, surrendered 
to the Hartford police last week, stat- 
ing that he was wanted in Rockland, Me., 
on a charge of murder committed about 
five years ago. The police are investi- 
gating and have learned that there was. 
a murder in Rockport, Me., near Rock- 
land, that has not been solved and re- 
wards have been offered for the arrest of 
the guilty person. Firth is at present 
charged with vagrancy and is said to 
have expressed himself as willing to go 
to jail to get shelter for the Winter. 








Andrew Knipple has purchased a jewelry 
store at Portage, Wis. 
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GORHAM 
and the Open Book 


Truth sooner or later becomes an open 
book. A great man once declared it impossible 
“to fool all the people all the time.” He knew 
that universal public opinion reads between 
the lines and eventually arrives at the truth. 





To this universal insight The Gorham Com- 
pany owes its enviable reputation. Almost ninety 
years of public service plus the high character 
of our craftsmanship, the originality and diver- 
sity of our themes and patterns, as well as our 
prices graded to meet varied requirements, 
make the Gorham Trade-mark synonymous 
with the finest the Silversmith’s Art can 
produce. 


Gorham Silverware is offered for 


sale through jewelers exclusively 


THE GORHAM COMPANY 


Silversmiths and Goldsmiths 


Fifth Avenue at 36th Street, New York 


Branches 
NEW YORK: 15, 17, 19 Maiden Lane SAN FRANCISCO: 140 Geary Street 
CHICAGO: 10 South Wabash Avenue LONDON: Ely Place 


Works: Providence, New York, Birmingham 
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HE development 


Platinum ; 
Predustion of the platinum 
in 1919 jewelry industry of 


recent years has been 
so great and so general, that interest in 
platinum as a metal has spread throughout 
the entire jewelry trade. With the scarcity 
of platinum since the beginning of the war 
and the fluctuation in price, there has come 
an interest among all our readers not only 
in the market quotations of the metal itself 
but in everything that relates to its produc- 
tion and the possible new sources of supply. 
For this reason, all information that has 
been published that relates to platinum gen- 
erally has been keenly absorbed by the jew- 
eiry trade and regret has often been ex- 
pressed at the fact that there is so little 
available literature on the subject of plati- 
num, its production and working. For this 
reason, we feel that the report on the pro- 
duction of platinum for the year 1919 by 
Dr. Geo. W. Kunz, the first instalment of 
which appears on page 83 and. 85 of this 
issue, is well worth the space given to it 
even under the present conditions where the 
shortage of paper requires a curtailment of 
space for reading matter which has 
affected every department of our paper. 

The report in question was prepared by 
Dr. Kunz for the well-known work, “Min- 
eral Industry,” and appears as a chapter 
of volume XXVIII, which is just about to 
be issued by the McGraw-Hill Book Co. 
of New York. Through the courtesy of the 
author and of the publishers, we are enabled 
to give the jewelers this interesting infor- 
mation immediately and also through the 
courtesy of the same gentlemen, will be able 
to give later Dr. Kunz’s report on the pro- 
duction of precious stones in 1919, which 
also forms a prominent chapter in the same 
volume of “Mineral Industry.” 





ESPITE the fact 


Bankers’ Commit- D that the last Con- 


tee Reports Against $ 
° . gress “turned down” 


Tax on Gold the proposition of the 
gold miners that their industry be encour- 
aged by the payment of a bonus to be ob- 
tained by a tax on gold, ahd despite the 
fact that the measures to obtain this, such 
as the McFadden Bill, made little headway 
among our national legislators, it has been 
a matter of common knowledge that the 
proposition is not dead, in fact, every indi- 
cation has shown that the gold subsidy idea 
is to be placed before the next Congress 
and every element that the gold miners 
could appeal to would be urged to contrib- 
ute in strengthening the fight for such leg- 
islation, either in the short sessions of Con- 
gress that begins in December or in the 
new Congress that goes into office March 
4, next. Among those whom the gold tax 
advocates have tried to make the _ public 
believe are in favor of their proposition, 
have been the bankers but as pointed out in 
THE JEWELERS’ CIRCULAR early last Sum- 
mer, this impression is erroneous, as many 
of the’ most progressive and far-seeing 
members of the banking profession look 
upon the idea of a gold subsidy and par- 
ticularly of a gold tax as most dangers from 
an ‘economic standpoint and a proposition 
likely to impair the gold standard. 

This was particularly apparent in the 
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report on the McFadden Bill made by a 
committee appointed by the Bankers As- 
sociation to study the measure and its ef- 
fects, which was referred to in THE JEWEL- 
ERS’ CIRCULAR, July 14, 1920, at, which time 
a few brief extracts of the report were pub- 
lished. This committee, of which George 
M. Reynolds was chairman, contained also 
Lawrence C. Sands and A. Barton Hep- 
burn, men who have the respect of the 
banking world, and, though the report was 
temporarly withdrawn, it was presented 
Thursday officially before the Convention 
of the American Business Men’s Associa- 
tion at Washington when the subject of 
gold tax was discussed, and Mr. McFad- 
deen, author of his bill on that subject, 
was permitted to address the convention. 

This committee’s report deals with the 
entire subject of a gold subsidy and gold 
tax and its basis and economic effects so 
thoroughly, that it is published in full on 
pages 93 and 95 of the current issue of THE 
Jewe ers’ Circutar, that the jewelers of 
the country may understand how pernicious 
such legislation would be, and how detri- 
mental to, our financial system in general, 
outside of any inconvenience it might cause 
to the jewelry trade and also that they may 
have these arguments to show to their local 
papers and to their local bankers, if nec- 
essary, should any attempt be made in their 
vicinity to obtain endorsement of the Mc- 
Fadden Bill when it again comes before 
the national legislature. 

One of the main arguments on which the 
advocates of the gold tax bill have relied 
to stir up feeling in its favor has been the 
statement that the industries using gold in 
this country have consumed annually more 
than the total amount of gold mined each 
year and that, consequently, this was cut- 
ting into the gold available for our money 
and cutting down gold reserve in a danger- 
ous way. Now, while the figures of the 
gold tax advocates have been inaccurate in 
not taking into consideration the amount 
of re-worked gold already in the arts, and 
while the jewelers have a clear answer to 
this claim, the report of the Bankers Com- 
mittee takes no stock in it, even on the face 
of the facts alleged, for it says: “It can 
hardly be contended that the loss of one or 
two million dollars of gold per year from 
our monetary stock of three billion dollars, 
constitutes a national emergency”. In fact, 
the bankers deplore a supply of gold so ab- 
normal as we have possessed, saying prac- 
tically all students of economics were 
agreed that it was desirable that a substan- 
tial part of it should leave the country and 
that the best banking opinion of the coun- 
try looks forward to a progressive and far- 
reaching contraction of our credit fabric 
and regards it as the only alternative to 
such a‘ disastrous disruption of the credit 
system such as Japan has recently seen. 

This report also takes the stand that the 
national stock of gold is dependent not upon 
the difference between gold production and 


‘gold consumption in the United States but 


rather upon the world wide consumption 
and production of gold and looks upon the 
increased industrial consumption of gold 
following the Armistice as partly temporary 
and a phenomena growing out of the relax- 
ation of war economics. While the bank- 
ers do not put themselves on record in 
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favor of expanding the luxury industries, 
their committee says that a differential tax 
on gold as a raw material of production js 
an entirely different matter, and one which 
no national emergency calls for. 

The report well sums up the essential 
elements on which the gold standard jg 
based and which must be preserved viz: 

(1) The instant convertibility of all 
forms of representative money in gold on 
demand; (2) the free coinage of gold bul- 
lion; (3) the unrestricted melting down of 
gold coin into bullion; (4) the uninter- 
rupted flow of gold from money into the 
arts, and the uninterrupted flow of gold 
from the arts into money; (5) the free 
export and import of gold. A TAX OF THIS 
KIND, INTERFERING WITH THE FREE FLOW OF 
GOLD INTO THE ARTS, THUS VIOLATES ONE OF 
THE BASIC ELEMENTS OF THE GOLD STANDARD.” 

After analyzing the dangers of the prin- 
ciples of the gold tax, the report goes on 
to show that the greatest objection to the 
McFadden Bill lies in the fact that it would 
be a menace to the gold standard of this 
country at a time ‘when we stand out as the 
one great countries maintaining that stand- 
ard. The belief that prevails throughout 
the world today that our dollars are as 
good as gold, it says, “must be maintained” 
and the whole world must be convinced 
that money can be deposited in this country 
at any time and withdrawn at any time in 
any form that the depositor may elect”, 
any form that the depositor may elect.” 
And the report goes on to say: 

“Offering to pay a premium for the pro- 
duction of gold in this country, instead of 
strengthening our position would weaken 
it. Instead of assuring the world that the 
gold standard would be maintained by the 
United States, it would raise a doubt. 
Public sentiment throughout the world 
would at once assume that our position is 
weak, that we are in danger of going on 
a paper basis, and that it is in order to 
guard against this, we regard it as expedi- 
ent to pay a premium on the production of 
gold.” And it continues: “The passage 
of the McFadden Bill, instead of strength- 
ening confidence in the position of the 
United States would weaken it. It would 
be considered as a confession of weakness. 
The McFadden Bill should be opposed by 
every well-wisher of this country’s credit 
and commercial and financial prosperity.” 

Though Representative McFadden him- 
self appeared before the bankers to defend 
the proposed law and to attack the com- 
mitte’s report in many particulars, he was 
unable to defeat it or have it recalled and 
a motion that “Mr. McFadden’s remarks be 
received with thanks and filed with the re- 
ports of the Convention” was defeated. 
The Convention then adopted a motion that 
the entire question be referred to the Eco- 
nomic Policy Committee of the association. 





Small Diamond Ss et 
; nounce 

wee in a despatch from 

Washington, the Aug- 
ust importations of diamonds were again be- 
low the normal, the total value of such 
stones, rough and cut, brought in during 
the month being reported by the Treasury 
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Backstrom & Henrickson have estab- 
- lished themselves in the diamond setting 
business at 150 Canal St. 

L. E. Mountford, toolmaker, has 
moved his business to new and larger 
quarters at 405 Greenwich St. 

Harry C. Schick, Inc., necklace clasp man- 
ufacturer, 99 Chestnut St., Newark, N. J., 
has established a local office at 303 Fifth 
Ave. The office is in charge of Charles 
Hirsch. 

Frank Jeanne, of William S. Hedges 
& Co., importers of diamonds and pre- 
cious stones, 170 Broadway, returned 
from Amsterdam recently aboard the 
Adriatic. 

As previously noted in these columns, 
the E. A. Bliss Co., Meriden, Conn., has 
changed its name and in the future will 
be known as the Napier-Bliss Co. The 
concern has a local office at 366 Fifth 
Ave. 

Alex Rosenthal, formerly with Samuel 
Koshers, this city, has been admitted as 
a partner in the Fesco Jewelry Co., man- 
ufacturing jewelers, 74 Lafayette St., 
according to an announcement made last 
week. 

Mark M. Abel, who represents Alfred 
Ovlik, dealer in smokers’ articles at 80 Fifth 
Ave., has just returned from a 10 weeks’ 
trip through the south. William Lewis of 
the same firm visited the Philadelphia trade 
last week. 

According to an announcement made 
last week, the firm of Eisler, Golden & 
Dunay, manufacturing jewelers, formerly 
located at 90 John St., has changed its 
style to M. Golden & H. Dunay, and is 
now at 121 Canal St. 

A. W. Huggins of A. I. Hall & Son, 
San Francisco, and honorary vice-president 
of the National Jewelers Board of Trade, 
started for home Friday after a visit to 
New York. Mr. Huggins while in the 
metropolis stopped at the Prince George 
Hotel. 

The Finance Committee of the National 
Jewelers Board of Trade held a meeting 
last Thursday at the Board’s rooms, 15 
Maiden Lane. Several important matters 
were discussed, including the status of six 
fraudulent bankruptcies which are being 
prosecuted by the Board’s fighting fund. 
Convictions are expected in all of the cases. 

An announcement was made last week at 
the headquarters of the National Jewelers 
Board of Trade, 15 Maiden Lane, that ar- 
rangements are being made by the Board 
to place its South American exhibit of 
jewelry and catalogues on display for an 
indefinite period at the Rhode School of De- 
signs. This exhibit was in this city for 
many months and attracted considerable at- 
tention. 


At a meeting of creditors of Raphael 
Magid, dealer in jewelry, 54 Maiden Lane, 
against whom an involuntary petition in 
bankruptcy was filed Oct. 14, an offer to 
settle at 40 cents cash was accepted. All 
of the creditors, which represented the ma- 
jority in number and amount of claims, ac- 


cepted the offer of settlement. The assets 
of the jeweler are placed at $18,000, while 
the’ liabilities are estimated at between $27,- 
000 and $28,000. 

Word was received in this city last 
week that at a meeting of the Cincin- 


$1,000 to take care of the assets of the 
Conjoint concern in that-city. Shortly af- 
ter bankruptcy proceedings were instituted 
against the Conjoint Jewelry Corporations, 
John Nathan, salesman for the concern, died 
in Chicago. At the time of his death the 
salesman was carrying $5,000 worth of the 
alleged bankrupt concern’s merchandise. It 
is this merchandise that the cancillary re- 
ceiver has taken over. 

Among the visitors to New York recently 
was Max Goldstein of Denver, Colo., ac- 
companied by his bride, to whom he was 








Still Making Records 


During the 10 months of this year The Jewelers’ Circular 
published 5,569 pages of advertising, which exceeded by over 
1,000 pages the record for any previous 10 months in the 51 
years’ existence of The Jewelers’ Circular, and which was 
3,388 pages more than appeared in any other jewelry journal 


during the same period. 


This is conclusive proof that the manufacturers, importers 
and jobbers in the jewelry and allied trades are alive to the 
great opportunity offered for business expansion and thor- 
oughly recognize and appreciate the dominant position held 
by The Jewelers’ Circular as the one great medium between 


the buyers and sellers. 








nati directors of the National Jewelers 
Board of Trade held recently, that 
the Board’s arbitration committee ap- 
pointed to adjust disputes between mem- 
bers in the trade, was endorsed. At the 
same time the following members were 
appointed as an arbitration committee 
for the Cincinnati district: Edward 
Richter, chairman, Arno Dorst and Eli 
Gutmann. According to Fred C. Backus, 
secretary of the Board, all of the direc- 
torates have approved of the arbitration 
plan. Chicago and New England are 
expected to appoint committees for their 
respective districts in the near future. 
On the application of Herbert A. Wolff, 
receiver for the Conjoint Jewelry Corpora- 
tion, manufacturing jewelers, 108 Fulton 
St., a cancillary receiver, was appointed for 
the Chicago assets of the’ alleged bankrupt 
concern. Receiver Wolff, who is a member 
of Greenbaum, Wolff & Ernst, attorneys 
for the National Jewelers Board of Trade, 
received word last week that Judge Car- 
penter of Chicago had appointed William 
Zeidell cancillary reteiver under a bond of 


married Sept, 5 in that city, the visit here 
occurring on a combined buying trip and 
honeymoon. Mr. Goldstein, who was for 
a number of years diamond setter for 
Charles H. Clark, Denver, has arranged to. 
embark in business for himself in the cor- 
ner store of the great million dollar enter- 
prise just completed in Denver and known 
as the “Home Public Market” building at 
California and 15th Sts., which building 
was erected by a concern of which the 
jeweler’s brother-in-law is the head. The 
new store will open Nov. 15:and be -¢on- 
ducted on somewhat novel and model lines, 
under the title of Murphs’ Jewelry and 
Gift Shop. Mr, Goldstein, accompanied by 
his bride, left Saturday night for Niagara 
Falls and will spend most of his return trip 
in sightseeing, going back to Denver by 
way of Chicago and Omaha. 

Benjamin Sternman, of the Benjamin 
Sternman Co., importer of diamonds and 
manufacturing jewelers, 87 Nassau St., re- 
urned last week from a successful business 
trip through the middlewest. After Nov. 2 


(Continued on page 111.) 
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SOLIDARITY: “The Case That Courts 


Comparison” 
Mr. Retailer: 


Discriminating jewelers have featured Solidarity 


Gold Cases for OVER THIRTY YEARS— 
Could any higher tribute be paid our product? 





Representative Watch Jobbers 
Pendant and Bow Patented. are Solidarity Jobbers 


voun wy suen"? SOLIDARITY WATCH CASE CO. ‘2i.inortacxon 


cocan ume 15 Maiden Lane, New York “7ARL#ROvER = anqnge salzorpen 
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Mr. Sternman will leave on another trip in 
the interest of his concern. 

Alfred Meyerowitz, dealer in precious 
stones, has moved his business from 51 
Liberty St., to room 1007 at 9 Maiden Lane. 

A meeting of the creditors of Samuel 
Futoran, manufacturing jeweler, 68 Nassau 
St., against whom bankruptcy proceedings 
were instituted on Oct. 16, was held last 
Friday afternoon in the rooms of the Na- 
tional Jewelers Board of Trade, 15 Maiden 
Lane. At the meeting a creditors’ commit- 
tee of three, headed by Joseph H. Frier, 
receiver, was appointed to investigate the 
affairs of the jeweler and to report at a fu- 
ture meeting. The assets are placed at $23,- 
117.06, consisting of stock, bonds, accounts 
receivable, etc. The liabilities are approxi- 
mated at $34,533.44. 

Frank M. Katz & Co. have opened show 
rooms opposite the Fifth Ave. building at 
13 and 15 W. 24th St., where the entire 
first loft of the building is being used to 
represent some of the foremost manufac- 
turers in the fancy goods, novelty and 
jewelry lines. This concern will act as di- 
rect factory agents, selling at guaranteed 
factory prices. Over 5,000 square feet of 
space will be devoted entirely to showing 
samples. Mr. Katz was for many years 
with George Borgfeldt & Co., and only re- 
cently sold out his interest in the firm of 
Kindt, Katz & Co. 

A jeweler with a place of business on 
Seventh Ave., near 40th St., was arrested 
last Friday charged with receiving stolen 
goods. After a hearing in the West Side 
Court the jeweler was held in $15,000 bail 
for further examination. The jeweler was 
arrested following alleged admissions made 
to one of the Assistant District Attorneys 
by two prisoners in the Tombs prison. These 
two prisoners were committed to jail on 
charges of robbing the home of a wealthy 
lawyer located on E. 64th St., of jewelry 
worth $50,000. According to the alleged 
admissions of the two prisoners, the jeweler 
bought the stolen jewelry for $875. 

It was announced on Monday that the 
Supreme Court suit for $2,002, brought last 
May by Fred Keim & Co., Inc., against John 
Wiener, diamond cutter, 37 John St., has 
been settled satisfactorily out of court. The 
suit involved the selling of a diamond 
weighing 3.64 carats last February to the 
Keim concern by the defendant. The suit 
claimed the defendant had no authority to 
sell the stone because it belonged to some 
one else. The defendant claimed he bought 
the ‘stone in the usual course of business 
and sold it the same way, and was not 
aware of the fact that the diamond belonged 
to some one else, and that the man from 
whom he purchased it had no right to sell it. 

After a search of over a week the police 
took into custody last Thursday Max 
Levine, also known to the police as “Jake 
Gold,” “Max Miller,” “Abe Horowitz” and 
under many other aliases, charged. with 
stealing a diamond ring worth $1,000 from 
Jacques ,a jewelry establishment at 561 Fifth 
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Ave. Levine, according to the police, is a 
professional “pennyweighter” and sneak 
thief, and has a long police record. It is 
charged that on Oct. 11 Levine entered the 
Jacques establishment and asked to be 
shown a ring. A selecting one for $90 
he paid the clerk and while waiting for his 
change it is alleged he stole another ring 
from a tray. The ring was not missed until 
after the man left the store. Detective 
Raftis of Headquarters made the arrest. 

The October Acceptance Bulletin of the 
American Acceptance Council contains an 
interesting article on “The Status of Trade 
Acceptance in the Jewelry Industry,” in 
which the work of the National Jewelers’ 
Board of Trade in connection with the in- 
troduction of the trade acceptance in the 
jewelry trade is outlined. A questionnaire 
was sent out to the jewelry trade relative 
to the trade acceptance plan and a number 
of answers are published in connection with 
the article, all of which approve of the 
Trade Acceptance. About 42 per cent of 
the responses were from manufacturers; 30 
per cent from wholesalers; 15 per cent from 
importers and five per cent from purveyors 
of materials and supplies used in the jewelry 
trades, and the remainder unidentified as to 
department. 

Next Sunday morning at 2 o’clock the 
timepieces in this State and in other places 
where daylight saving holds, will be turned 
back one hour and standard time will again 
prevail. The National Daylight Saving As- 
sociation, of which former Borough Presi- 
dent Marcus M. Marks is president Satur- 
day adopted a resolution for the intro- 
duction of a bill in Congress making day- 
light saving uniformly operative next Sum- 
mer throughout the territory from Cleve- 
land to the Atlantic Ocean. The proposed 
bill will be a compromise to the extent that 
one month will be cut off at each end of the 
daylight saving term, making the changed 
time period extend from early in May to 
the latter part of September, instead of 
from April 1 to Nov. 1, as now holds. 

In the United States District Court last 
Friday Commissioner Hitchcock held a 
woman described as Mrs. Florence Weiler, 
wife of “Spanish Joe” Weiler, an east side 
gunman, now serving a term in Dannemora 
Prison for shooting a girl, in $25,000 bail 
on an indictment returned by the Federal 
Grand Jury at Nashville, Tenn., several 
months ago, charging her with participating 
in the conspiracy which resulted in the 
theft of almost $1,000,000 worth of platinum 
from the Old Hickory powder plant of the 


’ Ordnance Department of the United States 


Army at Jacksonville, Tenn. The woman 
was arrested at 2 o’clock Friday morning in 
an apartment on E. 138 St., the Bronx, by 
agents of the Department of Justice. When 
questioned by Chief William J. Flynn of 
the Department of Justice she denied any 
knowledge of the conspiracy. The indict- 
ment alleges that she went to Nashville sev- 
eral months ago with Abe Roth, who is now 
under $25,000 bail in the Federal Court in 
Brooklyn in connection with the conspiracy, 
where she received from H. B. Crone, head 
chemist of the Old Hickory powder plant 
at Jacksonville, 168 ounces of platinum, 
valued at $19,000, which Crone is alleged to 
have stolen from the plant. 
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Department at $2,863,783. Of this the 
value of the cut stones is given as $1,747,165 
and that of the rough or uncut stones as 
$1,116,618, thus indicating that the princi- 
pal drop in importations is again, as it 
was in July, in the cut product and that our 
cutters are receiving almost a normal 
amount as far as value alone is concerned. 

The detailed figures as prepared last 
week by the Department of Commerce 
showing the different countries from which 
our diamond importations come, throw one 
of two interesting little sidelights on the 
meaning of the figures previously given only 
in full. Of the total value of the. cut 
stones, the amount of $858,675 is credited 
to the Netherlands, indicating, as usual, 
that Amsterdam holds a preeminent posi- 
tion as a cutting center for the gems used 
here. The figures also show the importance 
of England as a cutting center because dur- 
ing the month we brought in from that 
country cut stones to the value of $448,877 
or over half the amount from Amsterdam 
and much more than from Antwerp because 
the total importations from Belgium were 
but $254,794. France again holds a prom- 
inent place with importations of $124,734 
due undoubtedly to the number of small 
stones cut in that country. In addition to 
the countries with cutting centers of im- 
portance, a number of others contributed 
to the cut diamonds we received during 
August, the largest of these being japan, 
which sent diamonds worth $34,456, the 
next largest, Brazil, which sent $19,972, 
Smaller amounts were received from Can- 
ada, $3,300; Switzerland, $2,768; Germany, 
$1,867, and Austria, $1,722. 

As far as the rough is concerned, as 
usual, the bulk comes from England, whose 
shipments are credited as $1,032,657. 
During the month, we also received from 
Brazil rough, worth $57,666; from the 
Netherlands, $17,019; from France, $5,758, 
and direct from British South Africa, $3,- 
428. The last mentioned is interesting in 
view of some of the newspaper reports 
about the diamond market as it is affected 
by the sales of the independent diggers of 
South Africa. When it is realized that 
during August for instance, the South 
African stones brought here amounted to 
slightly more than 1/100 of one per cent. 
of the gem importations (48 carats in all), 
the absurdity of considering this as a fac- 
tor in the diamond market is at once ap- 
parent. , 

Altogether, the amount imported during 
August, added to our stock of diamonds of 
all kinds and qualities (including rough, 
uncut, bort and mechanical stones) approx- 
imates 25,800 carats, about 12,500 of rough 
and about 13,300 of cut. When from this 
is deducted the loss in the rough, the 
stones not available for use in jewelry, 
there will be an average of less than one 
carat per retail jeweler, not a very heavy 
addition to the stock which must meet the 
Christmas demand. 








The Salseth-Christianson Jewelry Co., 
has purchased the May Spencer. jewelry 
store at Edgerton, Wis. 
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These are a few of the thousands of 
desirable holiday gifts we have in stock 
for immediate shipments. YOU owe it 
to yourself to see our Catalogue No. 50 
and special supplement, just off the press, 
before ordering elsewhere. All prices 
have been cut, regardless of present cost, 
to meet the popular demand and to re- 
duce our enormous stock on hand. 






No. 1202. Nut Bowl Set. 
Mahogany finish with 
six picks and one crack. 


Complete, 
$2.15 


No. 2131. Pin 
Cushion and 
Jewel Box. 
Plush lined. 


Each ....$1.35 













No. 467. 
Shaving 
Set. French 
Ivory fit- 
tings. 


Per Set, 


No. 1950. French Ivory Toilet Set. 
DP ACEichd Cnsvenkes eee deoas $6.75 


If you have not already received our catalogue 
illustrating a large variety of popular priced 
watches, clocks, jewelry, silverware, ivory, cut 
glass, leather goods, jewelry boxes, phonographs, 
records, etc., write for it. Our prices are always 


the lowest. 


Joseph Hagn Company 


The House of Service 


yr Chicago, Ill. 


223-225 W. Madison St. 








AND NEW Elgin, Waltham, 
Howard, Hamil- 
ton, Rockford, 
South Bend, 
'Hampden, Iili- 
nois. Samples 
jsent to rated 
concerns on memo 
or mail $5.50 for 
2%) sample Elgin, Wal- 
’ # tham, Rockford. 


Walrus Teeth 


hard to detect from 


Elk Teeth 


|| Unmounted, assorted 
=| sizes samples to rated 
‘| concerns on memo. or 
mail, $1.00 for sam- 
ple. 


CHAS. J. MaeNALLY, 
21 Ann St., New York 











THE WASHBURN 


SECURITY MAGIC NUT 





Automatic Holder for ear — scarf-pins, 
for all sizes of scarf- —_ 
pin wire, Guaranteed. 
EAR WIRES 
for unpierced ears. 
SAFETY CATCH 
For Brooches, etc, 
Can be applied to any 
work i pin tongues 
== used. 
Open. Closed. “<= Closed. 


Descriptive Circular on Application, 
Pearl Drilling and Adjusting a Specialty 
Special Order Work and Repairing 


C. IRVING WASHBURN, 108 Fulton Street, N.Y, 








HicHEst Spot CasH 
for JEWELRY STOCKS 


We pay highest cash price for your 
stock and fixtures. Write or wire and 
will come to see you. 

Ship us your surplus stock and get 
check by return mail. If not satis- 
factory will return merchandise. 
Bank references. 


SANDACK JEWELRY CO. 


Buyers of Jewelry Stocks 
5 South" Wabash Ave. CHICAGO 


Watchmakers to the Trade 


Prompt Service— Quality 


American, Swiss. All compli- 
cated Watches repaired. 


You Can Promise Your 
Customers Service 


If you send your watches to 


BERNSTEIN WATCH CO. 


5 No. Wabash Ave. Kesner Bldg. Chicago 














MATERIAL HOUSES 


This notice is to remind you that I make 
balance staffs that satisfy the trade. 


<=> BURTON M. REID <> 
Precision Measurements—Manufasterer to Wholesale Trade. 
Second and Third Floors 

S. W. 4th and Adams SPRINGFIELD, ILL. 


Platinum Crucibles 


Imported Hessian Sand; 4 Sizes 


J. RH BERGE 98, Job Street 


New York City 








Diamonds Cut 


eum and RE-CUT aaa 


JACK BLAUWEISS ou 


Cort. 5003 
Room 1101 71 Nassau St., New York 
Employed for 10 years by Stern Bros. & Co. 


BEAD CORDS 


Watch Guards, Eyeglass Cords, Etc. 
CHARLES H. DUFF 


660 Summer Street 
Rockland, Maine, U. S. A. 

















VENUS 
PEARL 


NECKLACES 


UNQUESTIONABLY — the 
finest scientifically produced 
pearls in the world. 


FRANK C. OSMERS 


15-17 West 44th St., New York, N. Y. 
Telephone Vanderbilt 2324 














The finest Tower Clocks in the world are made by 
The E. Howard Clock Company of Boston. 
a very complete line of substantial and accurate clocks 


for the bank, office and school. 


Write us for full information 


THE E. HOWARD CLOCK CO. 


373 Washington St., Boston 
31 North State St., Chicago 
Established 1842 


Also § £ 


309 Broadway, New York | : 
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A. J. De Roy, of Joseph De Roy & Sons, 
left last week for a short stay at French 
Lick Springs, preparing himself for a busy 
holiday season. 

Notice has been sent out to the merchants 
here warning them that the city is being 
flooded with raised bills of the federal re- 
serve denomination, these being advanced to 
$10 and $20 from $1 and $2. 

C. Glenn Sipe, of the house of Sam F. 
Sipe, has arrived in California with his fam- 
ily, going there on account of the health of 
one of his children. The family will remain 
for the Winter and Mr. Sipe will return to 
Pittsburgh. 

Samuel W. Weinhaus, of the Weinhaus 
Co., just back from New York, says he did 
not have any difficulty placing orders for 
goods and that deliveries are now coming 
forward to better advantage than they have 
been for some time. 

Last Saturday the house of John M. 
Roberts & Son Co. provided meals for the 
taggers of the Home for Babies and a place 
to count their money. J. Loughrey Roberts, 
of the firm, and his family returned a few 
days ago from their vacation spent in At- 
lantic City and other eastern places. 

Pittsburgh jewelers who last week took 
an active part in the Salvation Army drive 
for $525,000 for local work included J. Alex- 
ander Hardy, chairman of the jewelers’ 
committee in the canvass; Francis J. Keat- 
ing, of the Grogan Co.; John M. Roberts, of 
the John M. Roberts & Son Co.; Samuel W. 
Weinhaus. of the Samuel W. Weinhaus Co., 
and August Loch for his own house. Most 
of the jewelry houses subscribed liberal 
sums in the effort being made to raise the 
money, and it is believed the campaign will 
be successful. It was opened here by Gen. 
John J. Pershing. 

The Retail Credit Men’s Association of 
Pittsburgh last week issued their first pub- 
lication, calling it Retail Credit, which was 
filled with snappy items of interest to mer- 
chants generally. The association is this 
week entertaining all of the officers of the 
Retail Credit Men’s National Association, 
who are in Pittsburgh attending a meeting 
of the Credit Methods Committee to discuss 
“Credit Control” and “The Best Methods 
of Conducting a Credit Department in a 
Department Store.” The officers, who were 
the guests Monday night at the association’s 
annual meeting, last night were taken to a 
theater party, and tomorrow night will be 
guests at a dinner-dance at “The Pines,” a 
country place near Pittsburgh. 

Employes of Joseph De Roy & Sons were 
informed last week that they could name 
their own salary, this statement being made 
to them at the Concordia Club, where the 
annual dinner was held for the employes, 
by S. Leo Ruslander on behalf of the firm. 
His only proviso was that the employe nam- 
ing his or her salary must show that they 
are worth it. This could be done by bring- 
ing about reduction in cost of overhead, ef- 
ficiency or in some other way, Mr. Rus- 
lander being the presiding spokesman of 
the night. The set speeches on “salesman- 
ship” were made by H. L. Beach, an ex- 
pert on the subject, and Mr. Newburg, 
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of the Ciner Mfg. Co. of New York. 
The affair took the form of a din- 
ner-dance, an elaborate program of enter- 
tainment being arranged for the benefit of 
the store’s large personnel. Mr. Ruslander 
is the advertising manager of the De Roy 
house. 

A verdict of guilty was last week re- 
turned in the case of Harold D. Carpenter, 
of this city, on a charge of receiving stolen 
goods, but his wife was acquitted. The in- 
dictments against Carpenter grew out of 
the arrest of Leo J. Schuchert, now serving 
nine years in the Western Penitentiary for 
burglaries committed in the East End of 
this city. At the time of Schuchert’s arrest 
one Pittsburgh jeweler, who does business 
in a small way, and a watchmaker, were 
mentioned in connection with the case. 
Many robberies had been committed in resi- 
dences, and, as the story goes, the loot was 
taken to these places, and also given to Car- 
penter, to be disposed of. It appears that 
Schuchert formerly lived with Carpenter, 
and, as the charge went, turned stolen goods 
over to Carpenter for sale. The goods were 
recovered by detectives employed on the 
case and when a search of the Carpenter 
house was made, goods were found beneath 
the kitchen floor. The defense of the Car- 
penters was that Schuchert had made them 
presents of the jewelry, saying that he had 
won the stuff in gambling. About $6,000 
worth of loot was recovered. Schuchert, 
who was. called as a witness in the case, 
said he had given the jewelry to Carpenter 
for disposition, but had not received any 
money for the stuff up until the time he 
was arrested. He also claimed that Car- 
penter had the larger part of the things he 
had stolen. 








Rochester, N. Y. 





Henry J. Schlegal has severed his connec- 
tion with the Bastian, Schlegal & Swezy Co., 
Main St. E. Mr. Schlegal left Rochester 
for Hollywood, Cal. 

I. R. Lewis, formerly with the M. Rosen- 
bloom Co., has organized a company mak- 
ing a specialty of dealing in pearls and pearl 
necklaces. The Lewis company’s head- 
quarters are at 19 Grant St. 

Captain Arthur T. Smith, of Company A, 
has been notified of promotion through the 
retirement of Col. J. S. Thompson. Captain 
Smith commanded Company A, 108 Infantry 
and was’ wounded on the Hindenburg Line 
in the World’s War. He is associated in 
business with the L. Sunderlin Co. 








The merchants bureau of the Chamber 
of Commerce of Bluefield, W. Va., of 
which Isadore Cohen, an _ enterprising 
jeweler of that city, is the chairman, is 
working out a plan for making Bluefield 
a big retail trading center. A big adver- 
tising campaign is to be conducted. It 
is pointed out that Bluefield occupies one 
of the most unique positions of any city 
of its size in the country. Within a radius 
of 30 miles from that city are from 300,- 
000 to 400,000 people working in the coal 
fields. It is planned through a big pub- 
licity campaign to bring home to these 
people the advantages of trading in 
Bluefield. 
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TRADE CONDITIONS 


Notwithstanding that in some lines of business 
in New Orleans, trade has fallen off during the 
past week, it seems not to be so with the retail 
jewelers. Business is reported to be satisfactory 
and the stores are crowded. Most of the jewelers 
believe that the holiday season will be as good 
this year as last, 





Many of the local jewelers have expressed 
gratification over the excellent lunch served 
by the Krower establishment during the 
State retail jewelers’ convention and the 
manner in which L. S. Wilkes acted as host, 
in the absence of Mr. Krower. Mr. Wilkes 
made a happy selection in getting ‘Bill 
Pfaff” as toastmaster as the talks were 
equal to the menu. 

News was received in New Orleans re- 
cently of the robbery of the store of 
Chauncey W. Dekle in Canton, Miss. of 
$300 in cash. Mr. Dekle went to his safe 
to make change for a customer and left $300 
there while he gave the change to the cus- 
tomer. Returning to the safe a few min- 
utes later he found the money gone. He 
has no idea how the thief got to the money 
or who he might be. 

Miller Bros., Canal St., have established 
a clever arrangement to aid buyers seeking 
a suitable present. They call it the “Gift 
Shop.” In a handsome little room in the 
rear of the store are arranged a complete 
line of “Gifts that Last.” There are shelves 
of hollow ware, flat ware, ivory, and cut 
glass all arranged so that one can see them 
just by turning around and looking. The 
room is as attractive as the wares exhibited. 

Alfred Krower has returned from a short 
vacation spent at French Lick Springs, Ind. 
Mr. Krower says that he was much im- 
proved and is feeling fine and ready for a 
big Fall and Winter business. Mr. Krower 
says that nowithstanding the fall in the 
price of cotton and sugar and rice that con- 
ditions seem to be very good and business 
excellent. Ben Mattes of the Krower es- 
tablishment will leave soon for a trip 
through Chicago, Cincinnati, Cleveland and 
other points, buying stock for his clock, 
glass and silverware department. 

Samuel J. Hart, treasurer of the Loui- 
siana Retail Jewelers’ Association, has been 
having troubles but they ended without 
much loss. A few days before the conven- 
tion a fire occurred in the building next to 
his store and for a while Mr. Hart thought 
he would lose his stock and store which he 
owns. But good work of the fire depart- 
ment saved him from any loss but an in- 
significant one. Mr. Hart praised the work 
of the department in the press. Then, a 
few hours after he had left the banquet 
hall of the convention dinner Oct. 13, a 
thief broke his show window and got away 
with about $300 worth of jewelry. But 
the police later captured a boy bandit as a 
suspect in a hold-up and murder and the 
boy confessed to the Hart robbery, but de- 
nied the murder. Although the boy is but 15 
years of age, Mr. Hart says he has a record 
of crime that could cover 30 years. Any- 
way Mr. Hart published a card thanking 
the police this time as every bit of the stolen 
jewelry was recovered, 
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Everything for the Jeweler Martin Glueck & Son 


Watch Materials, Watch Glasses, Tools, Jewelers’ Findings, Optical 
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Chicago Notes. 





A. L. Sproehnle, of Sproehnle & Co., 
spent last week in New York. 

H. Homberg, identified with A. Quint & 
Co., left last week to visit central Indiana. 

George Armstrong, is preparing to leave 
the city on a trip for the Paye & Baker Mfg. 
Co. 

Hugh E King, of the Hugh E. King Sales 
Co. is visiting factories in Cincinnati this 
week. 

Harry Arens, of the American Silver Co., 
made a trip to the cities of the northwest 
last week. P 

“Sol” C. Eppenstein, of the Illinois Watch 
Case Co., Elgin, is spending two weeks at 
French Lick. 

Julius Armbruster, of the Illinois Watch 
Co., Springfield, Ill., spent last week with 
the trade here. 

“Bernie” Drach has returned to Chicago, 
after a successful trip of four weeks in 
Michigan for the Block-Weinfeld Co. 

E. A. Badgley, Chicago representative of 
S. O. Bigney & Co., has just arrived in the 
city after a trip through the middle west. 

H. N. Lorish, Chicago manager for the 
Alvin Silver Co., is making a business trip 
to the larger cities of the middle west and 
south. 

Frank Adamek, formerly at 1711 W. 51st 
St., has moved his business across the street 
into a new building which he recently com- 
pleted. 

James F. Peters. manufacturing jeweler, 
Silversmith building, has been confined to 
his home several weeks on account of rheu- 
matism. 

Louis Green, representing the Charles E. 
Hancock Co., has returned to the Chicago 
office, after a trip through Texas and 
Louisiana. 

Harry Lesch of the Lesch & Lewis Co., 
Mallers building, is preparing to leave the 
city on a business trip and will visit a num- 
ber of the larger eastern cities. 

F. A. Brown, identified with E. & A. 
Gunther Co., of Toronto, Ontario, Can., has 
been several days in the city on catalogue 
‘on He left here for the home office Oct. 


M. N. Schwartz, who has been visiting 
retail jewelers of Wisconsin during the past 
two weeks, has just returned to the city. He 
said that business in that State is good. 

John Hillinger spent a few hours at the 
office of the firm of which he is a member 
in the Silversmiths’ building last week. His 
recovery from his recent illness is very 





slow and he cannot tell definitely just when 
he will again be on the job. 

Charles M. Slemmons, identified with 
the Norris, Alister-Ball Co., Garland build- 
ing, has returned to the city after conclud- 
ing a three weeks’ trip through the State Jf 
Wisconsin. 

G. D. Davidson, Los Angeles, Cal., and 
Jersey City, N. J., accompanied by his wife, 
passed through the city and stopped here 
long enough to pay the wholesale trade a 
visit last week, while on his way from the 
eastern office to the western office of the 
company. 

Jules Schwob, of Adolphe Schwob, Inc., 
New York city, has been making a busi- 
ness trip through the larger cities of the 
south and the west. He arrived in Chi- 
cago a few days ago and stopped at the Chi- 
cago office in the Heyworth building, which 
he made his headquarters during his stay 
of several days. 


Louis A. Eppenstein has returned to Elgin 
after spending a month at the New York 
office of the Illinois Watch Case Co. Eu- 
gene Eddlestein and P. J. Eppenstein, rep- 
resenting, respectively, the Illinois Case Co. 
and the Elgin American Mfg. Co., have re- 
turned from an extended trip to the cities 
of the Pacific Coast. 


William S. Sims, of William S. Sims & 
Co., diamond importers and manufacturing 
jewelers, 29 Madison St., has been on the 
sick list for the past month. He has been 
confined to his home most of this time suf- 
fering with inflammatory rheumatism, which 
attacked him rather suddenly. He is re- 
ported to be getting along very nicely. 

O. H. Heun, diamond salesman, cover- 
ing the southwest, with Chicago as head- 
quarters, expected to leave the city on a 
business trip through that territory about 
two weeks ago, but was detained in the city 
due to the sudden illness of his wife. Mr. 
Heun left here for the southwest Saturday, 
Oct. 23. His trip will keep him absent from 
the Chicago office of S. B. Slater about two 
months. 

V. A. Corrigan, president of the Houston 
Watch Co., Houston, Tex., arrived in Chi- 
cago last week and paid the wholesale trade 
of this city a visit. Accompanying Mr. Cor- 
rigan was J. F. Hoffman, a watchmaker em- 
ployed by his company. Worthy of note is 
the fact that Mr. Corrigan is the head of a 
company operating a store which happens 
to be the only one of its kind in the United 
States. The Houston Watch Co. is said to 
do a big business and. deals exclusively in 
watches. 
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While every watch and clock jobber one 
speaks to says that they could sell more 
goods if they had them, the railroads have 
added a little to the shortage of stock in 
this line by recently hauling a shipment of 
clocks from Connecticut to Chicago for a 
period of three months before delivering 
them. The clocks, quite a good sized con- 
signment, were shipped to Benjamin Le Vine 
of this city. Ordinarily, a shipment of this 
kind is expected to take about three or 
four weeks. But when a dealer has prom- 
ised delivery, expecting the arrival of his 
wares within a reasonable length of time, 
to have to wait 90 days for the goods is 
exasperating. However, when the clocks 
arrived, they were in perfect condition and 
not any the worse for their extended tour 
of the country. 

J. J. Newman, New York city, and Paris, 
France, and Bienne, Switzerland, has re- 
cently terminated a three months’ business 
trip through Europe and returned to the 
United States. Mr. Newman arrived here 
last week, after his arrival in New York 
on the Aquitania and a short stay in the 
eastern metropolis. Mr. Newman is at pres- 
ent spending his time visiting the jobbers 
of Chicago and showing them some of the 
latest foreign creations. While on his trip, 
Mr. Newman visited France, Belgium, Italy, 
Germany, Austria, Czecho-Slovakia, Hol- 
land and England. In all of these countries, 
said Mr. Newman, business is undergoing 
a period of readjustment. Prices fluctuate 
from day to day, due to exchange valua- 
tions. Czecho-Slovakia, he said, appears to 
be managing a great deal better than Ger- 
many and Austria due largely to the sup- 
port which its people receive from the al- 
lied countries. Germany, Mr. Newman 
said, has started to produce. Labor condi- 
tions in Germany are said to be unsettled 
due to the dissatisfaction with prices and 
pay and general conditions. Prices of 
jewelry in this country change daily, Mr. 
Newman says. This fluctuation is due to 
the fact that Germany must buy some of 
her raw materials from other countries and 
the exchange value of money, which is very 
uncertain from day to day, causes a state 
of uncertainty where prices of jewelry or 
any other article made of materials which 
must be purchased outside of the country 
are concerned. This same condition is said 
to exist in France. The Swiss watch fac- 
tories, especially those producing high-grade 
merchandise, are working full shifts, said 
Mr. Newman. On the other hand, Mr. 
Newman states that manufacturers of the 
cheaper grade of watches in Switzerland 
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are only working on an average of three 
eek. 
i 8 Schwartz, jobber, spent last week 
calling on the trade of cities in the 
hwest. 
Pres. H. Qeeman, wholesaler, of Mil- 
waukee, Wis., spent last week in Chicago, 
looking over lines represented here. ; 

Wm. C. Barry, who has been with 
Emil Braude & Sons for some time, is 
now manager of the watch department 
of this house. 

H. Mahler, executive head of the H. 
Mahler Sons, of Raleigh, N. C., spent a 
few days in Chicago last week visiting 
among the wholesale trade. 

R. Prochnow, with the Fort Dearborn 
Watch & Clock Co., of this city, has taken 
advantage of the splendid Fall weather and 
has started out on a two weeks’ pleasure 
trip to Minnesota. 

Fred Spies, of Spies Bros., who has 
been in Colorado for several months 
looking after his mining interests, re- 
turned to Chicago by way of auto, driv- 
ing the entire distance alone. 

Harry H. Miller, vice-president of 
Hutchison & Huestis, Inc., and who has 
represented this concern in the local ter- 
ritory for the past 15 years, has resigned, 
to take effect the first of the year. Mr. 
Miller expects to spend a short time in 
the east before announcing his new con- 
nections. 

Frank Fair, retail jeweler of Memphis, 
Tenn., quite unexpectedly arrived in the city 
last week accompanied by his wife. M. 
Barkins, Milwaukee, Wis., was also among 
the buyers in the city last week, as also was 
Morris Wasserman, Tulsa, Okla.; J. O. 
Stott, Paola, Kans., and J. A. Johnson, Inde- 
pendence, Kans. 

Emil Braude & Sons, wholesale jewel- 
ers, have added two men to their sales 
force recently. Emanuel Book is now 
store salesman and Jerome Picks joins 
Louis Sigel, Max Moses and Leo Kron- 
berg in covering Chicago and nearby 
territory. Ben Rothenberg continues to 
represent the company in the west. 

Ray Thompson, for many years with 
Moore & Evans, has resigned his posi- 
tion and is now devoting his entire time 
to the business of the Thompson Bros. 
Co., which was organized last Spring for 
the distribution of “3-A” piston rings. 
Associated with him in the business are 
his brother, W. E. Thompson and W. W. 
Beckwith. 

The Complaint Bureau of the Master 
Watchmakers’ Association of Chicago 
has demonstrated its value to the trade 
many times in the past few months. The 
representative of this paper was _ per- 
mitted to read many letters from differ- 
ent sections of the country and in nearly 
eveiy case a satisfactory adjustment had 
been made. In a few cases where the 
jeweler had unfortunately sent watches 
to houses with questionable methods evi- 
dence is being gathered and correspond- 
ence assembled for the purpose of mak- 
ing a case and driving the swindlers out 
of business. The association is doing a 
good work and feels so much encour- 
aged by efforts so far, that a more vig- 
orous campaign will be started and con- 
tinued until the trade watchmaking busi- 
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ness is placed on a high plane and jewel- 
ers can feel secure in sending their work 
to the trade shops of the city to be re- 
paired. In addition to advertising the 
bureau to the trade through trade papers 
an effort will be made to have the whole- 
sale houses acquaint the trade with the 
service offered by the association. 








Cleveland, 0. 





W. G. Gilger, of the Wagner-Gilger- 
Cohn Co., and Mrs. Gilger are back from 
California, where they spent several 
weeks. 

W. S. Gaines, of the Webb C. Ball Co., 
and Mrs. Gaines have gone to Mobile, 
Ala., where they will visit their son, 
Walter. 

The Levy Jewelry Co., E. 4th St., re- 
cently lost $1,500 diamonds and jewelry 
by thieves breaking into the store at 
night by forcing a door panel. 

A new department has been opened 
by Manager Jack Raphael, of the Rob- 
erts & Co. in beaded and gold mesh bags. 
Heretofore this firm has looked upon 
these items as rather a novelty. 

Two men have been indicted by the 
grand jury on the charge of stealing 
$6,000 jewelry from the Herman Schnee 
store, Euclid Ave. and E. 79th St., dur- 
ing the police parade on June 26 last. 

An elk’s head, with antlers the largest 
eve; seen in Cleveland, has been obtained 
by The Wagner-Gilger-Cohn Co. and is 
now a conspicuous feature of the show 
rooms. The head will be kept until some 
Elks’ lodge requires it. 

Mrs. George Scribner, wife of the 
head of The Scribner & Loehr Co., has 
been an enthusiastic worker in political 
activities the last few weeks as chairman 
of the women’s Republican committee of 
Cleveland. She has been making nu- 
merous speeches. 

Joseph J. Schuster, Jr., is enlarging 
his store on W. 25th St., adding new 
space at the rear where special depart- 
ments will be installed. New show cases 
and other equipment will be included in 
the improvements. This firm already has 
one of the handsomest jewelry store 
fronts on the South Side. 

Among the new stores opened in 
Cleveland is that by the W. A. Southam 
Co. The new establishment is in the 
old quarters of the Cameo Shoppe. In 
the new Southam store H. E. Burdick 
is in charge. Diamonds and watches 
will be the feature, as in the other stores 
of the company, though a general line 
will be carried. 

Miss Elsie Steger, who has been with 
the Bowler & Burdick Co. for several 
years, was married Oct. 14 to Clayton 
Alexander, local wholesale merchant. 
The wedding was attended by the entire 
Bowler & Burdick Co.’s_ staff. Mrs. 
Alexander’s presents from the firm in- 
cluded a silver water pitcher, serving 
tray and baking dish. 

Recent out-of-town visitors in the 
trade have been: G. R. Thompson, Find- 
lay; M. R. Shingler, Wellesville; Mr. 
Arnold, of Weir & Arnold, Youngstown; 
Mr. Smith, of D. R. Young, Youngstown; G. 
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L. Gunther, Bellevue; Mrs. E. M. Kaelin 
and daughter, Nelsonville; W. E. Long- 
shore, Orville; J. S. Beck, Uhrichsville; 
D. W. Drake, Kane, Pa.; Walter and 
Henry Nielson, Lorain; Fred Reith and 
William J. Reith, Elyria. 

The trade tendency is seen in the suc- 
cess of the Fall opening, held by the 
Wagner-Gilger-Cohn Co. in the largest room 
in the Hotel Hollenden during the early 
half of October. A full line of mer- 
chandise was shown. Close to three 
hundred persons attended the event, ac- 
cording to W. H. Wagner, coming from 
a radius of 200 miles of Cleveland. Sales 
booked were ahead of last year’s simi- 
lar event, and that was one of the 
largest that has ever been recorded by the 
firm. 

Bandits are still making Cleveland 
their headquarters in jewelry robberies. 
One of the most daring, believed to have 
been planned in Cleveland and executed 
in Buffalo, has caused police of lake 
cities to conduct a diligent search for the 
robbers. Max Lowenthal, of Buffalo, 
representing Philip Present & Son, 
Rochester, is believed to have been fol- 
lowed from this city to his home city, 
where he was attacked and robbed of 
diamonds. Mr. Lowenthal had been vis- 
iting the trade here for three days. 
Neither the gems or bandits have been 
found as yet. 

Winter activities of the Jewelry Crafts 
Association of Cleveland, Inc., were 
started at the first Fall meeting on Oct. 
19, when new officers were elected fol- 
lowing the campaign of the nominating 
committee, including A. E. Schultz, S. R. 
Zwee and Charles Hierl. New officers 
resulted as follows: President, Samuel R. 
Zwee; vice-president, Theodore Ham- 
mer; treasurer, A. E. Schultz; secretary, 
Max Green; member executive board, 
L. D. Markowitz; national representa- 
tive, R. I. Burr. At this meeting a new 
member was admitted in the Webb C. 
Ball Co. The firm will be represented 
in the association by William Feyer. 
Meanwhile the membership committee 


will be appointed to canvass the manu- — 


facturing trade with a view toward get- 
ting a 100 per cent membership this year. 
On Nov. 16 the new officers will be in- 
stalled with fitting ceremonies accom- 
panied by a banquet and also by a 
smoker. 











A. D. Jones of Detroit was a visitor at 
the offices of the Milwaukee Optical Mfg. 
Co. last week. 

The Milwaukee Optical Society held its 
meeting in the rooms of the Association of 
Commerce Thursday evening. 

Aaron Coen of New York called on the 
wholesalers a few days ago. J. T. Bogan 
of the Standard Optical Co. was also in the 
city this week. 








Norman Whiteford has sold his jewelry 
store at Ladysmith, Wis., to L. M. Clakins. 
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TRADE CONDITIONS, 


Reports indicate a slight slowing up in the 
trade of the larger jewelry houses of the terri- 
y in the more ——. — 

i vorted decline is not general, however, 
ge on i. die fact that one large store in Kan- 
sas City had a considerably larger business the 
first three weeks in October than _in the same 
period last year. The sale of an $18,000 diamond 
in this month is another incident commented on 
in the trade as demonstrating the stable character 


of trade. 


tory, particularl 





Miss Catherine Porter, for many years 
with the Porter & Wiser Jewelry Co., 
who has been out of the business for the 
past year, is again in the industry. She 
is now with the Clark Tool & Material Co. 

W. H. Joers, president of the Hoefer 
Jewelry Co., of Kansas City, and of the 
Hayden Corporation & W. Wheeler 
Co., of New York, is in Kansas City on 
one of his frequent visits to the local 
institution. ' 

“Bill” Hart was a guest in Kansas City 
recently, during the run of one of his 
pictures and a moving picture was taken 
of his reception by the “movie fans” of 
the city. The picture had its central 
episode on Walnut street in front of 
the Cady & Olmstead Jewelry Co. store, 
with Mr. Hart sitting his horse in the 
doorway of the store. Personal friend- 
ship of men in the jewelry company 
with photographers and actor brought 
about the location of the picture at the 
store, rather than advertising ambition; 
but the picture was shown at local 
theaters, and incidentally advertised the 
store. . 

Repair business is rather increasing in 
volume than otherwise. In this connec- 
tion, it is stated by Kansas City repair- 
ing firms that this increase is not due to 
any deficiency in the personnel of local 
and territory workshops but to the de- 
mand for work on wrist watches. “Of 
all the expert watch repairers in Kansas 
City during the past 10 years, there are 
not a half dozen who have changed their 
occupations or retired,” said A. H. Clark, 
president of the Clark Tool & Material 
Co. “Throughout the territory, jewelers 
generally have as strong staffs as re- 
cently, though they are not rebuilding 
their staffs greatly, new men _ being 
scarce. The surplus of work that in- 
creases the volume of the repair estab- 
lishments serving jewelers is a real in- 
crease, and cannot be blamed on a short- 
age of workmen in the various retail 
places. The wrist watch alone is re- 
sponsible for a 50 per cent increase in 
the repair business.” 

H. H. Kiger, of the C. A. Kiger Co., 
predicts that the decline in the prices of 
motor cars will release definite sums of 
money which people will now be inclined 
to spend for jewelry. The two factors 
work for the temporary advantage of the 
jewelry trade. This opinion was ex- 
Pressed by Mr. Kiger, as a logical con- 
clusion from a study of the situation; 
and an answer to the comment often 
heard that decline in motor prices checks 
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buying in all other things. “The selling 
of commodities is checked only when the 
price is being readjusted in those com- 
modities,” said Mr. Kiger. While prices 
are going down, people will not buy mo- 
tor cars, because they will be waiting to 
get the best possible values. And the 
same general factors govern in motor 
car sales as in sales of furs, clothing, 
shoes and many commodities—in all 
items where there have been greatly in- 
creased costs during the war. Prices 
that went up radically now have to come 
down. But jewelry prices did not rise 
radically, and they therefore do not have 
to come down. The labor cost was the 
chief item that advanced in jewelry, 
advancing there approximately the same 
as in other lines; and labor will be the 
last cost to be reduced, and will never 
come down to its pre-war level. 











Jonas Wise and Joe Gerwe have returned 
from road trips for Frohman & Co. 

Alfred Gebhardt is on a business trip 
through Ohio, Indiana and Michigan. 

Ed. S. Maas, office manager for Cohn, 
Hahn & Newstedt, is taking his vacation. 

Charles Swigart returned Thursday, Oct. 
21 from a road trip suffering from an at- 
tack of rheumatism. 

E. B. Jacobs, A. C. Jacobs and Aaron 
Strauss have gone on road trips for the 
D. Jacobs Sons Co. 

J. W. Roop, formerly in the jewelry and 
optical business at Dayton, Ohio, was in the 
city during the week looking for an open- 
ing. 

Among visitors in this city during the 
past week were: Mr. and Mrs. John B. 
Strubel, Louisville, Ky.; Mrs. Margaret 
Foster, Cynthiana, Ky.; John R. Allen, 
Bradford, O. 

Fred J. Voth, salesman for Peck, Sel- 
meier & Peck, was married last week to 
Miss Emma Lind, of Covington, Ky., and 
just returned from a honeymoon trip. He 
has returned to the road. 

The factory of the Wadsworth Watch 
Case Co. was used by a large newspaper 
in a political poll during the week which 
resulted in Harding receiving 49 votes to 
53 for Cox and 30 for Debs. This was a 
Socialist gain of 7 and a Republican gain 
of 15. The Democrats gained one Re- 
publican vote over 1916. 

Jewelers in the Miami building at Elm 
and 5th Sts. will be affected by the pur- 
chase of the structure Wednesday, Oct. 20, 
by Raab Bros., tailors, who now occupy half 
of the first floor. When existing leases run 
out the entire building will be used for the 
tailoring business. Mecklenborg & Ger- 
hardt are the largest manufacturing jewel- 
ers to be affected. 

The Loring Andrews Co. headed the list 
of Cincinnati jewelers who bid for choice 
seats at the Symphony concerts. They ob- 
tained two seats at a premium of $25 each. 
The other jewelers who obtained tickets at 
lower premiums were Victor A. Gebhardt, 
Pearl Oskamp, B. S. Newman and Mrs. 
Edward Maas and daughter, each of whom 
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bid for seats, the daughter finally outbidding 
her mother and obtaining first selection of 
seats. 

A. G. Schwab, prominent for many years 
in local and national circles where jewelers 
moved, and who recently retired from ac- 
tive work with the firm bearing his name, 
was honored at a meeting of the Wholesale 
Jewelers & Manufacturers’ Association 
held in the Kentucky highlands Thursday 
night, Oct. 21, when he was elected an 
honorary member. Members paid high 
tribute to the work done in establishing the 
Cincinnati Jewelers’ Association by Mr. 
Schwab in voting unanimously to grant the 
honorary membership. The meeting was the 
largest held by the association for over a 
year. It was preceeded by a dinner. The 
meeting which followed was taken up by 
trade discussions from the standpoint of 
both the manufacturer and _ wholesaler. 
Speakers said they saw no reason why any 
of their members should worry as there had 
been no profiteering in the jewelry business 
and therefore no material deflation need 
be expected. Business was expected to 
pick up after election and continue for 
three or four years. The entertainment 
committee under the direction of Eli Gut- 
mann provided several features during the 
dinner and later in the evening. 
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The Standard Jewelry Co., 116 Wood- 
ward Ave., is conducting a selling out sale. 

Victor Levy, formerly manager of the 
old Miller-Hoefer store, at 33 State St. 
and more recently with L. W. Sweet & Co., 
Maiden Lane, New York city, is back in 
Detroit, visiting old friends. 

The retail jewelers and other retail mer- 
chants of Adrian, Mich., are this week con- 
ducting the annual Adrian gala festival. 
This is the first time the popular event has 
been staged since 1914, when it was tem- 
porarily abandoned because of the war. 
The festival is a big help to outside trade. 

Detroit jewelers have already begun their 
newspaper advertising campaign urging 
early Christmas shopping. They will co- 
operate with the Retail Merchants’ Bureau 
of the Detroit Board of Commerce in the 
“Early Shopping” campaign, and will dis- 
play in all their windows the prize poster 
by H. Olsen on this subject. 

The annual convention of the Direct Mail 
Advertisers’ Association and the national 
house organ publishers, will be held in De- 
troit in the auditorium of the Detroit 
Board of Commerce under the auspices of 
the Detroit Adcraft Club, Oct. 27, 28 and 
29. Several Detroit jewelers will attend the 
sessions to pick up valuable pointers. 

Phillip Present & Co., Rochester, N. Y., 
are running a display advertisement in the 
Detroit newspapers, offering a reward of 
$5,000 for information leading to the arrest 
of the bandits who held up and robbed one 
of their salesmen in Buffalo, N. Y., of dia- 
monds and jewelry worth more than 
$60,000. There is a belief here among police 
circles, the thieves may have come to De- 
troit after the robbery. 
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Extra Quality 14 Kt. 


Cornelian Cameo Brooches 
Cameo Rings 14 Kt. 


Cornelian 
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SALBRO 
Self -Filler 


“A Fountain of Service” 





convenience—quick, 


clean, simple. White Coral Strings 
Pink and White Coral Strings 


Dozen lots include an attrac- 
tive display stand in colors, 
with easel back. 


Write for descriptive literature and Send for Memorandum Selection 
profit-making prices 


Salz Bros. 
Mznufacturers of High cm a and Pencils A. CIAGLIA 


71 West 35th Street New York City 70-72 Bowery New York, me We 
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GYPSY RINGS» 


In all grades of fineness, white gold, green gold, platinum tops 
and in all combinations. A full line of ladies’ platinum rings. We 
make hundreds of patterns to select from. 

We maintain a complete factory for special orders and repairs. 
Our line of diamend mountings and diamond mounted jewelry de- 
serves your consideration. 

We carry a full line of precious and semi-precious stones. 

Write us or call. Prices and designs cheerfully submitted. 


WILLIAM J. ORKiN 


Mfr. of Platinum and Gold Jewelry 
373 Washington St. BOSTON, MASS. 


Patent Pending 
Manufactured by 


Skaletzky & Schutte Breslavsky Bros. . 
61 Beekman St. 41 Maiden Lane Bought—Sold—Appraised 


Goldfarb & Friedb F. Kosh 
F os ata. on 10 ‘acne HOWAR D Ss. KE i N EDY 


New York 170 Broadway - - NEW YORK 
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Clyde J. Schcenfeld is about to leave for 
Los Angeles, in the interests of J. H. Spiro. 

Harry Lipman, of A. Isenberg, Inc., has 
left for Honolulu, to be gone for two 
months. 

R. P. Kearns of 150 Post St. has just 
returned to his office after a trip through 
the northwest. : 

Mrs. Davis of the Davis Jewelry Co., Inc., 
large jewelers of Portland, Ore., is here 
visiting the trade. 

E. V. Saunders, manager for this ter- 
ritory of the International Silver Co., is 
in southern California, supervising the firm’s 
interests. 

Lloyd Moser has joined the staff of 
Charles Weinshenk & Son, of 704 Market 
St. He will work in the capacity of city 
salesman. 

A. W. Huggins of A. I. Hall & Son, and 
vice-president of the National Jewelers’ 
Board of Trade, is on his way home after 
a visit to New York. 

Caro W. Jacobs, of J. Jacobs & Co., has 
returned from a successful trip through the 
northwest and is leaving tomorrow morning 
for Los Angeles, to be absent a month. 

O. A. Kramer, representing Powers & 
Mayer of New York and Providence, has 
been calling on the trade here. He came 
via Los Angeles and is leaving for the north- 
west. 

Walter A. Shaw, college fraternity jewel- 
er, 150 Post St., will open a branch store in 
Seattle about Dec. 1. The location will be 
announced about Nov. 15. The D. L. Auld 
line will be handled by Norman McCready, 
well known in Seattle, who will be the local 
manager. 

Frank Reese and E. Garber have just 
graduated from the Hiles School of Watch- 
making, 717 Market St. They at once went 
to work for the Sorensen Co. C. O. Hiles, 
principal of the school, states that he has 
no trouble in promptly securing good posi- 
tions for all the graduates of the school, 
as competent watchmakers are in demand. 

A. I. Hall & Son have just issued their 
new 1920-21 catalogue, No. 27, edited by 
Ralph Wells. A customer recently made 
the firm a present of its 1895-6 catalogue 
and both lie together on one of the firm’s 
counters. Comparing the two, one is struck 
by the highly ornate character of the goods 
that were in demand on the Coast a quarter 
of a century ago. 

Ye Hallson Weekly Herald, the house 
organ of A. I. Hall & Son, predicts, “an 
enormous demand for high-grade pearls 
during the Winter and early Spring” as 
the direct result of the many feet of film 
devoted to the wearing of pearls in “Way 
Down East,” now playing at a local house. 
D. W. Griffith, producer of the film version 
of the play, is a firm believer in the ex- 
traordinary power of suggestion, possessed 
by the films. 

It would read almost like a jeweler’s di- 
rectory to enumerate all the members of 
the trade, both local and out-of-town, who 
attended the ceremonial of Islam shrine, in 
the Municipal Auditorium. Two thousand, 
three hundred members were present and 
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128 candidates were initiated, amongst them 
being Earl L. Bothwell of San Jose and 
Harry Bruce from the watch department 
of Shreve & Co. These ceremonies are 
held every four months, 

The Western Department of the United 
States Army is going in for athletics on a 
big scale and Walter A. Shaw has the con- 
tract for providing the trophies as well as 
those for the 12th Naval Department with 
headquarters in the Sheldon building, San 
Francisco. Medals for the winners with 
plaques for the regiment are now more in 
demand than cups, and Mr. Shaw has de- 
signed some very interesting silver plaques 
which show, in a series of small bas reliefs, 
all the events in which the Department com- 
petes, from baseball to boxing. 

Among visitors in town last week were: 
T. G. Hatton, Susanville; E. R. Sawyer, 
Santa Rosa; F. F. Marvin of the John Hood 
Co., Santa Rosa; H. W. Stackpole, San 
Jose; J. Hyman, Folsom; Mr. Trumbly of 
Klein & Trumbly, Santa Cruz; H. Britzius, 
Gilroy; Max Noack, Santa Rosa; L. J. 
Wintermantel, Elko, Nev.; J. H. Shaner of 
Shaner & Co., Astoria, Ore.; Jacob Cohn 
of Ben Cohn & Bro., Spokane, Wash.; Mr. 
Robinson of R. Herz & Bros., Reno, Nev.; 
Peter Engel Marysville; A. J. Fauch, Max- 
well; Mr. Hutaff of Hutaff & Carlquist, 
Dunsmuir; Harry Kajita, Sacramento, and 
Gerald S. Russell of A. Wallach & Co., New 
York. 








Pacific Coast Notes. 





George F. Powell, retail and manufactur- 
ing jeweler of Sacramento, Cal., died Oct. 
11, after a long illness. 

The E. C. Johnson jewelry store at Kings- 
burg, Cal., is now completed and is doing 
business. 

W. H. Kincaid of Mesa, Ariz., is finding 
business so good that hu has taken a new 
location on Main St. formerly occupied by 
the Bluebird Butter Store. 

Abraham Hirsch and R. Baer, partners in 
the retail jewelry business at 41 W. Santa 
Clara St., San Jose, Cal., have published 
notice of the sale of stock and fixtures to 
R. Bears. 

Dr. L. M. Snow, who has been in charge 
for several years of the optical department 
at the Meier & Frank Co., Portland, Ore., 
has opened offices of his own in the Mor- 
gan building. 

Beland Bros., retail jewelers of Orland, 
Cal. and also of Willows, Cal., are adver- 
tising a 25 per cent off sale at Orland. This 
is to reduce stock, and not for closing-out 
purposes, though, eventually, it is possible 
that one of the stores may be discontinued. 

J. C. Wakefield of Los Gatos, Cal., has 
sold the Gem Jewelry store to E. E. Barnard 
of San Jose. Mr. Barnard learned the 
jeweler’s trade in Australia and has been 
in business in Eureka for five years and in 
San Jose for two. He has announced his 
intention of enlarging the fixtures and stock 
at the Los Gatos store. 








E. A. Lahey, Wichita, Kans., has assigned 
to George Bassett trustee for the benefits 
of creditors. The assets are placed at 


- $10,000 and the liabilities are placed at 


$26,000. 
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Omaha. 





Fred Johnson opened a jewelry store on 
Broadway at Council Bluffs, Ia. Mr. 
Johnson was formerly manager for the 
Council Bluffs store of L. M. Borsheim. 

E. C. Ernstein, a jeweler of Nebraska 
City, Nebr., had the extreme misfortune to 
lose a son recently. The son was acci- 
dentally shot and killed while out hunting. 

Repair business throughout the territory 
is reported exceptionally heavy at this time. 
Watchmakers are said to be about as scarce 
and hard to get as they were during the 
war. 

L. N. Boisen has opened a jewelry store 
in the Security Building in Omaha. Mr. 
Boisen is well known in the local jewelry 
circles, as he has been identified with local 
houses for some years. 

Burglars entered the store of C. E. Mas- 
ters at Crawford, Nebr., recently and stole 
a quantity of diamonds. Reports coming to 
Omaha are somewhat indefinite as to the 
amount of the loss sustained. 

Arthur Shepard, representing the A. F. 
Smith Co. of this city, was in last week 
replenishing his stock and has again gone 
on his territory. Mr. and Mrs. Shepard © 
now have:a new home in Omaha in the 
fashionable Dundee section. 

L. A. Berse of Chappell, Nebr., sold his 
business to E, L. Montgomery recently. 
Mr. Montgomery came from _ Sidney, 
Nebr. Mr. Bersee was in Omaha last 
week looking over stocks, and talking mat- 
ters over with the local jobbers. He is 
said to be contemplating going into busi- 
ness again in some other locality. 

Among the out of town jewelers seen in 
Omaha during the week were: E. E. 
Morey, Chadron, Nebr.; C. W. Gould, Val- 
ley, Nebr.; O. C, Larson, Neola, Ia.; L. 
A. Bersee, Chappell, Nebr.; Harry Barnes, 
Avoca, Ia.; L. S. Robinson, Glenwood, Ia.; 
C. W. Sawyer, Silver City, Ia.; F. L, Rob- 
erts, Missouri Valley, Ia; George A. Par- 
kins, Ord, Nebr.; George W. Smith, Shel- 
ton, Nebr.; H. H. Stone, Malvern, Ia. 











TRADE CONDITIONS. 


The tourist season is practically over, but busi- 
ness has held up fairly well, much better than in 
previous presidential years. 





Mr. Syman of the Syman Bros. Jewelry 
Co. is advocating the establishment of voca- 
tional schools under Government auspices 
in every State in the union, wherein young 
men and women can learn trades under 
proper supervision. 

Max Goldstein, accompanied by his bride, 
has been in New York on a combined 
buying trip and honeymoon. Mr. Gold- 
stein, who was for a number of years dia- 
mond setter for Charles H. Clark, has ar- 
ranged to open a store for himself in the 
new Home Public Market Building at Cal- 
ifornia and 15th Sts. The new store will 
open Nov. 15, under the title of Murph’s 
Jewelry and Gift Shop. Mr. and Mrs. 
Goldstein will return to Denver by way of 
Niagara Falls, Chicago and Omaha. 
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An Ever 


Increasing Demand 


It is an interesting commentary on the business situation that 
the demand for South Bend Watches continues to increase. 

We are still besieged with appeals for South Bend Watches far 
beyond our power to make deliveries this year. And letters are 
already beginning to come in asking that jewelers be allotted a 
greater number of watches for 1921. 

Jewelers who have handled South Bend Watches for ‘years have 
increased their sales over any previous year and hundreds of other 
jewelers, especially in the larger cities, are ready and waiting to 
take on the South Bend line as soon as we can arrange to serve 
them. 

Nowhere is there a hint of pause or indecision in the remarkable 
demand for The Watch with the Purple Ribbon which has grown 
by leaps and bounds. 

Such a condition is a tribute to the quality of the watches them- 
selves, plus consistent year ‘round advertising, plus the thorough- 
going co-operation of the big army of “South Bend” jewelers who 


have found pleasure and profit in featuring South Bend Watches. a 


SOUTH BEND WATCH COMPANY 


South Bend, Indiana 


For Years, Makers of Standard 
Railroad Watches. 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem-’ 
bers of the trade generally communicate with Tuer 
Circular regarding any advantageous 
device or plan which they are utilizing in con- 
nection with their business. 
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Publicity in the Sale of Diamonds 





Written Expressly for The Jewelers’ Circular by Col. John L. Shepherd 




















_ so many people refuse to buy dia- 
monds in their home town, is a ques- 
tion asked by large and small dealers in all 
parts of the country. The answer is very 
simple. They desire to escape the pub- 
licity that many jewelers give to their dia- 
mond sales and if you have the patience to 
follow me I’ll prove it to you. 

A jeweler with whom-I discussed this 
question said: “All are proud of their dia- 
monds and, I believe, they like to have 
people see them buying them as it indi- 
cates wealth on the part of the purchaser.” 
When I asked how his trade was, he said 
it was very poor, which he could not un- 
derstand. 

I replied that there are three wants that 
govern the people in their purchase of dia- 
monds. First, they want them; _ second, 
they want them perfect; third, they do not 
want anyone to know their cost, as the 
public idea of the value of diamonds is 
based on the price paid for them, and for this 
reason they prefer to buy them where their 
neighbors will not know what was paid for 
them. A large dealer in New York told 
me that he had a very large out-of-town 
diamond trade. When I asked him the 
cause, he said: “Too much publicity in 
their purchase at home and they often tell 
me they could do as well at home and 
would prefer to buy there, but the jewelers 
made their diamond sales so public that 
everyone in town knew all about it. Many 
people bought them as an investment and 
wished it kept secret, and for this reason 
they came to the city to buy.” 

Now, let me tell of the experience of a 
dealer who stands very high in the trade. 
I know his statement to be true and so 
would you if you knew him, and I trust 
you may gain profit from his story. He 
said: “When I bought this store it was 
doing a very large diamond business. It 
was an old-fashioned store with a small 
diamond room in the rear. I at once re- 
modeled it, at considerable expense, putting 
in the most up-to-date fixtures and dis- 
Pensing with the diamond room, as I did 
not believe in it. I made an elaborate dis- 


play of precious gems in the usual horse 


shoe style of showcase, where everyone 
could see them. It was nct long, however, 
before I noticed a great falling cff in my 
diamond sales, for which I could not ac- 
count. My stock was the largest in the 
city and I knew my prices were right. 

“But, one day while pondering over this 
situation, a wealthy lady customer came in 
saying she wanted to look at diamonds. I 
at once made up my mind that I would wait 
on her and perhaps I might discover the 
cause of the decrease in my diamond sales. 
She took a seat at the diamond counter 
and asked to see a diamond La Valliere. I 
had a large stock of them and she soon 
selected one for which I asked $10,000, but 
just as I was about to close the sale one 
of her fashionable friends came in and sat 
down at her side. My customer showed 
her the La Valliere that she had selected and, 
without looking at it, her friend said: ‘Why, 
my dear, surely you do not intend buying 
a La Valliere; they are no longer worn by 
the best people and have become quite popu- 
lar with cooks and housemaids.’ My cus- 
tomer thanked her lady friend for her in- 
formation, and, thanking me for my trou- 
ble, said she would think it over. Both 
took their departure, and as I saw that 
$10,000 sale walk out of the door, I woke 
up and next morning there were a lot of 
workmen in my store making some ex- 
tensive changes and installing a diamond 
room in the front of the store that was ‘not 
only fool proof, but a protection to myself 
and customers during the time of sales, and 
I am sure you will not be surprised that 
my diamond sales increased from that day. 
No more publicity in my diamond sales, 
and returning customers told me why they 
had left. A diamond room is not only a 
protection from curious and ignorant peo- 
ple but I found it much easier to make a 
sale as my customer’s attention was not at- 
tracted by the going and coming of my 
natrons, and they felt a privacy and security 
from interruption that put them at their 
ease, and many times was I complimented 
for my diamond room.” 

There is another diamond room story 
that will remind you of the one I have just 


told you, because it is so very different. 

The store was one of the finest I have 
ever been in. The idea was new and orig- 
inal, and the diamond room was the most 
prominent thing in the place. It was in 
the center of the store and was made of 
plain plate glass, and when a customer was 
in there it looked as if he were on public 
exhibition. When I spoke to the proprie- 
tor about it, he said: “Why, my customers 
like it and they feel that they are highly 
honored and in a class by themselves.” I 
understood, however, it was not long before 
the customer in the: glass diamond room 
could not be seen for the heavy silk cur- 
tains that protected him from the public 
gaze, 

There is another warning and it is a good 
one. It was in one of the largest stores 
on the Pacific Coast, the proprietor of which 
did not believe in a diamond room. One 
of the clerks told me of an experience he 
had. He said: “One day I was showing 
a large fine diamond to a gentleman who 
had about decided that he would take it, 
when the President of one of the city banks 
came in and as he jarred by my customer, 
he slapped him on the back, saying, ‘Hello, 
Bill, buying yourself a fine diamond?’ My 
customer said: ‘Oh, nd, just admiring them.’ 
As the bank president walked away, the 
customer said: ‘I intended buying that 
stone if he had not seen me, for I can 
afford it, but I am asking a favor of that 
bank, and if he thinks I am buying dia- 
monds I will not be able to get any ac- 
commodations from him.” Every reader 
of this knows this to be true. A diamond 
room would have prevented this. 

There is a fool stunt that is often pulled 
off by jewelers in small towns, where every- 
body knows the business of everyone else. 
I have seen it done more than once and that 
is to take the customer to the front door 
in order to flash the light of the diamond 
in his eyes and in a short time it is rumored 
around town that Bill Smith has bought a 
diamond for his wife. This, however, was 
only a supposition on the part of the gos- 
sips for it was also rumored that he had 
an affinity in another town. Do you won- 
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When a Woman 


Customer is Wavering— 
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on the right kind of a gift to give a 
man for Christmas, then is your oppor- 
tunity to present the ideal gift combi- 
nation box of a ““Swan’”’ Fount Pen and 
a ‘Fyne Poynt’”’ Pencil. 
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It’s a suggestion that invariably “‘puts 
over’ the sale. It’s a profit maker, too! 


Sterling Silver, Gold Filled and 14Kt 
Solid Gold in both long and short 
lengths. Made in a variety of attrac- 
tive designs and boxed in beautiful 
genuine leather cases. 











Write for a selection—NOW 
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Storekeeping Department. 














der that Bill buys his diamonds away from 
home? When I see a jeweler doing this, 
I know that there is no fool killer in that 
town, for if there was there would be a 
crepe upon that jeweler’s door. 

When I have spoken of these things at 
the conventions, many jewelers have said 
to me: “I notice that very often a young 
man will ask me if he could not come to 
the store after we had closed or on a Sun- 
day, as he wanted to buy a diamond engage- 
ment ring and did not want anyone to 
know it.” I asked if they had ever noticed 
the bashful way in which a young man 
sneaks into the store to buy a wedding ring 
and the boastful way in which he comes 
for a ring for the first baby. 

Very often I have seen people step up 
to the counter and look over the shoulder 
of a diamond buyer. It is such things as 
this that drive thousands of dollars away 
from the stores of dealers who cannot or 
do not offer any protection to their custo- 
mers from the impertinent and vulgar peo- 
ple who often come into their store. 

A diamond room is also a protection to a 
great extent against holdups and tray 
snatchers. Employes should be instructed 
to keep their eyes on the diamond room 
when you are in there with a stranger. It 
is also the part of wisdom to be careful 
about showing diamonds to strangers, 
especially in small towns. 

The foolishness of placing a value upon 
diamonds sold by your competitors has been 
so thoroughly set forth by the jewelry asso- 
ciations that it is almost a thing of the past, 
and how you could place a value upon an 
article whose price is rising, while you are 
talking about it, is something I cannot un- 
derstand, and were I to express my opinion 
of those who do this I would have to make 
use of some of Billy Sunday’s most violent 
language, but will say if you are tempted 
to do it, why, don’t. If you do, you know 
what you are without my telling you. 

At a Texas convention some years ago I 
heard a traveling man tell an amusing story 
about the sale of a diamond. The mayor 
of a small town in that state bought a three 
karat diamond stud from one of the local 
jewelers, and as no one had worn such a 
headlight as that it created much excite- 
ment. The fire bells were rung to an- 
nounce it. The clergyman spoke of it, as 
an indication of the refinement of the city, 
and the local papers boasted of it in great 
headlines as proof of the town’s prosperity 
and of its coming greatness that would soon 
make of it the leading city of the state, if 
not of the country. A competitor of the 
jeweler who had sold the stud denounced 
it as ‘a fake, and said he had doubts about 
its being a genuine diamond. The jeweler 
who had made the sale at once wrote to 
the dealer from whom he had purchased the 
stone informing him of the statement of 
his competitor. The dealer instructed his 
traveler to call on the knocking jeweler and 
fix up the matter. When the traveler came, 
he said to the jeweler: “You should not 
knock that diamond, you have some out of 
the same lot, that I sold you, and if the 
mayor’s diamond is not genuine then yours 
are not, and you are putting our house in 
with crooks and fakers. The jeweler denied 
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that he had knocked the diamond at all, 
saying: “All I said was that I did not be- 
lieve it was a genuine 14kt. stone, that it 
was only 10kt. fine! 

Here is another one, and it is true at 
that. A Masonic lodge decided to give a 
diamond badge to one of its members. A 
committee called on one of the jewelers and 
made the purchase. Another jeweler in the 
town asked the committee to let him see it, 
which they did. He said: “Why, it’s a 
fish eye, full of flaws, and I would be 
ashamed to sell a stone like that to a coal 
heaver. I can duplicate it for less than 
one-half what you paid for it.’ The com- 
mittee at once called upon the jeweler from 
whom they bought it and informed him as 
to what his competitor had said. One of 
the committee was wearing a fine two 
carat ring that he said he had bought of 
the other jeweler. The jeweler who sold 
the badge asked for the loan of the ring, 
and taking it out of its setting, mounted it 
as a stud, and asked one of the committee 
to call on the other jeweler and get his 
opinion of it. The fool jeweler let loose at 
once, said it was rotten and could hardly be 
called a diamond, and when told what it 
cost said: “Some faker has robbed you. 
I have none in stock as poor as that but 
I will send and get you one for less than 
half what you paid for it.” The owner of 
the ring called next day and forced him 
to refund the price of the ring and said that 
he would buy one of the jeweler he had 
denounced, and made a few remarks which 
that jeweler did not forget for some time. 

Just one thing more and I’ll ring off. 
No self-respecting jeweler should ever ad- 
vertise “Diamonds reset while you wait.” 
It is a reflection upon your own honesty and 
leads the public to think that this is cus- 
tomary among all jewelers. It makes me 
so hot when I see this advertisement that 
I think of words that the JEWELERS’ Circu- 
LAR would not print. But you can say 
what you please to anyone who thinks you 
are going to steal his diamonds. 

I was once in the store of an old jeweler 
out west when a woman came in to have a 
diamond reset and said that she would like 
to watch it being done. The jeweler re- 
turned it to her, saying: “Madame, you 
are in the wrong place, I am no crook.” 
This was before the days of prohibition, 
and when she went out I invited him to go 
across the street and have a drink. He ac- 
cepted the invitation. 





Must Goods Be Sold at the Price 
Advertised in the Window 


(Continued from page 135) 











under the law. The common law, itself, 
takes cognizance of the changed and im- 
proved standards of business morality 
and the old doctrine of caveat emptor is 
now thoroughly discredited. The seller 
owes to his customer the duty of strict 
honesty and truthfulness and, in his turn, 
must now ‘beware’ lest his statements of 
price, value or condition, or even his 
concealments of these factors, be held 
against him as fraudulent, deceitful and 
actionable,” concludes the Vigilance 
communication. 
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When the Retailer Is Responsible 





A RETAILER is responsible for the state- 

ments he makes .as to the quality of 
goods he sells whether he is merely re- 
peating the statement of a manufacturer 
or not. It behooves retailers, therefore, to 
be certain as to the accuracy of descrip- 
tions which are given by manufacturers 
whose integrity might be doubted. Such a 
warning was recently issued by H. ). Ken- 
ner, secretary of the National Vigilance 
Committee of the Associated Advertising 
Clubs, and was given wider circulation 
among California merchants by one of the 
Better Business Bureaus (vigilance com- 
mittees) out there. 

In the case in point, a retailer had taken 
refuge behind the fact that the goods he 
had advertised had been misrepresented 
to him. 

“The retailer,” said the National Vigi- 
lance Committee, “is held responsible mor- 
ally and legally (in most States) for the 
accuracy of the statements appearing in his 
advertising whether or not he merely 
quotes representations made by the manu- 
facturer from whom he obtained the mer- 
chandise. We had an interesting case in 
court in Minneapolis when I was Secretary 
of the Better Business Bureau there in 1915. 
We arrested a clothier for advertising all 
wool shirts which were not at all wool, but 
were almost entirely cotton, and as a de- 
fense he brought into court his bills from 
the manufacturers, showing plainly that 
these shirts had been billed to him as all 
wool, and he merely advertised them in the 
same way. The court held that that was 
no defense; that he should have known 
whether they were all wool, and unless he 
was absolutely sure of it, he should not 
have advertised them as such. 

“Of course if the retailer has knowledge 
that the manufacturer is wrong, and he 
goes ahead with a misstatement, that is a 
fraud clearly, and even if a retailer hasn't 
knowledge that the manufacturer is wrong 
and quotes the manufacturer without mak- 
ing some effort to check up, the retailer can 
be held responsible legally. The retailer 
is looked upon by the buying public as a 
specialist and expert in the various kinds 
of merchandise which he sells and the pub- 
lic relies upon him to set out all of the 
facts truthfully with respect to his mer- 
chandise and holds him responsible—and 
has a right to hold him responsible. The 
public has a right to believe exactly what 
it reads in advertising and to act upon that 
belief. 

“The retailer is and should be held re- 
sponsible for all of the statements appear- 
ing over his signature in advertising. If he 
does not know that they are misstatements, 
he should make it his business to know.” 





Tourist: “My good friend, do you earn 
your living by simply trapping and skinning 
animals ?” 

Trapper: “Yep! It runs in the family. 
I got a brother in Philadelphia in the same 
business.” 

Tourist: “In Philadelphia?” 

Trapper: “Yes! He owns one o’ them 
apartment houses.”—Philadelphia Evening 
Bulletin. 
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([ Vases are very ready sellers out of a glassware display. ( We now have five new dis- 
tinctive vases to offer in cut and combination cut and engraved patterns, ( These five pat- 
terns are made up in four shapes and all are in the four sizes: eight, ten, twelve and fourteen 
inches in height. There is a Libbey trade-mark on every piece, a guarantee of the quality. 


The Libbey Glass Manufacturing Company, Toledo, Ohio 
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Constructive Thoughts on Timely 
Business Problems 


An Interesting Communication Passed Along for the Benefit of the Industry. 























Jewelers’ Research Byreau, 
Los Angeles, Cal., Sept. 9, 1920 
Editor Storekeeping Department, THE 
JEWELER’S CIRCULAR: 


Dear Mr. Nattan: 

1 did certainly appreciate your kind fa- 
vor of August 28th and have noted the 
various enclosures with much interest. I 
had already received a copy of the month- 
ly distribution of sales—data which I was 
particularly glad to have in our posses- 
sion and which I acknowledged some weeks 
ago. 

The letter written by a Pennsylvania 
jeweler four years ago today is exceed- 
ingly interesting and for the most part very 
clearly expressed and bears upon one of 
the livest issues of today. I believe that 
the need is almost as great today in the 
direction under discussion as it was when 
our Pennsylvania friend was prompted to 
write you and you were endeavoring 
through the pages of the JEwELERS’ Circu- 
LAR to render a so-greatly-needed service 
to our craft in the matter of profit making. 

I am exceedingly pleased to note that 
this matter is going to have your particular 
attention at this time, because I do not be- 
lieve that we can perform a greater service 
for the retail jewelers of the country today 
than to educate them to a more intelligent 
use of percentages and a more intelligent 
understanding of the principles which 
should govern re-sale prices, and of a bet- 
ter acquaintance at all times with their ac- 
tual cost of doing business. 

In this connection I have been trying 
for the past week or two to find oppor- 
tunity to write an article answering one 
“Know Your Costs” which appeared in an- 
other trade paper. If you have not done 
so I wish you would refer to this and note 
particularly the opening paragraph of what 
is in many respects a very splendid article. 

It is, however, manifestly either igno- 
rant or unfair to the situation as it exists 
today, for so far as I know the Jewelers’ 
Research Bureau, acting as an adjunct to 
the American National Retail Jewelers’ As- 
sociation, in conjunction with the Harvard 
Bureau of Business Research, is the only 
bureau connected with the industry that is 
devoting itself to an attempt to ascertain 
the cost of doing business upon the part of 
the retail jewelers of the country, or whose 
Position qualifies the furnishing of statis- 
tics along this line, and the Jewelers’ Re- 
search Bureau has never yet been guilty 
of any such ignorance or shortsightness as 
1s suggested by the opening paragraph. 

. I have read the article entitled “Financ- 
ing a Business Through a Bank,” with in- 
terest, and feel that it is a very helpful 


and happy contribution-helpful by reason 
of the clearness with which the points are 
elucidated, and happy because the time is 
approaching when with a strong tendency 
to shorten terms upon the part of the manu- 
facturer, wholesaler and jobber it will be- 
come increasingly necessary for the retail 
jeweler to look to his banker to assist him 
in financing his business, where up to this 
time he has many times been largely 
financed by the long terms which have pre- 
vailed in the jewelry business,—many times 
to his undoing. 

I am just as strong a believer in the 
gradual elimination of the long terms which 
have prevailed in the jewelry trade as I 
am in the retention of the cash discounts 
to, which we have been accustomed, 

The reduction of cash discounts deliber- 
ately curtails the profits of the retail jewel- 
er, and the long terms, which have pre- 
vailed while operating to assist the jewel- 
er in financing his business have at the 
same time encouraged him to buy far more 
liberally than his outlay justified, with a 
corresponding slowness of turnover and all 
its attendant evils. 

It strikes me that the spirit of the ar- 
ticle is, however, unfortunately rather at 
variance with the attitude which the bank- 
er so often maintains, and it would be much 
better for all concerned if the banker gave 
less occasion for the timidity to which the 
writer refers and granted his customers the 
privilege of his admission, that it was the 
business of the banker to make loans and 
that there was no occasion, therefore, for 
embarrassment upon the part of the cus- 
tomers of the bank in seeking to take ad- 
vantage of the services of the bank in that 
respect when circumstances justified the 
accommodation. 


I believe that the man whose business 
experience is limited to the four walls of 
a banking institution usually has a very re- 
stricted vision, and that it would be to the 
greater advantage of our banking institu- 
tions if they had as one of their active offi- 
cers a man who had had practical experi- 
ence in the running of a mercantile busi- 
ness and who appreciated therefore the 
helpful attitude which a bank should main- 
tain toward its customers and how much 
closer a bank should come to its commer- 
cial depositors than it usually does—to 
their mutual advantage. 

I am not convinced that, with rare ex- 
ceptions, the information of one mercan- 
tile institution available for the use of the 
other can be used to the disadvantage the 
one of the other. © 

The statement of the retail jeweler is 
not, usually speaking, an attractive one 


from the banker’s standpoint, owing largely 
to the long-time.credits which have pre- 
vailed and the consequent excessive buying 
which results in abnormal liabilities in re- 
lation to the capital invested. 

This condition will, however, improve 
as the custom of long-time credits de- 
creases, making a more attractive state- 
ment from the banker’s viewpoint and at 
the same time encouraging the use of credit 
upon the part of the banker rather than 
upon the part of the manufacturer, whole- 
saler or jobber. 

The reading of the article in question re- 
calls to mind an experience of a merchant 
who approached a prominent banker for 
accommodation. The statement presentéd 
was not a particularly favorable one by 
reason of the exceedingly heavy maturities 
which it disclosed, and the request was 
followed by a visit to the store upon the 
part of the auditor of that bank, who plied 
the merchant with questions somewhat sim- 
ilar to those referred to in the article in 
question, 

The following day the President of the 
bank advised the merchant that the loan 
was at his disposal, and in doing so 
he remarked that it was granted, not so 
much upon the strength of the statement 
which had been placed in their hands but 
upon the assurances which their Auditor 
had given them that the secretary and 
treasurer of that company had such an evi- 
dent familiarity with the details of the 
financing end of the business. In other 
words, the loan was granted not so much 
upon the justification of facts, but upon 
the reliance on the merchant’s close touch 
with the business and the fact that he knew 
at all times just how he stood, what he was 
doing and how his accounts should be 
handled. 

It emphasizes the thought that it is 
not enough to be doing well but it is 
necessary to know and to be able to 
show that you are successful. 

Regarding the work of our Research Bu- 
reau, I know that you will be interested to 
learn that I am now holding a series of con- 
ferences almost daily with the representa- 
tives of Marwick-Mitchell & Co., the firm 
of accountants who are to endorse our ac- 
counting system, and Mr. Wilmot, under 
whose direction the system is now being 
prepared for publication, and we quite hope 
to have it in the hands of our subscribers 
and available for the use of the retail 
jewelers of the country within the coming 
month. 

With kind personal regards, 

Very sincerely yours, 
(Signed) H. Vicror Wricut. 
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TRONG inset Ball 

Pocket Clip, Doubled 
Lead Capacity, sim- 
plified Refill, correct 
balance for writing, and 
finest appearance—all 
points which clinch the 
sale and speed the 
turnover of the AUTO- 
SHARP Pencil. 


xt ny 
I 








me an Fee 


ate 


a: 





a 


And just by way of an 
additional ad vantage 
there’s a more liberal 
discount for you. 


The illustration 


shows the STEIN- 

Wate “Prince of The Charm of 
ote its correct- 2 

ness by glnene Ostrich Feather Fans 
at the crest of 
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Prince of Wales. 


STEINMAKE 
"Ostrich Feather Fans 


The art of the finest French craftsmen, an 
unlimited variety of colors, and incomparable 
quality, combine to place STEINMAKE 
Ostrich Feather Fans first in the displays of 
leading jewelers. 








nape , . ; | Order a complete assort- 
Individual handles made in exclusive de- ia . 7 aent of AUTO.4NAnN 
signs, amber, pearl or shell, and some inlaid, Si ener : : : 

also jeweled. Two-piece Folding Fans and encils, supplied with Dis- 


Matinee Fans are two of the STEIN- ‘Ss play Case. Retail Prices 
MAKE creations of this season. Always 4 S $1.50 to $25. each. From 
something new in STEINMAKE Fans. i . your jobber or write direct. 
No extra charge for dyeing special colors. 





AUTOMATICALLY SHARP 


Descriptive Catalogue sent Free upon Request J 
J. A. STEIN y 
7 East 37th Street, New York i 
Established since 1882 hy 
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NEW DIAMOND POINT PEN CO., Inc. 


Manufacturers of ‘‘Diamond Point Pens’’ and ‘‘Auto-Sharp Pencils’” 


137 Lafayette Street - - - + New YorkCity , 
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Clever Shriners’ Window Display 
By a Texas Jeweler 




















WO displays made last month by P. M. 
Seawald, Amarillo, Tex., are particu- 
larly noteworthy. The first photo shows 
the south window of the store, which was 


Conspicuous in the window are beautiful 
feather fans, Masonic jewelry, including 
rings, pins, brooches, etc. The window rep- 
resented large financial value, containing 





FEATHER FANS AND A FINE VARIETY OF LASTING GIFTS 


trimmed by Mr. Seawald’s son and daugh- 
ter. A feature of this display is a large 
Shriners’ emblem seen in the center of the 


among other things, four oriental pearl 
necklaces which may be seen in the central 
foreground of the picture. In front of this 





SHRINERS AND THEIR EMBLEM SHOWN IN THIS WINDOW 


window. This emblem contains 30 carats 
of diamonds and was made in the jeweler’s 


own workshop by his jewelry designer, J. 
E. Adelman, 





is a tray containing several loose diamonds. 

The other display was entitled the 
“Shrine Window” and occupied the north 
window of the store. These decorations, 
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with the exception of two kewpies and a 
large Shriners’ emblem, were originated and 
executed by Miss Margaret Seawald, who, 
by her clever cut-outs and oriental atmos- 
phere, has proved herself no mean decora- 
tive artist. 





An Indispensable Business Book 





Ropp’s Price Marking Tables and Profit In- 
dicator—Showing the selling prices necessary to 
realize the percentage of profit desired and cover 
all overhead expenses, with other labor saving 
tables, rules and short cuts. For use of buyers, 
manufacturers and users of all kinds of com- 
modities. By C. Ropp. 


FOR many years THE JEWELERS’ CIRCULAR 

has been publishing articles showing 
the wisdom and urgent need of figuring 
profits on the selling price. The Jewelers’ 
Research Bureau, Los Angeles, Cal., is 
now doing excellent work along these lines. 
Retailers not only in the jewelry line but 
in other trades as well are now beginning 
to wake up to the great importance of this 
scientific method of doing business. As 
has been emphasized on numerous occa- 
sions, the figuring of profits on the selling 
price demands that one know the cost of 
doing business, a prime essential to suc- 
cessful retailing. Strange as it may seem, 
many retailers, until recently, had little 
conception of the great importance of this 
knowledge. 

It takes time to figure profits on the 
selling price and that, perhaps, is one rea- 
son why retailers have neglected the meth- 
od, although they appreciated its value. 

To save time and to facilitate the figuring 
of profits according to the correct method 
is the purpose of this highly valuable book 
which may be referred to as readily as one 
refers to one’s time table. There are sev- 
eral pages of figures showing the amount 
at which an article should be sold to get any 
percentage of profit with a known over- 
head. 

Knowing your overhead expenses, it is 
only necessary to turn to the page at the 
top of which this overhead is indicated. 
Here are several columns indicating vari- 
ous percentages of profit. 

Know what you paid for the article, 
what profit you want, your cost of doing 
business, and there you have at a glance 
the price at which you should sell with no 
figuring or mental effort at all. On an 
adjoining page is the profit figured on cost, 
for comparison. 

This book is one of the most practical and 
useful which any retailer could possibly 
have. It ought to be on the desk of every 
jeweler. R. FL N. 





Sweeping his long hair back with an im- 
pressive gesture, the visitor faced the pro- 
prietor of the film studio, according to a 
current story. 

“T would like to secure a place in your 
moving-picture company,” he said. 

“You are an actor?” asked the film man. 

“Ves,” 

“Had any experience acting without au- 
dience ?” 

A flicker of sadness shone in the visitor’s 
eyes as he replied: “Acting without au- 
diences is what brought me here.”—The 
Christian Register. 














132 THE JEWELERS’ 


CIRCULAR 


October 27, 1999, 





LEATHER FOLDING 


WITH DOXA MOVEMENTS 


The 8 Day Doxa Movements 
represent the finest Swiss 
workmanship in Folding 
Clock Movements—they have 
lever escapements, 15 Jewels, 
with Breguet hairsprings and 
cut, compensated balances— 
the balances are exceptionally 
large to insure accurate time- 
keeping. Because of their 
sturdy construction the Doxa 
movements are especially 
adapted for traveling clocks. 





Licensed Under American Radium Co. 





CLOCKS 


Besides the celebrated Doxa 
movements we have a large 
assortment of other high 
grade Folding Clock Move- 
ments in many Odd Shapes 
and attractive fancy dials, 
We carry a full line of repair 
parts for Doxa movements 
and also of our other makes, 


No. 8406. DOXA_ Movement White 
Enamel dial, RADIUM 8 Day, 15 Jewels 
24 Lignes : 
No. 8408. Same As Above But With 
Gilt Dial RADIUM 
. Same As No. 8406 But With 
Enamel Dials in Assorted 
Delicate Shades, RADIUM 
No. 8405. DOXA Movement White 
Enamel Dial, RADIUM 1 Day, 11 Jewels, 





Patents 
Furnished in a large variety of Leather Folding Cases in all Colors. 


Complete Price List mailed on application. 


Sussfeld, Lorsch & Schimmel 


Importers and Manufacturers’ Agents 
90 Maiden Lane 





24 Lignes 


Sole Agents for U. S. A. and Canada of DOXA Folding Clock Movements 


New York 



































HAW KES 





) 

‘) 

\ Hawkes Crystal Glass 
Y Is the ideal glass for jewelers, because it has 

V the grace, distinction and refinement that every 

Vi item of a jeweler’s stock should possess. 

rs Every piece of Hawkes Crystal you sell will 


always reflect credit on your store. Which 
means that every sale has two-fold value for 
you—immediate profit, and the best kind of 
prospect for future business. 


Hawkes Crystal comes in an infinite variety of 
patterns. Hawkes prices insure for you a 
better-than-usual profit. 


Shipment the same day your order reaches us. 


T. G. HAWKES & COMPANY 
Corning, N. Y. 


No. 3139. Crystal Candy Jar Milliards. Pacific Coast Office, 140 Geary St., San Francisco, Cal. 


Height 10 Inches. 





























Engraved Glass [ 
Rock Crystal 





Decorated 
Enameled Glass 

Auto Vases 

Desk Sets yl 


Cigarette Boxes 
Monograms 
Engraved and } 
Gold Decorated 
Colored Glass 
Old English and 
Irish Glass 
Period Glass ff 
Odd Matchings WF 


Inventors and Patew 
tees of Hawkes Fa 
mous French Dressmg 
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The Direct Appeal at Thanksgiving 


Letters to Link Up with Newspaper Advertising 





Written Expressly for The Jewelers’ Circular. 
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Letters for Thanksgiving 
Time 
) gearuentel by mail solicitation at Thanks- 
giving time accomplishes two things 
—it connects the prospect’s thoughts with 
the appropriate offerings you have for 
Thanksgiving and it paves the way for a 
remembrance of your store at Christmas 
time. 

Many jewelers realizing the value of 
these two events circularize their cus- 
tomers and prospects with special material 
designed exclusively for Thanksgiving and 
Christmas. The “psychology” of these 
periods is well understood. 


The jeweler anxious for the greatest re- 
sults during these holidays and who plans 
to use form sales letters relies on the en- 
deavor to make the letters friendly, This 
does not suggest that the message should 
be intimate—but written on the basis of 
friendliness. For at both Thanksgiving 
and Christmas the prospect’s and customer’s 
minds are in a friendly mood—a mood that 
can be appealed to if the message is prop- 
erly keyed. 

As a working basis the jeweler can use 
the following three letters as examples to 
go by. Each one of the messages appear- 
ing below constitute a form sales letter of 
the friendly type that can be mailed to all 
customers and prospects without trespass- 
ing on their personal feelings. The ‘first 
letter is one prepared for distribution to 
a mailing list of customers or prospects 
whom the jeweler knows are likely to dine 
out. Such a list can be accumulated in co- 
operation with hotei and restaurant men or 
through information which the jeweler 
naturally picks up in the course of his day’s 
work. It is not necessary to have hundreds 
of these letters processed—a_ reasonable 
number can be prepared and kept on hand 
to be released one or a few at a time to 
such folk as the jeweler learns are 
going to dine ott, 


Dear Sir (or Madame): 

Do you dine out on Thanksgiving ? 

If so you may miss the “wish bone” 
—but you needn't miss the wish! 

Not if it is a wish for something neat 
and nice, practical or ornamental, big 
or large in our line. 

Make your Thanksgiving wishes— 
and those of others in whom you are 
interested—come true, by remembering 
that Vinton’s—down at 887 Broad St. 
—carry all sorts of original little 
things, inexpensive as well as expen- 
sive, that fit? most appropriate’y as 
Thanksgiving mementos, favors, neces- 
sities and as thought-of-the-day ex- 
pressions to others. 

Just gather up the Thanksgiving 
wishes of yourself and friends and 
bring them to us—we will make them 


Three Sales 


come true permanently. 
Yours for a pleasant Thanksgiving, 
Harotp T. VINTON. 


It will be observed that the above sales 
letter is free from all references to “our 
store” or “our goods.” The service of the 
store is well impressed yet not to such an 
extent that the emphasis overshadows the 
spirit of Thanksgiving which still remains 
the feature of the letter and its best selling 
point. 

The next specimen sales letter following 
—devised for general circulation—also 
dominates in the spirit of Thanksgiving. 
The effort has been not to merely describe 
suggestions for Thanksgiving—but to form 
pictures in the recipient’s mind that would 
be favorable towards the jeweler’s offering. 


Dear Sir (or Madame): 

Whether it is “over the hills to 
Grandma’s’ or “around the corner to 
Mother’s’—or right at home—Thanks- 
giving calls for the BEST ON THE 
TABLE. 

Thanksgiving dinner is a “come-but- 
once-a-year proposition.’ It is not an 
every day event, Thanksgiving really 
means something—it calls for obliga- 
tions on our part to offer our best. 

The special needs of your Thanks- 
giving dinner—whether at home or 
elsewhere—can be selected with satis- 
faction at Vinton’s—your extra silver 
pieces, spoons, knives, forks—your cut 
glass needs—table decorations and 
other things. 

The best on the table includes the 
best in silverware, cut glass and serv- 
ing dishes that you can offer. Such 
offerings as you wil! find at Vinton’s 
will help you better commemorate 
your Thanksgiving dinner. 

Included in these things are Thanks- 
giving gifts you can give others as a 
token of appreciation for hospitality 
shown or invitations extended. 

Yours for happiest Thanksgiving ever, 
Harotp T. VINTON. 


The jeweler wishing to stimulate Thanks- © 


giving buying response from men can adopt 
a letter along the lines of the following for 
release around Thanksgiving time, It will 
serve to increase sales—not by calling atten- 
tion to offer'ngs but by making suggestions 
that will cause the reader to reason in favor 
of the cash register. 


Dear Sir (or Madame): 

“Tll never forget that 
giving I” 

Think back!’ How many Thanksgiv- 
ings can win such expressions for you? 

While most all of our Thanksgivings 
are pleasant, there are generally a few 
that “stick out”—Thanksgivings which 
because of some particu'ar event, or 


Thanks- 


some special happening, are vividly re- 
membered. 

And who does not wish to retain 
the happy memories of Thanksgiving? 

With just a little thoughtfulness you 
can make this coming Thangsgiving 
one ,to be long remembered by those 
who delight in your company on that 
day of worthy commemoration. 

Remember them with some little gift 
as an expression of thanks for the 
trouble to which they go in making the 
day a happy one for you. 

It will take but a few minutes of 
your time to drop into Vinton’s—877 
Broad Street—where you can quickly 
pick out some little thing (or big thing 
if you wish). Here you will find in- 
expensive little silver and gold salt 
and pepper shakers; napkin rings; 
dessert spoons; meat forks; bon bon 
dishes; cut glass; carving sets and 
other appropriate things. 

A little expression of this sort and 
you will always be gladdened with—— 

“T'll never forget that Thanksgiving 
—it was the one when John gave me. 
this!” Yours in good thought, 

Harotp T. VINTON. 


In mailing out the above messages the 
jeweler should take care to have them pro- 
cessed or typed on neat letter-heads so that 
the appearance of the letter will add—not 
detract. The letters themselves should be 
signed by the jeweler with pen and ink, 
not rubber stamped, and it is even worth 
while to purchase a special envelop for 
their enclosure—one free from all printing 
and containing possibly the picture of 
something symbolic of :Thanksgiving. 


A Monthly Advertisement 

A* opportunity of making monthly sug- 

gestions can be put into practice by 
the jeweler in printing on a narrow tinted 
cardboard strip, each month the proper 
buying suggestions together with a calendar. 
One of these slips should be included in 
each bill sent out the first of the month. 
The balance can be kept for distribution 
from the counter cr otherwise. A strip is 
suggested about an inch and a half wide and 
not more than eight inches long—six is 
better. Printed on soft tinted pressed 
board with the calendar dates near the bot- 
tom they could also contain’ seasonable 
suggestions. Here is one suited for the 
first or 15th of November bills: 


“Thirty Days Hath 


November” 
AN? the greatest of these 
is—THANKSGIVING. 
Thanksgiving—founded by our 
Forefathers and reverently repeated 
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Flannel Silverware Rolls and Bags 
For Immediate Delivery 


Made of fine double-faced non-tarnish flannel, in colors, 


Red, Gray and Green. 











We can also make IMMEDIATE DELIVERY of show 


case trays and window display fixtures. 


Write for Illustrations and Prices 














WOLFSHEIM & SACHS, Inc. 


35 Maiden Lane 
NEW YORK, N. Y. 




















Chafie To get Williams service 
Polishing Cloth you must employ Williams 


“IT CLEANS WITHOUT A 
ERE is no one else doing the work I do. I am 


H 
SCRATCH” T the only person who makes advertising for retail 
jewelers and opticians an exclusive specialty, having mo 
other business. Nowhere else can you get the personal 


service I give you in planning your advertising to con- 

Guaranteed serve your money, and in directing and carrying out 
the work to secure the most profitable results. 

to Clean and Remove The fact that my clients keep me in their employ year 

after year shows beyond dispute that it is to their best 


e 
Tarnish interests in every way to have me in charge of their 
advertising. The sooner you employ me, the better 


From Silver, Gold and Plated Ware it will be for your business. 


and to Restore Original Lustre Norman R. Williams 


35¢ size—$2.50 per dozen |r. 0. B. Specialist in Jewelry Store Advertising 
50c size—$3.75 per dozen| Cleveland 1434 Marshall Field Annex Bldg. 


Attractive and Dignified Display Card in Black CHICAGO 
and White Ivory Free with Standard Package ——EEEE 


3 doz. small in box, 2 doz. large in box or 
1 doz. of each size in box 

















Dutch Silver 


Made in Holland. 


The Chaffin Products Co. | Otto Buchholz 


5511 Euclid Avenue CLEVELAND, O. 1170 Broadway New York 


Direct to Your Store by Parcel Post 
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Retail Advertising Department. 
[sen cnescenanlnilipnnr tna 


By all good people should at this 

Time be met by all with serious 

Thought and thankful Prayer that 

Those striving and aiming 

For world’s righteousness may conquer 

In all principles. 

As jewelers we may have suggestions that 
Will enable you to honor this day 

Those at the banquet board and those 

Far away. 

For the month of December this card on a 
bright red or tinted green card, and calendar 
date, should inspire purchases and prove a 
neat reminder: 


‘And the Best 


Comes Last” 


DECEMBER—Introducing 
Santa Claus’ birthday— 
CHRISTMAS. 


Give lasting gifts of value 
And true expression: 


Engraved Holiday Cards 
Gold Cuff Links 

Silver Cigarette Cases 
Fancy Belt Buckles 
Special Designed Rings. 
Novel Watch Chains 
Knife Cutters 

Letter Openers 

Desk Sets 


And—oh, so many inexpensive 
And useful gifts. 


“The early buyer catches the 
Bargains.” 











Cc 7. &. 





A Good Time to Encourage Your 
Engraving Service 





BOUT the time orders for Christmas 

engraving expire a Brooklyn jeweler 
quickly switches to an appeal for New 
Years engraving orders by suggesting to 
customers that they “get their stationery 
ready for gift acknowledgments.” This he 
does inside of his store by arranging some 
nice samples of engraving in a counter case. 
About two weeks before Christmas he 
withdraws his cards suggesting engraved 
Christmas cards only retaining stock en- 
graved cards on hand.. In the place of this 
exhibit he places an attractive line of en- 
graved correspondence paper, cards and New 
Year’s greetings. A small lettered card in 
Old English announces this message to his 
customers : 


Order Your Engraved Cards and Sta- 
tionery NOW for Gift Acknowledg- 
ments and New Year Greetings. 


By making this suggestion well enough 
in advance he is able to pick up much busi- 
ness which is lost by customers intending 
to get engraved Christmas messages but 
who by lack of punctual attention have lost 
the opportunity. Many of them are glad 
to “make up” for it with New Year en- 
graving—C. T. H. 
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Must Goods Advertised at a Price in the 
Show Window Be Sold: at That Price? 








Investigated at the Suggestion of the Storekeeping Editor of The Jewelers’ Circular 














ERE is an article which is of vital 
interest to every retail advertiser. 

Some time ago an article was pub- 
lished in several trade papers by a writer 
on legal topics in answer to an inquiry 
as to whether or not an article displayed 
in a show window with the price at- 
tached had to be sold at that price upon 
demand. The reply to this inquiry im- 
pressed us as being rather debatable, to 
say the least, and the matter was taken 
up with the Associated Advertising 
Clubs of the World, who were good enough 
to look into the matter, with the result that 
the following article appeared in a recent 
issue of Better Business News. 

Read the article carefully, for it will 
clear up many misunderstandings and 
misconceptions which may be had regard- 


ing an important question: 


OFFERS or advertisements of goods 

at a price made with the intent to 
draw the customer into the store and sell 
him goods, when there is no intention 
to make sales at the advertised price, are 
illegal and actionable under both State 
and Federal Laws, says the National 
Vigilance Committee, in a communica- 
tion to “Grocery World.” This publi- 
cation recently printed the legal opinion 
of Elton j. Buckley on this matter, in 
an article whose opening sentence said: 
“A merchant doesn’t have to sell merely 
because he advertises or displays goods 
at a price.” 

The case of a merchant who adver- 
tised a camera at $10 in the window and 
who would not sell it to a customer for 
less than $10.75 was cited, and in his 
comments on the case, Mr. Buckley said 
that while a merchant ought to carry 
out his offer to sell when a customer ap- 
pears who is willing to accept, that the 
law holds that an offer conveyed through 
advertising or a window display is not 
an offer to sell to anybody who comes 
forward with the price quoted, but an 
offer to consider offers. The right of 
the merchant to choose his customers 
must not be violated, he says. 

Mr. Buckley does not go far enough 
in his discussion, says the Vigilance 
Committee’s letter, for the law which he 
uses as authority goes on to say that “in 
all these cases the question is one of 
intention, and that whether or not such 
transactions are agreements depends on 
the intention of the parties as collected 
from the language used and the nature 
of the transaction.” 

“Just where the distinction between 
an invitation to make an offer and the 
actual making of an offer is to be drawn 


is not clear, but it is probably debatable 
that a price-tag displayed on the goods 
exhibited in a window might constitute 
a bona fide offer to sell at that price,” 
says the Vigilance communication. “If 
the advertisement, for example, should 
read: ‘We offer these cameras at $10 
each,’ it is conceivable that an acceptance 
on the part of the purchaser might com- 
plete the contract, especially as the op- 
portunity to withdraw the original offer 
or modify it at any moment is open to 
the seller. 

“However, there is another angle to 
the question which is not so technical 
and debatable. In thirty-seven states 
of the Union, the common law on this 
subject has been modified by the ‘statute. 
Twenty-two States have adopted the so- 
called ‘Printers’ Ink Model Statute’ 
against false and misleading advertise- 
ments. This statute provides, simply, 
that the person who is responsible for 
the publication of an advertisement for 
goods or services which he himself offers 
with intent to sell, shall be guilty of 
misdemeanor if that advertisement con- 
tains any statement of fact which is un- 
true, deceptive or misleading. 

“Fifteen other States also have laws 
against dishonest advertising. Many of 
these differ from the model statute only 
in requiring that the statements be made 
knowingly or intentionally. Under these 
statutes it is easily seen that the quota- 
tion, in an advertisement of a price fol- 
lowed by refusal to sell at the advertised 
price, would, in most cases (wherever 
an honest mistake had not occurred) lay 
the advertiser open to prosecution. This 
would not apply to catalogs, etc., where 
the advertiser would not have the op- 
portunity to change his published prices 
as occasion demanded, but would apply 
to tags, advertisements in daily papers, 
window tags, etc. 

“The question of intention also en- 
ters into this phase of the question even 
in the absence of the statute. Offers 
or advertisements of goods at a price 
made with the intent to draw the cus- 
tomer into the store, when there is no 
intention to sell him the goods at the ad- 
vertised price, are fraudulent and ac- 
tionable under both state and Federal 
laws, 

“Thus, we say that Mr. Buckley’s 
opinion, correct perhaps as far as it goes, 
does not go far enough. It may en- 
courage many careless or unscrupulous 
dealers to resort to practices which are 
destructive of confidence and punishable 





(Continued on page 127) 
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Put a Ban On 
Wasteful Methods 


To conserve every resource and minimize 
waste is the first duty of the manager of the 
factory—especially true of a Jewelry-making 
establishment where little things count so big. 


TT oT 


All 


Tl 











To care for the old metal, the cuttings and fil- 
ings and sweeping's, and to make the most of 
them is one way of getting the maximum 
profit out of the business. 





Are you making regular shipments to a reli- 
able smelting and refining establishment? 


“Judge Us By Performance” 


INTERSTATE 
Smelting &-Refining, Co, Inc. 


21-29 Commercial Street, NEWARK, N. J. 
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Terms Watchmakers Ought 
to Know 





(By T. D. Wricut, in the London Horological Journal) 














(Continued from issue of Oct. 20.) 

ft? 
The second expression s = —— may be 

2 
shown to be consistent with the statement 
previously made, that the “space passed 
over is always equal to the average velocity 
multiplied by the time.” If a body com- 
mencing to move from rest gradually and 
regularly acquires a certain velocity by 
the end of some given time, its mean rate 
during the whole of that time will be equal 
to half its final rate; at the end of half 
the time it would be moving at half the 
final rate, during the last half of the time 
it will be moving as much faster than this 
as during the first half it was moving slow- 
er, and the average velocity during the 
whole time will be equal to half the final 


velocity. 
The final velocity v = ft:. average velo- 
ft 
city = ——, space = average velocity mul- 
ft ft? 
tiplied by ttme = s = ——- X t = —, 
2 


ie, the space passed through by a body 
moving from rest with uniform accelera- 
tion is equal to half the acceleration mul- 
tiplied by the square of time occupied. 
The third expression v*? = 2 fs is an al- 
gebraical deduction from the other two, 
which is useful when we wish to know the 
relation between f and s without knowing 
anything about the time occupied. 
The “Mechanical Powers” are elemen- 
tary types of simple machines. 
The lever. 
The pulley. \ Levers. 
The wheel and axle. 
The inclined plane. } 
The wedge. i Inclined planes. 
The screw. 


Aue ee 


The laws and principles governing their 
motion and the transmission of energy by 
their aid are directly applicable to almost 
every kind of complicated machine. 

It is usual in elementary cases, in esti- 


mating the work transmitted by these ma- 
chines, to neglect the effect of friction. Fric- 
tion is such an uncertain factor, varying 
in different machines, and in the same ma- 
chine under different conditions, that its 
effect cannot be expressed by any simple 
law applicable under all conditions. We 
therefore calculate the possible results 
from a machine assumed to be mechanically 
perfect—one that could transmit the whole 
of the work given to it without loss—and 
afterwards make such allowance for loss 
by friction as the particular arrangement 
may dictate. 


The most important mechanical law is 
that known as the ‘principle of work.” 
“What is gained in force is lost in speed.” 
“What is gained in speed is lost in force.” 

A machine may be so designed that a 
force of 1 lb. applied to set it in motion 
may produce a force of 1000 lbs. at some 
other point in it, but even if the machine 
is assumed to be mechanically perfect, the 
greater force will act proportionately 
slower, will in the same time only move 
through a thousandth part of the distance, 
so the amount of work done is no more. 
As no machine is perfect, because friction 
always destroys some of the energy, we 
should find that at the point that was mov- 
ing one thousand times slower than the 
motive power, there would be something 
less than 1000 Ibs. pressure. If the ma- 
chine were roughly made and badly de- 
signed there might only be a pressure of 
500 Ibs., half the work being lost in over- 
coming friction. In calculating the pos- 
sible results we estimate the force we 
ought to obtain at the working point ac- 
cording to the relative speeds if there had 
been no friction, and then make an allow- 
ance for less by comparing with similar 
machines or by direct experiment. A ma- 
chine designed to increase the “power” at 
the sacrifice of speed is gaid to confer a 
“mechanical advantage,” the advantage in 

‘1000 
the foregoing being —— = 1000, if a force 
1 





of 2 lbs. produced a force of 20 lbs., then 
20 
the mechanical advantage would be — = 


10. Such arrangements are very valuable 
in presses, stamping machines, lifts, etc., 
etc., where a great force may be exerted 
by a weak agent that could not possibly 
exert it in a direct manner. It must be 
remembered that mechanical advantage 
does not mean more work, it is simply 
converting speed into pressure, the amount 
of work remaining the same. 

A machine designed to increase the speed 
at the sacrifice of “power” is said to con- 
fer a mechanical disadvantage; the defini- 
tion is not good, because if the machine 
does what we want, the advantage we re- 
quire is gained. It is better to say that it 
confers a velocity advantage, the advantage 
being the velocity of the working point di- 
vided by the velocity of the driving point. 
If a point in the machine moves with one 
thousand times the velocity of the motive 
power the velocity advantage will be 1000. 
Of course, the principle of work applies, 
and the quick moving part will only exert 
one-thousandth part of the force (neglect- 
ing friction). 

Most of the machines selected for illus- 
tration in books on mechanics confer a 
mechanical advantage, the “power” is ap- 
plied to the quick-moving parts and the 
work’ is done slowly with great force. In 
a clock or watch very little force is re- 
quired to maintain the motion of a pendu- 
lum or a balance, so we invert the ordinary 
points of application of power and resist- 
ance, compel our motive power to move at 
a very slow rate, and the working points 
at relatively high speeds with low pres- 
sures. The calculations as to relative 
speeds and pressures are precisely the 
same as with the more customary form 
of machine, only we work—from the “me- 
chanical advantage” point of view—from 
the wrong end of the machine. Of course, 
it is the right end for our purpose, we ob- 
tain all the force we need at the working 
points, and our motive power only re- 
quires its store of energy at comparatively 
long intervals. 

A lever is a rigid bar free to turn about 
a fixed point.. The fixed point or axis is 
called the fulcrum of the lever. A force 
applied to the lever and tending to turn 
it, about the axis is called the power “P.” 
A force tending to resist the effect of the 
power, and thus keep the lever at rest, is 
called the resistance “R” (or Q or W). 
The tendency of a force to produce, or to 
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Radium Watches and Clocks 


A Suggestion to Dealers 








It is important that you make sure that the radium watches 
and clocks which you buy from jobbers and sell to your customers 
are licensed under the patents owned by the American Radium 
Company. 


If they are not, you may find yourself in the undesirable 
position of an infringer of our patents, in which case you would be 
liable to suit under these patents. 


Our patents relate to the combination of radio active salts and 
other materials which form a permanent luminous compound— 
fixed upon the dial and hands of watches or clocks. 





The patents include :— 


Number 789,811 . ; ‘ May 16, 1905 
“789,812. , ° May 16, 1905 
“« 911,401. , . Feb. 2, 1909 


Further information will be supplied to any dealer in radium 
watches or clocks desiring it, upon application. 


AMERICAN RADIUM COMPANY 


ORGANIZED 1912 


7 EAST FORTY-SECOND STREET 
NEW YORK 
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i ion, is called the moment of the 
na is proportional to the magnitude of 
the force, and to the direct distance of its line 
of the force — to turn a lever = PX 

f the arm. 

Ee ciel of the lever” asserts that 
the forces will balance when the moment 
of P = the moment of R. A small force 
therefore may balance a great one if it 
has a proportionally longer arm. By mak- 
ing use of the law regarding the moments 
we can determine the effect that may be 
produced at any distance from the axis 
by a given power acting at a given dis- 
tance. For instance, a P of 4 lbs. acting 
at 1 foot from the axis, exerts a force of 
9 Ibs. at a distance of 2 feet from the axis, 
and a force of 1 Ib. at a distance of 4 
feet from the axis; the force exerted will 
be equal to and opposite in direction to, 
the force that acting at that point would 
balance P, 4X 1 = 2 x 2, the moments 
are equal. By thus estimating the force 
that would balance P at any point, we can 
determine the greatest possible resistance 
that P can overcome at every point in the 
lever. Multiply P by its leverage, and 
divide the product thus obtained by the 
distance of the given point from the axis, 
we at once obtain the required force. 

Levers are usually divided into three 


orders :— 
1st order—when the fulcrum is between 
P and R. 
2nd order—when R is betwecn the ful- 
crum and P, ‘. 
3rd order—when P is between the ful- 
crum and R. 

In the first order P may be greater or 
less than R, in the second order R is 
greater than P, in the third order P must 
be greater than R. The subdivision of 
the second kind of lever into two orders 
is confusing and unnecessary. The relative 
values of P and R are determined in pre- 
cisely the same way in all three kinds, the 
only difference between the first order and 
the others is in the resultant pressure on 
the fulcrum. In the first kind P and R, 
acting on opposite sides of the fulcrum, 
must act along aparallel lines in the same 
direction to balance, and the fulcrum has 
to bear the pressure due to both forces, 
therefore pressure on fulcrum == P + R. 

In the other kinds, as P and R are both 
on the same side of the fulcrum, they must 
act along parallel lines in opposite direction 
to balance, and the pressure on the ful- 
crum will be equal to the difference be- 
tween P and R. 


When the forces do not act along paral- 
lel lines the lever is called a “bent lever,” 
the pressure on the fulcrum will then be 
something greater than the difference be- 
tween P and R, and something less than 
their sum, the resultant pressure in any 
given case may determined by the 
“parallelogram of forces.” As the pressure 
is greatest when the lever ‘s of the first 
order, it is better to select the other kind 
(unless in so doing we introduce some 
greater fault), because the less presstire on 
the bearine the less will he the friction 
and wear there. 

The lever in an ordinarv watch is a 
lever of the first, second, and third orders, 
at different phases of its action. When 
the wheel is being unlocked from the pal- 
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let farthest from the balance, the lever is 
one of the first order. THe force at the 
ruby pin supplying the work is the P, the 
resistance of the escape wheel to the un- 
lockiug is the R, the pivots of the lever 
staff being the fulcrum between them. In 
giving impulse by the same pallei it is 
sull a lever of the first order, only now 
the force exerted by the wheel tecth in 
giving impuise will be the P, and the re- 
sistance at the ruby pin the R. In bsth 
cases the pressure on the lever staff pivots 
will = P+ R. 


(To be continued) 





Pivot Finishing 





Translated expressly for THz JEwrLers’ CrrcuLAR 


ONE of the most important tasks with 

which the watchmaker is quite fre- 
quently confronted is the running in of 
pinions and arbors and in these operations, 
aside from the turning of the wheel and 
pivot shoulders round and the pivots, the 
finishing of the pivots is the culmination, 
on the execution of which, in fine watches, 
everything, especially the possibility or im- 
possibility of attaining a good adjustment 
depends. In by far the most cases, the 
finishing of pivots is effected in the Jacot 





CHAPONNIERE METHOD OF PIVOT FINISHING 


tool with the aid of the burnishing file— 
which unfortunately is frequently not worn 
down enough—and the advocates of this 
process make an exception only in the case 
of thick pivots and as regard to pocket 
watches, in respect to the pivots of the 
centre-wheel pinion, employing, after the 
pinion has been forced on to a turning 
arbor, the iron file, with diamantine rubbed 
down in oil or rouge. The employment of 
rouge is, moreover, by no means a mis- 
fortune, if we are only careful never to al- 
low it on the workbench in a dry condi- 
tion; that the parts treated with rouge or 
diamantine must afterwards be most care- 
fully cleansed, preferably washed off, need 
hardly be stated. 

The turning of the pivot on the Jacot 
tool has its advantages in so far that it not 
only smooths the surface of the pinion, but 
also, to a certain extent, hardens it and 
coats it with a layer that excels in hard- 
ness the natural degree of hardness of the 
steel. It is, however, by no means to be 
taken for granted that a pivot treated in 
this manner must turn out perfect. If 
the pilot is left too thick in turning and 
then vigorously rolled, it may readily hap- 
pen that it will become brittle. This hap- 
pens with young watchmakers and espe- 
cially with apprentices, because, as a rule, 
they are too fearsome ‘to turn the pivot 
thin enough and rather leave it to 
the burnishing file to work off all super- 
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fluous metal. If the pivot, however, -sur- 
vives the process, the arbor or the pinion 
will in most cases run untrue, that is to 
say, the pivot sits somewhat eccentric, has 
sometimes no longer a tound, but an oval 
section and quite frequently, as a result of 
unskilful handling of the burnishing file 
and unequal pressure, even has longitudinal 
facets. While such pivots, even in a pinion, 
are a misfortune, on the balance staff they 
make any fine adjustment an impossibility. 
It is consequently radically indispensable, 
in finishing a pivot by means of the Jacot 
tool, that the pivot be left but very slightly 
thicker than it is intended to be finally and 
that it is as smooth and even turned as 
possible; in other words, free from grooves, 
so that it requires but a few strokes with 
the turning bow and rolling tool to insure 
its coming, well fitting and well polished, 
from the Jacob tool. 

Another process that the adherents of 
the Jacob tool and the burnishing file re- 
ject consists in the polishing of the pivot 
by means of rouge or diamantine on the 
iron or composition file, or with the aid of 
polishing discs. It has been developed by 
the Americans to the highest degree of 
perfection, and they were fortunate in hav- 
ing had for a long time at their command, 
very perfectly constructed lathes, with un- 
doubtedly round gripping American chucks, 
and for other parts that cannot be set in 
these chucks, cement pieces with bearings 
that facilitate accurate round cementing. 
For this second process ensures whether 
we are dealing with a part for a gentleman’s 
watch or a lady’s watch, the free running 
of the pivot under treatment. Americans 
operate on pivots exclusively with grinding 
discs, served with diamantine or rouge 
(sometimes with both materials, equal parts 
of each) and obtain excellent results. 
Pivots treated in this manner display, under 
the strong magnifying glass, the fine polish, 
perfect roundness and faultless shoulders; 
longitudinal facets are entirely excluded. It 
must be admitted that these pivots are lack- 
ing the hardened coating of the outer 
Strata produced by treatment with the 
burnishing pile. With us, this method of 
working has not as yet been able to find 
adoption, says M. Loeske, in Die Uhr- 
macherkunst. Certainly not for the reason 
that not every lathe effects a constant true 
running of set in or cemented on parts, 
even after necessary taking out of the 
chuck or after removal of the cement plate, 
and because the process is only taught in 
very exceptional cases. In place of the ce- 
ment plate, which can also be used in 
the clamping circle, polishing by means of 
the iron file and diamantine can be em- 
ployed as already stated, but great care 
must then be taken that the pivot remains 
cylindrical; it can be carried out without 
special accessories in the lathe; moreover, 
the part can really be certainly clamped in 
or cemented on, to run true. To H. 
Chaponniére, who warmly commends this 
simple process in the Revue Internationale, 
we are indebted for the accompanying illus- 
tration, in which, seen from above, A is 
the lathe pulley, B and B the two lathe 
jaws, D the American chuck device and E 
a third wheel pinion with plainly prolonged 
upper pinion arbor—for otherwise the 





(Continued on page 141) 


DASE cata s n.2teni at e scnera AN a aee  ENB 


Sar. ms eS oe Es 
A Laren avers ada aber ri A PT cat ae eS al 


ern 














140 THE JEWELERS’ CIRCULAR October 27, 1999 















































| | Be | 
Japanese Alphabet 
THE RIGHT STYLE FOR UP-TO-DATE Refin ers 
GrsA Gold 
Silver 
| Plati 
kRBECRE ST G — 
RidgKR MN 
OP OR ST 
HYVYWX FEZ 
Made in 1-8, 3-16, 1-4 inch Sizes H ANDY S~ H ARM AN 
HERPERS BROS., NEWARK, N. J. 31 Gold St., New York City Bridgeport, Conn. | 
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Our returns on your WASTES 





Silver Gold, Silver and Platinum will en- 
Platinum able you to better understand why a 
concern 
Smelting of Sweeps our Specialty 
Filings, scrap, plated scrap and bench sweep Once Our Customer Is 
Fine gold, silver, platinum in any degree Always Our Customer 


of hardness 
Gold, silver and platinum anodes 


L. LELONG & BRO. || | PEASE & CURREN 


Halsey, Marshall and Nevada Sts. Assayers REFINERS — Smelters 
NEWARK, N. J. 403 Richmond St., Providence, R. I. 
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Some Thoughts on “Gifts That Last” 





By Col. John L. Shepherd 














by reason of her possession of 
ii that Last” that enabled Queen 
Isabella of Spain to procure the money by 
ch she was enabled to send Columbus 


* e that led to the discovery 


upon the voyag 


f America. 
: In every great museum of the world, the 


most beautiful and precious articles upon 
exhibition are the gifts that last that have 
come down to us through the long ages in 
the beauty and splendor that made them 
precious in the eyes of givers and receivers 
thousands of years ago. _ The most val- 
uable relics of the pre-historic ages are 
those of the gifts that last, rude and crude, 
but the beginning of the precious art of 
the jeweler. 

That the giving of presents gives greater 
happiness to the human race than any 
other of its acts, of this there is no doubt, 
for it is by these presents that he gives ex- 
pression to his love of family, friends and 
art. 

What is there that is so precious to the 
wife as the engagement and wedding rings, 
that bring to her mind the most important 
and happy event of her life. The most 
valuable of gifts in honor of all happy an- 
niversaries are the gifts that last, that come 
to us through the art of the jeweler. 


When we make a present to anyone, it is 
a mark of our esteem and love and we be- 
lieve that they will value and cherish it for 
these reasons long after we have gone, 
therefore we want to make a gift that will 
last. The only place to get a gift of this 
kind is in a legitimate jewelry store whose 
gifts increase with the passing years. This 
is shown in the fact that the diamonds, 
pearls and precious stones in the possession 
of the public who bought them many years 
ago, have more than doubled in value. Can 
this be said of any other craft or trade? 
Every article of gold bought in a jewelry 
store carries the value of the gold with it 
for all time. Silverware, watches, clocks 
and jewelry often become antiques of great 
value, because of their beauty and desir- 
ability. No article possesses this character- 
istic to the extent of gifts that last that are 
purchased in a legitimate jewelry store. For 
these reasons, every legitimate manufac- 
turer, jobber and retail jeweler should be 
interested in the campaign of the National 
Jewelers’ Publicity Association and make 
the slogan “Gifts that Last,’ a household 
word. If this is done it will result in the 
greatest prosperity ever known to the trade 
as it will be repeating the action of the 
Omaha jewelers who made the slogan 
‘This is a Jewelry Christmas” that brought 
them the greatest Christmas trade they ever 
experienced. Great care, however, should 
be taken to eliminate the faker from the 
benefit of this slogan and give the public 
to understand that the gifts of the fake 
Jewelers are imitations that do not last. 

Let us compare the gifts that last, of the 
legitimate jeweler with the gifts of other 
legitimate merchants : 

Clothing and dry goods store—Gifts that 


are necessary, useful and ornamental, but 
that soon wear out, become unfashionable, 
eaten by moths and your present becomes a 
joke. They do not last. 

Dealers in furs—Beautiful but most ex- 
pensive gifts that must be kept in storage 
the greater part of the time, they go out 
of style and are eaten by moths. They do 
not last. 

Ladies’ wear—A _ gift from husband, 
mother or sister, not a proper one from ar 














COL, JOHN L. SHEPHERD 


old bachelor or young man, a necessity but 
does not last. 

The perfuming shop—Gifts that are sweet 
but short lived, the memory of the gift 
fades with the odor of the perfume. They 
do not last. 

Furniture and household wares—Most 
useful and necessary gifts but soon become 
worn out, old fashioned and are taken to 
a cheap auction and sold as second hand 
furniture. They do not last. 

Automobile agency—A royal gift, that 
brings great happiness and expense to the 
recipient. It often means a garage and 
chauffeur and always means new tires and 
all kinds of accessories, and the grafting 


‘ charge of the repairer and the recipient is 


often ashamed to be seen riding in it the 
second year and it is no longer looked upon 
as a present but as a liability. Jt does not 
last. 

Photograph gallery—A gift of yourself 
dressed in the latest style so very much ad- 
mired but in the next generation will be 
shown as a freak friend of the family, a 
Joke that lasts. 

China and glass store—Most beautiful and 
useful presents, but they have no more value 
in the eyes of the servants than the imita- 
tions that can be bought in the ten cent store 
and soon are broken. They do not last. 

The florist—The most beautiful and 
sweetest gifts in the world but the memory 
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of which is lost with the fading perfume 
and dropping petals as they are thrown out 
of the window. They do not last. 

Fruit stores—A most delicious present 
that soon decays and the memory of which 
is lost with the flavor as the remains are 
thrown in the garbage can. This gift does 
not last. 

Book and stationery stores—A useful and 
intellectual gift that is forgotten as soon as 
read, loaned to someone and never returned, 
the most beautiful part of the stationery is 
the box it comes in, which soon finds its 
way into the rubbish can. These gifts do 
not last. 

Dog, cat and bird stores—The dogs bite, 
the cats scratch, the bird dies from neglect. 
These gifts must be fed and taken care of 
and are soon regarded as a nuisance. They 
do not last. 

Cigar stores—Greatest of all gifts, but as 
soon as they are received they are passed 
around and burnt up. They do not last. 
(Sometimes wives buy them for their hus- 
bands which generally causes a quarrel.) 

Wines and liquors—A gift of the Gods, 
but now against the law, as it causes jeal- 
ousy, quarrels, fights and keeps men out all 
night singing “Nobody knows how dry I 
am,” “Hail, Hail, the gang’s all here,” and 
“We won’t go home ’til mornin” Very 
nice, but don’t last. 

Candy stores—The sweetest gift of all, 
gives you indigestion, makes you fat and 
ruins your teeth. The gift is sweet, but the 
memory of it is lost with its flavor. It 
does not last. 

Money—The most useful of all gifts, but 
it does not last. 

P. S—The GIFTS THAT LAST, when 
in financial need, are of great value in pro- 
curing a loan. : 








Pivot Finishing 


(Continued from page 139.) 








process could only be carried out by ce- 
menting on—is represented, the lower pivot 
of which is to be polished. For this pur- 
pose the T-rest F is drawn out as far as 
possible and set as high as can be so that 
with its shaft it can serve as the support 
for the iron file G, indicated by other lines. 
The T-rest must, however, be adjustable 
either way in the direction of the arch piece 
H until the working side surface of the 
iron file G is entirely parallel with the 
turned shoulder surface. What follows is 
self-evident. The iron file, sparingly 
charged with the polishing medium in close 
contact with shoulders, pivot and T-rest 
is drawn backwards and forwards in short 
movements and provided pivot and shoulder 
have previously been turned smooth, will 
soon show the finest results. It must, how- 
ever, be admitted that this process of 
almost free-handed treatment, in the case 
of the balance staff, has caused trouble 
and hardly ever has the success that must 
be demanded of a clock that is capable of 
good regulation in the vertical positions 
been attained. The process, as developed 
by the Americans with their fine split 
chucks and cement pieces and their special 
pivot polisher device with the guiding 
discs, unquestionably merits the prefer- 
ence. 
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If You Want TOP Prices Send 
Us Your Sweeps 


SWEEP SMELTERS, 
BIRMINGHAM, ENG 








If You Make Flexible Box Bracelets 
And You Should—Because They Sell 


Send in Your Name for Our New Condensed Catalog A5-10—Ready to Mail Now. 


Boxes for 26—30—34—38—42—45—5| and 60 stone bracelets, in Platinum or Gold. Made in one piece. Also 
Platinum Fronts and Gold Backs. For any style connection. 


AMERICAN PLATINUM WORKS 72823545 


wantin Ha 




















TELEPHONE 7583 BARCLAY CABLE ADDRESS, MATTHEY, NEW YORK 


JOHNSON MATTHEY & COMPANY, Inc. 


BULLION MERCHANTS 
i CHEMISTS AND METALLURGISTS 


Dealers in Platinum, the Precious Metals and Rare Earths 


JOHNSON MATTHEY & CO., LTD. 
Hatton Garden 
London, E. C., Eng. Wool oie te - 
" Official Assayers and Refiners to the oo!wor ullaing 


Bank of England New York 

















Platinum - Gold - Silver 


Assayers and Refiners 
SHIPMENTS INVITED 


Returned at our expense if remittance is unsatisfactory 


A. Robinson & Son 


149 CANAL ST., NEW YORK 


Established 1879 

















Do You Ship Stn sn. | | C.W.BUTTS, Inc. "7" 


Polishings or Solution ? saline of 








If so give us a trial shipment, and convince yourself of our honest and prompt remit- 


ho Pies marae tees Pax, = | | Crowns, Pendants and Bows 


Novo Smelting and Refining Company We make a specialty of white gold crowns and bows, and are 
Smelters and Refiners of Precious Metals. 269 PEARL ST., NEW YORK. prepared to make very prompt deliveries of same for bracelet wa 
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- Just the Watch 


for the Occasion 


If you have a stock 
of Fahys Bracelet 
Watches, you may feel 
sure that you have just 
the watch your cus- 
tomer wants whether 
it be an anniversary gift 
for his wife or for his 
daughter’s birthday. 


Fahys Bracelet 
Watches are of such 
wide variety of design 
that your customer’s 
individual taste is cer- 
tain to be satisfied. 
And the Fahys pat- 
terns never become 
tiring to the eye. Their 
artistic beauty is the 
result of the most 
careful designing by 
expert workmen. 
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MAY WE SHOW YOU 
WHAT REAL CHARM IS, 


WHEN IT COMES TO 
DIAMONDS? 


WHETHER IT BE A 
WRIST WATCH OR A 
SOLITAIRE DIAMOND 
ENGAGEMENT RING, 
IT IS BRILLIANCY 


THAT CHARMS. 








IF YOU WANT A DIAMOND AT THE 
LOWEST POSSIBLE PRICE—ASK 


.J. R. WOOD & SONS, NEW YORK 
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FOR SMALL DIAMONDS — 
HEXAGON TOP MOUNTINGS 


N 14K 


Prices 
subject 
to 
Jewelers’ 8K 
BELAIS’ WHITE Yan : BELAIS’ WHITE 
HEXAGON TOP S Circular HEXAGON TOP 
AND HEAD 2) Diese AND HEAD 


With 14K With 14K 
Green Shank White Shank 
6088 6085 
1/16 $11.26 $11.26 
y% 11.50 11.50 
11.76 11.76 
12.00 12.00 
.12.24 12.24 
12.76 12.76 


With 14K With 14K 
Green Shank White Shank 


6065H 6073H 


1/16 $12.24 $12.24 
% 12.50 12.50 
3/16 ; 12.76 
% 





UNCOMMONLY ATTRACTIVE 


THESE WELL MADE, HIGH GRADE MOUNTINGS DESIGNED ESPECIALLY 
FOR SMALL DIAMONDS DESERVE YOUR ENTHUSIASTIC ENDORSE- 
MENT. 

_FOR CUSTOMERS DEMANDING AN EXCLUSIVE ARTICLE OF UNUSUAL 
BEAUTY THE MOUNTINGS ILLUSTRATED WILL SURELY PROVE THE 
OBJECTS OF THEIR CHOICE. 

YOU CAN OFFER THESE MOUNTINGS WITH THE CONFIDENCE THAT 
EVERY ONE YOU SELL WILL ADD A LINK OF PRESTIGE TO YOUR 
GOOD NAME. YOUR SALES ARE LIMITED ONLY TO THE EXTENT TO 
WHICH YOU OFFER THEM. 


SOLD THRU YOUR JOBBER OR DIRECT. 


ARCH CROWN MFG. CO. 


WARREN & ARCH STS., NEWARK, N. J. 
CHICAGO AGENTS: SCHRADER-WITTSTEIN CO,, 31 N. STATE ST. 
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Settings Findings 


Our New Addition to the 
Baker Line of 
Seamless Ring Blanks 


SERIES 181 


CHILDREN’S 
Beveled Seamless Ring Blanks 


SUITABLE FOR ENGRAVING 


00) 0 


Made in Ten Sizes 


00 to 3% 


In 
PLATINUM 
10 KT., 14 KT. and 18 KT. YELLOW GOLD 
14 KT. and 18 KT. GREEN GOLD 
14 KT. and 18 KT. WHITE GOLD 
Also in the new “BAKER SPECIAL” 18 KT. 
WHITE GOLD 
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BAKER &CO, INC. 












































Refiners and Workers of Platinum Gold and Silver ’ 
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Changing from 
Back to Back 
Of what good is the wool on a Sheep’s 
back until it is woven into cloth 
for human wear? 
ali ee re 


Of what earthly use is 


Old Gold, Silver, Gold Plated and 
Platinum Scrap or Gold 
Filled Watch Cases 


tucked away in out-of-way corners or locked up 
ina box? Or those sweepings that are hidden in 
cracks on floor and bench? 


Gather them together now. Don’t wait for 
the pile to grow bigger. Send them to us in 
any quantity and we will pay you the highest 
market price. 


: This junk jewelry and those sweepings are 
Goldsmith Bros. simply “idle capital,” not bringing you a dollar. 
Put the money they bring into jewelry that sells 


* 
S me | t In g and —is up-to-date and in constant demand. 








R © f I n I n g C O. We send you a check immediately for the 
scrap jewelry, and in 5 to 10 days for your 

Established 1867 sweeps. Everything is held intact, except the 

sweeps, until we hear that our check is satisfac- 

20 John St., New York | tory. If you think you can get a better price, 

29 E. Madison St., Chicago . return our check and we will return your ship- 


ment to you, prepaid. 
Green Building, Seattle 
Send a trial shipment today. 
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LADIES “GENTS” 






. Bluray 
» Diamond 
Rings 


No. 700—Patented No. 1200 


All 18k. Belais’ Guaranteed White Gold 
Hand Carved ; 





BEST FOR SMALL DIAMONDS 


The Patented Faceted Top looks like a diamond. 
A small stone set in this mounting looks large. This 
mounting of all white gold with the special Top 
gives blue brilliancy to any diamond and shows up 
the stone to the greatest advantage. 








Hereeneceeeeuaeneannane 


Sold Through Jobbers Exclusively 





MAKERS OF 


Diamond Rings 
GROSS, ZOLDO & RONAY, Inc. 


96 SPRING STREET NEW YORK, N. Y. 
Telephone Spring 5004 
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NEW YORK, MONTREAL ,.PARIS, 
GENEVA. 
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MONG primitive races adornment of the members was universal, and dates 
back to prehistoric times. Neck rings, lip rings, nose rings and anklets 
were the more common forms of decoration, the first finger ring not making 
its appearance until about sixteen centuries before our era, when the early 
Egyptians introduced it. 
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The neck ring, or Torque was the wedding ring of primitive man, and was 
usually made of braided grasses, and worn about the neck. The ancient abo- 
rigine when seeking a mate, would wander to neighboring tribes, carrying with 
him his Torque, until he met the choice of his heart. Upon placing this sym- 
bol of affection about her neck she became his wife. 
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The braided grass later gave way to a metal band, also worn about the neck, this 
in time making way for a tiny metal circlet which was worn about the finger. 
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From the earliest times on, the wedding ring, regarded with great respect, well 
nigh approaching religious fervor, has made its appearance in every race and 
clime, always accompanying the holy marriage union. 





a 
_-—S— 


Sa) 
toy 
a 


The ring through centuries of development has attained a beauty and character 
that finds its greatest expression in the WR wedding rings of today. 
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| AMERICAN > 
BEAUTY 


Wris7T.WATGHES 


(Gushion Gontour) 


THE DESIGNS on the cases 
are beautiful examples 
of phe hand engravers | 
art. 


THE MOVEMENT is 
made in Switzerland 
under the personal super” 
ey Uision of an American 
expert in our Own 
employ. 


U2 - AMERICAN BEAUTY 
wrist watches combine 
the skilful art of Switzer & 
land with thepractical & 
tngenuity of America, & 
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UNTERMEYER . ROBBINS & CO. * 


: New Yorks _ oe 
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Veranda of 
Brookline Country Club 
Boston, Massachusetts 




















watch cases are designed to be worn in places of refinement. For 
22 years their beauty of line and finish has received the approval 
of critical watch buyers. 


But this attractiveness is not the only basis of their popularity. They 
are unsurpassed in quality and quantity of gold. They alone of all 
American cases carry the patented ball bearing safety bow. And they 
are manufactured by a company which for more than two decades has 
retained the good will and confidence of jewelers everywhere. 


For these reasons jobbers and retailers know that the watch in the Star 
case is safe to recommend and easy to sell. 





STAR WATCH CASE COMPANY, Ludington, Michigan 
New York, 15-19 Maiden Lane. Chicago, 1112 Heyworth Bldg. San Francisco, Mutual Bank Bld3.- 
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 @Hold Fast” Silver and Gold 


Belt 
Buckles 


Thirty beautiful 
designs to select 
from, in plain, 
engine turned, 
hammered, and 
engraved pat - 
terns. 





Special Designs 
and Patterns Also 
Made to Order 





Made in Sterling 
Silver and 14Kt. 
and 10Kt. gold, 
and guaranteed in 
every particular. 


Ask Your Jobber 
to Procure Them 
for You. 





Jewish Prayer Charms 


Made in 14 Kt. Gold, Sterling Silver, and 14 Karat 
Gold Filled 





Designed to be worn on the 
watch chain, or attached to 
a ribbon or chatelaine. 





Contains the Hebrew pray- 
er, in Hebrew characters, 
and known to the faith as 
a Mazuza. 














Ask Your Jobber to Procure Them 
for You. 





Perfumette 


The latest novelty for ladies 
to carry perfume in the 
purse or asacharm. Made 
in Gold Plate, English Fin- 
ish. 


The glass retainer with 
screw top make it unleak- 


able. 











: Ask Your Jobber to Procure Them 
for You. 





at 


Bird Cage Clasps 


for Pearl Necklaces, made in 
14K White and Green Gold, 


1/10 Gold Filled and Silver, at 
very reasonable prices. 


Ask Your Jobber to Procure Them 
for You. 


MANUFACTURED BY 


LOUIS STERN COMPANY PROVIDENCE 





ALSO MAKERS of Bracelets, Chains, Meshbags, Buckles, Crosses and Knives in 10 and 14K. Gold, Geld Filled and Sterling Silver 
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ANOTHER 


Patent Applied for 

















Owing to a very considerable demand for our prod- 
uct in 18 karat white gold we are pleased to announce to 
the trade that after exhaustive experimentation we have 
succeeded in perfecting a beautiful new white gold that 
is ductile and can be remelted without affecting its work- 
ing qualities or color. 


The biggest difficulty with White Gold in the past 
has been to make it soft and ductile so that it could be eas- 
ily worked. For years we have experimented with every 
White Gold on the market in an effort to secure one that 
we could use in making our intricate settings and galler- 
ies, but the results have been very unsatisfactory due to 
the hard and brittle character of this metal. 


If this new 18 karat White Gold did not have excep- 


tional merit we would not use it, as we would not lower 
the standard of quality which the name of Blancard 
stands for by the use of an inferior metal. 


Certain of our numbers will be carried in stock in this 
metal, which we will also supply to manufacturers at a 
reasonable price in plate or wire form. 


Give this a trial and be convinced of its superior 
quality. 


Blancard and Company, Inc. 
SETTING MAKERS 


161 Maiden Lane NEW YORK 
Factory—NEWARK, N. J. 














NEW BLANCARD PRODUCT 
_A White Gold With New Features 
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THE social season is here! 


Theatre parties, dances and 
social festivities of various 
kinds will occupy Milady’s 
attention from now until 
Springtime. 


Naturally, her dresses and 
dress accessories will be se- 
lected with the utmost care. 


Most fastidious women pre- 
fer Whiting & Davis Mesh 
Bags. The soft, dainty 
mesh, the splendid style and 
the fine workmanship make 
these bags preferred and ad- 
mired wherever discriminat- 
ing people meet. To possess 
one is an evidence of good 
taste. 


Have you a selection of our 
latest designs to show your 
clientele? If not, ask any 
leading wholesaler to supply 
you with an assortment. 
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SCHUMER BROS. | Manufacturers of 


Distinctive Platinum 
Cincinnati, Ohio Jewelry 
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LAITLR, 


DEPOLLIE 
SPECIALTIES 














10 Ligne Ribbon Wristlet Watches 


Prestige WALTHAM MOVEMENT Accuracy 


These popular Depollier-cased watches are supplied in all the approved shapes, 
plain or chased; yellow, green or white gold. The 10 ligne Waltham move- 
ment has won a world-wide reputation for accuracy and durability. The “No 
Fuss” Ribbon, a patented Depollier feature, fits any size wrist without adjust- 
ment. No slides, no hooks. All our silk ribbons are “Cravenette’’ Finished; 
last twice as long as ordinary ribbons. 


JACQUES DEPOLLIER & SON 


Manufacturers of High Class Specialties for Waltham Watches 


Ateliers: Salesrooms: 
316 Herkimer Street, Brooklyn, N. Y. 15 Maiden Lane, New York 
DUBOIS WATCH CASE CO. ESTABLISHED 1877 
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LADIES’ HAND BAGS 


Velvet and silk materials in several colors with steel beaded designs with sterling or hand burnished 

metal frames 
Glass and steel beaded (heavily lacquered) frame and drawstring beaded bags 
Ostrich Feather Bags (feathers on natural stems) and Fans 

Steel Beaded (heavily lacquered) sautoirs, girdles, collars, headbands, necklaces and other novelties with 
beautiful designs 

Our merchandise designed and made in the best ateliers of Paris. Large stock in New York warehouse. 

Liberal terms to the Jewelry trade. 


He Lenseatra Company - IMPORTERS - Three West Twenty-ninth Street 
PARIS, FRANCE New York, U. S. A. 





























Gentlemen’s 
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OMEGA 14 Karat Gold 


3/0 Size ' Gold Filled 
Cushion and Silver 
Style —al Dials in 


Watches 2) Ne Ie Enamel 


in Som Ziggy? Radium 


As everybody knows, with the ending of the 
War military wrist watches “went off the 
map over night.” 


Men’s Wrist Watches 


naturally continued—somewhat slow at first 
—but with a steady gain in use and popu- 
larity. The present demand from all direc- 
tions tells this story. 


Our stock of the 14 Karat and Gold Filled 
is momentarily exhausted, but we will be 
able to fill further orders in about two weeks. 


We have some of the Silver Cushion style 
now. 


@\ Gilt Radium 
Strap iE | Silver Radium 
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TRADE MARK ene 6 TRADE MARK 


Our success 1s not due to 
the profits we make, but 


the service we render. 


J. W. Richardson & Co. 


H. HARRIS BUTTS 


1Maiden Lane Hew York City 


MANUFACTURERS OF 
EMBLEMATIC JEWELRY FOR ALL ORGANIZATIONS 








“a 
— 


/ ; 


f “Ui {\\\\ \ 


\ 





























October 27, 1920. THE . JEWELERS’ 


CIRCULAR 


23 








MAKERS TO 
THE UNITED STATES NAVY 

THE FRENCH WAR DEPARTMENT 
THE ITALIAN NAVY 

THE BRAZILIAN NAVY 

THE SWISS ARMY 
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DITIS and SOLVIL FACTORIES 
CHAUX-DE-FONDS 


(Switzerland) 





PAUL DITISHEIM 


8l, oe Oval Movement Solvil 


The steadily growing demand for this move- 
ment is the best proof of its unquestionable superi- 


Paul Ditisheim movements cost more but 
the best is always the most profitable in 


RECORD AT KEW OBSERVATORY 
FIRST OUT OF 17,473 WATCHES 
RECORD AT NEUCHATEL OBSERVATORY 
FIRST OUT OF 12,609 WATCHES 
GRAND PRIX, PARIS, 1900 

GRAND PRIX, BERNE, 1914 


_ you buy a Tonneau, a rectangular or an 
oval shaped watch, insist upon having it fitted 


which has an unexcelled reputation for Accuracy and 
Durability. It is recognized as a real time-piece and 
will give you better satisfaction than any other sim- 





PAUL DITISHEIM CO. 


200 Fifth Ave., New York 
Robt. H. Schwab, President 























































THE JEWELERS’ CIRCULAR 
































CLIN 
Ni wos G@ N 
see 














DOLLY MADISON ——r 
No more sweet and lovely a char- 
acter can be found in all Amer- 


ican history than that of Dolly 
Madison, wife of the “Great Little 
Madison,” fourth President of the 
" United States. She represents all 
that is lovely and graceful of our 
Colonial days. 


“American Maid 


Ribbon Watch Bracelets 


Dainty and Beautiful—and, more, immensely practical. The 
diminutive “shock absorbers” hidden in the extensible attach- 
ment at each end of the silk, grosgrain ribbon-band, flex with 
the wrist muscles, holding the watch firmly and comfortably 
in place. 





This patented feature of the American Maid Extensible gives 
additional sales value io the already beautiful ornated buckle 
designs, so appealing to the feminine mind. 


Buckles and attachments in Black ribbons in” 3%”, 1%” and 
10K and 14K regular green and 9/16” widths; 7/16” width in 
white gold, platinum, sterling black and twenty fast selling 
silver and rolled plate. colors. 


CHARLES E. HANCOCK CO. 


Manufacturers and Patentees 


Makers of 10K and 14K PROVIDENCE. R. I 
Gold Jewelry eae 
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Knights 
of Columbus 


























RECEIPT CASES 


HEY are called receipt cases, but are used for holding any im- 
portant memoranda that a man wants to be sure he can lay 
his hand on instantly. Of course, being Marathon made means 
Marathon quality—and the trade knows what that means. Good 
clear through from inside out and front to back. Faultless in crafts- 





manship. Up-to-date in design. 


Made in MARATHON GOLD FILLED and MARATHON 
STERLING SILVER with the popular lodge emblems for decoration 
jJ796 ELK RECEIPT CASE $4.85 each J790 K of C RECEIPT CASE $5.25 each 


J789 KofC . 4.85 each J795 MASON 5.25 each 
jJ795 ELK of 5.25 each J798 K of C ss 7.00 each 


»MARATHON> COMPANY 


ATTLEBORO MASS., U.S. A. 
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ee) SW Rogers Son 
<l| Silverplate constantly 
before your customers. 


The unlimited wear: 
guarantee that you pass 
along to your trade is 
their assurance that you 
are offering them the most 


durable as well as the 








most beautiful in medium: 
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The cut below illustrates a few articles taken from our line of 


Genuine Hand-Cut Glass ana 
High Grade Sheffield Plate 


There Is a Large and Varied Assortment 
From Which to Make Your Selections 








43-47 WEST TWENTY-THIRD STREET 


is the address of our beautiful and spacious 


New York Salesroom 


which is fully stocked with a complete line of 


Cut Glass, Silver Plate, Electric Portables, 
Prize Cups, Sheffield Reproductions 


BRANCHES: 


“%« | he Pairpoint Corporation 


SAN FRANCISCO Factories: New Bedford, Mass. 


140 Gerry St 
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“The ADONIS SERIES 























Simplicity is the keynote of Not only its fine looks, but its 
beauty and grace in the Ad- fitness for long daily use makes 
onis Series of flatware. Its Adonis the acceptable, gift. 
design is tempered by re- Its careful workmanship, and 
straint. Its creator knew when the reputation brought by 
to stop. Your most apprecia- years of untiring effort in pro- 
tive customer must value its ducing silverware of character 
motif, for good taste is ex- make it a series to be a profit 
pressed in every line. There repeater in any high grade 
is satisfaction in the Adonis stock. It is made with your 
Series for your customers. customers in mind. 






















































































The Adonis Catalog is ready to mail 
to you, uf you will ask for vt in a letter. 


Simeon L..@ George H. ROGERS COMPANY 


Hartford, Conn. 
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The Exclusive 
Piccadilly Mesh Bag 


A SMART modish mesh bag with a convenient 
vanity box containing a powder puff and 
mirror cleverly concealed in the frame. 


For motor or shopping trips, for afternoon or evening func- 
tions the Piccadilly Mesh Bag is always in good form. 


Piccadilly Mesh Bags are exclusive in design and are made 
of Baby mesh with latest patterns of very thin model frames. 
They are light and convenient and can be carried with any 
costume. 


Made in Silver Plate, Gold THE patentees, Henry Wiener & 
Plate, Sterling Silver J Son, of 366 Fifth Avenue, New 
York, suggest that you ask your 
and 14-Karat Gold favorite shop for the PtccaDILLy 
Mesx Bacs. They will be glad to 

show them to you. 



































This advertisement appears in Vogue and other well-known magazines 
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PICCADILLY 
MESH BAGS 


Advertised in 
V ogue 
and other women interest magazines 


It is YOUR advertising. We pay for 
it. But it is YOURS. 

YOURS to make larger, steadier, 
easier and more profitable sales for 
YOU — at YOUR counter —to 
YOUR trade and to customers of 
other jewelers where the Piccadilly 
Mesh Bag is not yet on sale. 


~ You Can Buy Piccadilly 
Mesh Bags From the 
Following Distributors 


ALBANY, N. Y. NASHVILLE, TENN, 
Mendel Levitz Morris Greenspan 
ATLANTA, GA. NEW HAVEN, CONN. 
Ewing Brothers Irving Michaels & Co. 

BALTIMORE, MD. NEW ORLEANS, LA, 
American Wholesale Corp. Leonard Krower & Son 
J. Engel & Co. NEW YORK, N. Y. 
Hutzler Jewelry Co. Aisenstein-Woronock & 
Oppenheimer Jewelry Co. Sons, Inc. 

Bennett Mfg. Co. 

BOSTON, MASS, Cross & Banuslia 
I, Albert’s Sons, Inc. Henry Froehlich & Co. 

CHICAGO, ILL, pee Mae os ’ 
Benj. Allen & Co. L. Kroll & Son 
Emil Braude & Bro. Lubow & Marcus 
Paul & Adolph Braude Newman Charlat 
A. Hirsch & Co. I. Ollendorff & Co. 

Cc. H. Knights- -Thearle Co. c 

L. Sacks 
ag Alister-Ball Co. J. J. Schmuckler 
I. Schwartz & Co. Rosenberg Bros. 
Stein & Ellbogen Co. Weber Lisson Co. 
Arthur Strauss Co. 0 NEBR 
Otto Young & Co. mArA. a 

CINCINNATI, OHIO ages ¥ 
Cohn, Hahn & Newstedt. PHILADELPHIA, PA. 
Gutmann & Sons Jos. B. Bechtel & Co., Ine, 

» Jaceke Gens Co. Feed Dilshelmer & Oo., Tae 
e: y 
i. lee & Seas — M. Sickles & Sons 
The Oskamp Nolting Co. aie el PA, 

CLEVELAND, OHIO gar 
J. H. Gross & Co. Friedman Bros 

DALLAS, TEX. Heeren, Bros. Co. 

C. L. Norsworthy Co., Inc. Johnston Co. 

DENVER, COLO. ee Fikane On 

° - ml, 
Lewis Jewelers’ Supply Co. 
A, Hali & Son, Ine. 
The BD. H. Pudrith Co. ST. LOvis. MO. 

INDIANAPOLIS, IND. Nesch , Richard Silver 
Baldwin Millet Co. oe " 

oodman ° SALT LAKE CITY, UTAH 

KANSAS CITY, MO. Decker Jewelry bo 
Hoefer Jewelry Co. ass FRANCI 
C. A. Kiger Co. ee! ng on" 

108 ANGELES, CALS rs , See 

as. vy Co. 
i gy Co. SCRANTON, PA. 
Hall & Son, Inc. N. B, Levy & Bro, 
B W, \“ -¥ Co. Geo. Phillips & Co. 
Kantor, "Lyon & Co. TOLEDO, OHIO , 
J. H. Mednikow & Co. K. Merrill Co., Ine. 

MINNEAPOLIS, MINN. WILEES- BARRE, PA. 

S. H. Clausin Co, Jerome Meyer & Sons 


and many others. 


Henry Wiener & Son 
366 Fifth Ave. |New York 
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C-12 3-piece set $88.00 
4-piece set $133.00 


Prices subject to Jewelers’ Circular discount 


STERLING SILVER 


COFFEE SERVICE 


BEAUTY of style and design, as embodied 
in our popular priced sets, insure a ready 
sale. 
Your trade will especially appreciate the com- 
binations of six or twelve cups with saucers in 
a silk case. 
May we send you illustrations and prices? 


SIMPSON, HALL, MILLER & CO. 


International Silver Co., Successor 


Wallingford, Conn. 
ey CG7ERLING) 
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Have you placed 


your Christmas order 


— doubt, the most exquisite toilet- 
ware made today is Ivory Pyralin Colortone. 
And it will be decidedly popular with your Christ- 
mas trade. Is your stock complete ? 

Get a full assortment of Colortone. Made in 
a number of exclusive designs in artistic tooled 
effects. Ebotone is illustrated. Azurtone and 
Coraltone are also made—both plain and gold 


filled. 


See Ivory Pyralin Colortone on display at any 
of the Du Pont branches—New York, Boston, 
Columbus, San Francisco, Chicago and St. Louis. 
Write the nearest office or your jobber for complete 
details. 





E. I. du Pont de Nemours & Co., Inc. 
Sales Dept.: Pyralin Division 


Wilmington, Delaware 








Srory Pyralin 


Colortone 


—— 
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HE DEMAND for Platex Jewelry 


is growing fast. This is shown 
by the frequent inquiries which 
we receive from dealers asking 


us for the names of manufacturers 
and wholesalers who make and sell 
Platex Jewelry. 


BS |VERY WHOLESALER should 

‘| ask his manufacturer for sam- 
ples and prices of Platex Jewel- 
ry. You will be charmed with 


the ame of the samples and will at 
once recognize the opportunity of profit 
this line will offer. 


PPL ALN PO RE PALI FO he TIT i ee 











STRATE FRITS 




















22 RUN TORENT AS RO TORY eR 


|ANUFACTURERS should an- 
| ticipate the demand from their 
wholesalers. To those who 
have not as yet investigated the 


merits of Platex, we will be glad to send 
a sample for examination and test. 


= iin nd ene ll 


ic 
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maIOR BAR PINS, brooches, 
buckles, sunbursts, etc., there 
is nothing so nearly like Plati- 
num in appearance, as is Platex. 


There is no design to which Platex may 
not be adapted. It can be stamped, 
cast, moulded and pierced. 

















FAs |LATEX does not tarnish. It 
takes and retains a brilliant 
luster. It holds its scintillating 
brilliance at the cuts. To ap- 


preciate its-beauty, you must see it in 
finished form. You will then know 
why it has jumped into favor. 














E GRANT to manufacturers the 
privilege of stamping the regis- 
tered name Platex on Jewelry, 
under conditions which will 


protect the public, the trade, and the 
good name of our product. We solicit 
your request for details. 











UNITED AMERICAN METALS CORP’N. 
Diamond St. & Meserole Avenue, Brooklyn, N. Y. 



































October 27, 1920. THE JEWELERS’ CIRCULAR 35 








VIRGINIA 
CARVEL 


CHASED 


ICHNESS of design and char- 
acter blend beautifully in this 
new sterling silverware. . 
A modern American ‘type so 
nobly exemplified in the well-loved 
character of Virginia Carvel. 


NOTICE 


To Our Western Customers 


This fall a large stock will be car- 
ried at our Chicago salesroom to 
insure prompt service to our 
Western customers. 














TOWLE MANUFACTURING CO. 
Silversmiths 
NEWBURYPORT MASS. 


NEW YORK CITY 
SILVERSMITHS BLDG. 


CHICAGO 
HEYWORTH BLDG. 
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Dont You 
ark Conatant 
Cbout ue —— 


The requirements of the manufacturing jeweler are quite 
varied and unusually exacting. 

















He wants the highest grade of alloys at the lowest possi- 
ble price for all varieties of work from a platinum ring to 
a ten cent novelty. 





He wants enamels that can be successfully applied to 
metals at a reasonable cost. 


He needs high grade lacquers and varnishes for certain 
classes of work. 


Finally, he wants to keep his production of scrap at a 
minimum and to figure his returns from any necessary 
waste as nearly as possible to “‘new metal” values. 


These are all problems for a specialist with broad experi- 
ence and thorough knowledge of the manufacturing pro- 
cesses and materials involved. 


Ask CONSTANT about it. 


C. L. CONSTANT COMPANY 


Research Chemists 
Analysts Assayers 


220 Broadway, New York City 








] CONSTANT SERVICE SINCE 1891 | 
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The buying public, especially during 
recent years, has been insistent in its 
demand for better Jewelry. 


Quality Jewelers appreciate the char- 
acter of the line shown by this house 
pecause of the unfailingly high quality 
of its wares. 


inemtiNS: 








Bouchard-Longden-Geier Co. 
Heyworth Bldg. Chicago 
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LDS ORM i 


Rines ye — Sete “Origin: 


Tors ¥ SS OAD Des | 


AE ABRAHAM BROS. On SP 
MANUFACTURING JEWELERS ~—e . 
IS JOHN ST NEW YORK : 


SLawson 


Manufacturer of Fine 
Jewelry, and Importer 














Specialties in 


Black Onyx and Hematite Jewelry, Cameo 
Brooches, Stone, Amber and Coral Necklaces 


Repairing and Special Orders 
- 71-73 Nassau St. New York 
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JACOB HABER 


Full Line of 
DIAMOND MOUNTED 


Flexible and Watch Bracelets, 
Brooches, Rings, Scarf fo) maruracrurins oF 

Pins, etc. | : AMON D MOUNT! TINGS é 

Memorandum accounts solicited. PONDER R WOR IK 4a Bh Cl. All $ 


71 Nassau St. Phone Cort. 7504 on 
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14K White Gold 
Diamond Clasp 


Royal Purple 
Full Plush Case 


HERE is the exquisite rich lustre of the 
Oriental tinged with a faint iridescence 
suggestive of the Opal. 


‘ That’s the wonderful new NAVARRE 
Opal Rose, perfectly matched, uniformly 
round and even, guaranteed forever in- 
destructible. 


15% inch $18.75 24-inch, $30.00 
I8-inch - 22.50 30-inch, 37.50 


Immediate deliveries can be made from our big stocks 


Imported and Distributed 
Exclusively by 


BR Oo emeet ONE 


BLAU GOLD 4x» DIAMOND JEWELRY CO 


5S.N.WABASH AVE CHICAGO 
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Fancy Shape Watch Cases 4 


12 Size Open Face Thin Model, Maxine Shape 


To fit all recognized 12 Size American and Swiss Movements. 


14 Karat Solid Gold and 
Gold Filled Guaranteed 25 and 20 Years 


Green and Yellow 


Plain Polish, Platinum Finish 
Straight Line and Fancy Hand Engraved 


Also many other eccentric Models 
in all Sizes. 





Ask Your Jobber 
WRITE FOR ILLUSTRATIONS . MAXINE 


Elgin Giant Watch Case Co. 


FACTORY AND MAIN OFFICE 


NEW YORK Elgin ; Illinois CHICAGO 
15 Maiden Lane 29 E. Madison St. 




















OUR LATEST DESIGN 
VANITY CASES WITH RIBBON CHAIN 


Thin Model Beveled Edge 
Made in 
Solid Gold, Gold Filled, Sterling Silver and Solid 
Gold Stripe on Sterling Silver 











it 
Me | | 


Our Product Embraces 
Vanity, Cigarette and [Photo Cases, Traveling Clocks, 
Powder Boxes, Belt Buckles, Pocket Knives and 
14 Karat Gold Link Buttons Hand Engraved and 


TN 
\ 
\ 
\ 
\ 
1] 1] \\ 
iI] \ 1\ | Enamel 
Hi IN 
\ 
\ 
\ 
, 

















PATENTED | =" | PATENTED 


Elgin Havone | 4sk Your Jobber | Elgin Holdem 


Cigarette Cases he Belt Buckles | 
Elgin American Mfg. Company 


I Factory and Main Office 

IN Elgin, Illinois 
yy NEW YORK CHICAGO 
a 15 Maiden Lane 29 E. Madison St. 















































‘le 





























October 27, 1920. THE JEWELERS’ CIRCULAR 


41 


































THE HERCULEAN PRODUCTS CO.’S 


Big Holiday Line 














on - 3 


9. 9 


The above are only a few of the 250 different numbers we manufacture and which 
comprise an attractive Holiday Line. Unsurpassed for beauty and finish at right prices. 


Our complete line is shown by Mr. Frank B. Tinker at our Chicago office. 
We are ready to make immediate delivery. 


THE HERCULEAN PRODUCTS CO., Inc. 


Manufacturers of Toilet and Manicure Sets and Fancy Leather Novelties 


- Office and Salesroom — Broadway, New York 


Chicago Office, 29 E. Madison St. Factory, 64-66-68 Crosby St. 
910 Heyworth Bldg. Factory, 81-83-85 Crosby St. 
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Attention, Jewelers! 











With the opening of the Schools in all 


E- sections of the country, we desire to call 

\ 7 attention to the opportunity to increase 
, gee your sales. 

Nay ] Now is the time to get in touch with the 


classes which will graduate in the local 
schools. 





Send for samples or special designs of our 
attractive Class Pins and Rings. 

















The Robbins Company 


Send for Our Latest Catalogue Attleboro, Mass. 
Just Off the Press 

















SEASONABLE ARTICLES 


Platinum Front Bar Pins—14K Green Gold Backs—Fine Melee. 
Priced to retail with good profit—From $3.00 to $65.00. 

















Sold complete or as Mountings—We have many more patterns. 


Send for Selection. 


THE BASSETT JEWELRY CO. 


36 Garnet St. PROVIDENCE, R. I. 
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Business Builders 


O Farrington 


FREE! 


Frank Farrington’s 
letters will liven up the lines 


you thought were dead on your 
shelves. 


A forceful, interest- 
ing Farrington letter is a 


tonic that will speed turnover, 
stimulate special sales, waken interest, 
and increase profit all around. 


Every live merchant 


ought to have the 50 Far- 
rington letters and plan a 
campaign to use every one—one mail- 
ing a week throughout the year. 


Frank Farrington 
knows retailing—is an ex- 
perienced advertising man—a 
writer of forceful, interesting, business 
getting letters. His master salesman- 
ship is apparent in every line of these 
letters. 


These Frank Far- 


rington letters were written 


especially for us at our request, 
because we knew the weak spot in re- 
tail advertising was the lack of strong, 
well-written sales letters all ready to 
send out. 

















Any one of these 
letters would be worth its 
cost if you had to pay $10.00 


for it. We value the series of 50, con- 
servatively, at $100.00 but they are 
not for sale. 


The Frank Farring- 
ton letters are reserved for 
Multigraph wsers, and a com- 
plete set is furnished FREE to every 
purchaser of a Multigraph retail equip- 
ment. The set contains not only 
the 50 complete sales letters, but 
hints on writing additional letters, 
suggestion as to sales contests, new 
plans for building business and better- 
ing profit, any one of which may more 
than pay for the cost of the Multi- 
graph in a few weeks. 


If you want quick 
turnover—better profit—a 


bigger, busier store you'll want 
to know all about these letters, and 
how you can print them on the Multi- 


graph. 


The American Multigraph 
Sales Company 
1412 East 40th Street 
Cleveland, Ohio 








Multigraph Senior Just the machine for turn- 


age ing out the Farrington let- 
ters, for printing labels, folders, booklets, stationery, and 
the like, and for imprinting manufacturers’ literature. An 
efficient, compact, reliable duplicating device. It does form 
typewriting and office printing and produces high quality 
work, adequate for the average business. 


Flexo-Typesetter It sets real type for genuine 


: printing from printers’ ink. 
Any bright employee can learn to use it, and with a little 
practice can do the job of typesetting swiftly and surprisingly 
well. The device is light, compact and strong. It not only 
simplifies the setting of the type, but provides for keeping 
the type in such a way that it is always ready when wanted. 


The American Multigraph Sales Co. 
1412 East 40th Street, Cleveland, Ohio 


Gentlemen: 

Please give me particulars about the 50 
Farrington letters and how I can print them 
with the Multigraph. 


tin gating AA ATI E 
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”” Platinum and Gold Mountings — <a, 
for Diamond Jewelry : 


Dorst manufactures all kinds of attractive mountings for rings, bar pins, laval- 
lieres, brooches, etc. ‘When customers want an old stone remounted, or when 
they want an entirely new piece of jewelry, you will save time and money by 


sending your order to Dorst. 


If something different from the articles in our regular stock is wanted, our 
artists will promptly submit sketches of special designs. 

Write now for prices and list of mountings carried in stock, ready for imme- 
diate shipment. 


THE DORST COMPANY 


Special Jewelry Manufacturers and Importers of Diamonds 


3rd and Vine Streets Cincinnati, Ohio JS - 
The Jewelry City it 





RS 




















Stock these two 
Winners, Mr. Jeweler— 


show them up attractively and you'll control 
the entire field of sales in this line of smokers’ 
accessories in your town. 


“en @) YANIKEE 




























—e Aug. 14, 1917 <.. —{DUPLEX}]—_— 
A , 1919 

IS OUR NEWEST OFFER- 
ING, made especially for 
smokers who desire a case 
holding 20 cigarettes. Yet 
this case is in the very 
comfortable proportions 
of those holding only ten. 

= iid ia DEVISED TO MEET 

with the staggered grip is the case that has AN ACTUAL DE- 

achieved tremendous popularity. Its convenience MAND 

and compactness are obvious. It is the best all ; 

around feature FOR MEN, that you can stock Be the first in your town 

for the Christmas and Holiday Trade. to carry it. 


WIGHTMAN & HOUGH CO. 


Main Office and Factory, PROVIDENCE, R. I. 


New York, 15 Maiden Lane San Francisco, 704 Market St. Toronto, Can., 110 Adelaide St. West 
e 
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STERLING SILVERWARE for “THE LITTLE ONES” 


A Large Number of Beautiful, Moderately Priced Items—Offering a Wonderful Opportunity to All Dealers 


Display This Line and Enjoy the Benefit of Real “Every Day” Sales 
Orders Should Be Placed at Once for Holiday Delivery 


anbtoRcom WEIDLICH STERLING SPOON CO,” 25°92: 
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—" $42.00 
oz. Doz. 








Bags Full of 
Profit 


BONN WEAR Holiday Creations 


You simply can’t afford to place your holiday order 
without seeing an assortment of our latest bag models 
in leather and velvet. They’re absolutely the prettiest 
and cleverest we’ve ever originated—and you know, 
that’s saying something for “Bonnwear” Bags. They’ll 
go fast. Be prepared. When you send in your order 
ask for our attractive 1921 Catalogue. We know you'll 
_want it for holiday ordering. 


M. Bonn Company 


St. Louis Pittsburgh 
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What nearly every woman 
will want 


Women throughout this land have noticed the beautiful and very comfortable 
wrist watch straps which many of their men friends who were in the service 
have been wearing. The extreme comfort of the expanding and contracting 
Surefit Strap has been the biggest factor in making it so popular. 
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Now we have made it in smaller sizes and widths for the womenfolk and they 
are showing their interest and appreciation of this article’s merit in every part 


reer 


ys 
a EL 






Le of the country by asking for it at their jeweler’s—who in turn has been asking 
=s) his jobber to supply him. Today we have a line which includes every needed 
Les length and width of strap as well as a style of attachment to fit every type of 






I) 


wrist watch made. Send for a catalog showing the whole line and describing 
the business building sales display. Write your jobber—or us. 


Aree 
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This ie No. g4 BLISS BROTHERS COMPANY 


It is the wide 
Attleboro, Mass. 


size for women. 
“Something New All the Time” 














QUALITY COUNTS 


C.CO-Y MARK 
SARANTED 
st 14 KARAT 


This Trade-Mark Stands for Quality 


We are constantly adding new designs to our already 
extensive line 
Our 12 Size Octagon Case and 12 Size Cup Case Are Now Ready 


Inquire of Your Jobber 


DIEL WATCH CASE COMPANY 
309-311 GRAND STREET NEW YORK 


TRADE 
AN: 
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ENGRAVED MASTERPIECES PRODUCED BY SKILLED WORKERS 


GOLD PRODUCTS COMPANY 


MANUFACTURERS OF RINGS 
PROVIDENCE, R. I. 


Yellow, green or white. 
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7 Beverly Street 


Please specify color when ordering. 
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“LECOULTRE” FOR SERVICE 


Men’s Lecoultre Gold, Silver and Filled Thin Model 
Now Ready for Delivery 


BENJAMIN F. LEVY, INC. 


Importers of Watches 
65 NASSAU ST. NEW YORK 


NORMAN M. MORRIS, F. W. BRUNS 
Local J. P. KERSTING. 











MAX S. GREENWALD. East and West 
A. J. GOODE South and Southwest 














serene nana 
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Wide Awake Jewelers 


are increasing their 
Holiday Sales and Profits 
by stocking 


A&I 
Watch Bracelets 


HE A & Z Bracelet is the 
last word in bracelet ex- 
cellence. The buckles are 
marked with quiet, rich dis- 
tinction; the end springs are 
Braxton: The gift that’s always in good form. specially tempered to render 


“If You Would Sell Buckles, long and perfect service; the 


Hook Them to Braxtons” ribbons are of finest quality 


That’s what we told a Pittsburgh Jeweler a few durable pure silk—black, grey 
weeks ago—and that’s what he’s telling his friends and khaki 





OI ELS LLL LS LOL LEI LS IE RE EE IEE TTT EE TE STR T IT LTN IT CR ey aN ee 


now. 

It’s a fact that he and many more up-and-doing B 
jewelers ng asprin sete 0g no other belt like Made in 
the Braxton for moving buckles. : 

The Braxton is the improved belt—not an ordi- 14K Solid Gold 
nary strap, but a tailored-to-fit accessory which 10K Solid Gold 
good dressers find indispensable, : 

It is exclusive, with distinctive and original fea- Gold Filled 


tures. For example, there’s the way it is specially 
shaped at the hips to fit the body naturally. This 
improves the appearance of the wearer by giving a 


Sterling Silver 





today for complete 


information about Attractive Value to Customer 
this belt that’s 


MU scored the biggest Greater Profits to Dealer 


success of the season. 
Mr. Dealer, Write Today 
The P erkins - Campbell Company The Famous A & Z Bracelet Snap 


is now made in two sizes. 


Put it up to us to 
show you how the 
Braxton can boom 
your buckle and 
belt sales. - Write 


smarter hang to the trousers, and makes the A & Z Standard of 

Braxton itself a belt of superb style. In a word, - 1] 

it’s exactly the kind of belt a man expects with a xcellence means 

gold or silver buckle—the kind of a belt he will 

buy a gold or silver buckle to go with. More Sales rm 
And there’s a real profit for you in it. At F Pike we 











89 Chambers Street, New York City 
622-626 Broadway, Cincinnati, Ohio —_D This Snap 
Sales Agent to Jewelry Trade soa ° 
MILTON S. BOWMAN, 65 Nassau St., New York City will not bend 
cannot break 
ave No.2 cannot be shaken loose 





No. 1—$3.00 doz. cannot be forced open 
No. 2— 3.50 doz. operates at a touch 
: Those retail dealers who have discovered the ease with 


which the A&Z snap can be attached to other bracelets 


are reaping a harvest of profits in repair work. Are you 
TH E FOR Men one of them? 


onan Mr. Jobber, Write for Special Inducement. 


A & Z Chain Company 


116 Chestnut St., Providence, R. I. | 




















Note these permanent curves 
that insure greater comfort and a better fit 
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Ready for | 1921 


Now that the holiday trade has been taken care of, 
we are now in a position to fill your 1921 orders for 
i ey eee” 


The SIMPLEX Watch Case "aaa 


Patented 


Made in all regular and various new shapes in 14k., 
18k. Green, Red or White gold, also Platinum. 


Gold Cases sold only through jobbers. 
Benjamin & Burger, Inc. 


81 Nassau St., New York 


Western Sea: | po Sandack 
603 Mallers Bldg., Chicago ) Louis Itzkovitch 




















14K GOLD RING MTCS. 
Each Ring Proportioned to Suit Stone 


Stone Sizes 14 Carat to 2 Carats 
All-white gold. 
Green gold with white gold bezel. 
Green gold with platinum bezel. 


White gold “* 
DON’T DELAY Place Your Order for 


Fall Delivery at Once 








FOR SALE BY 
Chicago nisin siaciedail 
, Benj. Allen & Co. C. H. Knights-Thearle Co. Se a gee 
Detroit Block-Weinfeld Co. Norris, Allister-Ball Co. Portland, Oreg.—Seattle 
Jacob Segal & Co. Stein & Ellbogen Co. A. I. Hall & Son 
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J PALS /UREEVER R ADAMS 


29-33 WEST 38TH STREET 
NEW YORK 


















































MEN’S CIGARETTE HOLDERS 


Special Designs for Ladies 








Style No. 352—Oval Amber Cigarette Holder with 14 K Engine Turned Mounts. All sizes in stock. 
LONDON MADE ANTELOPE TOBACCO POUCHES With 14 K Gold Shields 


Also a large assortment of cigarette holders, mounted or unmountei, of Rock Amber, Natural Jet, Black Amber, Tortoise Shell, Ivory 
and Pressed Amber, and combinations of the above materials. 


London Made Briar Pipes with 14 K Mounts Also Meerschaum Pipes 


ALFRED ORLIK 


Smokers’ Articles for the Jewelers 


80 Fifth Avenue New York 
| London Office, 62 Barbican E. C. 
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1920 


W740 JULES JURGENSEN 


Watches 
of 


Supreme 


Quality 


Result of almost two cen- 





turies of study and 
progress. 
1900 1920 
HENRY FREUND & BRO. 
Established for over fifty years. 
New York 


65 Nassau St. 
Sole Agents for the United States 

















BONNER MFc. Co. 


87 Maiden Lane :-: New York 


Diamond Mountines Mountep JEWELRY 





CHICAGO OFFICE: 1512 HEYWORTH BLDG. 
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: COMPLETE LINE OF PLATINUM MOUNTINGS 
WITH 





= 
saamal= JACOB SEGAL’ CQ. 


Cowmpcere Line ofr PLATINUM MOUNTED JEWELRY 





Ms Jive. 


coett Bidg. Detroie 





# WITH ia 
pA. |. HALL & SON, SAN FRANCISCO, CAL-—== 
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SOMERS & BRAUNSTEIN 


MANUFACTURERS—IMPORTERS 
87 MAIDEN LANE 


NEW YORK 








PLATINUM DIAMOND JEWELRY 
AND MOUNTINGS 


OF MERIT AND DESIGN 


Representatives 
M. L. BRAUN 
E. A. WEINSCHENK 
0. J. SOMERS 














This is an exact photo reproduction of our Pat. 
Solitaire Cluster—7 Diamonds when set in any num 
ber of our cluster will appear like ome stone. 


A. SUDEROV 


Manufacturer of 


Mountings and Diamond Jewelry 
47-49 MAIDEN LANE, NEW YORK 





SUDEROV, FISCH & CO. 


Importers and Cutters of 


DIAMONDS 


CINCINNATI, OHIO 
16 Alameda Building 























Bowden 
Wedding 
Rings 
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Established 1843 



































A few of the many are 
shown here. 


Made in Platinum, Yel- 
low, Green or White 


Gold. 
Diamond-Set, Hand- 


Carved or Plain. 


The Diamond-Set Wedding 
Rings have fine, full-cut stones 
all the way around, part way or 
spaced. 


The Hand-Carved Wedding 
Rings are made in a variety of 
beautiful designs, many exclu- 
sive. 

Plain Wedding Rings made in a 


variety of qualities, sizes and 
widths. 


Bowden Wedding Rings 
sell quickly on merit. 


Bowden Rings are cor- 
rect in every detail of 
manufacture. 














J.B. Bowden & Co. 


15-17-19 Maiden Lane 
New York 








Makers of Rings of All Descriptions 














At Last: f 


Unheoalialill Bracelet 


(FLEXIBLE BLOCK) 





E have succeeded 
W at last in produc- 

ing a Bracelet 
that will not break. 
Our new Bracelet has the 
same appearance as our 
Popular Block Bracelet, 
which has been selling so 


_ successfully the past six 


years, the only difference 
being in the connections— 
which is the unbreakable 
feature. Patent applied for. 





PATENT 
APPLIED FOR 






Our Guarantee 
We will replace with a 
new Bracelet if found de- 
fective within five years 
after purchase. 
Signed 
ALLSOPP & ALLSOPP. 
July 15, 1920. 


REGISTERED 


2 


TRADE-MARK 


ALLSOPP & ALLSOPP 


18 Columbia Street, Newark, N. J. 
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Riker Salers Trade 
Manufacturing Jewelers—14 Karat 
42-4-6 Court Street Mark 











MADE IN 


NEWARK 





Jewelry of Highest Crade 
and Latest Styles 


BRACELETS 


Burstow, Kollmar & Co. 
18 Columbka Street 


CIRCULAR 



















og) Shaler & Douglas, Inc. 
2 Ke] Manufacturers of Rings 


Office and Factory 68 Orchard Street 


Meyer & Gross 
Makers of High Grade 





Cc. Rech & Sons 
Established 1897 Manufacturers 
10 Kt. Jewelry & 10 Kt. & 14 Kt. Chaine 
473 Washington St. Newark, N. J. 





Andrew QO. Kiefer 






























Taylor & Co., Inc 


Jewel . nons ® 
Genbertion ant Finish, ighest 
47 Chestnut -— 


= Ri Quali = 


Hudson Jewelry Mfg. Co., Inc. 


336 Mulberry St. 


NECK CHAIN SNAPS 
ROLLED PLATE STERLING 
10-14-18 Kt. Gold 
The Clasp With a Snap To It 
HARRY C. SCHICK, Inc. 
99-1068 CHESTNUT ST. 
Telephone 2825 Market 


W. L. Robertson Co. 
mY and Refiners 
Liberty St. 
Why Waste Anything Now? 


W. S. P. JEWELRY co. 
Manufacturers o 

14K Rings and Gold Welst Watches 
130 Orchard St. 
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M. G. Est. 1889 
Trade-Mark ©" Gott Gee Malborry_ street Manufacturers, Gold Rings 
“L. L. & & GOLD ALLOYS” 
ENGINE TURNING amy Green, White and Red 
. M. Hood EBER & SON 
Tel. Market rm $2 Clinton St. 149_N. J. R, R. Avenue 





Sterling Fireless Silver 
Reduces polishing to a minimum and obtains 


lasting brilliance. 
JOHN J. JACKSON & CO. 





AN Sterling and Fine Silvers—Relling for the Trade 
Martin H. Wiedmann Trace 


14k ate 10k 


23 Longworth St., Newark, N. J. 





14K., Green, on and Yellow Gold 


LORGNONS 
that fill every requirement as to 
utility, workmanship, quality, fin- 
ish and good taste. 

Manufactured b 


H. L. LEIBE COMPANY 


N. J. R. R. Ave. Tel. Mulberry 3064 


J 
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Heyman Brothers, Inc. 
Heyman, & Treas.— of Diamond Mosnt- 
Stone Ris and Coeff Links: “0 and 14 Karat 


8 
0. _129 Oliver Street. 


ite 


specialty. 
Phone Market 10320. 











Clinton Refining Co. 
PLATINUM, oe i SILVER 


'REFIN 
353 Mulberry St. Newark, Ne J. 





LEIKIND & PEARLMAN 


: Manufacturers of 
wee and Green Gold Rings 
HALSEY STREET 


What Is the 

Jabel Ring Mfg. Co. 
putting out now? That is the question 
the ring trade Is asking. 23 Marshall St. 


TIBBITTS & KAPPMEIER 


Makers of ey FRONT and GOLD JEWELRY. 
93 Lafayette St. 











| “The Leonhardt Mig. Co. 


<é> J.A.& S.W. Granbery 


(a corporation) 
The 10 kt. line that sells 
Trade-Mark Kinne 
Link & Angell, Inc. 
Ps > vs) : 14 K. Jewelry 
71 Austin Street 








Orchard and Scott Sts. 





Makers of Gold Rings 
355-357 Mulberry St. 


Tetaz & Co. 
Designers, Engravers and Engine Turners 
one Strauss & Strauss 
Advanced Styles Gold Set and Dinner 
~—- 
9 CLINTON STREET. 
ELK TOOTH CHARMS CARD CASES 
Mfrs. of 10 Kt. Jewelry and Ch 
38-40 Crawford St. ” Newer ii, J. 
[Formerly Lebkuecher & Co.] 
rospect St, 
Designs in Sterling Silver Hollowware & Novelties, 
Martin J. Heine 
728 Springfield Ave. Phone 3933 Waverly 
——$— 
BORUT & RONECKER 
Manufacturers of 
D RINGS AND MOUNTINGS 
to Jobbers Only. 366-357 M Street 
Maker of Finest Gold and Platinum 
Remarkable prices to oe 
Acme Ring Mig. Co. 
Acme B...- SUALT the Highest Point ia 
amine st. 
Louis Hart tles J. Beyer 
Diamond Setting & Engraving 
359 Mulberry Street 
General Line of 10-14 K. Ladies’ and Gent’s Rings of 
every description a specialty. Special erders solicited. 
hone. Market 8197. 
CHAS. M. NEISS & CO. 
Man’f’s of 14 K 


Green and Columbia Sts., Richardson Bldg. 
Rings. ky that sell themselyes,”’ 
ALBERT ABRECHT 
L The Eleder-Hickok Co. 
( J 23 Pro 
SILVERSMITHS—Creators of Original 
Manufacturer of 14K Ring Mountings 
Phone Market 8538 
GOLD 
JOSEPH J. CLEARY 
Ring mounting a specialty. Walnut 8t. 
—- ae © ALITY ALC THE TIME, 
el. 823 Market 
HART & BEYER 
LOUIS BASS 
336 Mulberry St. 
Emblem and Signet Rings 
354 Mulber ‘a 


TRADE |] MARK 
Tel. 9655 Market 


ALFRED E. SANDOZ 
Fine Gold Mountings for Leather Goods 
Frames for Travelers’ clock cases, cigarette 
and Vanity Cases. 253 N. J. R. R. Avenue 
Phone, Market 6589. Entrance on Lum 


J. HOOKAYLO 


Manufacturer of Rings 
Office and Factory 15 Mechanic Street 












Telephone 668 
Fred D. Smith Co. 


I4 
K sustetnaem of Piatinen- faced 


A. Broder 


Wholesale Jeweler, is now located at 
Room 903 9-15 Clinton Street 





6 WR .R. Ave. Phone Market 150( 


C. LEMAITRE & CO. 


Mfrs. of Jewelers’ Findings—Seamless Hollow Balls, 
Neck Chain Clasps, Rings and Ear-Leops. 










GRUBER & VECCHIONE 

Makers of Ladies’ Fine Gold Rings 

and Platinum front Scarf Pins 
Kinney & Orchard Streets 











Established 1903 99-105 Chestnut St. 
Stern Manufacturing Co. 





Jobbers Onl 72-74 Tichenor St. 
Makers of , nthetic Stones and Doublet 
Solitaire Ladies’ Rings Exctusively 





Stumpf & Binder 


Mfrs. of Fine Gold and Platinum Chains, Swivel, Spring 
Rings, in Gold and Platinum. 


Geo. J. Bessinger & Co. 
Class and Fraternity Pins and Rings. Prize Medals and 
Special Order Jewelry. 
50 Columbia St., Newark, _N. J. 





Crescent Ring Company 


Makers of FINE GOLD RINGS 
109 Oliver Street. 
Tel. Market 377 For Jobbers Exclusively 


M. STRAITMAN 


anufacturers of all lines of 10 and 14K Jewelry. 
TA Market 1494 93 Chestnut St. 





JOHN C. NORDT 


Manufacturers of Settings and Galleries. 


26 Camp Street 





L. Fritzsche & Co. 
Fine Gold Jewelry. Lucky Horse- 
shoe-Nail Bracelet. 

480 Washington Street 





Jewelers’ Settings and Solders 
Refiners and Smelters 
| Baker & Co., Inc. 


N. Y. Office, 30 Church St. 54 Austin St. 










Crawford St. 


Philip Woolf 


Makers of 10-K. and 14-K. Goid Jewelry 





Granite Jewelry Manufacturing Co., Inc. 
Makers of the Better Grade Rings 
for the Better Class of Jobbers Exclusively 
38 Crawford Street 











Merchandise that brings repeat a, Attractive 
prices to Jobbers. 50 Columbia Street. 


Wm. H. Taylor & Co. 


Established im 1895 











Bennett & Crystal Co. 


Mfrs. Gold & Giamond Jewelry 
Bac/ 
Yros 


that bring repeat orders. 





Chain Findings in all colors and qualities 
68 Orchard Street 






For wholesale trade only. 
32 - 34 - 36 Marshall Street 





Ziruth-Burgess Co. 


Unbreakable Chains—High Grade 18 


S and 14-K. Gold and a o-_ 


H. I. SCHNEIDER 
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POWERS & MAYER 


MANUFACTURING CORPORATION 


150 CHESTNUT STREET 
PROVIDENCE, R. I. 


To the Trade: 


Our new platinum productions, which are now on 
the market, and sold through the wholesale trade, have 
certain characteristics that stand out pre-eminently, 
especially those with the fine delicate lacy effects, with 
or without diamond ornamentation. 


No stock will be complete without them, but not 
alone that; these choice styles, their incomparable finish, 
and moderate prices will enhance any jeweler’s stock, 
and stimulate his sales. 


Of course, style is a theme in all productions, but 
compare Powers & Mayer merchandise with those at 
the same figure, or even cheaper—you will find as much 
difference between the two as there is between the per- 
sonal touch of an accomplished musician and that of 
the mechanical action of a player-piano. 


POWERS & MAYER MFG. CORP. 


New York Office: 
10 East 39th Street. 


Chicago Office: 
1111 Heyworth Bldg. 
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Holiday) Novelty Leaders 
In 14K Gold and Sterling Only 


Your Holiday line is in- 
complete without the Link 
Novelties, unquestionably 
the highest grade on the 
market. Order now. 
Vanity Cases 
Dorine Boxes 
Cigarette Cases 
Lip Stick Containers 
Match Boxes 


Spectacle Cases 


All except. Vanities made both 
in Gold and Sterling 








io 








SIMONS THIMBLES 


Established 1839 i 


OTT LANL ATT FI TS Ck — 











@ Vanities : 
wy in 14K Gold & 
Only } 


aS (] oS 
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Open-Top Thimbles 4 
Extra Heavy Weight ff 





Design and shape exclu- 
siveness, finish and weight 
will make their individual 
appeal to your most dis- 
criminating customers. 


SS SS 
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WILLIAM LINK COMPANY Philadelphia 


NEWARK, N. J. NEW YORK CHICAGO SAN FRANCISCO 
CHICAGO NEW YORK SAN FRANCISCO 13 Maiden Lane 31 No. State St. 140 Geary St. 
31 N. State St. 9-13 Maiden Lane 140 Geary St. 








Simons Bros. Company | 
i 
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7-11 West 45th Street 


CHARLES T. DOUGHERTY CO., INC. 


Manufacturers of Fine Platinum Jewelry 


Bar Pins Tassels 
Bracelets Cord Sautoirs 
Earrings Collars 
Rings Snaps 
Jade Jewelry Brooches 


Pearl Necklaces 


NEW YORK 














Daving & 





[ose 
« e wf 


Bernstein, Ine. 


Fs 











Importers and Manufacturers of Watches 


Main Office and Factory: 106 Fulton Street, New York City 
Tel. Beekman 8596 








No. 1057 
All Platinum or 
Platinum front, 20 kt. 
White Gold Back 
26 Diamonds 


Jos. Daving 











No. 1046 P 





Ben de F. Bornstein 















4 NECKLACE 


Oepilelice mongrel 
Distributed by 


a INGINTOVAINID ISIN 


108 22 State St, Chicago. dE~D 
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HENRY BASCHKOPF BAR PINS - RINGS - BROOCHES 
Jewelry Crafts Building f SY sous aS c 
45-51 Lispenard Street 


New York, N. Y. 








Rothlein 2 Fisher 


Stone Rings [|] |B) Company 


: Manufacturers of 
and FINE PLATINUM MOUNTINGS 


. es SEVEN MAIDEN LANE 
NEW YORK 
Mountings ~~ | hey 
| TRAVELERS 
‘] E. B. Parrette, Chicago and Northwest 


L. E. Rothlein, Middle West and Pacific Coast 
J. Fisher, South and Southwest 








We can care for your business better 
than ever in our new quarters 








45-51 Lispenard Street, New York 
"Phone Canal 1371 
































Che Loger Line , 
2 | ~ Reiner & Berkow 
Emblems = ii: Vidi 
‘a: Mountings 
To Jobbers Exclusively 


For Atmosphere Specialty Watch Cases 
and Flexible Bracelets 


108 FULTON STREET 
NEW YORK 


£.@. LZogee Cu. | ae 


95 Chestnut Street Providence, R. I. 
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HALPRIN ¢ 
pLBERT a ne. 


MAKERS of FINE RINGS — 47-49 Maiden Lane | 
and CAMEO BROOCHES | New York | 











 _——————__ al 


























«GEE @ NOTH ~ Also 
Ail- Diamond- iin Diamond- 
and -Sapphire, Og SEGMAN & ABRAHAMS Wrist 
and Diamond ad. bone ol we jand Pendant- 
FLEXIBLE > eed Watches 
BRACELETS of the 


Highest Grade 























“Watch us for Watches” 


HOFFMAN BROTHERS 
IMPORTERS OF WATCHES 


Quality Service Price 
| Fine Jeweled Movements 
Well Made Cases 
Other Distinctive Designs to Select from 
Price List on Request 





275D 265 


Conwertible and Ribbon Watches | 15 Maiden Lane @ NEW YORK || !4K, 18K, Plat. and Plat. Top Cases 


266 267 























Latest and Most Improved 


Easiest to Set 
Cluster Skeleton € fit 74) and 
Resombling a solitaire to perfection when set ap. hi ma nn Easiest to Sell 
yp a = i AA _ 
re . 
L 










he gi eae eee a 

ED oe: D, 

(XY) OY) BOE 
», 


\e/ 





a UY é 
U S oY GF = 7 GF & 
EY Ti. — 


ype PAT. AUG. 28 1917 cena agement sgt 
ot yoarval 388 ha ; my ELIASOFF & BIRNBAUM 
Sold to the wholesale trade only HER par pend’ Manufacturers of Diamond Mountings 
Samples sent on request eee 80 Nassau Street, New York 
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KALINA 


AND 


NESSELROTH 


MANUFACTURERS OF 
PLATINUM MOUNTINGS 
JEWELRY CRAFTS BUILDING 
45-51 LISPENARD ST. 
NEW YORK 


“FLEYIBLE 
BRACE 


SPECIALISTS 
IN ALL PLATINUM 
SAUTOIR WATCHES, 
WRIST WATCHES 
AND FLEXIBLE BLOCK 
BRACELETS 
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SYNTHETIC STONES AND DOUBLET RINGS 


10K., 14K. and 14K. White Gold Head Mountings by W. 
AT A PRICE THAT WILL SURPRISE YOU 


Stern Manufacturing Co. 


To Jobbers Only 


72-74 Tichenor Street Newark, N. J. 

















The lines on our hand read: 
PAST ..... QUALITY 
PRESENT . . QUALITY 
FUTURE. . . QUALITY 


Your best bet in making a sale is 


QUALITY. 


cig 


HELLER & ATKINS 


DESIGNERS AND MAKERS 
FINE PLATINUM AND GOLD JEWELRY 
387 WASHINGTON STREET 





BOSTON, /MASS. 


CUTTLE 
FISH 
BONE 


Immediate Delivery 


F. VITELLI & SON 
277 BROADWAY 
NEW YORK 








HAMMAN eT 





lll 
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Ladies’ Bracelet and 
Ribbon Watches 
Gents’ Pocket and 
Wrist Watches 
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The Trifle That 


Makes Perfection 
The New Ball Top Post 


on the 


REXHO 
Ribbon Bracélet 


holds much more firmly 
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Styles you want 


Quality you need 


To assure sales 


\? 
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than the straight post. 
A sure way to secure 
the bracelet — and 
satisfied customers. 
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NATIONAL WATCH CO. 


Every watch you buy —_ Guaranteed to satisfy 


Ol gg re a tg tg tg tg tg te te eS Ss 
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45 John Street, New York 


Longeau, Switzerland 
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Made in 


14K and 10K Gold 
Sterling Silver 
14K, 12K, 10K 
1/10 Stock 

10K 1/15 Stock 


Chicago Office..... 700 Heyworth Bldg. 
San Francisco Office....45 Kearney St. 


, 14 Blount St. 
Rex Manufacturing Co. Providence, R. L. 
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PATENTED FLEXIBLE BRACELETS 


STERLING SILVER 
White and Colored Stone Combinations 




















Selection on Request 


GEORGE H. CAHOONE COMPANY 


ESTABLISHED 1886 


aa NEW YORK Factory: 7 Beverly St. 
29 E. Madison St. 200 Fifth Ave. PROVIDENCE, R. I. 
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STERN & STERN 








ws Manufacturing 
r Jewelers 
| 
No. 6032 
Emblem Rings Emblem Buttons 
Encrusted Rings Brooches 
Reconstructed Ruby Pendants 
Rings Festoons 
Birthstone Rings Scarf Pins 
Cameo Rings Bar Pins 
Synthetic Stone Rings White and Green Gold 
Bent Stone Rings Platinum Top Mountings 


At Prices That Will Interest You 





131 Liberty Street, New York City 


Tel. 5839 Cortland 





NEXT TO THE REAL 


Stands 


“AIDA” 


Pearls of Oriental Enchanted Beatuy 


Graduated and Uniform 
All sizes and lengths 
In Every Shade of Genuine Pearls 


Place your orders now 


Borrelli & Vitelli 


Sole Importers and Distributors for 


“AIDA” 


Quality Pearls 
of 
Finest Imitation 
Pearls Made 


15 West 34th St., New York 
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CREATORS OF 


Artistic Rhinestone Jewelry 


Made of Sterling Silver and a Special 
Alloyed Non-tarnishable Metal 


Parisienne Rings, Bar Pins, Brooches, 
La Vallieres, Sautoirs, Guards, 
Hair Ornaments, Shoe Slides, Etc. 
Jobbing Trade Solicited 














Full Size Newspaper Cut 
Ask for No. J116 





Write for free newspaper cut service 


Buffalo Jewelry Mfg. Co., Inc. 
Brisbane Building Buffalo, N. Y. 





















154 West 14th Street New York 
y, SHOW ROOM: Bush Terminal Building, 132 West 42nd St. 7 | 
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High-Grade Watches for Fall Stocks 


Your Fall displays will not be complete unless you have a good stock of high- 
grade watches. Recent importations of watches and movements from 


. aL W.¢)> GALLET & COMPANY 
\/ ELECTA WATCH FACTORY 


enables us to fill your orders immediately from our excellent assortment of dependable Ribbon Brace- 
let Watches; Men’s Watches, regular and thin models, 12 and 16 sizes in 7, 15, 17, 19, and 21 jewels; 
Chronographs, Horse Timers and Splits. Uncased movements, material and duplicate parts. 


Write, Wire T ORRAINE WATCH CO., Inc. “2 2" 
J.W. JOHNSON 


Established 1869 COMMUNITY 


Silverware ,., 


14 MAIDEN LANE Silver Overlaid 


Table Service 


NEW YORK F. B. Rogers Silver Co.’s 


? Our new telephone number is ond wo, High Grade 
New Price—New Size—New Style : Cortland 290. coal 03 Hollowware 





| i 














The Advertised 











Arrow Manufacturing Co. 


77-89 Wooster Street New York City 








Manufacturers of Better Grades of 
Jewelry Boxes—Cases—Displays 


‘ 
Travelers’ Trays 
Always at Your Service 
No Order Too Big None Too Small 























YOUR sitinamacenl HAS THESE RINGS 


PATENT PENDING 











160M 160L, 718 719 720 
MADE IN 14K WHITE AND GREEN GOLD AND BELAIS 18K WHITE GOLD. 
THEY ARE THE KIND THAT ARE DIFFERENT FROM ALL OTHERS. 


BRESLAVSKY BROS. _ 41-43 MAIDEN LANE, NEW YORK CITY . 
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Gmerson 
Watch Cases 


The Quality Line 


When you put your movements in Emerson Watch Cases 
you add that much sought for air of distinctiveness that 
pleases discriminating purchasers. 


These beautiful cases are expressive of the highest grade 
workmanship and quality. Every case is guaranteed 
twenty-year quality and is made with a solid gold bow 
and catch. 

For building a satisfied clientele you could not select a 
better line. hey are used by many leading importers 
and jobbers with the utmost satisfaction. 





LOOK FOR THE 
Gilsey 


TRADE MARK 


Gmerson Catch Case Co 


MANUFACTURERS OF 
20-Year and 18-K. Cases 
934, and 1014 Ligne 


Office and Salesroom: Factory: 
47-49 Maiden Lane, 178 Emmet St., 
New York Newark, N. J. 








ee 


A Wrist Watch 


of Character 





(Actual Size) 


15 Jewel—11 ligne—lever movement, equipped 
with high quality luminous dial. Sterling 
Silver case 


As illustrated ....... $7.50 Net 
With second hand.... 8.00 Net 


We also have a splendid line of gold filled, 
solid gold, white gold and platinum diamond 
mounted wrist watches. 


ESKA MFG. CO. Baltimore, Md. 























Our Specialties “The Line That Moves” 

La Vallieres 

ay Grodnitz & Company 

Scarf Pins Canal Jewelers’ Court 

a 336-340 Canal St., New York 

ae gee ate Get our Samples and Prices First and 

a Then place your order. You will not 
arenes be fair to yourself otherwise. 


























THE BUYERS’ DIRECTORY 


Price $1.00 
The Jewelers’ Circular, 11 John St., New York 

















PEARL NECKLACES 


AND HOLIDAY TRADE. 


‘a 
' 


stones. 








Suite 1607 


NATALINES please the most discriminating ; stand wash and wear per- 
fectly, and have an exclusive beauty and delicacy that makes them suitable 
for the most exacting functions where they hold their own with the genuine 


NATALINE PEARL COMPANY 


15 Maiden Lane 


have attained a pre-eminent popularity that will justify the far-sighted Jewel- * 
er in stocking them in generous measure, as a specialty feature for the FALL . = 


* 








New York City. 

















NATALINE. 
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Ladies’ and Gents’ 


Watches 





for immediate delivery are offered by 


The 
Savoy Watch Company 


Successors to Lugerman & Morrison, Inc. 


Having its own factories, the Savoy Watch Company 
is able to import. products and offers these superior 
qualities of merchandise at prices that are of interest to 
all buyers. 


And the service is on a broader scale than that of its 
predecessor and includes a well-equipped Material De- 
partment which carries in stock all materials and parts 
for ready repair work. 


Try a Test Order. 


49 MAIDEN LANE, NEW YORK 





of all descriptions for the holiday trade and ready 











Genva’ 


on the dial of a watch is a guarantee 
ef accuracy and reliability. All parts 
standardized and interchangeable. 





Platinum Top and White Gold 
Ribbon Watches 
Fitted with guaranteed Genva ruby 
jeweled, cut balance, movements 


A large assortment of exclusive designs 
at popular prices. 


Ladies’ Models: Gentlemen’s Models: 
7, 8, 9 and 10 ligne 12 and 16 size, 
Ribbon and Bracelet Fitted in. Many Shapes 

Watches and Grades of Cases 


Samples on request 


- 
E 
i Geneva Watch Co. 
A. 


46 Cortlandt Street, NEW YORK 


*Prade Mark Registered in the United States and Europe. 
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The FLATTERER 


Of 14 uncurled feathers—a Fan that never re- 
tails for less than $45. Wholesale price, $25. 


“Eisemann for Ostrich’ 











lS OMANN 


Tans 


OF IMPORTED OSTRICH FEATHERS 


This season especially, the Feather Fan 
is proving itself an important, profit- 
making item in the Jeweler’s stock— 
the demand was never so _ great. 
Naturally, the leading shops show 
EISEMANN Fans. For this line is 
peculiarly fitted to meet the demands 
of an exacting patronage -— exclusive 
designs, supreme quality and a wealth 
of choice in mountings. 


Send for Folder showing styles 
most in demand, or write for 
Sample Assortments on Approval. 


Assortment “A” 6 Fans for $73.50 
Assortment “B” 6 Fans for $135.00 


ELE. EISEMANN & CO. 


Ostrich Headquarters Since 1889 
63-65 West 38th St. New York 
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ANNOUNCEMENT 











Knights Templar Official Jewelry 





HE Grand Encampment Ma- 

sonic Knights Templar, at their 

last Triennial Conclave held in 
Philadelphia in September, 1919, 
adopted the insignia above as the new 
and only official emblem of the Order 
of Knights Templar. The “Report 
of the Emblem Committee” can be 
found on page 275 of the “Proceedings 
of the Grand Encampment,” and the 
“Resolution of Adoption” on page 377 
of the same “Proceedings.” 


We were awarded the official con- 
tract as the sole and only manufactur- 
ers and vendors of this insignia, which 
is a patented article,—the patent being 
owned by the Grand Encampment of 
the Knights Templar. 


We have the above insignia made up 
in various exquisite designs, the work- 
manship of which is perfection itself. 
Our catalogue includes jewelled 
charms, cuff links, rings, stick pins, and 
ladies brooch pins. 


Weare the only K. T. Official Jewel- 
ers. Inquiries promptly acknowledged. 
Write us for our latest catalogue. 


Douglas Mfg. Corp. 
~ Pennsylvania Building 


Philadelphia, Pa. 





Mr. Retailer, Here Is What You Want 


Combination Pad of Nickel Chains 


Which Sell At Sight 


? 999 a9 
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Today NICKEL CHAINS are worn by busi- 
ness men as well as working men. 

They are inexpensive, and a pad should be on 
every showcase. If not, you are losing sales. 

Ask your jobber, or write direct giving 
jobber’s name and address. 


U. S. CHAIN CO. 


Manufacturers of Watch Chains 
in Nickel, Gold Filled, Gold Rolled 


45-51 Lispenard St. New York, N. Y. 














—_ 


JUST A FEW OF OUR NEW NUMBERS IN 


White Gold Rings 


HENRY DAVIDSON 
51-53 MAIDEN LANE NEW YORK CITY 
We Also Carry a Full Line of All White Gold Jewelry 
Samples Sent Upon Request 











The Buyers’ Directory 


Price, $1.00 The Jewelers’ Circular Pub, Co., New York 


























CIRCULAR 


2 
ps 
iS 
= 
S 
fa 
a) 
<2) 
= 
oH 





! 


Ask them 


the country over. 


wholesalers 


From Dallas to Duluth—Seattle to Boston—stocked by over 
50 
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Protect Yourself Against Loss 
by ROBBERY and THEFT 


SIOBBERS and thieves seem to make the Jeweler their particular 

i prey. Losses caused by Hold-up, Robbery, Burglary and 

Theft during the past year were many times greater than the 

lenis bye fire and you should adequately protect yourself against loss by 
using a 


LLOYD'S LONDON BLOCK POLICY 


AS ARRANGED BY 


A. F. SHAW @© COMPANY, Chicago 


The coverage is against loss from practically any cause whatever, amongst which are 
the following: 


Loss by breakage of show-windows—daytime or nighttime. 

Loss by hold-up in the premises or outside—daytime or nighttime. 

Loss by breaking into the premises—daytime or nighttime. 

Loss by SneakThieves. 

Loss caused by supposed customers substituting inferior stones for valuable stones. 

Mere losing of jewelry or stones, inside or outside of the premises. 

Mysterious disappearance of jewelry or stones, inside or outside of the premises. 

Loss of jewelry or stones that may be in the possession of customers for approval. 

Loss of jewelry or stones while being carried by messengers. 

Loss of jewelry or stones while being sent by mail or express. 

Loss of any kind to stock or samples while out with salesmen. 

Loss by fire, lightning, cyclone, tornado and earthquake at any time and all locations. 

Loss caused by dishonesty of employes of the assured is not covered, nor is loss caused by 
dishonesty of customers to whom goods may have been entrusted covered under this 
policy. 

Policies are issued and payable in United States currency. 

Leading jewelers over the entire continent are protected with this form of insurance, and 
will not be without it. 


For full particulars address 


A. F. SHAW @® COMPANY 


INSURANCE EXCHANGE 
175 W. Jackson St. Chicago, Illinois 
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Abel Bros. & Co., Inc. 16-18 Maiden Lane 


Diamonds—J ewelry—Mountings—Diamonds 


American Gem & Pearl Co. 6 W. 48th St. 


Prec, Stones, except diamonds 


Baker & Co., Inc. 30 Church St. 


Jewelers’ Settings and Solders 


Baumgold Bros. & Co. 45 John St. 
Diamond Cutters. 
Wm. J. Bernard & Co. 65 Nassau St. 


Manufacturers and Importers of Watches 


inder Bros., Inc. 15 Maiden Lane 
7 and Silver Mesh Bags and Chains 


J. B. Bowden & Co. 15 Maiden Lane 
Ring Makers 


R. A. Breidenbach 51-53 Maiden Lane 


Diamonds and Precious Stones 


heus L. Brown 68 Nassau St. 
Watches: Waltham, Elgin, Howard, Hamilton 


M. B. Bryant & Co. 
Ring Makers 


Carter, Gough & Co. 


Manufacturing Jewelers 


& Friedman 
ee. 15 John St. 


Davidson & Schwab, Ine. 126 W. 46th St. 
Mountings and Diamond Jewelry 


ues, Depollier & Sonis5 Maiden La. 
—. “| Gold Novelties, Bracelets 


rby Silver Co.’s 10 Maiden Lane 
oA Renowned Hollow and Toiletware 


Dieges & Clust 15 John St. 
Medals, Badges, Class Pins and Rings 


Englander & Leblang, Inc. 141 Canal St. 


Chains in Platinum and Gold 


Jack J. Felsenfeld 15 Maiden Lane 
Felco Artificial Pearls 


A. M. Forman Co. 35 Warren St. 
14K Chains, Waldemars, Bracelets & Bangles 


Freudenheim Bros. & Levy 


9-13 Maiden Lane 


Diamonds 2 Maiden Lane 
Goldmuntz Bros. 87 Nassau St. 
Importers and Cutters of Diamonds 
ith Bros. 20 John St. 
Gold, Silver and Platinum Bought and Sold 
The Gorham Co. 


Fifth Ave. and 36th St., and 15 Maiden Lane 


J. Gottlieb 49 Maiden Lane 
Importer of Swiss Watches 
R. Gsell 15 Maidén Lane 


Swiss Watch Manufacturers’ Agent 


A. J. Hedges & Co. 12-16 John St. 
Makers of 14kt. and Mourning Jewelry 


Herpers Bros. 35 Maiden Lane 
Settings 

J. L. Herzog & Co. 45 Rose St., cor. Duane 
Makers LK Rings and EL-KAY Cuff Buttons 


Emile S. Hirsch 3 Maiden Lane 
Watches, Military Radium Dial, Bracelets 


Robt. H. Ingersoll & Bro. 
Watches ° 315 Fourth Ave 


Y id 


Kent & Woodland 


12 Joh 

Bracelets enter 

Wm. B. Kerr Co. 15 Maiden Lane 
Silversmiths 


Ketcham & McDougall 
Thimbles, Eyeglass Holders 
Julius King Optical Co. 
Opera and Field Glasses 
H. C. Kionka & Co. 


Importers of Diamonds 


15 Maiden Lane 


. 
12 Maiden Lane 
206 Broadway 


Jonas Koch 37-39 Maiden Lane 
Jewelry and Watches 

Larter & Sons 21-23 Maiden Lane 
Studs, Vest Buttons, Rings, Links & Lockets 

Albert Leschot 65 Nassau St. 
Watch Importer—Diamond Watches 

Levitt & Gold 71 Nassau St. 


14K. Mesh Bags, Vanities, Sig. Cases, Nov. 


New York 


leads the world with its com- 
petitive markets, the same as 
it does with its skyscrapers, 
hotels, theatres, etc. A trip 
to New York at least once a 
year is not only a delightful 
vacation, but is also a source 
of profit and education to the 
careful buyer. 


Plan to Spend 
a Week in 
New York 

















L. Luria & Son 100 East Broadway 
Silverware, Clocks, Cut Glass, Ivory 


M. H. Mann & Co. 45 John St. 


Importers and Cutters of Diamonds 


Marchand, Jobin & Co. 52-54 Maiden Lane 
Swiss Watch Manufacturers’ Agents 


Frank T. May Co. 2-4-6 W. 45th St. 
Mesh Bags, Vanities in Gold, Plat. & Silver 


J. Mehrlust 12-16 John St. 
Diamond Jewelry of the Highest Class 


Morrison Fountain Pen Co. 
Self Fillers in a Variety of Styles 


H. Z. & H. penhei 
Diamonds 7 — Maiden Lane 





1545 B’way 









Frank Pollak 214 Chrystie St. 
Importer of Swiss Watches _— 


Preston Bros. 100 W. 2ist St. 
High-Grade Platinum Wrist Watches 


W. I. Rosenfeld 


Diamonds and Pearls 


Schoengold & Rikles 
Gold Rings 


Arthur Silberfeld 


, 35 Maiden 
Imp. of Diamonds, Pearls and Precious Stones 


Sinnock & Sherrill 15-19 Mai 
Solid Gold Emblem Goods to i ae 


Staiger & Sons" 2 Maiden Lane 
Platinum Mountings and Diamond Jewelry 


Geo. O. Street & So i 
Ring Fog vers 2 Maiden Lone 


1 Maiden Lane 


54 Lafayette St. 


U. S. Agency Omega Watch Co. 
Specialty Imp’d Bracelet Watches 21 Maiden La. 


R. Wallace & Sons Mfg. Co. 
Silversmiths 411-413 Fifth Ave 


Warwick Sterling Co. Bush Bidg., 42d St. 
Sterling and Leather Novelties 


Whiting Mfg. Co. 


Silversmiths 


A. Wittnauer Co. 


Importers of Watches 


15 Maiden Lane 


30 West 36th St. 


Julius Wodiska 182 Broadway 
Diamond Mountings 

Wolfsheim & Sachs, Inc. 
Boxes, Trays, etc. 35 Maiden Lane 


J. R. Wood & Sons 15 Maiden Lane 
Diamond Cutters—Wedding Ring Makers 


Woodside Sterling Co. 347 Sth Ave. 
Mail Order Silversmiths to Jewelry Trade 


H. Zwygart & Co. 
Importer of Swiss Watches 71 Nassau St, 





Cut Crystal, Fine Glass, China 
Lamps and Mounted Ware 











Bernarduad & Co. 46 Murray St. 
French China, Tableware and Bric-a-brac 


Edw. Boote 35-37 W. 23rd St. 
Cauldon China, Fancy Tea Pots & Specialties 


Empire Cut Glass Co. 200 Fifth Ave. 
Popular Price Quality Cut Glase 


H. C. Fry Cut Glass Co. 200 Fifth Ave 


Jewelers’ Quality Cut Glass 


Maddock & Miller, Inc. 54 Murray St 
Royal Worcester China, Open Stock 


Josiah Wedgwood & Sons, Inc.255 5th Ave. 
Wedgewood China. Webb Rock Crystal 
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1847 ROGERS BROS, 


SILVERWARE 
The Family Plate for Seventy Years 
































a 


One sale of a 
pattern made in 
both Flatware 
and Hollow- 
ware means “‘re- 
peat” sales for 
you. 









































Convert the Giver 
of Hap-Hazard Gifts 


For the last-minute hurried and distracted Christmas 
shopper, most stores have “gifts’’—gifts that are gifts 
and nothing else; that serve no other purpose, good, 
bad or indifferent. 

A certain proportion of such gift-givers buy incon- 
sequential, one-time gifts because they don’t know what 
else to buy. Why not explain to them how silverware 
solves the gift problem—not for one occasion but for 
each succeeding Christmas or anniversary. The Sil- 
verware giver need not wonder what to give—and he 
knows where to get it. That’s what makes a perma- 
nent customer. 

Write for advertising and display helps to Advertis- 
ing Department, International Silver Co., Meriden, 
Conn. 























INTERNATIONAL SILVER _CO.] 
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ALBERT LORSCH &COsnc \— 


MAIN OFFICE 


LORSCH BUILDING 37 MAIDEN LANE 


NEW YORK 
BRANCH OFFICE 131 WASHINGTON STREET PROVIDENCE,R.I. 
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The square table on the round stone 

identifies the quad-ro-cut of the many 

exclusive and superior cuttings to be 

found only in Heller Rubies and 
Sapphires. 































“None 
Better 
Made’ 


Not even Nature’s 
Product Surpasses 


The Heller Ruby 
or Heller Sapphire 


Equally as beautiful 
Just as everlasting 


LHeller 6 Son, ne 


PARIS NEW YORK 


Established over a quarter of a century 
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NECKLACE LOUISE 


Perles of Roman quality, oriental iridescent 
tint, with 14K white gold clasp set with 
genuine diamond. 


15% inch . : ‘ $22.00 
i : . ‘ ? 25.00 
‘ ; ; 32.00 


> i ane 4 , 41.00 




















You 
Are the 


Judge 


Compare them all. 
Without doubt Deltah 
Perles are their own 
best recommendation. 


DMeltah 


TRADE MARK REG.U.S.PAT.OFF. 


“The Royal Purple Line” 


LHeller €Son, nc 


PARIS NEW YORK 


Established over a quarter of a century 
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The Unqualified Guarantee of La Tausca Pearls 
Makes Them a Particularly Reliable Gift 


OU take no chances when you sell La Tausca 
Pearls: we guarantee that they will make good 
for you—and back you up with your customers 
every time. 
Have a La Tausca department in your store and 
let it be known as La Tausca headquarters. You'll 
cash in on the results. 


Christmas is only eight weeks 
cff, Thanksgiving coming, and 
someone’s birthday every day. 
Go over your La Tausca Pearl 
necklace stock and order from 
your wholesaler nom. 


LOOK FOR THE GOLD TAG OF 














October 27, 1920. THE JEWELERS’ CIRCULAR | 81 


4 inl, ANN. A: 
EF” VG$ Ne 


“< YY . — ss VOLO : 
A % IY) — je(o) jo © ol 
sc % Mi ~ EOCORON 


Co/ ; ey o 9 
oe PEARLS B, 1} "ay jf (0) jefe) o io 0 | ° io 

.. Y JS It) PRIX 26008 
\ ° C jo. 0! 
“ua 4 EY, aaa UONOne 

4 "Ni i Za NN 2 | 7 a - 

yo4 AUN 
ry io A \ 

















Every La Tausca Necklace You Sell Means 
a Good Profit; Plus a Happy Customer 


> HE two things most desired by a jeweler— 
good profit and good-will—are both created 
by selling La Tausca Pearls. 


An established article of merit, superior in every 
respect, La Tausca necklaces are “the happy 
medium” by which your customer’s good-will is 


held. 
They not only “stay sold” but they greatly add 


to the prestige of your store. 





KARPELES 
Maker of the World’s Fine Pearts 
Paris PROVIDENCE New York 





LA TAUSCA PEARLS OF FRENCH ORIGIN 
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F OR years, we have specialized only in melees and 
smalls and have, thanks to this policy, become 
known as the 


“eck, MOUSE” 


It will be our aim to continue along these lines, handling 
every size from 200 per carat up to % carats. Give us 
a trial when a certain size or quality is needed. 


JAMES J. LOEB & BROTHER 


oars ~=—Ssé«aR3S8B- Nassau Street, New York aan” 
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PITTSBURGH 














COURTESY — SERVICE — QUALITY on 
Watches » ilverware 
Clocks Light an La nd ay Ivory Goods 
Diamonds seeneneniene Leather Goods 








705 Liberty Ave. Pittsburgh, Pa. 























RRIS GOLDSTEIN Wholesale Manufacturing Jeweler 
We carry only the best lines of Gold 
, and gold filled Jewelry 

413-415-416 Pittsburgh Life Building P ittsburgh, Pa. we repair or make over anything in the Jewelry line 








LANDAW BROTHERS 
Watch Materials, Tools, Findings and Jewelers Supplies 


A Complete Stock of V. T. F. Watch Crystals Always on Hand 


(Mail orders filled from any catalogue) 





628 PENN AVE. (Moose Temple Bldg.) PITTSBURGH, PENNA. 








THE JEWELERS’ CIRCULAR 


BUYERS’ DIRECTORY 


of the Manufacturers, Importers and Jobbers in the 
Jewelry and Kindred Trades 


A Handy, Classified List for Buyers—Bound in Limp Cloth, 3 x 6% inches 


Fits in Vest-Pocket 


Issued Annually 














Sent postage prepaid to any yearly Price One Dollar 
subscriber of The Jewelers’ Circular 
at half price, remitting 50c., when Copyright, 1920, by 
paying his subscription. The Jewelers’ Circular Publishing Co. 
11 John Street, New York 






























































USE OUR 1921 CATALOGUE 





Everything to be had in 


JEWELERS’ 
SUPPLIES 


Why Chance Sending Elsewhere? 
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We are offering our INCOMPARABLE line of MEN’S BELTS for Fair Pri 1#EC.G.BRAX Medals and 
the Holiday and Spring trade. Our line consists of Genuine Walrus alr Frices 5 Class Pins 
Morocco, Calf, and various other grades. Samples and price list Goods of 
upon request. : aaa , m mary te 
BRISTOL LEATHER GOODS CO. Quality S. Bc ony 
179-181-183 WOOSTER STREET NEW YORK, N. Y. 10-12 “# Maiden Lane °P™ DOOBO* 




















dz Class Pins, HS 

to Rings, Medals 

Emblematic Pins and Rings 
Football, Basketball and Baseball Charms 


We manufacture to the trade exclusively 





Send design, sample or specification 


We'll do the rest. 


S. KAPLAN 


108 Fulton St., New York 




















NESTED WOOD BOXES 


LOCKED CORNERS 
LIGHT & STRONG 





FOR 
PARCEL POST 
EXPRESS 
ALWAYS IN STOCK 


VERY USEFUL 
FOR CONCERNS 














12 BoxEs LARGEST BOX 
IN ONE. 15%4x124%x 8% 


F. W. PETERSON CO., 18 Greene Street, New York 
Locked Corner Boxes, Turned Wood Goods 





SPECIAL SIZES TO 
ORDER 





= Cortlandt 4115 


| 


| 





L 713 Sansom St., Philadelphia, Pa. 
i 


eT a — 





M. Seiger & Son 


93-95 Nassau Street, New York 
We Have a Complete Line of 


Diamond J ewelry 


Branch Office: 






SSIS iocoh6ii === 








American Art Enamelers 
ENAMELERS 


on Dials, Watches, Vanity Cases 


Work of the Highest Grade 
315 Fifth Avenue New York 


BEN. F. SHUMSKY MAX SHUMSKY 
































Optical 
Goods 


Wholesale 
Only 


tie 
aan0eem » 
onges 66 GRROORRE 
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The Milwaukee Optical Mfg. Co. 


Stephenson Bidg. 





Milwaukee, Wis. . 





‘Chas. E. Klein & Co. 


Manufacturers of 


Genuine Ivory 
Cigarette and Cigar 


Holders 


in Great Vartety 


Will make from your original 
designs, if desired. 
197 William Street, 
New York City 


Tel. 5712 Beekman 
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market. 
fancy cases. 


The Leading 
Silverware House 


“SILVERWARE” 


We manufacture the best salable lines of SHEFFIELD SILVERWARE on 
We also manufacture a large line of FRENCH IVORY TOILET WARE in 


the 


We carry a full line of ELECTRIC and alcohol PERCOLATORS. 


We specialize and carry every leading line of sterling and silver-plated w 
1847 Rogers Bros., Wm. Rogers AA, 1881 Rogers Al, Webster and ACSONS as 


Write us for quotations or mail us your orders before you place your holiday business 


A. Cohen & Sonsyn, yarn" 











a 
ane: 














TO THE TRADE 


We are now prepared to meet all demands for your 
Fall and Xmas needs on 834, 934, 1034, and 11 Ligne 
Movements and complete Watches in all grades, shapes 
and makes. 

We are also in a position to supply all your needs 
on Gent’s Watches in all sizes, shapes, grades and 
makes. 

Our salesmen will be out in the near future with 
a new and complete line and any orders you may favor 
them with will be given our prompt and undivided 
attention. 

In the meantime write for our illustrated circular and 
price list showing a few of the numbers we are in a 
position to make immediate deliveries on. 


I. TANNENBAUM CO. 


Importers and Manufacturers of Watches 


121-123 Canal Street New York 











No. 21767—10 Palm Plant, natural 


No. 21861 Holly Wreath, natural pre- prepared, everlasting. 


pared, everlasting, 16 ies diameter Inches Palm With Without 
with “’ bow, each %1.50, per doz. High Leaves Pot Pot 

$12.0 767/4... 24 4 $1.10 $0.60 
If ‘nie Wreath lasts only twenty years, 767/5.... 30 5 1,25 15 
cost will be $0.05 per year and not 767/34... @& 7 2.50 2.00 
$1.00 each year for inferior goods. 767/10.. 48 10 3.00 2.50 


Be ahead of your slow competitor and Mee your Window and 
Interior with everlasting flowers and plants 


FRANK NETSCHERT 
i clon Ne 2x wil’ ~~ NO.61 Barclay St, New York 


in colors No. 21 will as- 
sist you in selecting, same 
is free for the asking. 
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D & | 


\ Manufacturing Co. 
HIGH GRADE 
\ Platinum 
Jewelry 
: | 74 Lafayette St., 
| New York. i 
Franklin 3333 




















The Protection Ring Guard 


Has No Points to Catch or Scratch 
EASY TO PUT ON 


In Yellow Gold 14K $450 Dozen 
White Gold 4 a $5.00 Dozen 





The, Lion Safety Pin Clatch Co. 


Nassau St., N. 


Pat. Feb. 20, 1917 


Pat. May 25, 1920 


NON-TARNISHABLE FLANNEL 


For Silverware, Watch Cases, Cutlery, Bag: and Rolls 
WHITE AND ALL COLORS 


Deliveries: Stock Shades—Immediate; Special Shades—3 to 4 Weeks. 
Myron B. Levy Co., Inc." "Newvene 
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—$___ 
e ° YOUNG MAN, 18, ambitious, reliable, wishes posi- | RETAIL SALESMAN, MAN 
Special Notices. tion with progressive jewelry house; 10 months’ perience diamonds, watches, emilee ga & 
experience; willing | to travel. Address “P., change with first class retail concers desires 
Payable invariably in advance. 4086,” care Jewelers’ Circular. odie toe Address “E,, 3947," can 


Rates under all headings except ‘‘Situa- 
tions Wanted” 5c. a word; minimum 
charge, $1.25. 

SITUATIONS WANTED 50c. for first 


25 words. Additional words, 5c. per 
word. 
Heavy type, 10c. a word; minimum 


charge, $2.50. 

Name, address, initials and abbreviations 
count as words, and are charged for as 
part of the advertisement. 

Display cards, $5.00 per inch. 

In all cases, if answers are to be for- 
warded, 15c. extra to cover postage must 
be enclosed. 

Advertisers who are not subscribers 
should send 20c. if they desire a copy of 
the paper containing their advertisement. 

All forms (Special Notice advertisements) 
close Monday, 4 P. M. 

Unless the advertiser especially instructs 
us to publish his name and address, all 
answers will be directed care The Jewelers’ 
Circular. 

To avoid unnecessary correspondence 
kindly mention your location in advertise 
ment. 








Situations Wanted. 


Under this heading, 50c. for first 25- 
words, 5c. for each additional word; mimi- 
mum charge, 50c. 








BOOKKEEPER, typist, eight years’ experience, 
competent, controlling accounts; $30, ddress 
-» 4040,” care Jewelers’ Circular. 


WANTED, POSITION by boy 19 years of age, 
to make himself generally useful; Al references 
given. Address “Y., 4099,” care Jewelers’ Cir- 
cular. 


YOUNG MAN, 23, desires position as salesman; 
having had five years’ jewelry experience; Al 











YOUNG MAN, 20, desires position with whole- 
sale jewelry house; 2% years’ experience; best 
references; bright and willing worker. Max J. 
Falek, 17 E. 112th St., New York. 





FIRST CLASS plater and colorer on gold, silver, 
desires position with manufacturing jeweler; can 
do platinum plating and polishing. Address 
“W., 4091,” care Jewelers’ Circular. 


YOUNG MAN, 19, with four years’ experience 
in wholesale jewelry line, would like to make 
connections with reliable concern. Address 
“Y., 4055,” care Jewelers’ Circular. 


DESIGNER of platinum jewelry who is also first 
class all around engraver and carver, wishes 
position in New York or vicinity. Address “R. 
O., 3894,” care Jewelers’ Circular. 


YOUNG MAN desires connection at once as 
salesman of mountings, jewelry and novelties; 
acquainted with the jewelry trade. Address 
“U., 4089,” care Jewelers’ Circular. 


DESIGNER, YOUNG LADY, 26 years, with four 
years’ experience in designing platinum jewelry 
desires to connect with a New York firm. Ad- 
dress “G., 3893,” care Jewelers’ Circular, 

















YOUNG MAN, 20 years of age, desires position 
with wholesale diamond or jewelry firm; two 
years’ experience; excellent references. . Ad- 
dress “‘D., 4078,” care Jewelers’ Circular. 


SAMPLE MAKER, DESIGNER, general lines, 10, 
14 karat gold, platinum, plate; original, up to 
date; also six years’ experience as salesman. 
Address “J., 3814,” care Jewelers’ Circular, 


FIRST CLASS MELTER, drop and press hand, 
wishes a steady position; 18 years’ experience 
in all kinds of jewelry and emblem work. 
Fred Preu, 31 Yates Ave., Newark, N. J. 











Pee... 

OPTOMETRIST AND WATCH 
tered in Pennsylvania, desires MAKER, 2 
tion; all replies answered; minimum sala Pow 
week $50; immediate change. Addres, 2 
4104,” care Jewelers’ Circular, a 





BOOKKEEPER-STENOGRAPHE 


snocennasaliliinc? 
R 
experience; >, five years’ 


double entry, controlling accounts 





and trial balances; reliable, capabl 

scientious; can manage office. . Addon we 

4103,” care Jewelers’ Circular. 4 
i, 


YOUNG MAN, 18, reliable, Presently conn 
with large watch importing concern, havin — 
years’ experience, desires to connect with on 
able concern; excellent references, Address a 
4090,” care Jewelers’ Circular. iy 





SITUATION OR LOCATION pb 
salesman and optometrist; singles Bt nn 
Ohio; strong personality; good appearance: 
able to furnish high class references, Addr ~ 
O. Box O., Sandusky, Ohio. saad 








AN OFFICER of a well known cor i 
sires to make a change now or ae + 
well acquainted with best retail trade in eps 
cities of the United States. Please address 
“Q., 4102,” care Jewelers’ Circular. ™ 








YOUNG MAN, 22, with three years’ experience 
in office and stock room of large jewelry and 
diamond importing concern, desires position with 
reliable concern; excellent references, Address 
*Q., 4007,” care Jewelers’ Circular, 





CATALOGUE MAN and jewelry buyer, over 20 
years’ experience with large concern, would like 
position in wholesale house in Middle West: 
either now or January 1. Address “Circylar, 
239,” 1104 Heyworth Bldg., Chicago, Ill, : 





JEWELER, Al, manufacturing man on new work 
and. general repairs also, desires position with 
reliable concern in Southern part of country. 
Address “*X., 3816,’’ care Jewelers’ Circular. 





RETAIL diamond and watch salesman, also ap- 
praiser, desires position, wholesale or retail; 20 
years’ experience; six years present position. 
Address “P., 3768,” care Jewelers’ Circular. 


DESIGNER AND JEWELER, young man, first 
class on platinum and gold jewelry, desires po- 
sition with reliable concern; best of references. 
Address “U., 4100,” care Jewelers’ Circular. 








STONE SETTER, Al on general line of goods, 
diamond setting and some engraving and carv- 
ing, desires position; Southern part country pre- 
ferred. Address “J., 3813,” care Jewelers’ Cir- 
cular. : 





JEWELER, first class on. general repairs, manu- 
facturing and new original work, desires posi- 
tion South Western part of country; top refer- 





references. Address “T., 3956,” care Jewelers’ ences. Address “S., 3815,” care Jewelers’ Cir- 
Circular. cular, 

YOUNG LADY, with seven years’ experience in | TRAVELING SALESMAN (salary), on platinum 
wholesale jewelry line, wishes position with re- mountings for South and iddle West; 


liabJe house. 
Circular. 


YOUNG MAN, 19, wishes position with jewelry 
house, willing to learn in and outs of business; 
Al references. Address “‘G., 4092,” care Jewel- 
ers’ Circular. 


YOUNG LADY with few years’ experience in 
jewelry trade as bookkeeper and typist, familiar 
with detail work, Chasman, 860 Freeman St., 
Bronx, N. Y. 


YOUNG LADY, capable of handling entire set 
of books, desires position as bookkeeper; seven 
years’ experience. Address “F., 3998,” care 
Jewelers’ Circular. 


EXPERIENCED diamond and jewelry salesman 
with a large following wishes to connect with 


Address “C., 4087,” care Jewelers’ 

















reliable concern. Address “H., 3823,” care 
Jewelers’ Circular. 
YOUNG LADY desires position in wholesale 


iewelry house in stock and selling department; 
three years’ experience. Address “I., 3991,” 
care Jewelers’ Circular. 


popular price preferred; open for engagement 
at once. Address “F., 4043,” care Jewelers’ 
Circular. 


WATCHMAKER, very competent on small rect- 
angular watches and other complicated work, 
epen for position; first class references; $100 
per week. Address “L., 3985,” care Jewelers’ 
Circular. 








JEWELER, first class manufacturing and job- 
bing, designer, platinum or gold work in any 
line, fair stone setter; handle any job; position 
south or Pacific Coast. T. A. Tobiasson, Sum- 
mit, N. J. 


WANTED, PERMANENT POSITION as en- 
eraver and saleslady, in town of 10,000 or more 
inhabitants; must be pleasant surroundings with 
congenial refined people. Address “Engraver,” 
Suffolk, Va. 








SALESMAN, age 32, 10 years’ experience jewelry 
and silverware, Eastern and Southern territories, 
desires to connect with manufacturer or jobber 
now or first of year. Address “B., 3856,” care 
Jewelers’ Circular. 





JEWELRY SALESMAN, retail, window dresser, 
ticket writer, 10 years’ experience, desires con- 
nection with reliable firm. M. Vann, 337 Wash- 
ington St., Newark, N. J. 





YOUNG LADY desires position with jewelry 





firm; has had some jewelry experience; can 
typewriter; best references. “L. O.,” 592 East | 
7th St., Brooklyn, N. 


SUPERINTENDENT of high grade plat- 
inum jewelry factory is open for 
proposition; 26 years of manufacturing 
and selling experience; forceful execu- | 





tive and organizer; A1_ references. 
Address “K., 4059,” care Jewelers’ 
Circular. 


ENGRAVER, first class, desires change; have 
14 years’ experience in shops and stores; some 
experience waiting on customers; can keep 
stock in salable condition; good _ reference, 
Address “‘J., 4015,” care Jewelers’ Circular, 


EXPERIENCED retail diamond, watch and jewelry 
salesman, accustomed to high class trade, desires 
position New York or elsewhere; am American 
birth; middle aged, active; highest references, 
“L. M. B., 3926,” care Jewelers’ Cir. 
cular. 


BOOKKEEPER, YOUNG WOMAN, having 11 
years’ commercial experience, desires to connect 
with responsible concern requiring services of 
an exceptional bookkeeper, stenographer; intelli- 
gent, executive; salary $40. Address ‘ 
3992,” care Jewelers’ Circular. 


SALESMAN calling on trade in New York City, 
Philadelphia, etc., wishes connections at once 
with small manufacturers or jobbers of gold 
and platinum mountings, jewelry and novelties; 
hustler; can produce business, Address “S,, 
3941,”’ care Jewelers’ Circular. 


A RELIABLE ENERGETIC GENTLEMAN uo 
derstanding jewelry trade wants salesman’s po 
sition locally; will spend part time in office if 
desired; good appearance, unquestioned integ- 
rity; moderate drawing account. Address “In- 
dustrious, 4088,” care Jewelers’ Circular. 

















MAN thoroughly conversant with the manufacture 
of platinum and gold who had charge of one 
of the largest concerns of the Middle West, 
wishes to connect with firm in vicinity of New 
Zork in similar capacity; would consider an 





interest. Address “S., 4021,” care Jewelers 
Circular. 
EXPERT watchmaker and_ salesman, desires 


change as head watchmaker, January, 1921; 20 
years’ experience; with present firm five years; 
best of references; only first class firms com 


sidered; state hours; $75 per week salary ex 
pected. Address ‘‘Watchmaker,” 1424 Mc night 
St., Ft. Worth, Texas. ‘ 








A HIGH GRADE traveling salesman, thorough 
experienced in silverware and cut glass wit 
large following among better class o trade in 
New England and the large cities of the East, 
is open for engagement; no objection to kin- 
dred lines; straight commission preferred. 
wiress “Hustler, 3999,” care Jewelers’ Circular. 


WATCHMAKER AND ENGRAVER, age, 43, 28 
vears’ experience, wishes permanent position in 
Tlinois; might accept position in Massachusetts 
or Florida; good on jewelry repairing and stone 
setting: dark back room shops and clock w 
save your stamps; best offer takes me one 
Election. | Address 533, 
Decatur, Il. 





“Watchmaker,” Box 
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SITUATIONS WANTED—Continued. 





—————————— 
watchmaker and _ optometrist, 
= pool after November 1, with first 
oe particular retail store; salary $60, and 
commissions on optical; Middlewest or North- 
a preferred; now employed in very exclusive 
boca but desire change of city; over 18 years 
os erience. ' Address “Circular, 240, 1104 
Heyworth Bldg., Chicago, Ill. 


FIRST CLASS watchmaker and _ engraver; - 
manent position; city of 20,000. pe Wan. 
ner, Freeport, Ill 





WANTED, JEWELER AND ENGRAVER; per- 
manent position; $45 per week. Green Jewelry 
Store, Roanoke, Va. 





WATCHMAKER; permanent position; give refer- 
ence and salary wanted. Hartwell Jewelry Co., 
Oklahoma City, Okla. 





FIRST CLASS SALESMAN, executive, 
over 20 years’ experience in selling and 
manufacturing; understands the jewel- 
ry thoroughly and can produce re- 

sults; high grade concerns only con- 

sidered. Address “N., 4060,” care 

Jewelers’ Circular. 














Lines Wanted. 


5c. a word; minimum charge, $1.25 








ED, importer’s line of Swiss watches, by 

Mee cleaned ad energetic salesman for Pacific 
Coast territory; commission basis; best of ref- 

erence and security if desired. Address Julian 

Metz, Room 406, Columbia Bildg., Los Angeles, 


Cal. 


a 








Site Lines. 


5c. a word; minimum charge, $1.25 








SALESMEN TO TAKE AS SIDE LINE green 
and white gold mountings in Southern_ States. 
Leikind & Featnee, 358 Halsey St., Newark, 
N. J. 





SALESMAN for Southern States, calling on_ first 
class retailers; side line, 10 and 14 karat rings; 
commission basis; state experience and reference 
in first letter. Address “J., 4052,” care Jewelers’ 
Circular. 


SALESMEN, side line, commission basis; wonder- 
ful Hoke-Jewel soldering outfits, 10 times 
quicker; known by nearly all manufacturers; 
you can take hundreds of orders; repeats every 
trip. Call or write, Hoke, 5 Cortlandt St., 
New York. 








SALESMAN to carry a complete line of loose 
diamonds as a side line; must have established 
territory with the first class retail trade; liberal 
commission; first class man with good connec- 
tions should write giving full particulars as to 
present employment, territory covered, etc. 
Address “Circular, 3995,’’ 1104 Heyworth Bldg., 
Chicago, Ill. 








Gelp Wanted. 


5c. a word; minimum charge, $1.25 


SALESMAN experienced in platinum jewelry 
line; references required. I. Schiffman, 71 
Nassau St., New York. 





WATCHMAKER, first class, capable man with 
lathe and tools; steady position. Enhaus & Son, 
26 John St., New York. 





WANTED, jeweler and engraver; pleasant work- 
ing conditions in first class shop. Frank 
Davis, Northampton, Mass. 





WANTED, jeweler and engraver; permanent posi- 
tion; will pay $50 a week; can start at once. 
C. W. Haltom, Abilene, Texas. 





ENGRAVER WANTED by first class jeweler; 
permanent position for good all around en- 
graver. Apply to The Hardy & Hayes Co., 
Jewelers, Wood & Oliver Aves., Pittsburgh, Pa. 





WANTED, FIRST CLASS WATCHMAKER; 
good on wrist watches; salary $50 to $60. The 
J. Levinski Co., Waco, Texas. 





JEWELER AND ENGRAVER wanted; perma- 
nent position at salary of $35 to $40 per week. 
T. G. Bleuer, Rock Island, Ill. 





WATCHMAKER, must be good for high class re- 
tail store; best references required. Address 
“Y., 3843,” care Jewelers’ Circular. 





DIAMOND SETTER, platinum; Al workman; all 
year round position. Apply Paul Kaskel & 
Sons, 9 Columbus Ave., New York. 


ENGRAVER, on emblem work and cutting for 
enamel; steady position entire year; reference. 
I. Bedichimer & Co., corner 12th and Sansom 
Sts., Philadelphia, Pa. 





WANTED, FIRST CLASS JEWELER, good on 
new work and repairs, also stone setting; $50 to 
$60 a week, according to ability. The J. Levin- 
ski Co., Waco, Texas. 





WANTED, first-class manufacturing and jobbing 
jeweler; position is permanent; salary $50 per 
week. rite or wire C, A. Schnack Jewelry 
Co., Ltd., Alexandria, La. 





WATCHMAKER WANTED, by first class jeweler 
in Pittsburgh; permanent and pleasant position 
for good all around watchmaker. Apply to The 
Hardy & Hayes Co., Jewelers, Pittsburgh, Pa. 





WANTED, first class engraver, for holidays; posi-. 
tion may be permanent; submit samples, give 
references and state salary wanted. Maier & 
Berkele, Inc., Atlanta, Ga. 





WANTED AT ONCE, good watchmaker and en- 
graver; steady position to right party; give ref- 
erence and state salary in first letter. J. W. 
Kegrice, Ida Grove, Iowa. 





HAVE PERMANENT POSITION OPEN for a 
watchmaker and an engraver, or combination 
man; salary according to ability. Address Allyn 
S. Morgan, Winona, Minn. 





WATCHMAKER AND ENGRAVER; good man 
to take charge of repair department; give age, 
references, sample of engraving; $55 per week. 
C. C. Patton, Canon City, Colo. 





WANTED; a fine position, young watchmaker or 
watchmaker and engraver; careful workman and 
of good address; steady position. Address “‘V., 
3513,” care Jewelers’ Circular. 





WATCHMAKER, ladies’ Swiss watches, casing, 
changing dials, repairing; experienced whole- 
sale workers only; bring tools. Lichtenstein 
Bros., 120 W. 32d St., New York. 





WANTED, JOBBING JEWELER, gvod on new 
work and setting; must be first class. Address 
“K., 3978,” care Jewelers’ Circular. 


SALESMAN WANTED, one who has an estab- 
lished trade on fine platinum mountings only. 
Address “C., 3899,” care Jewelers’ Circular. 








WANTED, first class watchmaker; salary $250 per 
month; best of references required; steady &. 
= Address “H., 3747,” care Jewelers’ Cir- 
cular. 


WATCHMAKERS desiring positions, and parties 
seeking new location, address Byrne-Duff Jewelry 
os 1212 First National Bank Bldg., Omaha, 

ebr. 


TRAVELING SALESMAN to carry line of high 
grade platinum mountings and diamond mounted 
jewelry. Address “P., 4039,” care Jewelers’ 
Circular. 














WANTED, RETAIL SALESMEN. Albert Ed- 
holm, jeweler, Omaha, Nebr. 


WANTED, JEWELER in high class retail store. 


Edward Vail & Co., Wichita, Kans. 








WANTED, GOOD WATCHMAKER; permanent 
Position. S. H. Oderkirk, Newark, N. Y. 





WATCHMAKER AND OPTOMETRIST; steady 
gestion, good salary. W. C. Patterson, Aurora, 





WANTED, engraver and clock man, in one of the 
finest jewelry stores in Elyria, Ohio. Oscar 
Haserodt, 





WANTED, engraver and jeweler, in one of the 
finest jewelry stores in Elyria, Ohio. Oscar 
Haserodt. 





WANTED, engraver and watchmaker, in one of 


the finest jewelry stores in Elyria, Ohio. Oscar 


Haserodt. 





WANTED, first class watchmaker, at once; salary 
Be tet week and bonus. J. Jessop & Sons, San 
5 Cal. 





WANTED, first class watchmaker and engraver; 
permanent Position. T. R. J. Ayres & Sons, 
eokuk, Iowa. j : 





WANTED, a first class watchmaker; salary, $250 
per month; ideal working conditions; best refer- 
ences required. Address “U., 3745,” care Jewel- 
ers’ Circular. : 





WANTED, first class watchmaker; pleasant place 
fine light; must be a good watchmaker; good 
salary to the right man. I, Fink, 30 W. 38th 
St., New York. 





WANTED, a first class watchmaker or a first 
class jewelry and clock repairer and engraver; 
good wages; permanent position. R. H. Herr, 
Wauchula, Fla. 


POSITION FOR STEADY MAN now open; 
let me hear from you at once; transportation 
allowed; advise immediately. George Honnet, 
Wilmington, N. 


EXCEPTIONAL OPPORTUNITY to good sales- 
lady in jewelry store; nice surroundings; good 








salary. Address Berner Bros., 44 Seuth Pearl . 


St., Albany, N. Y 


WANTED, ENGRAVER, one that can assist in 
watch repairs; act as salesman; salary as to abil- 
ity, $40 to $45 a week at once. C. Howard Daley 
& Co., Danbury, Conn. 








SALESMAN FOR THE MIDDLE WEST for 14 
karat and platinum ring line; only one with ex- 
perience need apply. Address “M. N., 3928,” 
care Jewelers’ Circular. 





WATCHMAKER WANTED that can also do en- 
graving, but knowing engraving is not neces- 
sary; good salary for the good man. Address 
“M., 4077,” care Jewelers’ Circular. 





WATCHMAKER AND OPTICIAN, Ohio license; 
liberal salary to liberal man in a first class 
jewelry store; write or call. S. Goodweather, 
14818 Detroit Ave., Lakewood, Ohio. 





JEWELER AND SETTER, repair men, polisher; 
44-hour week: only those seeking permanent 
positions need apply; railroad fare paid. Steve 
C. Wilcox & Son. Des Moines, Iowa. 


GOOD WATCHMAKER; knowledge of engraving 
preferred; steady position, good working condi- 
tions in modern store; $50 to start. L, de la 
Reussille, 38 Broad St.. Red Bank, N. J. 


WANTED AT ONCE, a steel die and an enamel 
cutter; must be an Al man; state experience 
and wages desired. Carl Entenmann Jewelry 
Co., 444 S. Broadway, Los Angeles, Cal. 











WANTED, stone setter and jewelry repairer; good 
wages and permanent position to right party; 
give references and salary expected in first let- 
ter. Bogle Bros., White River Junction, Vt. 


WANTED, A WATCHMAKER, Al man; would 
like one who is an engraver; steady position, 
good salary; state references, also experience. 
Address “‘N., 3971,” care Jewelers’ Circular. 


WANTED, BOY in the office of a diamond im- 
porter; one under 17 years of age preferred; 
state salary expected; Al references required. 
Address “S., 4098,” care Jewelers’ Circular. 


EXCELLENT OPPORTUNITY for salesman with 
prominent concern; must be first class man; 
reference and salary in first letter. Address 
Berner Bros., 44 S. Pearl St., Albany, N. Y. 


WATCHMAKER AND ENGRAVER; must come 
well recommended; one with selling ability pre- 
ferred; state age, salary, experience and refer- 
ences. Schneer’s 116 Granby St., Norfolk, Va. 

















WANTED, a first class watchmaker, plain en- 
graver; $55 to $60 per week; permanent posi- 
tion; nine miles east of Pittsburgh; reference 
reauired. D. H. DeNardo & Co., Braddock, Pa. 





(Special Notices Continued on page 148.) 
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(Continued from page 147.) 


JEWELER AND ENGRAVER wanted for imme- 
mediate and permanent position; must be 
capable of doing light manufacturing, and first 
class engraver; salary to start $50. J. M. 
Clauson, Pottsville, Pa. 








HELP WANTED—Continued. 








WANTED, JEWELER, a young man, good on 
jewelry repairing and stone setting; prefer one 
able to do some clock work; give references and 
a in first letter. Hodgen & Vent, Kokomo, 

nd. 





SALESMAN; silver hollowware manufacturer with 
the best Sheffield line on the market, wishes a 
man who has an established trade in the Middle 
ho ag Address “B., 4003,” care Jewelers’ Cir- 
cular. 





OPTOMETRIST, watchmaker and general repair 
man or engraver; a splendid permanent position 
to right party; position open at once; write for 
— Blue’s Jewelry Store, Gallatin, 

enn. 





ONE OF THE LARGEST jewelry manu- 
facturers going direct to the re- 
tail trade is needing a first class sales- 
man for New England and Eastern 
States; splendid opportunity for a 
good man; straight salary or drawing 
account and commission; unless you 
have acquaintance in this territory, 
do not reply; in replying give us some 
idea of previous sales, salary desired, 
etc.; all communications treated 
strictly confidential. Address “B., 
3151,” care Jewelers’ Circular. 





SALESMAN, YOUNG MAN of good appearance, 
highest references, to call on the trade with 
line of sterling silverware; good salary and com- 
mission. Address ‘“‘V., 4017,”’ care Jewelers’ 
Circular. 


PLATINUM JEWELERS and first class 
diamond setter for Middle West. Ad- 
— “M., 1533,” care Jewelers’ Circu- 
ar. 








WATCHMAKER, capable of taking full charge.of 
repair department; experienced in railroad in- 
spection; permanent position; either salary or 
salary and commission basis. Albert Kamp, Os- 
sining, N. Y 





WANTED, first class watchmaker; permanent po- 
sition; fine light and pleasant working condi- 
tions; state experience and salary expected. 
Wood-Abbott Co., jewelers, 135 Central St., 
Lowell, Mass. 


WANTED, HIGH GRADE SALESMAN to call 
on retail jewelers and department stores, large 
cities, Middle West; fine position for right- 
man; references required. agg & Mowry, N. 
Attleboro, Mass. 


WANTED, WATCHMAKER; must be 
first class on bracelet watches; perma- 
nent position. Klein & Son., Mont- 
gomery, Ala. 











AT ONCE, first-class watchmaker, young 
man preferred; salary $50 per week; 
reference required. Brown Jewelry Co., 
Danville, Va. 





WANTED, a first class watch repair man, capable 
of taking in work and to assist in waiting on 
trade; will pay $50 per week to the one who 
can fill these requirements. Address Oscar C. 
Bear, Madison, Ind. 


SECOND WATCHMAKER, clock man and light 
jewelry repairer; steady pcsition, good work- 
ing conditions in modern store; good salary; 
best references required. L. de la Reussille, 38 
Broad St., Red Bank, N. J. 





FIRST CLASS SAMPLE MAKER for 
large manufacturing concern on gold 
rings and jewelry. Address “D., 4002,” 
care Jewelers’ Circular. 





FIRST CLASS WATCHMAKER, able to 
wait on trade; good wages, permanent 
position. Charles A. Wilson, 110 E. 
Douglas, Wichita, Kans. 





WANTED, TWO WATCHMAKERS, soon; good 
working conditions; modern store; permanent to 
right men; population 35,000 and growing rap- 
idly; salary $40; more if worth it. S. T. Little 
Jewelry Co., Cumberland, Md. 





YOUNG MAN WANTED in office of watch case 
concern to take care of stock and wait on cus- 
tomers; only those with experience need apply; 
state age and salary desired. Address “S., 
4075,” care Jewelers’ Circular. 





THE GORHAM SHOP have an opening 
for a strictly first-class watchmaker. 
The Gorham Shop, Book Bidg., Wash- 
ington Bivd., Detroit, Mich. 





WANTED, a good clock maker, also to assist on 
watches; steady employment; state salary; ref- 
erences required. he Bero Co., Inc., Burling- 
ton, 





A FIRST CLASS WATCHMAKER; must speak, 
read and write English; good references; salary 
no object and a steady position for the right 
man; near to New York City. Address “U., 
3383,” care Jewelers’ Circular. 





WANTED. ENGRAVER that can do ordinary 
jewelry and clock repairing; position permanent: 
good salary at once; state salary wanted, refer- 
ences, etc., in first letter. Address “Connccti- 
cut, 4080,” care Jewelers’ Circular. 





FIRST CLASS WATCHMAKER 
ing jewelry store in Southern toon a cad. 
inhabitants; $50 per week; good worki 10,000 
ditions and pleasant surroundings; Ng con. 


required. Jo Koch Ings; references 
von. Jonas Koch, 37 Maiden Lane, New 





WANTED, first class watchmaker: food on brace 
let watches; must be aedy an reliable xe 
per ~ ” —_ permanent job to ri $40 

we do not accept cylin 

pairs. Address “aR” “J33a0 coe 

Circular. 


ght party; 
L., 3334,” care Jeweles 





WANTED, A GOOD MAN t 
small manufacturing plant wud b charge of 
with retail jewelry store; must be capabl 
doing —~ a “— order work and aad of 
ing. Samue , % 
Haven, Conn. my & Sons, Inc., New 
menses 





WANTED, first class watchmaker; : 
and best “ niggas condition; oe i 
ion, good salary. T. . Dicki 9 
Main St. Buffalo, N.Y." a & Co,, Gis 








ENGRAVER! Splendid opportunity j 

setter-engraver; congenial ourrcundines ae 
class light trade shop; 50 cents on the dollar. 0 
weoye A a; full qereuiers. Telephone Yonk. 
7 ian Walter Hohl, 2 Palisades Ave., Yonk- 








ENGRAVER, first class on all line of work in- 
cluding carving and enamel cutting; must be 
Al and fast with neat work; the position is per- 
— — = _— 7 West; write full de 
ails, stating salary. ress “A., 4082,” 
Jewelers’ Circular. - oe 





WANTED, experienced jewelry, watch or dia 
mond salesmen or traveling men off road for 
holiday season only; also good opportunity for 
married women experienced in jewelry line for 
Christmas season. Address “G., 3997,” care 
Jewelers’ Circular. . ‘ 





WANTED, high class salesmen of jewelry to 
carry cut glass of finest quality as a side line on 
a commission basis; several Eastern and Middle 
Western States open; only traveling men need 
apply: references required. Address “Z., 3908,” 
care Jewelers’ Circular. 





WANTED, competent and experienced watch. 
makers, also a clock repairer; permanent posi- 
tion; ideal working conditions; will pay good 
salary for competent mechanics; state salary 
and send reference in first letter. J. J. Sweeney 
Jewelry Co., Houston, Texas. 





WANTED, one first class watchmaker; must 
come well recommended; best of salary and 
steady position to right party; ideal working 
conditions; give references in first letter. Paul- 
Gale-Greenwood Co., Norfolk, Va. 





WANTED, first class watchmaker; young man 
preferred; excellent working conditions; fine 
store; position permanent to right man; _ state 
experience and salary expected in first letter. 
K. Falkenberg, Walla Walla, Wash. 





WANTED, watchmaker, engraver and 
salesman; steady position; salary to 
start $50 and good working conditions. 
H. J. Crown, New Kensington, Pa. 





WANTED AT ONCE, first class clock and jewelry 
repairer; the best of working conditions in the 
finest establishment between Cleveland and Pitts- 
burgh; permanent position, good wages. Ad- 
dress “J., 4076,” care Jewelers’ Circular. 





WATCHMAKER in city of half million popula- 
tion, a strictly high class shop man is assured 
a permanent position with satisfactory pay; state 
full particulars with application. Address 
“EB. S. G., 3983,” care Jewelers’ Circular. 





SALESMAN for New York, Pennsylvania and 
New England States, for 14 karat and platinum 
ring line; only one with experience and a fol- 
lowing need apply. Address “X., 4031,” care 
Jewelers’ Circular. 


WANTED, Al ENGRAVER who can wait on 
trade; steady position to right man; would like 
to have ron of your engraving and_state 
salary and full particulars in first letter. H. S. 
Mowrer, jeweler, Rocky Mount, N. 





WANTED, WATCHMAKER for shop work ex- 
clusively; a permanent, desirable position to a 
mun with experience and ability; state full par- 
ticulars in application. Berry & Whitmore Co., 
Washington, D. C 





WANTED, good competent man on electric mas- 
ter and secondary clocks, hall and chiming 
clocks, time recorders and watchmen’s clocks; 

steady position to competent workman. Address 

Jos. Mayer, Inc., 81 Marion St., Seattle, Wash. 





WANTED, WATCHMAKER who can do plain 
engraving and jewelry repairing; man with am 
bition and ability to act as assistant manager; 
pleasant, healthy surroundings; permanent; pro 
motion; state salary expected. Address “K,, 
3732,” care Jewelers’ Circular. 





WANTED AT ONCE, Al1 watchmaker; salary, 
$50 per week; best of working conditions and 
the very best climate; good tewn in Piedmont 
section of North Carolina; do not answer unless 
you are a good watchmaker. Address “Z. Z, 
3972,” care Jewelers’ Circular. 





SALESMAN WANTED to represent in Middle 
West, manufacturer of popular priced platinum 
and gold jewelry for the jobbing trade; must 
be acquainted with the jewelry jobbers in that 
territory; references required. Address “N, 
4084,” care Jewelers’ Circular. 





WANTED, first class engraver with knowledge of 
repairing jewelry; steady employment; state 
ary, references i Bam mm The Bero Co., Inc, 
Burlington, Vt. 





WATCHMAKER AND PLAIN ENGRAVER; 
must be good on all kinds of watch, repairs 
including wrist watches; permanent position wi 
leading shop in State; state full details and 
salary first letter. Sanders Rones, manu factur- 
ing jeweler, Box 679, Tulsa, Okla. 

WANTED, SALESMAN, experienced with large 
following and acquaintance -among_ jobbing 
trade of New York State, including New York 
City, to carry high class line of platinum mount 
ings, also new patented watch cases. Address 
“J., 3990,” care Jewelers’ Circular. 
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HELP WANTED—Continued. 
eer 
= 


a real live retail jewelry salesman, 

ba knows the jewelry game; must have 
onsd references; single man pre erred; state 
lary wanted to start, age and experience; 
-, small photo, or description of your- 


al — Gumm, Jackson, Mich. 


E tchmaker, one 

t class Eastern watchmaker, 

WANTED, © airing bracelet watches and other 
fine work; willing to pay your price if satisfac- 
tory; if you want to come to the Rose City of 
the West, this is your opportunity. Jaeger 
Bros., 131 Sixth St., Portland, Oregon. 

















WANTED, first class watchmaker, en- 
graver and jeweler, capable of waiting 
on trade if necessary; high salary to 
competent man; position is permanent; 
give all details as to salary, age and 
references in first letter. B. Rosen- 
berg, Oil City, Pa. 





WANTED, A YOUNG MAN with experi- 
ence in the pearl and precious stone 
business; apply stating references and 
salary. Address “X., 4096,” care Jewel- 
ers’ Circular. 

FIRST CLASS ENGRAVER, die cutter 
and designer, wanted at once; steady 
position; best salary; transportation 
paid. Gerwe Bros. & Garvey Co., 
Davenport, lowa. 








JEWELRY AND CLOCK REPAIRER 
who can assist in waiting on trade; 
pleasant, permanent position with good 
future. E. W. Chamberlin, 324 So. Main 
St. Akron, Ohio. 





WE HAVE many good opportunities for 
watchmakers and opticians; we can 
put you in touch with a good location. 
Address C. B. Norton Jewelry Co., Box 
1123, Kansas City, Mo. 





WANTED, two men, good watchmaker 

and engraver and a good watchmaker 
and jewelry repair man; season or 
permanent position to proper party. 
Allen & Co., Orlando, Fla. 


JEWELER AND STONE’ SETTER 
wanted by store in city of 60,000, near 
Chicago; permanent position; start at 
$45. Address “Circular, 242,” 1104 
Heyworth Bldg., Chicago, III. 








WANTED, a first class man for installment 

jewelry business, one who has had good expe 
rience and can install a system; must come well 
recommended; good chance for right man; write, 
stating experience and salary expected. Ad- 
dress “M., 3988,” care Jewelers’ Circular. 





FOREMAN WANTED; experienced man to take 
charge of jewelry factory; must thoroughly un- 
derstand the manufacturing of platinum and gold 
and 14 karat and 10 karat gold jewelry; excel- 
lent cpportunity; best of references required. 
Address “J., 4085,” care Jewelers’ Circular. 





WANTED, a real live retail salesman, one who 
knows the jewelry game; must have good refer- 
ences; single man preferred; state salary wanted 
to Start, age and experience, also send photo 
or description of yourself. 'B. Stein Jewelry 
Co., 218 North High St., Columbus, Ohio. 





DO YOU WANT TO COME TO FLORIDA for 
the Winter? If you are a competent watch- 
maker and engraver we have a good job for you 
from December 1 to May 1; give references 
and state salary wanted in first letter. . 
Walker Jewelry Co., W. Palm Beach, Fla. 


WANTED AT ONCE, good watchmaker, 
engraver and jeweler; permanent; will 
give good man charge repair depart- 
ment; $50 week and fare here; wire me. 

F. W. Jones, jeweler, Arcadia, Fla. 





WANTED, ENGRAVER; salary $50 a week; 
transportation refunded if services are satisfac- 
tory; we offer permanent position to the right 
man; send sample plate and references, stating 
where employed for the past six years, age, na- 
tionality, and whether married or single. Green- 
leaf & Crosby Co., Jacksonville, Fla, 





COME TO FLORIDA, the tropical city of 
the South; wanted, a watchmaker, en- 
graver and jeweler; some waiting on 
trade. Address stating salary, Fort 
Myers Jewelry Co., Ft. Myers, Fla. 





SALESMAN WANTED for New York City and 
local territory by manufacturers of sterling sil- 
ver, plated silverware, Sheffield, and plated 
novelties; must have knowledge of and experi- 
ence in selling silverware and have acquaint- 
ance with jobbing, department store and jewelry 
trade; good opportunity; correspondence confi- 
dential; state experience, age and salary. Ad- 
dress “J., 4094,” care Jewelers’ Circular. 





WANTED AT ONCE, first class watch- 
maker and engraver; $60 per week; 
steady position with chance for ad- 
vancement. Write or wire Greenberg 
Jewelry Co., 821 Fourth St., Sioux City, 
lowa. 





MATERIAL MAN for wholesale supply firm; one 
with thorough knowledge of and experience in 
filling orders for watch material; fine salary and 
exceptional opportunity; when replying mention 
previous experience, salary required and age. 
Address “Circular, 243,” 1104 Heyworth Bldg., 
Chicago, IIl. 





JEWELER WANTED, ponolneing must be 
able to work in platinum as well as gold; 
must be steady and reliable and good stone 
setter; permanent position for right man; city 
of 160,000; fine climate and agreeable sur- 
roundings. Address E. Hertzberg Jewelry Co., 
San Antonio, Texas. 





SKILLED WATCHMAKERS WANTED for per- 
manent positions by leading jewelers; good 
wages paid to thoroughly experienced mechanics; 
none other need apply; well lighted shop exclu- 
sively for watchmakers. Address with full par- 
ticulars. Brock & Co, Jewelers, 439 S. Broad- 
way, Los Angeles, Cal. 





WANTED, a top notch combination jeweler and 
engraver; must be fast and accurate; salary $65 
per week; position is permanent; man must be 
thoroughly reliable, be able to do anything in the 
manufacturing, repairing and engraving usually 
done in a fine store. Address “X., 2000,” care 
H. H. Hawley & Co., Dallas, Texas. 





WANTED, co-operative house and city 
man that could work up to a valuable 
assistant; give full particulars in first 
letter; strictly confidential. The A. F. 
Smith Co., Omaha, Neb. 





YOUNG MAN, 18 to 21 years, for wholesale 
jewelry supply firm; one «with some experience 
in retail store preferred but not essential; ex- 
cellent chance for one who is serious and ap- 
plies himself; mention experience, if any, age, 
salary, education, ete. Address “Circular, 
244,”7 1104 Heyworth Bldg., Chicago, IIl. 





FOREMAN, experienced man to take charge of 
Novelty jewelry factory; must understand tools 
and be expert help organizer; former produc- 
tion man preferred; take charge immediately; 
factory situated near New York City; salary 
commensurate with ability; write for, interview. 
Address “V., 4028,” care Jewelers’ Circular. 





STRICTLY first class watchmaker for 
fine retail shop in New York City, to 
take complete charge; permanent po- 
sition; state experience; good man 
only. Address “M., 3984,” care Jewel- 





ers’ Circular. 


PLATINUM JEWELERS and first class stone 


setters; prefer men who are able to set own 
stones on high grade platinum work; but if not 
combination state full details and salary first 
letter; must be first class on one or the other; 
permanent positicn with leading shop in State. 
Write, Sanders Rones, manufacturing jeweler, 
Box 679, Tulsa, Okla. 





LARGE NEW YORK RING FIRM wants 


experienced salesman for established 
trade In South Atlantic States; start 
out between now and Jan. 15; state full 
particulars; strictly confidential. Ad- 
dress “X., 2896,” care Jewelers’ Circular. 





FIRST-CLASS WATCHMAKER for permanent 


position; married man preferred; best of work- 
ing conditions and city hours; wages from $45 
up according to ability, and the better you are 
the better we will be pleased; don’t write unless 
you have had at least 15 years’ practical experi- 
ence and are ready to come on short notice; state 
full agg in first letter. Jos, I. Schwartz, 
Iris Bldg., Casper, Wyo. 





SALESMEN WANTED; Eastern and Western 


territory: to those with established trade, very 
attractive offer will be made by leading whole- 
sale and jobbing jewelry concern carrying com- 
plete line of watches, clocks, diamond mounted 
10 and 14 karat. ard general line of fill 
jewelry; openings at once or arrangements made 
for this rosition after Jan. 1, 1921. Address 
“A., 3168,” care Jewelers’ Circular. 





WATCHMAKER WANTED; competent watch- 


maker for responsible and permanent position; 
salary $50 per week, 50 per cent commission on 
all work over $90; — a class man wanted; 
references required. e Bero Co., Iné., Bur- 
lington, Vt. 





WANTED, first class watchmaker; steady 


position; pleasant surroundings and a 
good live city; good grade of work; no 
Swiss bracelet watches; state full par- 
ticulars and salary expected in first 
letter. J. T. Allen & Co., Richmond, 
Va. 





WATCHMAKER, high grade man wanted for 


bench work; prefer man with factory experience, 
by one of the largest Southern retail jewelers; 
new and modern shop; perfect lights; pleasant 
surroundings; unsurpassed climate; eight hour 
day; good salary and share in profits of depart- 
ment; now have four men; state experience, 
salary wanted, give references. Maier & Ber- 
kele, Inc., Atlanta, Ga. 





JEWELRY BUYER AND MANAGER, ex- 


perienced buyer of diamonds and 
jewelry; must be a good salesman and 
manager; write giving experience, etc. 
Apply to Mr. H. L. Weber, Weber’s De- 
partment Store, Clark and Van Buren, 
Chicago, III. 





WANTED FOR STEADY POSITION, a 


jewelry repairer and assistant to watch- 
maker or engraver; a good man is de- 
sired at an adequate salary; transpor- 
tation allowed. George Honnet, Wil- 
mington, N. C. 





WANTED, first-class watchmaker and en- 


graver; permanent position in. first- 
class store; why freeze in the cold 
North when you can have a good po- 
sition and live in the sunny South; 
$50 per week. Address J. M. Harless, 
Gulfport, Miss. 





WANTED, wide awake salesmen to sell 


high grade well known line of watch- 
makers’ tools used throughout the 
United States and Canada; attractive 
commission ; state age, experience, 
work and territory now engaged in; 
correspondence confidential. Address 
“J. J., 4079,” care Jewelers’ Circular. 








(Special Notices continued on page 150.) 
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HELP WANTED—Continued. 











WATCHMAKER WANTED in live college town 
of 20,000; ideal working. conditions; permanent 
position and good salary to a finished workman; 
does not necessarily have to be an engraver; 
must be of good address and habits; this posi- 
tion must be filled at an early date; send full 
particulars and photograph in first letter; no 
clock or jewelry work. Address Smith & 
Mouch, jewelers, Champaign, III. 





WANTED, first class watchmaker who 
can also repair clocks, and an all round 
jewelry repairer; permanent positions 
under good conditions at fair wages; 
send references stating salary desired 
with application. James Allan & Co., 
285 King St., Charleston, S. C. 





JEWELRY SALESMAN with ability, and thor- 
oughly experienced in selling progressive manu- 
facturer’s 10 karat and 14 karat popular priced, 
well known gold line in Chicago, Illinois, Wis- 
consin, Indiana and Iowa States, and adjacent 
territory; Chicago residents with an established 
trade and a wide following will be considered; 
communications treated _ strictly confidential. 
Address “‘A., 4005,” care Jewelers’ Circular. 





WATCHMAKERS! We are looking for 
first class watchmakers; we are pay- 
ing $60 a week; our working hours are 
from eight to five, Saturdays, 12 o’clock 
all the year round; we are paying time 
and a half for overtime; if you are a 
good, live man, communicate with us 
at once; state age and experience. 
Address “Circular, 241,” 1104 Heyworth 
Bidg., Chicago, Ill. 





THE GRUEN Watchmakers Guild offers 
unusual opportunities to watchmakers 
of varying experience who are seeking 
permanent and pleasant employment in 
a most up-to-date organization; several 
workmen who have had experience on 
decotage are also needed; good wages, 
good hours, good light and airy work- 
rooms. For detailed information and ap- 
plication blanks, address The Gruen 
Watchmakers Guild, Horological Divi- 
sion, Time Hill, Cincinnati, Ohio. 





FOR SALE, the only jewelry and optical store 
in Southern Minnesota, town of 1,000 to 1,100 
population; all one man can do; stock and 
fixtures invoice about $3,500; good opening for 
Edison Phonograph line. Address “‘T., 4013,” 
care Jewelers’ Circular. 





FOR SALE, pawnbroker, jewelry business, estab- 
lished ‘12 years; fine selling stock, conservative 
pledges; ‘suburb of Newark, N. J.; population 
40,000; from $20,000 to $25,000 cash needed; a 
life time opportunity. Irving J. Fink, 26 Irving 
St., East Orange, N. J. 





JEWELRY STORE in good location in Flatbush, 
Brooklyn, N. Y., can be had for $2,500 cash if 
quick transaction is accomplished; fixtures and 
stock are all up to date; very: good place for 
repairs; sell on account of going to Europe. 
Address “‘Z., 4037,’’ care Jewelers’ Circular. 





NEW YORK MANUFACTURER of high grade 
platinum mountings, rings, bar _ pins, and 
brooches, must dispose of stock; will discontinue 
making same; memo packages sent to responsible 
firms; wonderful opportunity for manufacturer, 
jobber or retailer. Address “F., 3885,” care 
Jewelers’ Circular, 





FOR SALE, jewelry stock and fixtures of about 
$15,000 in a North Western State; best location, 
fine community; yearly sales $20,000; built up 
in 10 years from nothing and still growing; 
physical reasons for selling; an excellent oppor- 
tunity beyond question. Address “X. Y. Z., 
3674,” care Jewelers’ Circular. 





JEWELRY STORE FOR SALE in the best_town 
in the irrigated district of Southwest Texas; 
will invoice about $6,000; repairs will average 
$400 per month; no competition; fine opening 
for optician; reason for selling, buying interest 
in big store. Address “B. L. P., 144,” care 
C. U. Spawn & Co., Houston, Texas. 





A RARE OPPORTUNITY for some one; 
for sale, a jewelry shop and watch re- 
pair department for the trade; between 
$18,000 and $20,000 worth of work 
handled every year; could sell both de- 
partments separately or jointly, either 
way. For particulars apply to E. Miller, 
4 S. Howard St., Akron, Ohio. 








Sor Sale. 


Tools, Equipments, Merchandise. 


5c. a word; minimum charge, $1.25 








FOR SALE, Oliver four-inch face hand rolls; Al 
shape. The Toledo Jewelry Mfg. Co., Smith 
& Baker Bldg., Toledo, Ohio. 





For Sale. 
Stores, Stocks and Businesses. 


5c. a word; minimum charge, $1.25 


FOR SALE, beautiful complete jewelry store 
fixtures; going out of business. Stewart & 
Co., 326 Fifth Ave., Pittsburgh, Pa. 





MEN’S NICKEL, SWISS WATCHES ffor sale 
at very reduced price; gross lots only. Address 
“G., 3903,” care Jewelers’ Circular. 








FOR SALE, JEWELRY STORE; best location 
in Harlem; good reason for selling. Address 


U., 4912,” care Jewelers’ Circular. 





START IN BUSINESS; retiring; cheap jewelry 
supply, plenty stock, cases and trays; big route; 
$400 to $500 required. Telephone Bell Harbor, 
516, New York. 





JEWELRY STORE for immediate sale; good loca- 
tion; steady. income; with or without stock; fix- 
tures and right to lease: $1,000; bargain. Ad- 
dress “‘T., 3886,” care Jewelers’ Circular. 





FACTORY on Canal 


St., 
and office 
safes, 
Address 


New York; 
equipped ready 
partitions, etc., 
“O., 3969,” 


complete 

for 
com- 
care 


jewelry shop 
work; machinery, 
plete: reasonable. 
Jewelers’ Circular. 





FOR SALE, long established jewelry and repair 
business in central Ohio town; several towns to 
draw from; ideal location for optician; it will 
pay you to investigate; poor eyesight reason for 
selling. J. W. Dadisman, Baltimore, O. 

















FOR SALE, genuine C. W. T. out door electric 
flashing watch sign at bargain. Address “‘Cir- 
cular, 234,” 1104 Heyworth Bldg., Chicago, IIl. 





WE HAVE TO OFFER lot of 114 regulation tele- 


scope trays 3g inches high, brand new at 45 
cents each. Jack J. Felsenfeld, 15 Maiden Lane, 
New York. 





CAMEO brooches, rings, lavallieres, scarf 
pins, cornelians, browns, pinks, sent 
on memorandum for ten days at very 
low prices; buy direct and save money. 
Empire Mfg. Co., Manufacturing Jewel- 
ers, Providence, R. |., established 1901. 





FOR SALE, Waltham chronometer, two 36-in. 
watch signs, No. 300; 20-ft. oak wall case, slid- 
ing doors; two walnut bases, grained oak finish; 
round umbrella case; flat top umbrella case; 
polishing motor; trays, rings, watches and plain 


burglar proof safe; Brown street clock; two 
regulators. Onkens interchangeable window 
fixtures. F. W. Swan, Muscatine, Ia. 








Business Opportunities, 


5c. a word; minimum charge, $1,25 


MR. JEWELER, if you want cash for 


jewelry stock and fixtures, write f Our entire 
414 Citizens Bldg., Cleveland, for IK Goon 





a, 

WANT TO BUY jewelry store u 
York or vicinity, or arrange tor peal New 
a M. Hodes, 164 St. Nicholas Ave Xe 
OrTk. be 





ae 

NEED CASH? We will pay highest cash pe 
for all or any part of your jewelry stock: en 
dreds of satisfied customers; give us a trial 
bank reference. H. H. Horowitz, 1007 Mallers 
Bldg., 5 S. Wabash Ave., Chicago, Til a 








HIGHEST CASH PRICES FAID fo 
plus stocks of diamonds, watches, jewdrys an 
your stock to me and receive money by return 
er —— gg all business 
strictly confidential. Emil Noel, 29 E, 
‘St., Chicago, Il. Madison 








HAVE PAID the highest cash price for 
jewelry stores for 40 years; [ama pos. 
tive buyer if you really want to sell, 
Isaac Rich, 21 Bromfield St., Boston, 
Mass, 





ARE YOU GOING OUT OF BUSINESS? We 
pay highest cash value for entire stock, or part 
of jewelry, diamonds and fixtures; communi. 
cate with us, it will be to your advantage: 
rating and references of the highest order, 
Van Praag & Co., 459 Broadway, New York 
established 1889. ‘ 





PROFITS positively guaranteed; jewel 
ers why seil at a loss; our way is Safe 
and sure; write us today. Merchandise 
Buyers Association, 8th Floor, Ashland 
Block, Chicago, IIL 





COMMUNICATE AT ONCE; | will buy 
your entire stock and fixtures fer cash; 
quantity no object; bank reference, 
Louis Gordon, 387 Washington &t, 
Boston, Mass. Established 1900, 





DO YOU CONTEMPLATE RETIRING or going 
out of business? I will buy your entire or sur 
plus stock of jewelry, diamonds, etc., and pay 
the very highest cash price; no stock too large; 
25 years’ experience in buying diamonds and 
jewelry; it will be to our mutual benefit to com- 
municate with me; best references. I. Oleni 
a eae New York. Telephone, 953 

anal. 





WE WILL BUY entire stocks and fixtures 
for spot cash and come and see you at 
our own expense; do not sell until you 
see us; all business confidential. Briggs 
& Reid, 1201 Stock Exchange Bldg. 
Chicago, III. 





DUE TO THE SCARCITY of high class help, 
I will sell a part interest in my manufacturing 
department to two high grade mechanics; one 
platinum and gold worker and one engraver 
and repair man; am located in most widely 
known transient city in the United States. M. 
Raldwin, gem cutter and manufacturing jeweler, 
Rochester, Minn. 





WILL BUY entire stocks and fixtures 
for spot cash and come and see you at 
my own expense; do not sell until you 
see me; all business confidential; | can 
furnish best of references. Joseph M. 
Gordon, Rooms 509-510, 387 Washington 
St., Boston, Mass. 





SELL your stock and fixtures for cash; 
| will buy them; if you mean business, 
| mean business; send your dead stock; 
receive check in return mail; all goods 
held until acceptance of check. J. B. 
Gordon, Room 313, 387 Washington 
St., Boston, Mass. 
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guSINESS OPPORTUNITIES—Cont. 


, 








ONTEMPLATE going out of 

g ovenng my large retail business 

laces me ina position to pay you more 

than anybody, for your entire stock or 

any part of it; a trial will convince you; 

best bank references. F. Nerad, 1833 
Blue Island Ave., Chicago, Ill. 








'T LET your old stock accumulate; 
gid it into real cash; | pay full value 
for your entire stock or any part of it; 
check by return mail; a trial will con- 
vince you. Emanuel Maltz, Room 1004 
Mallers Bldg., Chicago, Ill.; established 
1900; you benefit by my experience. 





WHY WORRY ABOUT MONEY? We 
will pay the highest cash price for your 
entire stock of diamonds, watches, 
sliverware and jewelry of every .de- 
scription; quantity no object; for 30 
years our specialty; bank and mer- 
cantile reference. Brooklyn Purchasing 
Syndicate. Frank Walker, proprietor, 
610 Broadway, Brooklyn, N. Y. Phone 
1757 Stagg. 





DON’T take a ridiculous price for your 
diamonds and jewelry; don’t sell until 
you get my price; don’t keep your dead 
stock when you can get real money for 
it; don’t ship your stock East when 
living West of the Rockies; you can 
get cash quicker from me; best jeweler 
and bank reference. M. Weinstein, 
Room 601, Title Guarantee Bldg., Los 
Angeles, Cal. 





WIRE OR WRITE if you want to sell; 
we buy for spot cash entire jewelry 
stores or any part; we are paying 
highest cash prices for surplus stock; 
send us a shipment of anything you 
have for sale; check malled same day 
recelved and goods held until offer Is 
accepted by you; bank reference. J. 
L. Art & Co., Bonded Auctioneers and 
Appraisers, 1003 Mallers Bldg., 5 S. 
Wabash Ave., Chicago, Ill. 








Wanted to Purchase. 


5c. a word; minimum charge, $1.25 








WANTED, BOLEY LATHE NO. 2, W. W. model, 
also slide rest. Address “H., 4058,” care Jewel- 
ers’ Circular. 





IMPORTER WANTS TO BUY furnished office 
with large safe; jewelry section; possession 1921. 
Address “T., 3904,” care Jewelers’ Circular. 





CHRONOMETER WANTED; eight day English 
chrenometer in box; must be in perfect condi- 
tion; state cash price. Mears & Co., 46 Cort- 
landt St., New York. 


PRECISE WATCH REPAIRING and close ad- 
justing; just as gdod as factory work, and some- 
times better. A. Jackson, 1002 Holland Bldg., 
St. Louis, Mo. 





ACCURATE AND PROMPT watch repairing of 
all kinds at regular prevailing trade prices; ref- 
erences furnished. . D. Anderson Co., 445 
W. Chestnut St., Lancaster, Pa. 





COMPLICATED WATCHES, watch repairing 
casing, all grades; all kinds of watch work and 
fitting done. Quality Watch Repairing Co., 
Room 18, 239 Broadway, entrance 1 Park Place, 
New York; Telephone Barclay 8136, I. Kunnel; 
formerly in charge of repair departments for 
J. Bulova & Co., importers of Swiss watches 
and Byron L. Strasburger & Co., importers of 
Swiss watches. 








Sperial Order Work and 
Repairs for the Trade. 


5c. a word; minimum charge, $1.25 


Zeygal Notires. 


5c. a word; minimum charge, $1.25 








PLEASE TAKE NOTICE that the co-partnership 


heretofore existing between Messrs. S. A. Gross- 
berg, Max Greenfield and H. Suchow, known as 
the Alliance Jewelry Co., has this day dissolved 
and assigned all its accounts for the purpose of 
liquidation to H Berg & Co., 150 Nassau 
St., New York, to whom all payments are to be 
made. Alliance Jewelry Co., S. A. Grossberg, 
Max Greenfield, H. Suchow. 





AMERICAN SALES FORCE; whereas the co- 
partnership heretofore existing under the firm 
name of American Sales Force, composed of 
Alexander Hochman, Julius Altman and Max 
Altman has been dissolved by the retirement 
of Alexander Hochman, but the business is to 
be continued by the subscribers Julius Altman 
and Max Altman, who were co-partners in said 
firm; the subscribers also declare that they are 
responsible for all the debts of the firm up to 
the date of this notice and will pay the same 
when they mature. Dated, New York, October 
21, 1920. Julius Altman, Max Altman. 











HUB AND DIE CUTTING for class pins, fra- 
ternal badges, emblems, etc., for real service 
and right prices. Edw. F. Korbach, 650 Wood- 
ward Ave., Detroit, Mich. 


Miscellaneous. 


5c. a word; minimum charge, $1.25 





CUTTING SPECIALISTS; all kinds of shell 
cameos, odd shape or other desired designs; we 
will buy your broken shell and coral cameos or 
repair them at reasonable prices. Taliercio Co., 
82 Nassau St., New York. 








Eo Let. 


5c. a word; minimum charge, $1.25 








TO SUBLET, suite consisting of two large and 
two small rooms. 20 Maiden Lane, Fourth 
Floor, New York. 





FOUNDRY FULLY EQUIPPED to cast silver 
and white metal; will give party work also. 
Address “C., 4001,”’ care Jewelers’ Circular. 





LIGHT OFFICE with two big windows suitable 
for engraver, setter or watchmaker. Apply D. 
S. Springer Co., Room 502, 101 Beekman St., 
New York. 


SPACE TO LET with good light; window on 
Sixth Ave. side; excellent for engraver or dia- 
mond setter. Albert Welsch, 101 W. 41st St., 
corner 6th Ave.. New York, 








TO LET, near Grand Central Station, exceptional 
lofts, 5,000 square feet on a floor; wonderful 
light suitable for manufacturing jeweler. Henry 
Trenkmann, 187 Lafayette St., New York. 
Phone, Canal 5515. 





MOST DESIRABLE diamond office in New 
York; office on top floor of new building; 700 
feet, skylight, private shower and wash room; 
exceptional light; one block from City Hall, 
Phone Mr. Fischer, 2410 Beekman, New York. 








HILES WATCHMAKING and Engraving School, 


the largest and best equipped school in the 
west. 717 Market St., San Francisco, Cal. 





JEWELERS’ DISPLAY CARDS have proven 


their worth, stood the test and have improved 
business; recommended and used by thousands 
of jewelers throughout United States. M. 
Dauer, designer-originator, jewelers’ display 
cards, 61 W. 14th St., New York. Write for 
samples, 





ENGRAVING JEWELERS, watchmakers, dia- 


mond setters, engravers! Do not be satisfied 
with good enough when in a very surprisingly 
short time you can increase your pi Mong learn- 
ing lettering monograms with the wonderful 
method of a French-American professor; da 
or evening classes. Schcol of Engraving, 25 E. 
14th St., New York. 











ODD SHAPE 


atch Glasses 


Perfect Fitting—Dust Proof 
Ruger & Keihe WY". So" 








New York City 
Headquarters for 
Gold and Silver Plating 
Mesh B and Jewelry 
iapabdne at Moderate 
Prices. 


Louis Morenfeld & Co. 
33 John St., New York 











FOR RENT, factory and office, third floor, suit- 
able for two tenants; high ceiling, excellent light 
for manufacturing; full particulars given on 
request. Inquire J. Greenberg, Room 31, 45 
Lispenard St., New York, Jewelry Crafts Bldg. 





TO LET, part of top loft in new jewelry section; 
2.500 square feet, suitable for manufacturer; 
fine light on all sides; freight and passenger 
elevator; steam heat and sprinkler; immediate 
possession. Cohan-Epner Co., 122-130 Centre 
St., New York. 





WANTED, JEWELERS’ MACHINERY, entire 
shop or single pieces in New York, Newark or 
vicinity; including foot and power presses. 
Young, 160 Christie St., Newark, N. J. 








Watch Work for the Trade. 


5c. a word; minimum charge, $1.25 








PROMPT REPAIRING in Swiss and American 
watches;. prices quoted if desired before work 
is commenced. Zussman, 117 S. Eighth St., 
Philadelphia, Pa. 





FIFTEEN (15) BENCHES suitable for manu- 
facturing any kind of jewelry; unrestricted use 
of all necessary equipment and machinery neces- 
sary to jewelry manufacturing; will divide to 
suit; rent reasonable. Address “‘Y., 4029,” care 
Jewelers’ Circular. 





Meet “‘BETTY’’ 


We want to convince you that we have the best 
value in a Ribbon Bracelet on the market... . 
Come (one on a card) with a printed Guarantee, 
super heavy ribbon, all metal parts 1/10th gold. 
$5.00 Per Doz. Write for sample. 


GEORGE PHILLIPS & COMPANY, Scranton, Pa. 








METAL SPINNING 


AND SILVERSMITHING 
Special Orders for the Trade 
Gold and Silver Plating and Repairing Cigarette Cases. 


IRVINGTON ART METAL WORKS 
579 Grove Street Irvington, N. J. 





Wanted to Rent. 


5c. a word; minimum charge, $1.25 





DIAMOND SETTER wants office, or sublet, down- 
town, New York. Address “P., 4006,” care 
Jewelers’ Circular. 








Jobber 
in 


B. HABERMAN 
Diamonds, Watches, Jewelry, etc. 


wishes to announce that he has moved to 
703 Canal St., cor. Royal St. 


Our Jobbers’ prices are 
the most satisfactory. New Orleans, La. 























152 THE JEWELERS’ CIRCULAR October 27, 1929 











Telephone—5596 Cortlandt 











The Leading Jewelry Auctioneer of the United States 


W. H. BROKAW 


My Methods Are a Guarantee Against Loss 





o eye e 
Reliability —Experience—Salesmanship 
W. H. BROKAW 
I have the evidence to prove that I have conducted the largest sales ever held in this country for leading Merchants, 
Banks, Receivers and Trustees. In all of my recent sales, my books show a substantial profit above cost. Present 
conditions offer unusual opportunities to reduce stock or close out completely. When you want the best, and a 
guarantee of assured success, write or wire me. 


14 MAIDEN LANE - = ee NEW YORK 




















Se ipgadics dai ee a ae ae 
Did you ever realize 


s : : 
Raise | 3 -* | what little you get for | 


melting your old rings. 


7 <= and what big prices you 
Money fl ‘ om | vay for new ieaat 


PO To avoid losses send 
se @€©6—)™C(Cs«SsS|:~*them to _ uss and we will | } 
: “| make them look like new for } 
e uce “he, "| 75 cents and up according to 
S k & , _| the size of stones. 
Prices up to % Kt., 75c.; up to % .Y vaets up to 1 Kt., $1.25; 


| up to 1% Kt., $1 
C ose M. J. STERN c BRO. 
0 61 BEEKMAN STREET NEW YORK CITY 
ut Special Jewelers to the Retail Trade 




















I guarantee to do 
either of the gene —_ Fish Bone Co. 
above without IMPORTERS OF 
loss to you of » Italian and African 
money or pres- Bone 
“Wizard of the Hammer” tige. Y Stock of All Sizes on Hand 


I give you service and quality. Profits absolutely ane eel > Chrystie St., New York 
guaranteed. Write for date and reference. —— 


A. E. GREGORY | | “tcc FINDINGS 



































Platinum 
JEWELERS’ AUCTIONEER PIERCED RINGS FOR MANUFACTURERS 

Phones—Central 2548, Maywood 852R —_— Wile Semele Finding Ca 
32 So. Wabash Ave. CHICAGO 57 Chrystie St. New York 
Established 1862 The Buyers’ Directory 

Gold and Silver semanas 

Refiners, Assayers and Smelters The Jewelers’ Circular Publishing Co 
76 CLIFFORD STREET PROVIDENCE, R. 1. 11 John St., corner Broadway, New York 
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| LEIMAN BROS., Now at 
Ten 81 Walker Street scaast” 


~The Wonderful = | 


P i NOTE THE NEW ADDRESS 
Easier k 
H O k e - J e Ww el i Gate Jewelers’ Machinery, Work Benches and Complete Shop 


Soldering Torch 146} 


We make a specialty of complete Motor Driven Outfits—for all 
purposes—all complete, set up and Ready to Run on arrival— 

for gold, silver, brass, bronze, plati- 

num, German silver, flatware. 


needle shipped anywhere. 
Write for Free Circular 


wea | gro.” Polishing Dust Collector 
Sam W. Hoke, Mer. 
Jewelers’ Technical Advice Co. 


5 Cortlandt St., N. Y. 
Makers of the Hoke-Phoenix Platinum Melters 

















Webster. Whitcomb, Magnus and Elect 
Watchmakers’ Lathes 




















Manufactured by A powerful suction of air collects the dust in the boxes—you recover 
F. W. DERBYSHIRE Waltham, Mass., U. S. A. the valuable metallic particles. For the small shop or large factory. 
Sizes for HORSTMAN’S Price 
1-8 5-32 3-16 40 
Belting | SPRING BELT CONNECTOR Cents 














Made of bmn seta Music Wire, Brass Ends ee Nickel Plated 






PUT APPLIGO FOR LEIMAN BRO" 








The belt can not become d‘scon- na ¥ “fl 
nected and runs smoothly 
as there are no ridges 
With this connector proper 
tension is assured at all times 
Will work on Twisted as well as Solid Belting yy y a fh oe ” 





.. Easily Connected—Easy Running—No Slipping 
Facts:- Saves Belting—Saves Time—Saves Temper 








For Sale HAMMEL, RIGLANDER & CO. Made by 
By NEW YORK, U. S. A. Horstman Specialty Ce., 
All Jobers. Wholesale Distributors Chieage, fl. All Your Machines in One 








LEIMAN BROS. COMPLETE WORKSHOP 
Individual Motor Drive a Specialty 
Complete Plants, Large and Small, Equipped 


JEW j Anvils and Blocks Grinding Machinery me. Benders 
‘ Blowers Ingot Moulds Sand Blasts 
Blowpipes Lap Heads Setters’ Benches 
Bracelet Winders Laps Smoke Hoods 
Bracelet Mandrels Lapidasy Machinery and Iron Tables 








Near Broadway and Canal Street 
OVER 30 YEARS IN BUSINESS 


Casting Flasks Lathes Soldering Lamps 
Crucible Tongs Melting Furnaces Sawdust Heaters 
Crushing Machines Motors Sweep Furnaces 
Counter Shafts Oil Cups Sifting Machines 
Draw Benches Oil Separators Shears 
All si Drilling ‘Machin Polishing Head Twisting Machi 
in achines olishing Heads wisting Machines 
SIZES, 8/ 0 to 6, $1.35 §Toss Seasotien Balls Polishing Machines Vises 
Exhaust Outfits os Benches Vise Benches 
~ Furnaces Polishing Dust Hoods Work Benches 
ort Furnace Hoods Rollin ills Wash Basins and 
’ 8 and Iron Tables Ring Mandrels Drip Pans 
71 Murray St. NEW YORK LEIMAN BROS., 81 Walker Street, B, New York 
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The Radium 
LUMAnous Compound 





Increases Efficiency of Night-Time Workers 


In this age, there are almost as Send for our pictorial hooklet, 
many night as day-time workers, ‘‘Romance of Radium,’’ which 


many of them undoubtedly your proves the superior usefulness of 
a ‘““LUMAlited”’ timepiece. 


customers. Therefore, sell only 
timepieces that are “LUMA- 
lited’’ and enable night-time 
workers to see time in the pitch 
dark of the night. 

Select your lines of Watches and Clocks 
from this list of reputable manufacturers 


who use LUMA, and like their's, your 
reputations will be built to last. 


Cerfiaale of Guaranite 


AU Lana yor 27 saan var Sasa 





alee Moonee 
oor wi Si Cte 


%& 
epencin tn GE TT 
NEW YORK he: My Mo Me 


CHICAGO PPADIUM DIAL COMPANY 


PITTSBURGH 




















THESE MANUFACTURERS USE LUMA 
Ansonia Clock Company Keyless Auto Clock Co. William L. Gilbert Clock Co. Seth Thomas Clock Co. 


Beardsley Watch Company Leonard Watch Company Hamilton Watch Company South Bend Watch Co. 
DeLuxe Clock & Mfg. Co., Inc. New Haven Clock Co. Hampden Watch Company Waltham Watch Company 
Elgin National Watch Co. Parker Clock Company Keuffel & Esser Company Yankee Wizard Clock Co. 


A very interesting booklet showing surprising uses of LUMA 
will be sent free on request 


Radium Dial Company, Pittsburgh 


New York Boston Chicago 
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$35 cia te i ; q : aah y / 
COMMUNITY’S GREAT NEWSPAPER DRIVE | 
The great newspapers of the country are now spreading | 
From Coast to Coast Community’s selling message to the American public. J 
NX and Advertisements of the high artistic quality for which Com- ] 
munity is noted, embellished with the popular Cole Phillips _} 
Gulf. lo Border drawings, and with convincing, sales-making copy, are a 


appearing simultaneously in every center of population in J 
the United States. | 
This greatest of all advertising campaigns ever put onby | 


{4 ONEIDA . : 
|) Community, Community covers the country like.a blanket. Each news- 
Lr. paper selected to take part in the campaign circulates in a 


hh tn pe 


ONEIDA, N.Y. wide surrounding area besides in the city in which it 1s 


published. Few potential buyers of silverware will escape 
the powerful suggestion of these advertisements. al 

Don’t let the huge selling wave which this unprecedented 
campaign of publicity will create catch you unprepared, | 
Replenish your stocks while there is time. And co-operate 7] 


Gentlemen: 

Please send us the following 
Electros for use ‘n Newspaper 
Advertising during Community’s NX 
Fall Advertising Campaign: 





es eee =| MS by local advertising. Use the tear-off on this page to order | 
ens electros—free for your asking. | 
a ONEIDA ComMMuNITY, LTD. ‘ 


N 
Oneipa, N. Y. 








Adore. 2! 

















